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Want a line that gets results? 
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vel TY WEBSTER'S 


Want quick results on your selling effort? Then 
tell the world that you stock the Webster line. 
It’s nationally advertised to bring ’em in. It’s a 
complete line that will satisfy every custemer. And 
it’s made on honor, to make repeat sales for you. 














MULTIKOPY CARBON PAPERS 
A style and weight for every requirement. Neat, 
legible, non-smudging copies. Available with 
or without Micrometric scale. 









STAR TYPEWRITER RIBBONS 
America’s oldest and best-known brand. It’s 
made to rigid cloth and ink specifications for 
long-wearing, dependable service. 













MULTIKOPY Spiro-Sets, MultiKopy 
Master Papers, MultiKopy Duplicating 
Fluid and Star Skin Cleaner provide a care- 
fully matched team in the duplicating field that’s 
hard to beat. It will bring your customers back 
repeatedly for more. 
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F. S. WEBSTER COMPANY 


13 Amherst St., Cambridge 42, Massachusetts 
Webster's warehouses in key cities from coast to coast: 
New York, Philadelphia, Pittsburgh, Detroit, Chicago, San Francisco, Cambridge 





{ OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 


{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 
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{SUBSCRIPTION RATES 
in the United States and its 
possessions and Mexico—one 
year, $2.00; two years, $3.00; 
three years, $4.00. Canada— 
one year, $2.50; two years, 
$4.00; three years, $5.50; 
Foreign — one year, $3.00; 
two years, $5.00. Remit- 
tances may be made by 
personal checks, drafts on 
New York or Chicago, post 
office or express money or- 
ders, or in American postage 
stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 

{ CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 


{ CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts. will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment 
or directly related products 
eligible. 

{Entered as second - class 
matter, July 8, 1905, at the 
post office at Chicago, IIl., 
under Act of March 3, 1879. 
{i “Office Appliances” is regis- 
tered in the United States Pat- 
ent Office, Washington, D. C. 
{ COPYRIGHT. Contents 
covered by copyright, 1948, 
by the Office Appliance 
Company. 
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These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 
hey do, however, offer their services in resolving any disagre ments which result from relations established 
through the journal. 


customers. 

A 
Acco Products, Inc. 235 
Accurate Parts Mfg. Co._-224 
Ace Fastener Corp..-_----- 175 
Acme Fastener Co._------ 234 
aoe Giese Co.....----. 250 


Adirondack Chair Co._--- 251 
Advanco Prod. Div. 


a 224 
OE EEE FE aE 237 
All-Steel Equipment, Inc.-_ i 
i ene eite 237 
Allen, R. C., Business 

Machines, Inc...-------- 85 
Allied Carb. & Rib. Mfg. 

See 194 
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Alma Desk Co 
Amberg File & Index Co._ 
Amer. Hair & Felt Co.---- 200 
Amer. Map Company----- 235 
Amer. Number. Mch. Co._-197 
Amer. Photo Laboratories_249 
Ames Supply Co._-------- 146 
Anderson-Hickey Co.-.----- 193 
Art Metal Construction Co. 135 
Art Steel Sales Corp._126, 127 
Assoc. Cellulose Prod. 


pe aR ener nen epee 223 
Automatic Pen. Sharp. Co. 220 
Autopoint Company------- 163 
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Bainbridge, Kimpton & 

OSS ae 235 
Bankers Box Company---_154 
Barcalio Mfg. Co.........- 186 
Berkley, C. L., & Co.....- 217 
Barrett Add. Mch. Div.__-250 
Bates Mfg. Co, The _----- 121 
se). Be eee 247 
Berger Mfg. Div. Republic 195 
Berkey Leather Furn. 


0 SESS 147 
Bichett, lL. M., Co....-..-< 253 
Bison Distributing Co._--- 224 
Blaisdell Pen. Co...----~-- 220 
Bolta Product Sales___--- 171 
Boorum & Pease Co._----- 131 
Brient Chair Co..........- 255 
Browne-Morse Co.___----- 211 
Brush-Punnett Co._.----- 252 
Buckeye Rib. & Carb. Co..223 

Cc 

C-Thra Ruler Co.....--..~ 213 
Calculator Equip. Corp....247 
Canvas Products Co.__---- 251 
Caramel Cocp.........--. 238 
Cardinal Sales, Inc._..---- 193 
eS ee + 234 
Chicago Cash Reg. 

eee ee 251 
Clarotype Co., The_------ 246 
Clary Multiplier Corp._--- 155 
SE Ee 210 
Cole Steel Equip. Co._-87, 88 
Collier-Keworth Co._------ 150 
Colonial Carbon Co._----- 240 
Columbia Rib. & Carb. 
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Columbia Steel Equip. Co._153 
Commercial Controls 
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rp. 
—* Stamp Mfg. 


M2 At ESTE 201 
Ginauildniod Wire Prod. 
| eee! 187 
Cook, i ee a 190 
ES ee aa 123 
Corona Typewriter______-- 57 
Corry-Jamestown Mfg. 
Se See 207 
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Cramer Posture Chair Co._250 
Crofoot, Nielson & Co.__-_- 242 
Cushman & Denison 


eS ae ae 241 
D 

Daco Card & Index Co.__.243 

Darnell GCorp., it0.......<. 161 

Dayton Stencil Works___-247 

Je >a 53 

Dixie Chrome Products. 81 

Downey, C. L., & Co.----- 241 
E 

Eaton Paper Corp.__------239 

Ee A a = eas 246 


Ehrman, M. E., & Co.__--- 157 
Esskay Products____------ 184 
Exline, William, Inc._--_-_~- 251 
F 
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a OS ease 238 
FParper, Louis H........... 228 
Force, Wm. A., & Co.__-_- 240 
Fritz-Cross Co., The____-_- 234 
Fulton Specialty Co._____- 233 
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General Fireproofing Co. 93 
General Pencil Co.____--- 149 
Gies, Walter G., Co.____-- 247 
Glaro Machine Prod. Co.__138 
Globe-Wernicke Co., 


| eee 60, 61 
TEE, CIO omc acimcs 185 
Graff, George B., Co.__--- 232 


Grand Filing Supply Co.__248 
Grand Rapids Leather 


oh 181 
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Great Lakes Store 

penwee (0... gcc 244 
= System & Supply 
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Guaiécke, W. H., Chair 
eta ee stink a aneoid mdctivemaae 141 
H 
Hall-Welter Co.______----- 257 
mene, sup, Co.._....... 144 
Harding, Milo, Co.___----- 222 
Bergen Corp............. 167 
Hart, Frederick, & Co.__-_- 182 
oo.) 4 203 
Hectographia Corp.___--_-- 233 
Herring-Hall-Marvin 

_ SS ee 159 
mero, a £., Co... 247 
Heyer Corp., The... - 259 
Higgins Ink Co., Inc.___-_- 253 
High Point Bend. & 

2 eee 136 
Hunt, C. Howard, Pen Co._223 
Hunting-Roberts Co.__---- 224 

I J 
Imperial Desk Co.____-__- 152 
Imperial Leather Furn. 

eee eee 79, 245 
Imperial Methods Co._--_-- 183 
Indiana Desk Co.____----- 188 


Ink Specialties Co., Inc.__238 
Invincible Metal Furn. Co. 199 
ee 192 
Jasper Desk Co., 


Jasper Office Furn. Co.__ -216 
Jasper Seating Co.____-__-_- 132 
K 
Kahn, David, Inc........- 172 
Karl Mfg. Company------ 227 


Keystone Steel Equip. Co..237 
Kingsbacher-Murphy Co._-_241 


L 
Lassco Products, Inc._---- 230 
Leopold Company----_----- 143 
Lightning Adding Mach. 

- eS ee eee 227 
Listo Pencil i ee 232 
oS Ah ae 178 
Lyon Metal Prod., ae 113 

M 
Major Leather Goods 

Sg) >, Se 228 
Mandel, A., & Company-_-_-_246 
Manifold Supplies Co._--- 55 
ES EE eee 246 
Markwell Mfg. Co.__------ 142 


Martens Type Cleaner Co..246 
Masland Duraleather Co._-115 
Maso Steel Products__-_--- 229 
Master-Craft Corp. Div. 


(eee ae eee 82 
McMahan Bros.___-_------ 232 
Meier, Joshua, Co.___----- 189 
Meilicke Systems, Inc.___- 246 
Meilink Steel Safe Co.____ 148 
Melind, Louis, Co... __-_- 71 
Metal Office Furn. Co.___- 151 


Metal Specialities Mfg. Co. 248 
Meyer & Wenthe, Inc.___- 239 
Midwest Naturlite Co.____ 232 


Mimeograph, The________-_ 53 

Bases §=698COTD...~... ace 191 

Mittag & Volger, Inc.___-_- 119 

Moore Push Pin Co.____-- 226 

Mosler Safe Co., The_____-_ 164 

Myrtle Desk Co.__________ 137 
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National Blank Book Co..250 
National Brief Case Mfg. 

-, Re See ee ee 243 
Nat’l Business Show Co.__208 
National Desk Co., Inc.__.202 
National Engraving Co....-351 
Nat’l Postal Duplicator___167 
Nestler-Fields Mfg. Co.___228 
Neva-Clog Products, Inc.__ 91 
New England Paper 

oo a ae 236 
yl, Oe 229 
Norta Distributing Co.____ 250 
— States Envelope 


thawte Metal Prod. Co. 231 
Nu-Craft Products Co.____ 257 
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Oakville Co. Div. Scovill__111 
Office Ind. of America___246 


Office Products, Inc._____~_ 244 
Old Town Ribbon & 
ve ea ie 101 


OCperadio Mfg. Company__219 
Oxford Filing Sup. Co.___- 65 
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Parker Steel Products Co._177 
Peerless Imperial Co., Inc. 97 
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THE SERVICE BUREAU 


of Office Appliances is maintained for the 
exclusive use of subscribers and adver- 
tisers. It answers by personal letters all 
inquiries upon matters germane to the 
field, supplies names of manufacturers of 
any office article wanted, puts man and job 
together, furnishes lists of desirable agents 
and dealers in nearly every country, aids 
foreign dealers in securing U.S.A. 
and in many other ways performs useful 
all without charge. Subscribers 
in every land have made, and are mak- 
ing, good use of this bureau. Manufactur- 
field have evidence of its 
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Peerless Steel Equip. Co._.254 


Peiouze Mfg. Co............ 218 
Pengad Mfg. Co._-------- 251 
Perfect Rubber Seat 
eo” a ae 223 
Phillips Process Co._----~- 228 
Ch ae a eee 247 


Quality Park Envelope Co. 158 
Queen Ribbon & Car. Co.. 89 


R 

Rania Boller Co._.......< 204 
Regal Typewriter Co.__-_- 220 
Remington Rand, Inc. 63, 179 
Rex-O-Graph, Inc.____---- 166 
Reyburn Mfg. Co......... 254 
Riteform Chair Co.__-129, 244 
Rite-Line Corporation_-_-_-_- 238 
Rite-Rite Mfg. Co._------- 250 
Rivet-O Mfg. Co.___------ 205 
—" Number. Mach. 

Ee eS SR eee” 234 
Roberts; Weldon, Rubber 
Rockwell-Barnes Co.__---- 169 
Rose Ribbon & Carbon 

ee a ee 244 
Ross-Gould Company----- 250 
Roto-Shear Company---_--- 247 
Rowies, E. W. A., Co....... 162 
Royal Metal Mfg. Co._---- 258 
Roval Typewrtier Co._---- 59 

8 
Security Steel Equip. 

NE. Goad eee aaa ae 125 
Seng Company, The____-_- 170 
Sengbusch Self-Cl. 

ee i 225 
Service Products, Div., 

I esac stn mooie 235 
BHAMCTON:. (0.254 6acsccnn 252 


Shank Leather Goods Co._226 
Shaper Cash Register Co..174 


Shaw-Walker Co.__-_-~-- 82, 83 
Sheppard, C: E., Co....... 196 
Shipman-Ward Mfg. Co._-256 
Sikes Co., Inc., The.._---.103 
Smead Mfg. Co.__---- 105, 106 
Smith, L. C., & Corona 
ZyROCWTHOE ...-.....-.- 57 
Speed Key Corp.._...._.- 251 
Speed-O-Print Corp._----- 139 
Speed Products Co., Inc.__107 
Squires Inkwell Co.__---- 237 
Siecdier, J. &.,. inc....... 140 


Standard Steel Equip. Co._227 
Stationers Loose Leaf Co._245 
poewart, ™ A. @ Co... 134 
Geers, iF: me, OG. ncce 242 
Sturgis Posture Chair Co._145 


= 
Taylor Chair Co., The__--249 
Technygraph Co., The__--255 


Thomas Furniture Co._-_-- 171 
Toledo Guild Prod., Inc._~231 
Toledo Metal Furn. Co.___206 


U iV 


Underwood Corp._Back Cover 
Union Rubber & Asbestos 
Co 


NEE SPS on 220 
U. S. Typewriter Rib. 

Mfg. Ee ee 231 
= 99 
Van Dyke Industries___-_-- 133 
Victor Safe & Equip. Co.__200 
Vogel-Peterson Co.___----- 241 


w FG 


Wansco Paper Prod. Co._-231 
Warshaw Mfg. Co._------- 242 
Webster, F’. S., Co._.._-.-- 2 
Weis Mfg. Co._--67, 68, 69, 70 
Wells Furniture Mfg. Co.-176 
Wells Office Furniture Co._160 


Western Mfg. Co..-------- 214 
Wisse Bete. Co0...~.6...- 180 
Wilson Jones Co._-------- 75 
Winslow Prod. Engineer’g 

a RS ee eee Pee 227 


Wolber Dupl. & Sup. Co._-215 
Wolcott Steel Prod., Inc._.250 
ES aa 198 
Yawman & Erbe Mfg. 

oe ES ee eee a7, ane 
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tor the benenht of the subscribers the lines advertised are here classshed. Many of the requirements of the modern Ousimess office 

are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 

communicate with the service bureau, through which the oo will be promptly and cheerfully furnished by letter, without 
obligation. 


Adding Machine Parts 
Shipman-Ward Mfg. Co. 

Adding Machines 
Allen, R. C. Business Machs., 
Barrett Add. Mach. Div. 
Clary Multiplier Corp. 

E.C.4. Mfg. Co. 

Remington Rand _ Inc. 

Shaper Cash Register Co. 
Smith, L. C., & Corona Typws. 
Underwood Corp. 

Adding Machines, Rebuilt & Used 
Shipman-Ward Mfg. Co 

Adhesives 
(See Inks. Adhesives, etc.) 

Air Circulators & Conditioners 
Mandel, A., & Co. 

Van Dyke Industries 

Albums 
Amberg File & Index Co. 
Kingsbacher-Murphy Co. 

Arch & Clipboard Files 
Cushman & Denison Mfg. Co. 
Globe-Wernicke Co., The 
Pengad Mfg. Co. 

Service Prod., Div. Woodall 
Shaw-Walker Co. 
Yawman and Erbe Mfg. Co. 

Ash Trays & Stands 
Dixie Chrome Products 
Fair Furniture Co. 

Glaro Machine Prod. Co. 
Herzog, H. - 0. 
Wells Office Furniture Co. 

Autographie Registers 
Philip Hano Company, Inc. 

Bank Supplies 
Downey, C. L., & Co. 
Exline, William, Ine. 

Bankers Notecases 
Art Steel Sales Corp. 

General Fireproofing Co. 
Globe-Wernicke Co., The 
Victor Safe & Equipment Co. 

Billing Machines 
Remington Rand Inc. 
Underwood Corp. 

Binders, Catalog & Perlodieal 
Acco Products, Ine. 

Amberg File & Index Co. 
Master-Craft Corp., Div. S-W 
National Blank Book Co. 
Sheppard, C. E., Co. 

Binders, Permanent Storage 
Bankers Box Co. 

Master-Craft Corp., Div. S-W 
Sheppard, C. E., Co. 
Wilson-Jones Co 

Biackboards 
Rowles, E. W. A., Co. 
Service Prod., Div. Woodall 

Blankbooks 
Boorum & Pease Co. 

National Blank Book Co. 
Wilson Jones Co. 

Blue Print & Plan File Cabinets 
All-Steel Equipment Inc. 
Anderson-Hickey Co., Inc. 

Art Metal Construction Co. 
Art Steel Sales Corp. 

Berger Mfg. Div. Republic 
Browne-Morse Co. 

Cardinal Sales, Inc. 

Cole Steel Equipment Co. 
Columbia Steel Equipment Co. 
Corry-Jamestown Mfg. Corp. 
General Fireproofing Co. 
Globe-Wernicke Co., The 
Invincible Metal Furn. Co. 
Peerless Steel Equipment Co. 
Shaw-Walker Co. 
Yawman and Erbe Mfg. (¢ 

Bond Boxes 
(See Cash Boxes) 

Bookcases 
All-Steel Equipment Ine. 
Art Metal Construction Co. 
Berger Mfg. Div. Republic 
Browne-Morse Co. 
Corry-Jamestown Mfg. Corp. 
General Fireproofing Co. 
Globe-Wernicke Co., The 
Great Lakes Store Fix. Co. 
Peerless Steel Equipment Co. 
Shaw-Walker Co. 

Weis Mfg. Co. 
Yawman and Erbe Mfg. Co. 

Book Ends 
Browne Morse Co. 

Bookkeeping Machines 
Underwood Corp. 

Box Letter Files 
Amberg File & Index Co 
Art Steel Sales Corp. 

Cole Steel Equipment Co 
Globe-Wernicke Co., The 
Weis Mfg. Co. 

Brief & Zipper Cases 
Major Leather Gds. Mfg. Co. 
Master-Craft Corp., Div. S-W 
Meier, Joshua, Co. 

National Brief Case Mfg. Co. 
Northwest Leather Goods Co, 
Stationers Loose Leaf Co. 


Bulletin Boards 

Rowles, E. W. A., Company 
Business Forms 

Exline, William, Inc. 
Grand Filing Supp. Co. 
Hano Philip Co. 


Y 


o. 


Calculating Devices 


Lightning Adding Machine Co. 
Meilicke Systems, Inc. 
Shipman-Ward Mfg. Co. 
Victor Safe & Equipment Co. 


Calculating Machines 
Allen, R. C., Bus. Machines, Inc. 


Barrett Add. Mch. Div. 

Clary Multiplier Corp. 

Smith, L. C., & Corona Typws. 
Calculating Machines, Used 
Calculator Equipment Corp. 
Shipman-Ward Mfg. Co. 


Carbon Papers 


(See Ribbons & Carbons) 


Card index Boxes & Trays 


All-Steel Equipment Ine. 
Amberg File & Index Co. 
Art Metal Construction Co. 
Art Steel Sales Corp. 
Berger Mfg. Div. Republie 
Cate Steel Equipment Co. 
Columbia Steel Equipment Co 
Corry-Jamestown Mfg. Corp. 
Farber, Louis H. 

General Fireproofing Co. 
Globe-Wernicke Co., The 
Guide System & Supply Co. 
Imperial Methods Co. 
Invincible Metal Furn. Co. 
Metal Office Furniture Co. 
Parker Steel Products, Inc. 
Peerless Steel Equipment Co. 
Rockwell- Barnes 

Security Steel Equip. Corp. 
Shaw- Walker 

Weis Mfg. Co. 

Wells Office Furniture Co, 
Yawman and Erbe Mfg. Co. 


Cash Boxes 


Art Steel Sales Corp. 
Central Can Co. 

Cole Steel Equipment Co. 
General Fireproofing Co. 
Globe-Wegnicke Co., The 
Guide System & Supply Co. 
Imperial Methods Co. 
Invincible Metal Furn. Co. 
Metal Office Furn. Co 
Peerless Steel Equipment Co. 
Shaw-Walker Co. 

Wells Office Furniture Co. 
Yawman and Erbe Mfg. Co. 


Cash Register Parts 


Chgo. Cash Register Parts Co. 


Cash Registers 


Shaper Cash Register Co. 


Casters, Caster Bearings, Slides 
Ltd. 


Darnell Corp., 


Celluloid Envelopes 


(See Envelopes, Plastic) 


Chair trons 


Collier-Keyworth Co. 
Seng Co., The 


Chair Mats 


Bickett, L. M., Co. 
Service Prod., Div Woodall 


Chairs, Folding 


Adirondack Chair Co. 
Farber, Louis 

Lyon Metal Prod., Ine. 
Royal Metal Mfg. Co. 
Wells Office Furniture Co 


Chairs, Office 


Art Steel Sales Corp. 
Barealo Mfg. Co. 

Berkey Leather Furn. Corp. 
Bright Chair Co. 

Cramer Posture Chair Co. 
Dixie Chrome Products 
Esskay Products 

Fritz-Cross Company 

General Fireproofing Co. 
Grand Rapids Leather Furn. Co. 
Gunlocke, W. H., Chair Co. 
Harter Corp. 


High Point Bending & Chair Co. 


Jasper Chair Co. 

Jasper Seating Co. 

Metal Office Furniture Co. 
Niemann, Ine. 
Riteform Chair 0. 
Security Steel Equip. Corp. 
Shaw-Walker Co. 

Sikes Co., Inc., The 
Sturgis Posture Chair Co. 
Taylor Chair Co. 

Toledo Metal Furn. Co. 
Wells Office Furniture Co. 


i 


Chairs, Posture 


Art Steel Sales Corp. 

Bright Chair Co. 

Cramer Posture Chair Co. 
Dixie Chrome Products 
Fritz-Cross Company 

General Fireproofing Co. 
Gunlocke, W. H., Chair Co. 
Harter Corp. 

High Point Bending & Chair Co. 
Jasper Chair Co. 

Metal Office Furniture Co. 
Riteform Chair Co. 

Royal Metal Mfg. Co. 

Security Steel Equipment Corp. 
Sikes Co., Inc, The 

Taylor Chair Co. 

Toledo Metal Furniture Co 
Wells Office Furniture Co. 


Chairs, Tablet Arm 


Jasper Chair Co, 
Wells Offte Furniture Co. 


OFFICE APPLIANCES, April, 1948 


Checks, Stamped Metal 
Dayton Stencil Works 
Meyer & Wenthe, Inc 

Checkwriters & Signers 
Hall-Welter Company 

Clipboards 
(See Arch & Clipbard Files) 

Coat and Hat Racks 
Vogel-Peterson Co. 

Coin Bags, Trays, Wrappers 
Art Steel Sales Corp. 
Downey, C. L., & Co 
Exline, William, Inc 

Copyholders 
Acco Products, Inc. 

Bankers Box Co. 
Hall-Welter Co. 
Rite-Line Corp. 
Wells Office Furniture Co. 

Correspondence Trays 
Art Metal Construction Co. 
Art Steel Sales Corp. 
Corry-Jamestown Mfg. Co. 
General Fireproofing Co 
Globe-Wernicke Co., The 
Imperial Methods Co. 

Maso Steel Products 

Nu-Craft Products Co. 

Peerless Steel Equipment Co. 
Sengbusch Self-Cl. Inkstand Co 
Service Prod. Div. Woodall 
Shaw-Walker Co. 

Wells Office Furniture Company 
Yawman and Erbe Mfg. Co. 

Costumers 
Fair Furniture Co. 

Glaro Machine Prod. Co 

Globe-Wernicke Co., The 

Peerless Steel Equip. Co 
Vogel-Peterson Co 

Wells Office Furniture Co 

Crayons 
Rowles, E. W. A., Co 

Cushions & Pads, Chair 
Bickett, L. M., Co. 

Fair Furniture Co. 
Perfect Rubber Seat Cushion Co. 

Dating Stamps 
American Numbering Mch. Co. 
Bates Mfg. 4 
Consolidated Stamp Mfg. Co. 
Force, Wm. A., Co, 

Fulton Specialty Co. 
Melind, Louis, Co., The 
Meyer & Wenthe, Inc 
Rivet-O Mfg. Co. 
Stewart, R. A., & Co 

Desk Bumpers 
Melind, Louis, Co., The 

Desk Lamps 
Dixie Chrome Products 
Glaro Machine Prod. Co 
Midwest Naturlite Co. 

Wells Office Furniture Co 


Desk Pads & Tops 
Aigner, G. J., Co 

Fair Furniture Co 

Meier, Joshua, Co. 
Desk Pen & Ink Sets 

Sengbusch Self-Cl. Inkstand Co 
Desk Side Files 

Amberg File & Index Co. 

Cole Steel Equipment Co. 
Farber, Louis H. 

Northwest Metal Prod. Co 
Western Mfg. Company 

Desk Trays 

Weis Mfg. Co. 


Desk Work Distributors 


Advanco Prod., Div. Adv. 8. B. 


Art Steel Sales Corp. 
Globe-Wernicke Co., The 
Lyon Metal Products, Ine. 
Victor Safe & Equipment Co. 
Wilson Jones 


esks 

Alma Desk Co. 

Art Metal Construction Co. 

Browne-Morse Co. 

Cardinal Sales, Inc. 

Corry-Jamestown Mfg. Corp. 

Dixie Chrome Products 

Farber, Louis L 

General Fireproofing Co. 

Globe-Wernicke Co., The 

Imperial Desk Co. 

Indiana Desk Co. 

Invincible Metal Furn. Co. 

Jasper Desk Co. 

Jasper Office Furniture Co. 
Cc 


0. 
Metal Office Furniture Co. 
Myrtle Desk Co. 
National Desk Co., Ine. 
Peerless Steel Equipment Co. 
Royal Metal Manufacturing Co. 
Security Steel Equip. Corp. 
Shaw-Walker Co. 
Victor Safe & Equip. Co. 
Wells Furniture Mfg. Co. 
Wells Office Furniture Co. 
Wilhite Mfg. Company 
Yawman and Erbe Mfg. Co 
Diaries 
(See Memo Books) 
Dictating Machines 
Hart, Frederick, & Co. 
Hunting-Roberts Co. 


Dictating Machines, Used 
Shipman-Ward Mfg. Co. 


Display Racks 

Pierce, The, Co. 

Drafting Instruments & Equipment 
C-Thru Ruler Co. 

Cardinell Corp. 

Duplicating Machine Parts 

Rapid Roller Co. 

Duplicating Machi & Suppli 
Ames Supply Company 

Autocopy, Inc. 

Bainbridge, Kimpton & Haupt, Ine. 
Codo Mfg. Co, 

Colonial Carbon Co. 

Columbia Rib. & Carb. Mfg. Co. 
Dick, A. B., Company 

Harding, Milo, Co. 

Harglen Corp. 

Hectographia Corp. 

Heyer Corp., e 

Ink Specialties Co., Ine. 
Manifold Supplies Co. 

Mittag & Volger, Inc. 

National Postal Duplicator 

Old Town Ribbon & Carbon Ce. 
Pengad Mfg. Co. 

Queen Ribbon & Carbon Co. 
Rex-O-Graph, Ine. 

Shallcross Company 

Smith, L. C., & Corona Tws. 
Speed-O-Print Corp. 
Technygraph Co., The 

Victor Safe & Equipment Co. 
Wolber Dupl. & Supply Co. 
Endorsing Machines 

Commercial Controls Corp. 
Engraving, Social 

National Engraving Co. 
Envelope Openers-Sealers 





Commercial Controls Corp. 
Roto-Shear Company 
Envelopes 


Globe-Wernicke Co., The 
Northern States Envelope Co. 
Quality Park Envelope Co. 
Smead Mfg. Co. 

Wilson Jones Co. 

Envelopes, Plastic 

Aigner, G. J., Co. 

Ames Supply Co. 

Cooks’, Inc, 

Markilo Company 

Roberts, Weidon Rubber Co. 


Erasers, Blackboard 
Rowles, E. W. A., Company 


Erasers, Rubber 
Ames Supply Co. 
Blaisdell Pencil Co. 
Melind, Louis, Co. 
Roberts, Weldon, Rubber Co. 
Expense Books 
Beach Publishing Co, 
Eyelets & Eyelet Fasteners 
Bates Mfg. Co. 
Rivet-O Mfg. Company 
Fanfold Continuous Forms 
Hano, Philip, Co, Ine. 


File Boxes, Fibre 

Bankers Box Co. 
Barkley, C. L., & Co. 
Globe-Wernicke Co., The 
Guide System & Supply Co. 
Oxford Filing Supply Co. 

File Boxes, Metal 
Advanco Prod. Div. Adv. S. B. 
Art Metal Construction Co. 
Art Steel Sales Corp. 
Berger Mfg. Div. Republic 
Cole Steel Equipment Co, 
Corry-Jamestown Mfg. Corp. 
Globe-Wernicke Co., The 
Keystone Steel Equipment Co. 
Parker Steel Products Co. 
Peerless Steel Equipment Co. 
Shaw-Walker Co. 

Victor Safe & Equipment Co. 
Weis Mfg. Co. 

Filing Cabinets, Insulated 
Meilink Steel Safe Co. 
Shaw-Walker Co. 

Victor Safe & Equipment Co. 

Filing Cabinets, Metal 
Advanco Prod. Div. Adv. 8. B. 
All-Steel Equipment Inc. 

Art Metal Construction 

Art Steel Sales Corp. 
Berger Mfg. Div. Republic 
Browne-Morse Co. 

Cardinal Sales, Inc. 

Cole Steel Equipment Co. 
Columbia Steel Equipment Co. 

Corry-Jamestown Mfg. Corp. 
Ehrman, M. E., & Co. 
Genera: Fireproofing Co. 
Globe-Wernicke Co., The 
Invincible Metal Furn. Co. 
Keystone Steel Equipment Co. 
Metal Office Furniture Co. 
Parker Steel Products, Ine, 
Northwest Metal Prod. Co. 
Peerless Steel Equipment Co. 
Remington Rand Inc. 

Rockwell- Barnes 

Security Steel Equipment Corp. 
Shaw-Walker Co. 

Victor Safe & Equipment Co. 
Weis Mfg. Company 

Western Mfg, Company 

Wolcott Steel Products, Ine. 
Yawman and Erbe Mfg. Co. 


(Continued on page 6) 








WANTS AND fOR SALE 


he rate for classified advertisements is ten cents a word, minimum charge $2.00. 


SITUATIONS WANTED 





SALESMAN, WITH FIFTEEN YEARS experience in the stationery and printing 
business, desires joh in Southern California, New Mexico, Arizona or Western 
Texas. Change is being made from present position due to illness of child who 
must be located in a hot dry climate. Present employer aware of situation and 
references of highest type can be furnished. Will consider traveling any or all 
of the above mentioned states. E-99, Care Office Appliances 





experience, references, 
Prefer west er 
Write E-95 


MECHANIC, Typewriters, etc. Available now, 20 
reliable, have tools, employment; install shop, invest or 
midwest, now located in west. Costs little to get further 
care Office Appliances, Chicago 6 


years 
purchase 
particulars 





EXPERIENCED SALESMAN seeks 
supply or equipment line, for position as 
College Graduate; single. Address E-100, care 


national manufacturer, 
representative. Age 29; 
Appliances, Chicago 6 


connection reputable 
foreign sales 
Office 











SALESMEN WANTED 





brings repeat orders? Our 
! becomes 


MR. SALESMAN Interested in selling an item. that 
patented BUCK-L-BINDER for storing loose-leaf records, once adopted, 
part of the user's filing system, insuring repeat Exelusiye- territory al- 
lotted to desirable representatives Write The Reb-Wal Hunt Co., Box 208, 
Royal Oak, Michigan 


business 


established 
$75.00 per 


“INSIDE-OUTSIDE" man for old 
Prefer man under 50. Salary 
Appliances, Chicago 6 


EXPERIENCED AGGRESSIVE 
retail office furniture store in Chicago. 
week to start plus bonus. S-248, care Office 


SALES REPRESENTATIVE WANTED (all territories open) for office speciality 
which now enjoys a large volume. Address S-246 care Office Appliances, Chicago 6 








PARTNERSHIP WANTED 





PARTNERSHIP DESIRED i: established California business by aggressive young 
man with extensive mechanical and executive experience in office equipment and 
supply field. I am interested only in firms that can make full use of my abilities 


Address D-112, care Office Appliances, Chicago 6 








EXECUTIVES WANTED 





manufacturer. Preferably 
salary. Opportunity to 
S-247 care Office 


CREDIT MAN 
now assistant on 
develop into 
Appliances, 


opening with Midwest metal furniture 
national credit work. Modest starting 
assistant to general manager. Give full details 
Chicago 6 





LARGE ESTABLISHED RETAIL STATIONERY and office equipment § store 
cesires to open a systems department, and need an experienced man with systems 
experience to manage it. Opportunities unlimited to right man. Write: The Office 
Suppiy Company Box 965 Jackson, Mssissippi 








WANTED FACTORY REPRESENTATIVE by nationally Known midwestern manu- 
facturer of office equipment and supplies. Excellent opportunity Must have ex 
perience seliing dealers; be able to conduct sales meetings; evaluate markets; 
open up new cealerships. The position is full time and permanent. Give comple‘e 
background and details of experience. Eastern territory open. All letters. shall 
he kept confidential. Write R-2638, care Office Appliances. Chicago 6 





following for St Louis, central 
manufacturing concern. Fx 
Appliances 


FACTORY 
South, aiso Chicago area, for a 
perienced in office furniture. Excellent 
Chicago 6 


REPRESENTATIVE with cealer 
Midwest metal office 
opportunity. S-250 care Office 





AND ADDING MACHINES, both man 
imported to this country. Available from 
directly to offices, will find these 
Write room 501, 210 Fifth 


WORLD FAMOUS CALCULATING 
ufactured in Sweden, are now being 
stock. Salesmen of office equipment, who sell 
machines an interesting and _ profitable’ sideline 
Avenue, New York 10, N. Y 





FACTORY REPRESENTATIVE: Leading Eastern Manufacturer has openings for 
several territory men to call on stationers in Midwestern and Southern States. 
Our men receive commission on all sales in their territory have a drawing 
account, and we pay their traveling expenses. Send complete information including 
photo if possible, and personal interview will be arranged. Write Olu Town 
Ribbon & Carbon Company, Inc., Brooklyn 17 j 





SALESMEN FOR PROGRESSIVE leather office furniture manufacturer of swivel, 
arm and club ciairs, ete. All territories. Commission. State qualifications and 
lines carried. Address Box S-244, care Office Appiiances, 100 KE, 42nd St., New 
York 17, N 4 








SALESMEN FOR MARS LUMOGRAPH DRAWING PENCILS. One of America’s 


oldest pencil importers has several openings for capable salesmen on commission 
basis, in the Southeast, Southwest, California and Northwest areas. The quality 
of this famous brand is known througiout the country in the drafting and 
artist's material and stationery trades. Write fully covering your present 


territory and line. J. S. Staedtler, Inc 53 Worth Street, New York 13, N 





REPRESENTATIVE WANTED for Far West 
machine line. Background in selling dealers 
representative. Will consider applicant with one other line and _ not 
submit letter with complete background and experience. Answers 
treated with absolute confidence 30x 8-242, Office Appliances, Chicago 6, 


FACTORY 

known office 
full time 
more Kindly 
will be 
Illinois 


territory for nationally 
Prefer appointee as 





EXCELLENT OPPORTUNITY for Experienced Business Machines Salesman, 
30 to 35 years old, with Jacksonville, Florida exclusive distributor of two 
established, nationally known equipment and supply lines. Liberal commission 


to man who can qualify. Must be aggressive, resourceful and have proven sales 





record. Only applicants giving complete details; age background, experience 
and sales records will be considered Address S-243, care . Office Appliances, 
Chicago 6 

TOP FLIGHT STEEL FILING and office equipment line now in _ production, 


exclusive 
Chicago 


require experienced 
territory arranged 
Il 


salesmen All territories. Liberal Commission and 
Write fully Standard Industries, 327 So. LaSalle St., 








EXCEPTIONAL OPPORTUNITY for an experienced adding and calculating machine 
salesman in connections with a firm in the Middle West which has franchises 





for several good lines. Ample -territory for individual assignments in a _ trading 
area wih a population of 1,500,000. Commission arrangements are liberal Write 
S-241, care Office Appliances, Chicago 6 

TERRITORIES AVAILABLE for -faetory representatives to handle Duplicating 
Machine Stencils, Ink, and Correction Fluid. Manufactured by an and 


0 
reliable company. Commission basis. Challenger, Inc., 125 Winder St., Detroit 1, 


Mich 


OFFICE APPLIANCES, May, 1948 


REPRESENTATIVES AVAILABLE 





MANUFACTURER’S REPRESENTATIVE seeks lines for the South Eastern and 


Gulf states. Twenty years experience con‘acting Stationers, Wholesale Paper, 
Wholesale Drug, Variety chains, School Supply Jobbers, Draughting and Art 
Supply, and Department Stores. E-98 care Office Appliances, Chicago 6. 





SALES MANAGER WELL KNOWN throughout the industry and particularly in 
the entire Mississippi Valley, plans to change operation to that of manufacturers’ 
representative covering a group of middle western states. Experience includes 
practically all dealer lines, stationery, files, or furniture, Best of references 
from industry leaders. Prepared to do a first-class selling job on two or three 
non-competitive lines or give full time to single line depending on sales potential 
Will also consider handling a Cricago office and building sales force if line 
warranis additional suies personnel. Address” E-96, care Office Appliances, Chicago 
bh 





WELL ESTABLISHED AND WELL RATED New York cis‘ribu or is interested 
i: lire of desks, chvirs, filing and storage cabinets on distributorship or jobbing 
Address D-106, care Office Appliances, Chicago 6. 


basis 








REPRESENTATIVES WANTED 





AGENT—All territories, 
trade to represent our fast 
arrangement—specify 


calling on stationery 
selling, well known 
territory und 


WANTED—MANUFACTU RERS 
drug, notion and chain store 


lines of paper products—commission—bonus 
full details first -letter, must live in territory and have own car. Hano Paper 
Company, Inc., 441 Lexington Ave., New York 17 





MANUFA TURERS’ REPRESENTATIVE wanted to actively represent nationally 
known line of Steel Office Furniture served strictly through dealers, and Clothing 
Lockers 0 industrials and schools. Protected territory of eastern Pennsylvania, 
lower laif of New Jersey. List complete details of past experience, lines carried, 
and territory covered. Address S-255, care Office Appliances, Chicago 6. 











SALES REPRESENTATIVE WANTED FOR SIDE LINE. New type Coin 
Wrappixg Machine patented. Exclusive territory available. Reply R-248, Office 
Appliances, Chicago 6 

WANTED—MANUFACTURERS AGENT calling on the stationery trade to 
represent America’s largest manufacturers of commercial maps. Harne Brothers, 
25th Floor, National Bank Building, Detroit 26, Michigan. 

NATIONAL ADVERTISED MANUFACTURER of fast selling high quality 


ce. air cushions seeks sideline representatives covering stationery and office equip- 
ment retailers in Illinois, Michigan, Indiana, Ohio and Florida. Address S-240, 
care Office Appliances, Chicago 6 





WANTED for fast selling, well 
opportunity for men who call on 
details in first letter. Box S-252, 


MANUFACTURER'S REPRESENTATIVES 
adveriised paper file fasteners Excellent 
stationery trade. Liberal earnings. Give all 
Office Appliances, Chicago 6 





Carbon Paper, Mimeograph 
domestic and export. Key 
Brunswick, N. J 


Ribbons, 
prices for 
Mine St., New 


DISTRIBUTORS WANTED—Typewriter 
Inks, Correction Fluid Exceptional low 
Ribbon & Carbon Co Manufacturers, 65 





medium price. All 
letter. Address 


office desks, 
information first 


making short line 
commission. Give full 
Chicago 6 


SOUTHERN FACTORY 
terri.ories open; straight 
8-249, care Office Appliances, 





Central States. Old 
Chicago 6. 


Territory 
Office Appliances, 


Stationery Trade, 
$S-251, care 


SALESMEN 
specialty line. Box 


DISTRICT 
established 
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WANTS AND FOR SALE, Continued from Page 7 


FOR SALE AND WANTED TO BUY, USED EQUIPMENT 








MECHANICS AND REPAIRMEN WANTED 


experienced on Bur- 





BOOKKEEPING MACHINE SERVICE MAN: Must be 





roughs Bookkeeping Machines and Moon Hopkins. Permanent postion, good pay 
Ali applications § strictly confidential Write R-253, care Office Appliances, 
Chicago 6. 

TYPEWRITER & “ADDING MACHINE combination repairman and salesman 
wanted Permanent position for someone desiring pleasant climate all year 
round. Must be sober and reliable. Write giving all details and experience in 
first letter. El Paso Typewriter Co., 417 Texas St., El Paso, Texas 
BOOKKEEPING MACHINE SERVICE MAN—Must be experienced on Burroughs 


Opportunity 


Permanent position, good pay 
applications 


Western Michigan. All 
Chicago 6 


Bookkeeping Machines and Moon- Hopkins. 
to buy into company if satisfactory. Located 
strictly confidential. Write S-253, Office Appliances, 





Smith-Corona and Allen 


experienced on 
Albuquerque, New 


thoroughly 
Company, 120 North 3rd, 


Service 


WANTED—MECHANIC 
Wales machines—Typewriter 
Mexico 








Calculating Ma 








ELLIOTT-FISHER, Burroughs, Moon Hopkins, Adding and 

chines, Comptometers Electromatiec Typewriters, and fanfold machines, pought 
and sold. Chicago Office Appliance Co., 1930 West 21st St., Chicago 8. 
ELLIOTT-FISHER machines, caloulating machines, adding machines—all office 
equipment, bought and sold. W. Crowley Company, 906-908 IM. Water St., 
Milwaukee 2, Wis. 

ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Burroughs 
and Monroe Calculators, office machines bought and sold. 


Typewriters and all 


Teeter-Warsh Co., 849 3d St.. Milwaukee 3, Wis 





Accounting Ma- 
serial number 
Inc., 29-31 


Flliott-Fisher, Remington 
machinery line. State model, 
International Office Appliances, 


BURROUGHS, MOON HOPKINS, 
chines, and everything in the office 
and we will quote highest cash prices 
East 22nd St., New York 10, N. Y. 





BURROUGHS, MOON HOPKINS, “LLIOTT-FISHER. We buy, sell, repair, 
and Bookkeeping Machine 














EXPERIENCED TYPEWRITER MECHANIC WANTED—All makes. Steady "ebuild. Comprehensive service “or cvalers. Adding 

position for steady man. Will assist in obtaining living quarters. Address Service Co., 1307 Grand, Kansas City 6, Missouri. 

R-254, care Office Appliances, Chicago 6. 

‘ 3 BURROUGHS, MOON HOPKINS Bi!ling and Bookkeeping Machines, Comp- 

SHOP FOREMAN FOR ROYAL agency located in middle west—prefer someone tometers. Calculators, etc. Bought and Sold. Dearborn Equipment Company, 605 

with experience on all machines. Address R-246, care Office Appliances, Chicago 6 So. Dearborn, Chicago 5, Ill. 

WANTED OFFICE MACHINE MECHANIC with sales ability. Salary $75 per WANTED—AIl makes calculators and adding machines. State :cake, model, serial 

week plus commission. Muncie Typewriter Exchange, Muncie, Indiana number and adding e- International Office Appliances, Inc., 29-31 East 
22nd St., New York A » @ 

ELLIOTT FISHER MECHANIC wanted: must be able to repair electric keyboard 

Maloney Gilmore Co., 839 8. Wood St.. Chicago 13. WANTED TO BUY—Snndstrand bookkeeping machines, Models A, C, and D, 
and 8142P. Give complete model number, serial, size carriage and_ whether 
front feed or back feed Office Appliances, Inc., 29-31 East 22d 








RETAIL BUSINESS FOR SALE 





Valuable franchises. 


OFFICE EQUIPMENT BUSINESS, San Francisco Bay Area 
and price 


Further information 


International 
St., New York 10, N. Y. 





Late model Elliott-Fisher bookkeeping and billing ane 


WANTED TO BUY: 
Accounting Machine Service Co., 605 





— — stock. Established twelve years. Must be over 200.000 vial mb 
urnished to interested, qualified buyer. Write S-238, offi A s, a7 : aaa Sarlet Cees. 

Chicago 6. q = wi ppliances Washington St., Chicago 6. 

RETAIL BUSINESS FOR SALE—Office machine and equipment business. Best RURROUGHS MOON HOPKINS Elliott-Fisher Bookkeeping Machines, 
location central Michigan city of 50,000. Well established and profitable. Should Comptometers, - all makes calculators. bought and sold. A. L. Dorrell Office 
return investment in two years plus a good living. Ideal set up for two young Machine Co., 93 So. 11th, Minneapolis, Minn. 


to retire, or may consider employing 


experienced equipment men, Owner wishes 
Write Box S-254, care 


a young experienced man with view of eventual purchase 
Office Appliances, Chicago 6 

















OFFICE FURNITURE BUSINESS and Building For Sale. Excellent industrial 
area, 60 miles from Chicago. Modern, one story almost new building of 3,000 
square feet. Business showing good profit. Approximate price $28,000.00—present 
owner will stay on 5 days per week as outside salesman on commission basis if 
buyer desires tox S-239, care Office Appliances, Chicago 6 
PROFITABLE GOING BUSINESS for sale. Office Supplies, equipment, gifts. 
Well stocked. Favorable lease. Excellent location in midwest city. Box 8-245 
care Office Appliances, Chicago 6. i 
WANT TO BUY RETAIL BUSINESS 
SOUTHEASTERN DISTRICT MANAGER national company, for family reasors 
forced to discontinue traveling, is interested in buying outright or becoming 
partner in southern office supply, equipment or machines store. Would consider 


job as Sales Manager for well established company. Box E-101, Office Appliances 


Chicago 6. 








FOR ATTENTION OF MANUFACTURERS 














AUSTRALIAN MANUFACTURERS of Letter Files, Filing Systems, etc., wish 

to contact American manufacturers and exporters with a view to manufacturing 

their products under licence for Australasia. Please reply in confidence, stating 

full particulars to Box No. 108 Dodds Street, South Melbourne, Australia 
DUPLICATING SUPPLIES 

QUALITY LETTERS from new type of stencil! ‘‘Plastic-Coated’’ PROCEL 

stencils make copies so Stygian Black they seem to be almost prnted. PROCEL 


minimum cut outs and type clog- 


gives maximum legibility, 
PROCEL 


works with any ink, 











ging. Let PROCEL improve your letters! Write to Remington Rand, 
Dept., Duplicator Supplies Div., Bridgeport 1, Conn., for free information. 
BOOKS 
—— 
Two $1.25 Books Very popular sellers all year in typewriter, book and stationery 


stores. Good commission. E. D. Crim Publications, 4271 Lemert St., Los Angeles 


43, California. 





“HOW TO SERVICE ROYAL TYPE- 
Order Today! 


INSTRUCTION BOOKS ON REPAIRING 
WITERS” No. 10—Simplified. Easy to understand $1.50 Prepaid. 
WESLEY TROUT, Publisher, 575, ENID, OKLAHOMA. 








TYPEWRITER PARTS 





TYPEWRITER PARTS TYPE ETC., Good used typewriter parts, type etc. The 











hard to_ get kind Large stock. Will do my best to get your part if not in 

stock. Bright's Typewri.er Exch., 604 S. Brand, Glendale, California. 
ADDING MACHINE PARTS, TYPE, ete. 

LARGE STOCKS of new and used Adding and Calculating Machine Parts 

available. Quotations furnished on specific parts upon request. I. A. Debn, Jr., 


1643 l0lst Ave., Oakland, Calif. 





our higher cash prices for calcu 


BURROUGHS PRODUCTS our specialty, get 
Steen, 60 West Harrison, 


lators, bookkeepers, billers, comptometers. A. UL. 
Chicago 5, Illinois. 





BURROUGHS SPECIALISTS. Also buy, sell and rebuild all types office 
Service, 537 




















machines. Comprehensive dealer service. Nelson Adding Machine 

S. Dearborn, Chicago 5, TIllinois. 

QUANTITY of Monroe and Marchant Calculators, hand or electric. rough, com- 
plete. Inquiries solicited on all types of other machines. American Business 
Machines, 135 Grant St., New York 13, N. Y. 

FOR SALE—Burroughs Electric Billing Machine practically new. Style 720300. 
Straus Knitting Mills, St. Paul 1, Minn. 

FOR SALE 4 Burroughs Calculators 9 col. 1 131302 Burroughs Bank Model. 
2 Burroughs 2 total 400 class transit machines. 1 Ohmer 4 dept. totals, 4 clerk 
totals, 4 drawer electric cash register, reasonable. Write to Adding & Book- 
keeping Machine Service Co., 415 So, 3d, Louisville 2, Ky. 
WANTED—TYPEWRITERS, Adding Machines, calculators, from dealers or 
jobbers. Typewriter Parts Company, 407 East Travis St., San Antonio 5, Texas. 
DICTAPHONES—EDIPHONES—Foremost specialists in rebuilding, sales and 
purchases of dictating equipment. Write for catalog. American Dictating Ma- 
chine Co., 235 Fifth Ave., New York 3, N. Y. 

WANTED TO BUY Surplus equipment of all types. Ready buyer. Columbis 
Trading Corp., 7 Waverly Place, New York 3, N. Y. 





KARDEX, ACME, POSTINDEX, etc. visible filing equipment of all types 
bought and sold. We specialize in this field and offer full cooperation to dealers. 
Commercial Card System, 135 Grand St., New York 13, N. Y. 





also 6x4 and 5x3 size. Quantity 


8x5-14-and 23-drawer units; 
Card System Co., 135 Grand St., 


ACME (Insite) 
Panels. Commercial 


of McCasky Production 
New York 13, N. Y. 





Thousands of re- 
service and prices 
Ine., 548 


KARDEX, ACME, all makes used visible filing equipment. 
conditioned cabinets, panels, books, always on hand. Special 
to dealers for purchase or * Get our quotations. Chas. S. Nathan, 
Broadway, New York 12, N. 





EQUIPMENT bought, sold and exchanged. We specialize in rebuilt 
Kardex, Acme and International Visible Factograph cabinets, as well as other 
makes. Write and tell us what Visible Equipment you need or have for sale. 
Special prices to dealers. E. H. Heineman, 4 North Eighth St., St. Louis 1, Mo. 


VISIBLE 





WANTED 
INTERNATIONAL Visible Factograph cabinets, in 
complete with card holders. We are also interested in extra 
eard holders in any quantity. Advise what you have available. E. H. 


Box 552, St. Louis 1, Mo. 


6-and 12-drawer 8x5 size, 
8” International 
Heineman, 








ADDING MACHINE PARTS FOR EXPORT 





BURROUGHS ADDING AND BOOKKEEPING MACHINE PARTS exported. 
Foreign inquiries invited. Dearborn Equipment Co., 605 S. Dearborn St., Chicago 5. 


VISIBLE FILES, KABDEX, ACME, POSTINDEX and GLOBE 
WE HAVE ON HAND and offer for immediate delivery all types and sizes. 
Dealers inquiries welcomed. Universal Business Equipment Co., 537 8. Dearborn 


St., Chicago 5. 
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PATENTS 


Copies of patents shown here can be obtained 
from the Commiasioner of Patents, Washinyton, 
D. C., for 25 cents each in cash, postofiice 
money orders or certified check. Stamps and 
personal checks not accepted. Copies of design 
patents are ten cents each. 

2,438,231. Ciosure tor Fountain Pens and the Like. 
Eaward S. Schultz, Buffalo, N. Y., and Charles D. 
Morton, Oak Park, Ill.; said Morton assignor to said 





Schultz. Application January 18, 1946, Serial No. 
641,896. Granted March 23, 1948. 
2,438,257. Knockdown Sheet Metal Cabinet. Ralph 


Stevenson and Isaac Nadolsky, Grand Rapids, Mich., 
assignors to Grand Rapids Metal Cabinet Company, 
Grand Rapids, Mich., a corporation of Michigan 
Application January 21, 1946, Serial No. 642,507. 
Granted March 23, 1948. 

2,438,282. Index Tab for Printing Devices. John 
H. Gruver, East Cleveland, and Carl J. MHueber, 
Euclid, Ohio, assignors to Addressograph-Multigraph 
Corporation, Cleveland, Ohio, a corporation of Dela- 
ware, Application August 24, 1942, Serial No. 455,909. 
Granted March 23, 1948. 

2,438,337. Combination Rule and Compass. Louis J. 
Goraon, Chicago, lil. Application September 27, 1944, 
Serial No. 555,905. Granted March 23, 1948. 

2,438,628. Pencil Sharpener. John A. Yerkes, New 
York, N. Y. Application August 12, 1944, Serial No. 
549,214. Granted March 30, 1948. 

2,438,655. Secret Billfold. Milton Becker, Passaic, 
N. J. Application December 7, 1945, Serial No. 
633,416. Granted March 30, 1948. 

2,438,713. Fastener-Applying Implement. Arthur H. 
Maynard, Warwick, R. I., assignor to Boston Wire 
Stitcher Company, Warwick, R. I., a corporation 
of Maine. Application February 26, 1946, Serial No. 
650,190. Granted March 30, 1948. 

2,438,730. Computing Device. Michael Watter, Phil- 
adelphia, Pa. Application November 14, 1944, Serial 
No. 563,343. Granted March 30, 1948. 

2,438,786. Ink Paste Cartridge for Ball Point 
Fountain Pens. David Pelton Moore, Forest Hills, 
N. Y., assignor to Premium Merchandising Corpora- 
tion, a corporation of New York. Application June 7, 
1945, Serial No. 597,999. Granted March 30, 1948. 


2,438,822. Starting Control for Coin Counting 
Machines. Earl W. Quirk and Arnold R. Buchholz, 
Watertown, Wis., assignors to Brandt Automatic 
Cashier Company, Watertown, Wis., a corporation 
of Wisconsin. Application July 28, 1945, Serial No. 
607,558. Granted March 30, 1948. 


2,438,828. Stencil Assembly with Removable Back- 
ing and Facing Sheets. Clair W. Sims, Pasadena, 
Calif. Substituted for application Serial No. 541,104, 
June 19, 1944. This application January 16, 1946, 
Serial No. 641,428. Granted March 30, 1948 

2,438,997. Holder for Cards and Photographs. 
Marchand B. Hall, Chicago, Ill., assignor to Acme 
Visible Records, Inc., Chicago, Ill., a corporation of 
Delaware Application April 13, 1945 Serial No 
588,156. Granted April 6, 1948 

2,439,025. Slide Rule. Gordon W. Sammons, Hagers- 
town, Md. Application March 28, 1944, Serial No 
528,450. Granted April 6, 1948 

2,439,030. Key-Punch Slotting Machine. Nelson S 
Welk, Athens, Ohio, assignor to The McBee Com 
pany, Athens, Ohio, a corporation. Application June 
14, 1945, Serial No. 599,404. Granted April 6, 1948. 

2,439,070. Duplicating Machine. Richard W. Bailey 
and Milo M. Harding, Los Angeles, Calif., assignors 
to Milo Harding Co., Los Angeles, Calif., a partner 
ship. Application February 6, 1945, Serial No. 576 
455. Granted April 6, 1948 

2,439,162. Eraser Holder. Walter Edwards, Calgary 
Alberta, Canada. Application September 3, 1946, Serial 
No. 694,460. Granted April 6, 1948. 

2,439,252. Pencil Sharpener. Clayton FE. Jordan, 
Prescott, Ariz. Application April 18, 1945, Serial No. 
588,907 Jranted April 6, 1948. 

2,439,456. Power Operated Case Shift Mechanism 
for Typewriting Machines. Ronald D. Dodge, Pough- 
keepsie, N. Y., assignor to International Business 
Machines Corporation, New York, N. Y., a corpora- 
tion of New York. Application November 10, 1944, 
Serial No. 562,789. Granted April 13. 1948. 

2.439,470. Variable Spacing Mechanism for Type- 
writing Machines. Carlton T. Jackson, Rochester, 
ee assignor to International Business Machines 
Corporation, New York, N. Y., a corporation of 
New York. Application November 14, 1944, Serial 
No. 563.2349. Granted April 13, 1948. 

2,439 537. Bookkeeping Appliance. Joseph Zalkind, 
New York, N. Y. Application May 12, 1945, Serial 
No. 593.247. Granted Anril 13, 1948. 

2.439,639. Envelope and Package Onener. James O 
Tilly. Tulsa, Okla. Application Oc‘nber 9, 1944, 
Serial No. 557.905. Granted April 13, 1948. 

2,439,675. Loose Leaf Binder. Semuel Segal, New 
York, N. Y., assignor to Wilson Jones Co., Chicago, 


Tll., a corporation of Massachusetts Application 
August 21, 1944, Serial No. 550,335. Granted April 
13. 1948 

2.439.731. Flexible Pocket Receptecle Having 


Pivotally Supported Units. George R. Hawes, Long- 
meadow Mass., assignor to Buxton, Incorporated, 
Springfield, Mass., a corporation of Massachusetts 
Application March 14, 1944, Serial No. 526,413 
Granted April 13, 1948 

2,439,790 Mail Sorting Machine. Isidore Becker 
Bronx. N. Y. Application January 16, 1946, Serial 
No. 641 456. Granted April 20, 1948. 
2,439,226. Loose Leaf Binder. Harry D 
New York. N. Y., assignor, by mesne assignments, 
to Sneed Products Company, Inc., Long Island City, 


Snyder 


N. Y., a corporation of New Vork. Application 
August 9, 1944, Serial No. 548,650. Granted April 
20. 1948 


2,439,868. Binder. Samuel Segal, New York, N. Y.. 
assignor to Wilson Jones Company, Chicago, Tll., a 
corporation of Massachusetts. Application September 
13, 1944. Serial No. 553.865. Granted April 20, 1948. 

2,439,943. Card Handling Device. Alfred M. Martin, 
Park Ridge, Ill. Application August 7, 1943, Serial 
No. 497.834. Granted April 20, 1948. 

2,439,950. Bookholder. George T. Rogers, Lake 
Forest, Tl. Application October 27, 1944, Serial No 
560,538. Granted April 20. 1948. 

2,439,959. Paper Board Chest. Wilbur G. Anderson, 
Jr., Grand Rapids, Mich., assignor to American Box 
Board Company, Grand Rapids, Mich., a corporation 
of Michigan. Application April 21, 1947, Serial No 
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742,842. Granted April 20, 1948. 
DESIGN PATENTS 

149,133. Design for an Air Cireulater. Jacob W. 
Kisling, St. Louis County, Mo. Application June 15, 
1946. Serial No. 130,742. Granted March 30, 1948. 

149,141. Design for a List Finder. Albert Edward 
Pollock, New York, N. Y. Application April 18, 1947, 
Serial No. 138,466. Granted March 30, 1948. 

149,200. Design for a Drafting Templet. Raymond 
I. Martin, South Bend, Ind., assignor to Keuffel & 
Esser Company, Hoboken, N. J., a corporation of 
New Jersey. Application April 6, 1946, Serial No. 
128,335. Granted April 6, 1948 

149,228. Design for a Combination Desk Unit. Hu- 
bert I. Salsbury, Los Angeles, Calif. Application 
April 14, 1947, Serial No. 138,394. Granted April 6, 
1948. 

149,257. Design for a Water Cooler or Similar Ar- 
ticle. James J. Corey, Elmhurst, N. Y. Application 
April 12, 1946, Serial No. 128,524. Granted April 
13, 1948. 


149,263. Design for a Fountain Pen Clip or Si~w'- 
lar Article. Fred Ferber, Englewood, N. J., assignee 
to Rolla Ball Pen Corp., New York, N. Y., @ cor- 
poration of New York. Application June 1, 1946, 
Serial No, 130,325. Granted April 13, 1948. 

149,288. Design for a Combined Tie Clip and Pen- 
cil. Richard B,. Maxwell, Brooklyn, N. Y. Applica- 
tion September 9, 1946, Serial No. 133,200. Granted 
April 13, 1948. 

49,335. Design for a Combination Desk Unit. 
Charles H. Beatty, Philadelphia, Pa. Application 
July 24, 1946, Serial No. 131,871. Granted April 20, 
1948. 

149,339. Design for a Combined Telephone Sup- 
port, Ash Tray, and Amplifying Loud Speaker. John 
Douglas Chirite, Detroit, Mich. Application March 
17, 1947, Serial No. 137,682. Granted April 20, 1948. 

149,356. Design for a Combined Pencil Sharpener 

Los Angeles, Calif. 
Serial No. 137,462. 


and Eraser. William R. Jalof, 
Application March 8, 1947, 
Granted April 20, 1948. 








She was fat and over forty, but still kittenish. The young 
man she had cornered at the party was thinking hard for some 
excuse to escape. * 

At last he murmured, “Do you remember the youngster who 
used to tickle you under the chin at school?” 

‘O,” she exclaimed gushingly, “so that’s who you are!” 

“O, no,” said he blandly, “that was my father.’ 

—New England Travelers Club Notes. 


ce 4 a 


Drunk Whashamatter with your face? All banged 
Ditto Had a I’il argument with a fella 

Drunk: “Why didn’t you call a cop? 

Ditto Di‘nt have to. He was one! 


A chorus girl was complaining to her friend of the same 
profession: ‘Why ain’t I never invited to parties in swell places 
ke you are, Daisy? | get invited once and they never ask 
me again.” 

“Ill tell you why you are never invited the second time. 
You cen’t discuss any subject with people when you are at 
a party. Why don’t you read a book? Then you'll be an 
interesting conversationalist.”’ 

The lectured one decided to read a book—and did. A few 
days later she was invited to a party. She listened to the talk 
for a while and then cut in with, ‘“‘Wasn’t that too bad about 
Mcrie Antoinette?” 

—The Horizon, 


* * * 
nd now, doctor, that I’ve told you I’m going to n y Jane 
t e’s just one thing | want to get of 
And what is that, my boy?” 
A tatooed heart with the name ‘Mabel’ on it 

Factory Chairmo7 
, * me 

“What!” exclaimed the lady. “You are charging me a 


dollor for that loose leaf scrap book?” 

“Yes, ma‘am,” relied the polite stationer. ‘That is the very 
lowest price we can sell it for.’ 

How is it that I can get one like it at Smith’s for 90 cents+ 

| cannot say, madam. Perhaps Mr. Smith has taken a fancy 
to you. He is a widower and you are very beautiful and— 
yes, ma’am, one dollar. Thank you. 

* *x co 


Dedication na forthcoming novel “To my wife without 


whose absence this could not have been written 
* * = 


Futile Reflections: We’ve about decided to buy a bicycle 
When they charge 13 cents for a ride on Chicago's antique 
L, it just ain't fare . . . Americans will do anything but move 
to the rear of a bus . . . The most effective type of diplomacy 
to use with Russia is a little ‘‘plane’’ talk. 








BUSINESS OPPORTUNITIES 





Wanted Abroad 


German Firm Wants to Resume Relations With U. S. Manu- 
facturers—Erich Strucker, Hohe Bleichen 31/32, (24a) Hamburg 
36, Germany, who maintained good business relations with a 
number of American manufacturers before the war, wishes to 
take up contacts again with those who are interested in ex- 
porting to Germany immediately after the currency problem 
has been solved. Trade catalogs are desired from manufacturers 
of typewriters, adding and calculating machines and other 
office equipment 


Agent in Mexico Seeks Additional Lines—F. M. Torreblanca, 
Apartado 2373, Mexico, D. Mexico, a commission agent in 
office appliances and stationery lines, is interested in repre- 
senting lines of stapling machines and paper (bond, manifold, 
manila, cardboard, and so forth). 


Portugal Firm Seeks Contacts in U. S.—Ed. Pinheiro Torres 
& Irmao, Rua dos Clerigos No. 44, Porto, Portugal, seeks con- 
tacts with American manvfacturers of stationery, office appli- 
ances and drawing instruments with a view to sole represen- 
tation 





Quebec Firm Wants Trade Catalogs—Le Bureau Moderne 
Enrg., Beauport, Quebec, desires to receive catalogs and price 
lists from U. S. manufacturers of office appliances and equip- 
ment available for importation into Canada. 


Wanted at Home 


Line Wanted for Pacific Coast Area—S. J. Loomis, 2409 
Spurgeon St., Redondo Beach, Calif., covers California, Ore- 
gon, Washington, Idaho, Utah, Nevada and Arizona for Maso 
Steel Products, manufacturer of tables, wastebaskets and cer- 
tain other products, and Hedges Manufacturing Company, 
manufacturer of box files, clip files, and so forth. He has 
capacity for one additional line of commercial stationery or 
office furniture to be sold to the trade in the same area. 


New Firm in Iowa Wants Trade Catalogs—Frank S. Cooper, 
manager of Modern Business Machines Company, 1024 First 
St., SW, Cedar Rapids, Iowa, a new firm, desires to receive 
trade catalogs and other sales literature on all types of busi- 
ness machines. Mr. Cooper, formerly at Waterloo, Iowa, has 
been in the office machine business for more than ten years, 
with a national firm, in the Iowa territory. 


Catalogs Wanted By New Oklahoma Firm—Bales’ Office Sup- 
ply Store, Walters, Okla., a firm which plans to open in October 
this year, would like to receive catalogs and sales bulletins 
from manufacturers and wholesalers. It is planned to carry 
commercial and social stationery, filing equipment, ribbons and 
carbons, typewriters, adding machines and duplicators. 























NEW TRADE LITERATURE. 





American Dictating Machine Company, Inc., 235 Fifth Ave., 
New York 16, N. Y., has just added 21 pages of late model 
Dictaphones, Ediphones and SoundScribers to its ‘Cut Time 
and Cost” catalog. Two other pieces of literature—one entitled 
“Convenience”, giving a detailed history of the company, its 
principles and place in the dictating machine field; and the 
other entitled “Can Dictating Machines Reduce Office Over- 
head’, an eye-catching, dictating machine sales aid—are also 
available for direct mail and sales campaigns. For information 
and availability of these items, interested parties may write 
care of the sales department at the above address. 


Commercial Controls Corporation, 640 Culver Rd., Rochester 
2, N. Y., has just issued two new pieces of literature, with 
helpful suggestions for handling of mail. One is a double 
folder, attractively finished in color, describing USPM auxi- 
liary mailroom equipment. On the cover are sketches of the 
individual units and inside is a double-spread photographic 
illustration of the equipment arranged in correct sequence 
for preparation of outgoing mail. The other folder shows the 
new tubular style adjustable USPM mailbag holder. This new 
advertising literature may be obtained by writing to Com- 
mercial Controls Corporation. 


Remington Rand, Inc., 315 Fourth Ave., New York 10, N. Y. 
has issued a 24-page illustrated booklet of which both the 
title and content is “How to Get Profits From Inventories.” 
Published by the systems division, the booklet pictures and 
describes the most modern methods of simplifying the manage- 


] 
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ment of stocks to prevent losses either from too much or too 
little. Copies of the brochure may be obtained by those mak- 
ing requests to J. A. Grundy, manager, Systems and Methods 
Research Department, at the above address. 


Diebold, Inc., 1411 5th St., S. W., Canton, 2, Ohio, has just 
issued a brochure telling the story of cycle billing in a retail 
store, the publication liberally illustrated with photographs 
and diagrams. Entitled “Keeping Track of the John Does’ 
Charge Account”, the brochure is a factual account of the 
recent installation of a record handling system in the Kresge 
Newark Department Store, Newark, N. J. Credit managers 
desiring a copy should address their requests, attention W. F. 
Cooper, to the above address. 


Neva-Clog Products, Inc., Bridgeport 1, Conn., has just issued 
the Volume 10, No. 1 copy of “Inspirations,” featuring “Stapler 
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Your hotel bill, eh? Well, don’t buy any more hotels! 
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of the Month” in the person of Jed Hawkins who cuts out 
cod cheeks on Cape Cod and uses Model S-100 of Neva-Clog in 
stapling them together. Illustrating many models of the Neva- 
Clog stapler, the brochure announces a new prize contest for 
the best answers to the question, ‘‘Why is it important always 
to sell Neva-Clog staples for Neva-Clog staplers?” 


Doehler Metal Products Corporation of 192 Lexington Ave., 
New York, N. Y., and Plainfield, Conn., has just issued a new 
four-color 44-page catalog No. 97 featuring tubular furniture 
for institutional use. Included in this presentation are illus- 
trations in color, giving complete sizes and specifications. Ac- 
companying the catalog is a fabric color card carrying actual 
swatches of Dupont upholstery factrics. Both the catalog and 
color card are available upon request. 


The Toledo Metal Furniture Co., 1100-1200 Hastings St., 
Toledo 7, Ohio, has just issued two envelope stuffers, forms 
No. 666-G and No. 402, which are descriptive of the firm's 
“Little Dandy” typewriter stands and Uhl steel posture chairs, 
respectively. Ample space is given on the last page of each 
stuffer for the dealer’s imprint. These stuffers are available to 
dealers without cost. 


The Taylor Chair Company, Bedford, Ohio, has just issued 
three 12-page folders significant in their dramatic presenta- 
tion, in large illustration, of complete chair lines by group- 
ings. The folders feature Taylor comfortable-posture, uphol- 
stered, and all-wood chairs for office and general commercial 
use. Complete specifications are given 


Cardinell Corporation, Montclair, N. J., has just issued a 
new profusely illustrated 22-page catalog which features the 
firm’s variety of drawing materials and stationery items. Full 
information is given on these products. Copies of the catalog, 
together with latest price and discount list, can be secured 
by writing the Cardinell firm. 


Cc. L. Barkley & Company, 1220 W. Van Buren St., Chicago 7, 
Ill., has just distributed to the trade a new price list, No. 548, 
and a discount sheet, both effective May 1. The new price list 
is completely indexed and illustrated and is replete with in- 
formation concerning the firm’s offerings 


Sherman-Manson Corporation, Celina Rd., St. Mary’s, Ohio, 
has just issued a new illustrated catalog, No. 847, dealing with 
Ideal tubular steel stands and stools. List prices and discounts 
are quoted and the brochure gives complete specifications for 
the various types of products 


Myrtle Desk Company, High Point, N. C., has just issued a 
handsome brochure detailing features of the new Pacemaker 
6000 Series desks. Profusely illustrated, the catalog makes a 
unique presentation of the features of each desk in the lavish- 
ly-appointed line. 


Imperial Desk Company, Evansville, Ind., has just issued un 
attractive illustrated brochure describing the firm’s line of 
modern wood desks and accompanying pieces. Complete speci- 
fications are given. 








CORPORATION REPORTS AND 
FINANCIAL NOTES 


W. A. Sheaffer Pen Company, Fort Madison, lowa—Net profits 
for fiscal year ending February 29, 1948, of $1,825,581.75 after 
provision for taxes and provision in recognition of net loss of 
Canadian subsidiary was announced April 24 by the W. A. 
Sheaffer Pen Company in their annual report to stockholders. 
This compares to $2,673,465.50 for previous year. Before con- 
sidering the $300,000 provision for loss of Canadian subsidiary, 
this would amount to $2.62 per share, or after provision would 
amount to $2.24 plus per share, as compared to $3.29 per share 
for the previous year. 








Burroughs Adding Machine Company, Detroit, Mich.—Net 
earnings of the Burroughs Adding Machine Company for the 
first quarter of 1948 were $2,731,351, the equivalent of 54 cents 
per share of common stock, as compared with $1,006,587 or 20 
cents per share during the same period of the preceeding year. 
Although dividends paid during the first quarter amounted to 
$748,252 or 15 cents per share, the same rate as last year, pay- 
ment to employees in average hourly earnings increased to 
$1.62 an hour compared with $1.44 an hour in 1947 


Moore Corporation, Ltd., Toronto—This firm which, through 
subsidiaries, manufactures business forms, packaging and ad- 
vertising display products, increased its net profit in 1947 to 
$2,796,729, compared with $2,314,730 in 1946. Working capital 
increased from $9,334,874 to $11,629,298. Net sales, profits 
earned, dividends paid and earnings reinvested in the business 
were the largest in the company’s history. Additions to land, 
— machinery and equipment amounted to $2,901,353. 


Felt & Tarrant Manufacturing Company, Chicago—‘Revenue 
from 1947 sales and services reached $9,797,550, the highest 
in the 62-year history of our organization,” announced R. J. 
Koch, president of Felt & Tarrant Manufacturing Company, 
April 2. Net income for the year ending December 31, 1947, 
was $1,403,163 or $2.64 a share as compared with $1,310,857 
or $2.47 a share in 1946 on 531,600 common shares outstand- 
ing. Dividends totaling $2.00 a share were paid during 1947. 
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IN MAY OF 1878, WHEN: 


Slate manufacturers met at Easton, Pa., for the purpose of main- 
taining present prices. . . . John Holland, gold pen manufacturer at 
Cincinnati, Ohio, took on a contract for making the McKinnon foun- 
tain pen. ... A new device combined paper cutter, ink eraser, nail 
cleaner and cigar knife in one item... . (From files of the American 
Stationer). 


IN MAY OF 1888, WHEN: 


The Samuel Hano Company, Boston, Mass., claimed to manufac 
ture the largest and best lire of manifold books in the world... . 
George Pellinger of Akron, Ohio, invented a fountain pen using a 
wick and principle of capillary attraction. . . . Union Manufacturing 
Company, Jersey City, N. ]., offered the Excelsior eraser, rubber 
and brush combined, for $.25. .. . A baseball item was that instead 
of four, batters were to be allowed only three strikes. . . . (From 
files of the American Stationer). 


IN MAY OF 1898, WHEN: 


Commodore Dewey won a smashing victory at Manila and the 
wave of national patriotism was reflected in increased sale of flags. 
...In this connection, Blaisdell Pencil Company featured a patriotic 
paper pencil painted red, white and blue and bearing the chorus 
of the Star Spangled Banner visible on the strips as the pencil was 
unwound. ... The first war seizure recorded was that of a case of 
stationery on the Panama, which sailed from New York under the 
Spanish flag for Havana and was later towed into Key West as a 
prize under the American flag. . . . (From files of the American 
Stationer). 


IN MAY OF 1908, WHEN: 


The Junior Typewriter Company, New York, N. Y., advertised 
“the smallest complete standard keyboard portable” at $15... . 
George A. Baldwin was appointed sales manager of the Under- 
wood Company in Chicago. . . . George A. Seib was named as 
Remington's new faciory superintendent... .A new typewriter was 
the Emerson, produced in Boston and selling for $50.00. . . . Ralph 
B. Wilson drove his 1908 Studebaker from Chicago to Pittsburgh, a 
distance of 585 miles, in 40 hours, taking friends to the business 
show. ... (From files of Office Appliances). 


IN MAY OF 1918, WHEN: 


Oftice furniture men opposed erection of a factory at Leavenworth 
to make competing products with prison labor. . . . Eberhard Faber 
was elected president of the Stationers Golf Association of New 
York. ...J. W. R. Merckle was named president of the Thaddeus 
Davids Ink Company... . Harry Short of Defiance Manufacturing 
Company kept busy on the road while awaiting draft call. His 
number was up... . Pvt. William H. Anderson of L. E. Waterman 
Company was shot from his horse and killed in France while deliv- 
ering messages for General Pershing. . . . Another war casualty 
was Pvt. Ernest Parent of National Blank Book Company... . (From 
files of Office Appliances). 
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HOSTS AT SEVEN NSA 
REGIONAL MEETINGS 

















ZAC SMITH SID GLUECK MAYNARD WESTRING 

Zac Smith Stationery Company General Office Supply Co. Mid-City Stationers, Inc. 
Birmingham 1, Ala. Cleveland, Ohio Rockford, Ill. 
District No. 4 District No. 5 District No. 6 




















ARTHUR G. KENWORTHY ED SHELPMAN JOE RODDY CHARLES KENDRICK 
Storey-Kenworthy Company Shelpman’s Mayton & Roddy Office Supply Kendrick-Bellamy Stationery Co. 
Des Moines, Iowa Springfield, Mo. Ft. Worth, Tex. Denver, Colo. 
District No. 7 District No. 8 District No. 9 District No. 10 


Under the able leadership of the district governors and their 
committee chairmen, ahighly successful series of fourteen regional 
meetings of the National Stationers Association has just been 
completed. The assemblies conducted by the seven governors 


pictured are reported in a special section beginning on page 39. 
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“Office Appliances” Surveys 


OUSTON IS one of the best 

business cities in the nation 
today. That statement was made 
just before the war and it is still 
being made today, for business 
enterprise here shows no signs of 
letting up. New commercial 
enterprises galore are all arising 
throughout the entire area and 
where high building costs are 
slowing such projects in many 
other cities they go ahead here, 
regardless of costs. 

It all began several years be- 
fore the war when the business 
leaders of Houston decided that 
there was no reason why the city 
should not be number one in the 
commercial life of the South and 
Southwest. A mighty battle began 
with New Orleans and certain 
other southern ports for business 
and that battle continues today 


although Houston is some 50 miles 
inland from the Gulf of Mexico. 

After the war, competition for 
new factories and southern di- 
visional offices of eastern enter- 
prises began in earnest, with 
Houston, Dallas, New Orleans 
and Atlanta waging a battle 
which even Houston’s opponents 
admit has gone in the favor of 
this southern city. 

The spirit of progressive busi- 
ness which has sparked these 
campaigns has not died down as 
it has in so many other ‘similiar 
city efforts. And that spirit goes 
through the entire business life 
of the city itself, with the office 
supply and equipment field being 
no exception. 

“Standing still’ is considered 
the big sin for a Houston business- 
man and as a result thousands of 


Houston 
By Ernest W. Fair 


Field Reporter 


firms have grown from _ small 
beginnings to topnotch institu- 
tions. That also holds true in the 
office supply and equipment field, 
for Houston has some of the most 
enterprising of such concerns 
Every conceivable type of 
operation is doing business in the 
Houston field, from large multi- 
storied plants manufacturing as 
well as jobbing and retailing 
office supplies, equipment and 
printing to small operations in 
suburban areas and even opera- 
tions conducted in an energetic 
individual’s basement or garage. 
The competitive picture is, there- 
fore, a very brisk one, and though 
there is plenty of business for 
all both in Houston and its trade 
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territory which the local firms 
serve, there’s no spirit of taking 
things easy. Houston retailers 
work just as hard at getting the 
business away from ‘the other 
fellow” as they do at originating 
new ideas and pushing new lines. 


Houston is an ideal city for 

new ideas and an ideal one in 
which to test new lines or new 
equipment in this field, for its 
businessmen as a whole are most 
progressive and have always wel- 
comed anything new or different. 
There are no “ruts” in Houston’s 
commercial life . . no “sacred 
cows” or deep-set prejudices . 
a new idea here has a better 
chance of success than in any 
other city we have visited during 
the past year. 

Most of the retail institutions 
are located in or adjacent to the 
main downtown business area 
although there are many of the 
newer small enterprises starting 
operations in suburban stores and 
“from stock.’ However, the great 
bulk of the business done in this 
industry is handled by the large 
major stores located within the 
downtown business district. Most 
such stores are complete business 
department stores and _ cover 
printing, lithographing and en- 
graving operations as well as the 
complete office supply field. Wil- 
son Stationery and Printing Com- 
pany, The Cargill Company and 
Clarke and Courts are _ three 
whose operations are as large as 
the average of Chicago or New 
York. The ‘business department 
store’”’ idea of complete service in 
all lines covered by the field, and 
in many lines closely paralleling 





CLARKE & COURTS, ANOTHER PRO-GRESSIVE OFFICE SUPPLY OUTLET 


the field, has become an accepted 
standard here and generally the 
office supply firm which does not 
have its own printing or litho 
graphing plant has a_ working 
agreement with an independent 
firm in these fields. It has long 
been a_ profitable operation at 
Houston. 
Wide Variety of Firms 

There are 28 firms handling 
office equipment, four engaged in 
used office equipment business, 
18 selling new office furniture, 
seven offering office furniture re- 
finishing, two offering office fur- 
niture rental, 11 dealing in used 
office furniture, 39 firms dealing 
in office supplies (two at whole- 
sale), 30 firms dealing in type- 
writers, five offering typewriter 
rental, 20 offering typewriter 
repair, six selling used _ type- 
writers and eight offering book- 
keeping machine sales and ser- 
vice. We hasten to add that there 
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is much overlapping in the tabu- 
lation and that the check list at 
the end of this article will serve 
to better present the over-all pic- 
ture of the size of the trade as 
well as the fields in which the 
majority are engaged. However, 
many firms do cover almost the 
complete field as listed above, 
with the exception of typewriters 
and bookkeeping machines, and 
there is a great deal of overlap- 
ping in this respect. 


At one time, recently, competi- 
tion from chain stores, depart- 
ment stores, book stores and mail 
order houses was very tough in 
this area. It has gradually died 
away, however, during recent 
years and departments in these 
fields have been reduced dras- 
tically in most stores and now 
seek to serve the individual in 
his home with his office supply 
needs rather than the business 
field itself. There is still enough 
business going into these stores, 
however, to affect the general 
over-all picture here but the sit- 
uation is better than it has ever 
been before. 


Mail-order buying of _ office 
supplies and equipment is not a 
maior problem here. That also 
was a big factor in the pre-war 
years with the eastern mail-order 
operators and even firms from 
Dallas and New Orleans cutting 
into the local market. Houston 
dealers found that a great deal 
of this business was going out of 
the city simply because they had 
not done a thorough job of call- 
ing on prospects. In many cases 
small business firms were buying 
nail-order simply because no 
calesman had ever bothered to 
call on them. 

Today the average Houston 
dealer sees to it that his salesmen 
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FULTON STATY. CO., ONE OF THECITY’S LARGE OFFICE OUTFITTERS 
on your toes every day of the 
week, week in and week out . 
all of the time!” 


call on every possible prospect 
both in the downtown area and 
in the suburban areas. Plans are 
now well under way to extend 
such coverage to all of the small 
cities and towns in the trade area 
through traveling salesmen, for 
equipment has become more 
plentiful and dealers have some- 
thing to sell. 
Use Mail Solicitation 

This is usually supplemented 
by very active mail solicitation 
operations on the part of the 
Houston dealers. Regular monthly 
bulletins and catalogs comprise 
the main points of such opera- 
tions. Firms having their own 
printing and lithographing de- 
partments are, of course, wider 
users of such advertising than 
those who must buy from the 
outside. It pays, too, for such well 
prepared mailing pieces can serve 
to maintain constant contact and 
when a need arises incite imme- 
diate response to that firm on the 
part of the customer. 

A glance at the accompanying 
illustrations will also show that 
appearances of their stores means 
a great deal to Houston dealers. 
Those shown are not exceptions, 
BUT were photographed as ex- 
amples ... there are many more 
equally attractive. 

“The dollars you spend on an 
attractive store front are never 
wasted,” observed one Houston 
dealer, “Some of us here have 
been pretty hard-headed about it, 
but even my own associates had 
to learn by the example of others 
that it pays to spend money in 
that way. 

“Businessmen who are pro- 
gressive themselves are not going 
to feel very receptive to doing 
business with a fellow business- 
man who permits his own opera- 
tion to lag far behind the times. 

“You can’t let your store, your 
front, your windows or your 
store displays get outdated in 
this business . . . you have to be 


Accent on Trade Names 

There’s a great deal of accent 
on trade names in this area, for 
Houston dealers have found that 
it pays to advertise established 
brand names. Here’s how one 
dealer explains it: 

“The leading manufacturers 
whose merchandise we stock 
spend thousands of dollars adver- 
tising it every month direct to 
the businessmen who use _ it 
through general business maga- 
zines and even the popular maga- 
zines . . . why should we throw 
away all of the goodwill built up 
that way? 

“In my own case I woke up 
to how important it was many 
vears ago when the _§ factory 
started forwarding me _ queries 
from businessmen right here in 
Houston that had been aroused 
by this advertising. 

‘What the H.. .,’” I told my- 
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self, ‘I haven’t even taken the 
trouble to let my customers know 
i’m handling these lines here in 
Houston so they think no one 
does and they have to be pur- 
chased from the factory. That’s 
bad business.’ 

“And it was bad business on 
my part. Today, we pride our- 
selves here that no one ever has 
to write in to the factory for anv 
of the lines we sell because they 
know those lines are handled 
right here in our store!” 

Short merchandise has made 
the office furniture business 
rather quiet here for some time 
but as equipment is now avail- 
able in this area it is becoming 
more and more brisk. Not only 
furniture stores but a number of 
other outlets are eyeing the field 
and making entry into it... and 
that in the future will probably 
be the heartiest competitive field 
in this area. One firm, well- 
established in the field, however, 
uses large advertisements in 
local newspapers to push office 
furniture of all kinds direct from 
its warehouse locations and sells 
from the warehouse in the outly- 
ing district rather than from a 
downtown showroom. This ad- 
vertising, backed by salesmen’s 
calls, is pulling a lot of business 
in their direction. 

Emphasis on Quality 

Another recent trend in this 
area is toward greater and 
greater accent upon quality in 
everything. For some time past 
customers have not demanded 
much in the way of quality but 

















ATLAS OFFICE SUPPLY & PTG. CO.. A GROWING HOUSTON OUTLET 


since the turn of the year it is 
becoming more and more difficult 
to sell anything from pencils to 
desks under good quality stand- 
ards even at special prices. The 
trend from “I'll take it, regard- 
less” broke sharply just before 
the end of the year here and to- 
day it has almost disappeared. 
Substandard merchandise can be 
sold only with great difficulty 
even at _ rock-bottom prices. 
There’s little protest to price in 
Houston as long as topmost qual- 
ity is offered along with it 

the future may change the pic- 
ture but for the present every 
appearance points to a continued 
demand for the maximum pos- 
sible quality in everything the 
dealer has to sell. 

It’s good business here in 
Houston the crying towels 
have become a rarity in this 
area and there’s no feeling 
of pessimism in so far as the im- 
mediate future is concerned. 
Houston businessmen not only 
have great faith in the business 
future of their own city and 
trade area but in that of the 
country as a whole. 


The Houston Trade Roster: 


Office Equipment 


Acme Business Machine Company, 
2802 Main St. 

W. B. Welling, Shell Building. 

Al Jones Stationery Company, 121% 
Preston. 


Atlas Office Supply & Printing Com- 


pany, 1721 McKinney. 

Capitol Office Machines & Supply 
Company, 4509 Dewbry. 

Cargill Company, 412 Capitol. 

Clarke and Courts, 1701 Main ana 
1210 West Clay. 

D’Amico and Company, 1114 Mc- 
Kinney. 

Dictating Machine Company, 614 
Caroline 


Ediphone Company, 614 Caroline. 

Fred Farrow Business Machines Com- 
pany, M and M Building. 

Finger Office Equipment 
2212 Jefferson. 

Friden Calculating Machine Agency, 
Union National Bank Building. 

R. B. Brady Company, Union National 
Bank Building. 

Fulton Company, 1017 San Jacinto. 

Houston Printing & Stationery Com- 
pany, Inc., 1208 Texas 

Le Febure Corporation, 911 

J. J. Lemon, 310 Caroline. 


Company, 


Stuart 
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Mac Rose Furniture Exchange, 315 
San Jacinto. 


Maverick-Clarke Company, 1418 
Rusk 

Mayer Office Furniture Company, 
1403 San Jacinto. 

Produc-Trol Gulf Coast Company, 


West Building. 
Remington Rand, Inc., 
Addressing Service Company, 

merce Building. 

Standard Printing & Lithographing 

Company, 1418 Rusk. 
Texas Office Supply 

Main street. 

Wilson Stationery 
pany, 1020 Prairie. 
Used Office Equipment 
Harry B. Finer Office Furniture Com- 

pany, 209 San Jacinto. 
Finger Office Equipment 

2212 Jefferson. 

Mac Rose Furniture Exchange, 315 

San Jacinto. 
Mayer Office 

1403 San Jacinto. 

New Office Furniture 


811 Caroline. 
Com- 


Company, 111 


& Printing Com- 


Company, 


Furniture Company, 


Al Jones Stationery Company, 1217 
Preston 

All Kinds Office Equipment Com- 
pany, 310 Caroline. 

Atlas Office Supply and Printing 
Company, 1721 McKinney 


The Cargill 

Clarke and Courts, 

D’Amico and Company, 
Kinney. 

Finer Office Furniture Company, 209 
San Jacinto. 


Company, 412 Capitol 
1210 W. Clay. 
1114 Me- 


Finger Office Equipment Company, 
2212 Jefferson. 

The Fulton Company, 1017 San Ja- 
cinto. 

Neville M. Johnson, 709 LaBranch 

W. E. Hay and Company, 2012 Mc- 
Kinney. 


Mac Rose Furniture Exchange, 315 
San Jacinto. 
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1418 Rusk. 
Company, 


Maverick-Clarke, 

Mayer Office Furniture 
1403 San Jacinto. 

Remington Rand, Inc., 811 Caroline. 

Standard Printing & Lithographing 
Company, 1418 Rusk. 

Texas Office Supply Company, 111 
Main. 

Wilson Stationery and Printing Com- 
pany, 1020 Prairie. 


Office Furniture Refinishing 

N. W. Alford Cabinet Shop, 1203 W. 
Webster. 

Bill Carney, 406 Kelley. 

Harry B. Finger Office 
Company, 209 San Jacinto. 

Furniture Service Company, 
Canal. 

Joe Goss, 1230 Houston. 

Mack Furniture Company, 2209 Wash- 
ington. 

North Main Upholstering. Company, 
1819 North Main. 


Office Furniture Rental 


Furniture 


3102 


Finger Office Equipment Company, 
2212 Jefferson. 
Mayer Office Furniture Company, 


1408 San Jacinto. 
Office Furniture (Used) 
W. F. Abbey, 209 San Jz.cinto. 


Al Jones Stationery Company, 1217 
Preston. 

H. Bergman Auction and Furniture 
Company, 704 Franklin. 

Harry B. Finer Office Furniture 
Company, 209 San Jacinto. 

Finger Office Equipment Company, 
2212 Jefferson. 

W. E. Hay and Company, 2012 Mc- 
Kinney. 


Neville M. Johnson, 709 LaBranch. 
Mac Rose Furniture Exchange, 315 
San Jacinto. 


Mayer Office Furniture Company, 
1403 San Jacinto. ' 

O-Gee Sales Company, 1405 White 
Oak. 


Wilson Stationery and Printing Com- 
pany, 1020 Prairie. 
Office Supply Manufacturers 


Ward H. Stillman, 2023 South Shep- 
hard. 


Retail Office Supply 


Acme Business Machines Co., 2802 
Main. 
Acme Office Supply Company, 1518 
Main. 
Acme Visible Records Company, 


Shell Building. 

Atlas Office Supply & Printing Com- 
pany, 1721 McKinley. 

Austin’s Printing and Office Supplies, 
M and M Bidg. 

Barnett Printing and 
Company, 1012 McGowen. 
The Beasley Company, 4719 Main. 
Best Stationery Company, M and M 

Building. 
The Cargill Company, 412 Capitol. 
Carl Gren, 3709 Main. 
Clarke and Courts, 1210 West Clay. 


Stationery 


WILSON STATY. & PTG. CO., AT A BUSY DOWNTOWN INTERSECTION 
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LES BROWN STATY. CO., ONE 


D'Amico and Company, 1114 Mc- 
Kinley. 

Dobbs Brothers, 605 East Tidwell. 

Harry B. Finer Office Furniture 
Company, 209 San Jacinto. 

Ford Stationery and Supply Com- 
pany, 1218 Prairie. 

Fulton Company, 1017 San Jacinto 

Goodwin and Carter, 1314 Polk. 

Hoover Office Supply Company, 902 
Willard. 

Houston Printing and _ Stationery 
Company, 1208 Texas. 

Johnson Ribbon and Carbon Com- 
pany, Gulf Building. 

Al Jones Stationery Company, 1217 
Preston. 

Maverick-Clarke, 1418 Rusk. 

Office Supply Company, 1617 Main. 

Tom Payne Company, 3102 Main. 

Penland Printing and _ Stationery 
Company, 814 McKinley. 

Pillots Store, 1014 Texas. 

Pound Printing and Stationery Com- 
pany, 1518 Main. 

Remington Rand, Inc., 811 Carvline. 

Simon Stationery Company, 1219 
Prairie. 

Standard Printing and Lithographing 
Company, 1418 Rusk. 

Stecher Stationery Service, Fannin 
Building. 

Sternenberg Company, 1107 Fannin. 

Texas Office Suppiy Company, 111 
—. 

exas Stationers Suppl Company, 
Shell Building. = —" 

Townley Office Supply Company, 
Ltd., 505 Washington. 

J. R. Waterman, 9509 Main. 

Wilson Stationery and Printing Com- 
pany, 1020 Prairie. 

Office Supply Wholesalers 

Pound Printing and Stationery Com- 
pany, 1518 Main. 
: Pitney-Bowes, Inc., M and M Build- 
ing. 

Typewriter Dealers 


Acme Business Machines Company, 
2802 Main (also repair). 

Adding Machine Exchange, 1401 San 
Jacinto (also rental and repair). 

Adding Machine Service Company, 
2517 Greensboro (also repair). 

All Makes Typewriter Exchange, Inc., 
611 Fannin (also repair). 

Automatic Typewriter Agency, M 
and M Bldg. 

J. T. Baker, 1316 East Thomas. 

Bob’s Typewriter Exchange, 809 
Enid (rental, used, repair). 

Brewington Typewriter Company, 
1221 Prairie (also repair). 

Burroughs Adding Machine Company, 
1118 Polk. 

Ralph C. Coxhead Corporation, M 
and M Bidg. 

Cross and Company, Inc., 130 S. 75th 
(rental, repair). 

Ellison Adding Machine and Type- 
writer Company, 1614 Ridgewood (also 
rental, repair, used). 

Fred Farrow Business Machines 
Company, M and M Building. 

Edwin T Feigble Company, 290342 
Fannin falso rental, repair, used). 
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Justowriter Corp., Electric Building 

International Business Machines Cor- 
poration, 1620 Main. 

J. J. Lemon, 310 Caroline. 

McRaes Typewriter Exchange, 41312 

Fannin (also repair). 

Mobleys Office Machines and Sup- 
plies, 626 West 19th. 

Tom Payne Company, 3102 Main 
(also repair). 

Remington Rand, Inc., 811 Caroline. 

Royal Typewriter Company, Inc, 
Cotton Building (also rental, repair). 

. C. Smith & Corona Typewriters, 
Inc., 1208 Prairie. 

Typewriter Repair & Supply Com- 
pany, 2802 Main. 

Underwood Corporation, 1809 Louis- 
iana. 

Unique Typewriter Service, M and 
M Building. 

Vari-Typer Sales and Service, M and 
M Building. 


Typewriter Repair Firms 
(not listed above) 

A T C Company, 505 Washington. 

Central Typewriter Service, 1021 
Caroline. 

Donovan Typewriter Service, 2901 
Austin. 

Neville M. Johnson, 709 LaBranch 

Rehfields, 3209 Fannin. 

Ben F. Rice, 2015 Hopkins. 


Bookkeeping Machine Firms 


Burroughs Adding Machine Company, 
1118 Polk. 

International Business Machines Cer- 
poration, 1620 Main. 


ee 
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J. J. Lemmon Company, 310 Caroline. 

Monroe Calculating Machine Com- 
pany, Inc., 910 Clay. 

National Cash Register Company, 
1601 Fannin. 

Remington Rand, Inc., 811 Caroline. 

Underwood Corporation, 1809 Louisi- 
ana. 


Adding Machine Firms 


Acme Business Machines Company, 
2802 Main. 

Adding Machine Exchange, 1401 San 
Jacinto. 

Adding Machine Service Company, 
2517 Greensboro. 

All Makes Adding Machine Exchange. 
611 Fannin. 

R. C. Allen Adding Machine Agency, 
310 Caroline. 

National Cash Register Company, 
1601 Fannin. 

Brewington Typewriter Company, 
1221 Prairie. 

Burroughs Adding Machine Company, 
1118 Polk. 

Clary Multiplier Corporation, 1314 
Caroline. 

Comptometer Company, Electric 
Building. 

Ellison Adding Machine and Type- 
writer Company, 1614 Ridgewood. 

Edwin T. Feigle Company, 2903 Fan- 
nin. 

Finnie Fenwick, 513 Dallas. 

Friden Calculating Machine Agency, 
Union National Bank Building. 

Houston Typewriter Exchange, 1405 
Caroline. 

Marchant Calculating Machine Com. 
pany, Stewart Building. 

Monroe Calculating Machine Com- 
pany, 910 Clay. 

Tom Payne Company, 3102 Main. 

Remington Rand Inc., 811 Caroline. 

Underwood Corporation, 1809 Louis- 
iana. 

Typewriter Repair and Supply Com- 
pany, 2802 Main. 

Victor Adding Machine Agency, 611 
Fannin. 


Addressing Machines 


Elliott Addressing Machine Sales 
Agency, M and M Building. 
Addressograph Sales Agency, 2315 
Fannin. 


Check Protecting Firms 


Brewer Sales Company, 507 North 
Edgewood. 

Check Writers Sales and Service 
Company, 1958 Fairview. 

F. & E. Check Protector Company, 
310 Caroline. 

Todd Company, Ine., Cotton Ex- 
change Building. 

All Makes Checkwriter Sales and 
Service Company, 1958 Fairview. 


(Next month: Birmingham, Ala.) 
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Emphasize Suggestive Selling for 
Summer Stationery 


UR SUMMER stationery 
merchandising program is 


built on a complete changeover 
from more standard stationery 
colors and styles to light pastel 
colors and whites in a complete 
price range all the way from 
$.29 to $3.50. 

Our experience has been that 
summer sales of boxed writing 
paper begin increasing from the 
end of May until the first of Sep- 
tember, probably because of va- 
cation travel on the part of cus- 
tomers who wish to write home 
frequently. Therefore, we begin 
building mass displays of sum- 
mer stationery on May 15, and 
keep them in the No. 1 traffic 
spot just inside the entrance of 
the store until the beginning of 
the fall season. 

We carry 12 numbers in sum- 
mer stationery, amounting to ap- 
proximately a $200 inventory in 
three major price levels. Our 
most popular selling price is 
$1.25, although we sell large 
volumes of $.50 stationery to 
youngsters and students. We also 
enjoy an excellent volume on 
better-priced gift stationery 
boxes at $3.00 and $3.50, largely 
because these are packaged in 
Fabricoid or artificial-leather gift 
boxes which add a great deal to 
their appeal. 

Use Pyramid Display 

We try to show all 12 numbers 
in a typical summer stationery 
display, arranged in a pyramid 
with one sample of each type of 
stationery open for inspection. 
General policy is to adhere close- 
ly to light pastel lines, such as 
baby blue, dusty pink, lavender, 
and soft green for the ladies, and 
parchment-type white’ writing 
paper for men customers. Men 
seem to prefer deckle-edge or 
severely plain stationery  alto- 
gether. In suggestive selling, our 
salespeople are careful to present 
the pastel-colored stationery only 
to women customers, and to em- 
phasize the gift appeal of the gift 
boxes in the upper price ranges. 
We have found that making a gift 
suggestion to every stationery 
customer often results in unsus- 
pected sales—undoubtedly due to 
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the fact that stationery is always 
an acceptable gift when the pur- 
chaser cannot think of any other 
item. 

To keep summer stationery at 
maximum appeal, it is important 
that delicately-colored and white 
stationery be kept immaculately 
clean at all times. We have been 
able to achieve this even though 
one sample of each line is open 
for inspection, through maintain- 
ing only a small inventory in the 
store, and reordering once a 
week. In this way, stationery 
never remains on display more 
than a few days. Also, we have 
found that it is best not to place 
delicately-colored stationery in 
the display windows, due to the 
fact that it will discolor or curl 
up when overheated by the sun’s 
rays. We use occasional mass 
window displays whenever we 
have a special purchase of low- 
priced stationery to offer. But in 
the main, our better-priced, top- 
quality stationery line appears 
only on the “hot spot” display in 
side the front 


By Robert Milner 


Park's 
St. Louis, Mo. 


ously, and always suggest a box 
of stationery to the fountain pen 
customer, whether he buys a low- 
price ball-point fountain pen, or a 
more expensive set. Incidentally, 
we first wrap the stationery in 
cellophane to prevent over-en- 
thusiastic customers from pulling 
out sheets to test their fountain 
pens on. Scratch pads are provid- 
ed for the latter purpose, and we 
emphasize that the stationery is 
there only as a suggestion. 
Although we originally consid- 
ered placing P. M.’s on boxed 
writing paper, our experience 
with the Kingshighway store has 
proven that this is unnecessary. 
There is sufficient demand for 
writing paper stemming from va- 
cation travel to keep up a steady 
demand for it, and we simply in- 
struct salespeople to suggest sta- 
tionery whenever possible. 





entrance. 

One of the 
most effective 
merchandisin g 
helps to build 
stationery sales, 
we have found, 
is to show two 
samples of lead- 
ing better quali- 
ty styles atop 
our fountain pen 
case in the cen- 
ter rear of the 
store. This, a 
blonde - wood 
case with fluor- 
escent light, cre- 
ates a great deal 
of attention, and 
naturally, when 
the customer’s 





mind is on pur- EATON GOES RURAL ON SPRING WINDOW DISPLAY.—At 
chasing a foun- first glance, and even after closer inspection, Eaton Paper 


tain pen, he is 


Corporation's new “flag up” R.F.D. mail box in stationery 
windows appears to be of bona fide metal construction. 


. 7 
msde 7 likely _to Actually it is a clever constructional cardboard replica in 
be also thinking eight colors. The window display and a small reproduction 


of writing pa- 
per. Therefore, 


for counter use was designed and lithographed by Einson- 
Freeman Co., Inc., Long Island City, N. Y., for Eaton Paper 
Corp., manufacturers of fine writing paper, Pittsfield, Mass. 


we show the The displays are being distributed to Eaton dealers through- 


two contigu- 
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Eye-Capturing Presentation of Merchandise Insures the Maximum Opportunity to 


Departmentized Stock 
Layout Sells More Merchandise 


Meet All of a Customer's 


Needs Under One Roof 


T IS A FACT of merchandising 
experience that a_ stationery 
outlet that has been developed 
to the proportions of a prosper- 
ous business setup with several 
distinct departments, each re- 
plete with a full range and 
assortment of up-to-date stock, 
will attract the largest number 
of buyers every day. 


The multiple-department out- 
let, with each line separate, 
distinct and carrying a reason- 
able and proper current inven- 
tory of its particular merchan- 
dise, commands more attention 
simply because it is a more 
impressive merchandising layout. 
It attracts the patronage of new 
buyer-groups as new supplies and 
appliances are introduced into 
the stationery industry. 


Such a layout always excites 
the comment, “There’s a real 
office supply establishment.” The 
public sees that such a stationer 
can supply everything from a 
fountain pen to a battery of 
typewriters or filing cabinets. 
Such an eye-capturing presenta- 
tion of merchandise insures the 
maximum opportunity for a sta- 
tioner to sell customers all their 
stationery requirements under 
the roof of one store and to win 
the casual new buyer as a cus- 
tomer. It is a positive fact that 
a business of this caliber can 
command the largest possible 
Share of the available daily 
buyer-traffic of the locality. 


Prefer One-Stop Buying 


In all kinds of retailing, it has 
been proved that people avoid 
what might be called stop-and- 
go buying when they can. In 
other words, they will purchase 
all their ordinary requirements 
in a given line in the one estab- 
lishment, if they can. Hence 
the popularity of the  super- 
markets, with some recognition 
also, of course, of the influence 
of lower prices resulting from 


the multiplied volume concen- 
trated in one mammoth unit of 
operation. 

The intelligent stationer of 
adequate experience observes 
constantly what is going on in 
the world of retailing in general. 
He studies what is necessary to 
attract and retain customers. He 
has learned that a well-stocked, 
good-looking store is a primary 
influence in attracting traffic 
from the daily circulation of pe- 
destrians frequenting his loca- 
tion. He has learned that he 
must do everything in his power 
to maintain the kind and grade 
of store that will, by its exterior 
alone and even before buyers 
cross the threshold, register on 
their minds the impression: “Yes, 
this is the place for your sta- 
tionery supplies and office appli- 
ances. Come in!” 

This advocacy of ample stocks 
does not mean top-heavy inven- 
tories or that a salesroom, no 
matter how large, should become 
a small-scale warehouse. That is 
neither necessary nor advisable. 
The shrewd stationer is always 
stock-turn-conscious and _ profit- 
conscious. By continual compar- 
isons of his records of purchases 
and sales in each department, he 
soon learns what quantities of 
this or that article are the wisest 
“high” or “low” stock quotas for 
a certain line of goods or a cer- 
tain department for a given time 
—30, 60 or 90 days. 


Fluctuations Affect Buying 


With all established products 
of sure demand and brisk sale, 
purchasing is planned on a 30- 
day basis, but the enterprising 
stationer usually allows himself 
a safe margin of supply-on-hand 
above his average current inven- 
tory when the demand for a 
certain item is subject to any 
seasonal impetus, or on some 
special occasion when a national 
manufacturer is advertising some 
stationery specialty intensively 
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in the dealer’s home territory. 

Such a foresighted stationer 
strives always to insure his an- 
ticipated profits by wisdom and 
caution in his buying with re- 
gard to both what and how much 
at any one time. There is an 
adage which says “You make 
your first profit—your one sure 
profit—by right buying.” That 
adage is, of course, an echo of 
the days when price-haggling 
was the biggest part of buying 
talent, and it is admittedly open 
to the challenge that no dealer 
can make any profit out of any- 
thing unless he sells it with 
reasonable dispatch. The adage, 
however, still holds merit as a 
warning that, unless a dealer 
buys right with regard to quan- 
tity, season, trade trends and 
clientele, he may not be able to 
sell AT ALL or may have to sell 
at a sacrifice. 

Good judgment and caution 
must be mixed with ambitious 
enterprise. Over-conservatism, 
however, can handicap a _ busi- 
nessman and make of him a 
defeatist before he wakes up to 
the fact. 


Overconservatism A Detriment 


There are many dealers in 
every kind of trade who seem to 
have a wrong idea of what con- 
servatism is. The truth is that 
sometimes the word conservatism 
is nothing but a high-sounding 
name for the condition of being 
in a rut. 

Nobody of whom I know has 
ever made a better exposition 
of this point than Waldo Pon- 
dray Warren. I quote him as fol- 
lows: 

“There is, of course, a sane 
conservatism that is progressive 
but cautious—the opposite of 
impulsive experimentation. But 
there is also a conservatism that 
sticks to the beaten track be- 
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cause the groove is worn so deep 
that it is hard to get over the 
edges. 

“Things move swiftly these 
days. Along with ever-increasing 
speed in transportation and 
communication, the whole mo- 
tion of the world’s activity has 
been accelerated. Theories which 
have bound the world for cen- 
turies are parting like ropes of 
sand. Methods are outgrown 
every season or every year. Com- 
petition is becoming keener in 
every field of business. Few in- 
deed are the conditions that re- 
main untouched by this spirit 
of change, this inevitable new- 
ness.” 

It is a matter of vital import- 
ance to recognize these changes; 
otherwise we are liable to be 
following outgrown methods while 
priding ourselves on our solid 
‘conservatism.’ This is the lesson 
that many of the largest and 
longest-established business firms 
are learning—that the world is 
demanding something new every 
minute and that it is turning to 
those who will supply it. Prece- 
dents are giving away before 
progressiveness. 


Service to Customer An 
Important Factor 

New ideas and new methods 
are the inevitable result of the 
constant quest for better ways 
to handle business or better 
ways to manufacture products— 
not merely with regard to man- 
ufacturing economies and better 
profits, but with regard to mak- 
ing better products or serving 
better the user of those products. 
“Our business,’ said a promi- 
nent manufacturer of a_ well- 
known office machine, “is really 
a two-part affair—manufactur- 
ing and selling, each quite dis- 
tinct. The two organizations re- 
sponsible for these functions 
have different standards to go 
by. The technical or manufactur- 
ing personnel try to make our 
product perfect according to me- 
chanical principles and actual 
operating tests of our special 
appliance. 

“The selling organization oper- 
ates in the other direction. Our 
salesmen, instead of merely try- 
ing to sell what the manufactur- 
ing organization and _ technical 
designers have created, class 
themselves as virtual outsiders— 
that is, they judge our product 
with an attitude of detachment 
as if they were dealers or users 
of the appliance. 


20 


“In effect, our salesmen buy 
their merchandise from the man- 
ufacturing department, and they 
insist that the machines shall 
embody every good idea that the 
dealer and the ultimate user 
might reasonably desire. The 
manufacturing men, as a result, 
work constantly for the approval 
of the selling organization with 
real zeal to meet the challenge 
of our salesmen. Our mechanical 
artisans, consequently, take great 
pride in having their work so 
good that even the most studi- 
ously critical salesman can find 
nothing further to suggest. We 
find that this plan works well. 
It is the only way to keep. one’s 
product—particularly anything of 
a mechanical nature—up to the 
mark of competitors’ products or 
ahead of them.” 

How Salesmen Aid Design 

Incidentally, this office ma- 
chine manufacturer has provided 
a very interesting illustration of 
something that, perhaps, few re- 
tailers generally think about— 
that is, the influence of the man- 
ufacturer’s salesmen in main- 
taining high standards of manu- 
facture as well as_ fostering 
improvements in the appliances 
which they sell because of their 
peculiar knowledge of the re- 
quirements which those machines 
or appliances must meet in ap- 
plication in the practical field. 

Both in the wholesale and the 
retail phases of the stationery 
industry, the right kind of saies- 
men are the power-house of con- 
structive business development. 
The sales personnel are the most 
important part of any merchan- 
dising business. Alluring stocks, 
bright lights and beautiful fix- 
tures will attract buyers into the 
salesroom, but only the human 
element can develop good will 
out of the resulting transactions. 

The immediate profit in every 
properly handled sale has a valu- 
able, even though invisible, by- 
product—good will. The station- 
er’s stocks supply the merchan- 
dise, but only the salesman can 
inject into the transaction the 
ingredients of good will. The only 
salesmen who can do this are 
those who are trained and treated 
as part of the body and soul of 
the business, not like mechanical 
serving fixtures that their em- 
ployers would substitute for them 
if they could. 

From the start a_ stationer’s 
salesmen should be impressed 
with the value and importance 


of boosting the store outside 
working hours—not merely when 
in the salesroom. Some. well- 
intentioned employees never think 
of the importance of doing this 
because the stationer has not 
been fully aware of the wisdom 
of making them feel that he 
recognizes them as a very real 
part of the business. 

Speaking of this, there is a 
large and prosperous stationery 
establishment in Worcester, Mass. 
that publishes an Employees’ 
Sale advertisement, illustrated 
with photos of the sales person- 
nel, twice a year. Not only do 
these advertisements sell the 
merchandise, but they “sell” the 
people of Worcester on the idea 
that here is one business that 
considers its sales personnel very 
important in carrying out its 
ideals and policies in public re- 
lations. 

The stationer who will take his 
men into his confidence and ex- 
plain to them his plans and pol- 
icies, and what he hopes to ac- 
complish, will find that his men 
will respond with whole-hearted 
co-operation. Then the business 
will advance toward its goal ac- 
cordingly as those plans are cor- 
rect and timely. 

In labor-management relations, 
the right psychological environ- 
ment is that of the men working 
with their employer rather than 
merely for the employer, because 
loyalty in labor-management re- 
lations is a_ two-sided virtue. 
Consciously or otherwise, every 
business house ultimately devel- 
ops a reputation as either a good 
place or a bad place to work. Any 
intelligent stationer should know 
that he can achieve proportion- 
ately as wonderful results by sur- 
rounding himself with a band of 
contented clerks as that nation- 
ally-advertising dairy products 
manufacturer has achieved with 
contented cows. 


Retaining Better Sales Force 


A good reputation as an em- 
ployer has an importance beyond 
personal satisfaction. It is a con- 
structive and stabilizing operat- 
ing factor; it affects a firm’s 
ability to attract and retain the 
better type of employee; it in- 
fluences the working attitude and 
efficiency of the employer’s man- 
power, whether there be ten or 
a hundred names on the pay- 
roll. 

A good salesman—one in the 
confidence of the stationer and 

(Turn to page 22, please) 
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Office Appliances in the European 


Mr. Schooler Reviews in Concise Form Just 
What May Be Expected by the Office 
Appliance Industry in Export Sales Made Possible by the Newly-Created E R P 


LTHOUGH LITTLE or 
A nothing has been said re- 
garding the role of office appli- 
ances in the European Recovery 
Program, many Government offi- 
cials in Washington see this in- 
dustry as an adjunct toward in- 
creasing production _ efficiency 
abroad. 

It is true the 16 nations in 
their Paris conference as well as 
the State Department in its dis- 
cussions with the participating 
nations placed emphasis on food, 
timber, oil, steel and other basic 
commodities. Yet, sight was not 
lost of the numerous other items 
that would be in demand and 
overall dollar estimates were es- 
tablished to take care of those 
needs. For the 12 months ending 
April 1949, nearly $795,000,000 is 
to be set aside under a general 
catch-all section. It is under this 
section the office appliance indus- 
try will be able to participate in 
the six-billion-dollar program. 

At the outset, it must be re- 
alized the major purpose of ERP 
is to channel abroad items most 
needed to break bottlenecks and 
thus speed production. In order 
to do this, Paul G. Hoffman, ad- 
ministrator of the newly-created 
Economic Co-operation Adminis- 
tration, intends the funds and 
materials made available will be 
used in a “realistic and business- 
like manner.” It is in his agency 
that the screening of require- 
ments, the determination of what 
quantity of scarce commodities 
shall be provided, and the meth- 
ods of procurement will be de- 
cided. 


Must Outfit Offices 


Yet even before operations 
can go forward, the Economic 
Co-operation Administration in 
Washington will have to be out- 
fitted with the myriad types of 
office equipment so necessary for 
a smooth running organization, 
particularly one of such huge 
proportions. Added to this will be 
the equipping of the 16 U. S. 
missions abroad—the watchdogs 
that will see to it that materials 


exported will be used properly. 
It is anticipated the foregoing re- 
quirements will be filled through 
the Treasury’s Bureau of Federal 
Supply. This is to be one of the 
few rare instances in which pub- 
lic purchasing will be utilized for 
non-expendables. 


The methods of procurement 
to be used have had many of the 
experts here somewhat perplex- 
ed. At first blush, it was believed 
the old-line Government procure- 
ment agencies would do all the 
buying. This followed the con- 
cept of ex-President Hoover who 
advocated public purchasing. 
Possibly this line of thinking 
arose as a matter of protection; 
to prevent foreign politicians 
from “dipping into the till,’ an 
experience which may not have 
been infrequent during the ad- 
ministration of lend-lease. As a 
result, the bureaucratic agencies 
—always on the lookout to en- 
large their power—planned ac- 
tive participation notwithstanding 
Congressional intent and limita- 
tions of the Act. There may have 
been another reason, that of pre- 
venting foreign governments 
from sending prices skyrocketting 
through bidding against each 
other for scarce commodities. 


A review of the George amend- 
ment has brought a complete 
turnabout in Washington as to the 
method the agency will adminis- 
ter the program. The George 
amendment specifically states, 
“The Administrator shall, to the 
maximum extent consistent with 
the accomplishment of the pur- 
poses ... utilize private channels 
of trade.” If this were not 
enough, the Senate Foreign Re- 
lations Committee stated in a re- 
port that it had adopted two basic 
principles: “the first is that pri- 
vate procurement and normal 
channels of trade, commerce and 
transportation are to be used to 
the maximum extent practicable; 
the second principle is that flexi- 
bility in the procurement pro- 
cedures, subject to such controls 
as may be necessary to assure 
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By Lee W. Schooler 


Special Writer 


proper expenditures, is essential 
to an adequate functioning of a 
program of such magnitude and 
complexity.” 
“Controls” are Stressed 
It was under the second prin- 
ciple the purchasing agencies 
argued for their active participa- 
tion. But the second principle 
stresses “controls” to supervise 
proper expenditure rather than 
the use of public procurement 
bodies. The second principle, 
however, does give the Adminis- 
trator an out and as a last resort 
he can determine private channels 
are not adequate for the job and 
turn it over to Federal procure- 
ment agencies. With the tremen- 
dous preparations made by the 
participating nations, however, 
this course of action is considered 
highly unlikely. Nevertheless, 
bureaucracy, if its action in the 
past can be considered a criterion, 
will continue efforts to get on 
the gravy train. 


Judging from the few state- 
ments Mr. Hoffman has made, it 
is virtually a foregone conclusion 
he will attempt to administer the 
program so that U. S. assistance 
will benefit the European econ- 
omy through all levels. 

But in the main, the majority 
of purchases will be done com- 
mercially either through U. S. ex- 
porters and European importer 
arrangements or through foreign 
purchasing missions in the United 
States. 

Foreign Agencies Benefit 

Those companies with agencies 
or representatives abroad are in 
a position to get the greatest 
benefit out of this procedure. It 
can be expected that some pur- 
chasing will be accomplished 
through already established for- 
eign purchasing missions in the 
United States. Although the State 
Department frowned upon such 
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missions at the end of the war 
and considered them a form of 
socialism, under ERP there is no 
doubt the missions will prove 
fruitful in speeding purchases. 
The question arises as_ to 
whether the program will have 
an inflationary effect on domestic 
prices. Actually, the total value 
of exports from the United States 
for 1948 will be considerably 
lower than in the preceding year. 
On the other hand, the commodi- 
ties to be exported are concen- 
trated in a small bracket of basic 
items rather than through the 
gamut of those products which 
have made up the total $18,400,- 
000,000 of U. S. exports in 1947. 
Therefore, it can be expected that 
prices in the items exported will 
advance, despite the conclusion 
of Federal economists that in- 
flation is largely the result of 
factors other than exports. 
In so far as the office appliance 
industry is concerned, the recov- 
ery program may have little im- 
pact on production and_ sales 
directly. There will be demand 
for various types of equipment, 
but no responsible official would 
hazard a guess as to the dollar 
volume that could be anticipated. 
Any substantial business that 
might materialize, these officials 
believe, would come _ indirectly 
from the program. Their thought 
is that with increased production 
the domestic demand would be 
given a fillip. 

Another Benefit Plan 
Companies in the office appli- 
ance field maintaining production 
centers abroad may benefit from 
another provision. Under the 
Act, the Administrator is author- 
ized to guaranty the transfer into 
dollars of local currency proceeds 
realized from newly-made invest- 
ments, including loans, approved 
by both the participating country 
and the Administrator. This au- 
thorization does not provide for 
the underwriting of normal busi- 
ness risks; and the guaranties will 
be made only in connection with 
projects which further the re- 
covery program. Certainly manu- 
facturers can show that office ap- 
pliances are an important contri- 
bution to efficiency of production. 
For the first year of the Act the 
amount of such guaranties can- 
not exceed $15,000,000 and the 
guaranties will run until April 3, 
1962. For the four-year period, 
1948-1952, the Administrator is 
permitted to make total guaran- 
ties of $300,000,000. 
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DEPARTMENTALIZED STOCK LAYOUT SELLS MORE MERCHANDISE 


(Continued from page 20) 


understanding fully all the prob- 
lems of the business—will do 
anything in his power to advance 
the interests of his employer. I 
recall one stationery salesman 
who, during a dull spell, sug- 
gested that he could do more 
good by working outside two days 
a week distributing advertising 
matter for the store and solicit- 
ing business, when to do so was 
opportune and feasible. That man 
brought in considerable business 
besides making the acquaintance 
of many worth-while future buy- 
ers. His vision of business devel- 
opment extended further than 
the length of the sales-floor. 


Every stationer should study 
methods of store-planning, de- 
partmentization, advertising, dis- 
play, and general business-getting 
strategy in retailing and then 
adapt the most serviceable fea- 
tures of the good ideas or meth- 
ods that he sees, but he should 
never engage in outright imita- 
tion of some specific competitor. 

The correct policy in merchan- 
dise presentation is to display all 
wanted merchandise, but to con- 
centrate creative selling endeavor 
on those products and appliances 
which, by reason of generally 
recognized higher quality or bet- 
ter manufacture, give better ser- 
vice to the customer and yield a 
better net return on the trans- 
action. Such wares are customer- 
retainers as well as profit-makers. 


Avoid “Lures” in Window Displays 


Window displays should be bona 
fide—not customer-baiting de- 
vices—and the identical article 
shown in the window should al- 
ways be available inside the 
salesroom. When there are only 
three, four, or a half-dozen units 
of some extraordinary value, such 
items should not be put in the 
window as a traffic-lure unless 
it is the free-will intention of the 
dealer to sell them right out of 
the window to satisfy the buyer. 
This, incidentally, is a_ legal 
obligation—not a favor to the 
buyer. 

Where there are so few units 
of a special value, however, they 
can usually be sold quickly by 
an interior display on the sales 
floor and this would seem to be 
better policy than putting so few 
items into a display window and 
exposing one’s self to the suspic- 
ion of using them as bait for 
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buyers and with the suggestive 
intent of selling other goods. 

Although  price-cutting has 
largely passed out of fashion, 
any dealer should consider with 
exceptional caution the use of 
any so-called “loss leader’ as 
vertising strategy, even if it be 
only a 20-cent item, and also 
the wisdom of discontinuing en- 
tirely any other item that has 
been virtually demoralized as to 
value by its incessant exploita- 
tion as a “loss leader” by other 
local stores. 

Every stationer should have 
the moral courage to ask the 
price that he knows his mer- 
chandise should bring if he is 
selling’ high-quality, known- 
brand, standard supplies and ap- 
pliances. The public everywhere 
is now demanding quality goods 
in all lines, has the money to 
buy what it wants and needs, 
and the consumer must be sold 
on the name-and-value_ stand- 
ards of stationery stock selec- 
tions. It is comparatively easy 
now to convince persons that 
quality—not price figures—is the 
real test of value. 


Salesmen Must Know Problems 


Constructive, profit-pyramiding 
selling means getting outside on 
the trail of the big orders for 
heavy equipment. This requires 
being qualified to assist every 
business executive with his office 
efficiency and office equipment 
probiems. It involves a thorough 
knowledge of the merchandise 
as well as Keeping in touch with 
customers’ plans for office equip- 
ment, office-eficiency machines 
and improved office layouts, or 
the expansion of their adminis- 
trative or clerical office facilities. 

Whether there are six or a 
dozen departments in the busi- 
ness setup, the stationer should 
be alert to new merchandise and 
new office fixtures or appliances 
which might well be added to the 
stock, thereby diversifying the 
inventory and widening the ap- 
peal of the store to the buying 
public. Something new coming 
into the market may often mean 
a new and_ profitable—depart- 
ment for even the comparatively 
small stationery outlet, the pro- 
prietor of which is trying to in- 
dividualize his store and extend 
the scope of its service to the 
community. 
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MODERN DISPLAY tq the 


OFFICE EQUIPMENT DEALER 


—Monthly Feature on Visual Promotion— 





What Shall | Do with 


How A Small Window 
Display Space Can Be 


My Windows? 


Made to Do a Big Job in Sales Promotion 


an individual to start out 
with a new business. There are 
many problems which face any 
individual as he ventures into the 
business world for himself, but 
there is no problem as important 
as the one which concerns the 
SELLING of the merchandise. 
Bills cannot be paid until the 
money comes in and the money 
will not be forthcoming until you 
have appealed to the buyer in a 
manner which will please his 
fancy. In every case the question 
has been put to me, ‘‘What shall 
I do with my windows?” 

The one outstanding factor in 
considering this’ all-important 
matter is one which in my opin- 
ion usually gets sidetracked to 
the distinct disadvantage of the 
store owner. The size and number 
of available windows should have 
a decided influence on the answer 
of this question. 

The usual procedure is to grab 
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SKETCH SHOWING DISPLAY ADAPTABLE TO ANY SIZE WINDOW 


any merchandise which happens 
to be handy and put in the dis- 
play window as quickly as possi- 
ble so that attention may sooner 
be given to other seemingly more 
pressing matters. Generally speak- 
ing, the new merchant starting 
out in a small way has very little 
window space in which to display 
his merchandise. One, or two at 
the most small windows are all 
that he has at his command. In a 
case of this sort, more than aver- 
age thought should be given to 
the problem. Every inch of avail- 
able space should be used as in- 
telligently as possible in order to 
insure that the maximum value 
be wrested from the displays. 
The sketch illustrates very 
vividly a very versatile method of 
arranging your display. Let us 
discuss it at length. The display 
pictured could be installed in a 
window eight feet deep with an 
18 foot front. It could be adopted 
with minor changes for a window 
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The “OA” Display 
Section Is Conducted 


By George D. Taylor 


Long Beach, Callif., 

Display Specialist Now Actively 
Connected with the Office 
Equipment Industry 





of practically any reasonable size. 
Drafting accessories are shown on 
the two boards at the right and 
left of the displays. These boards 
are easily prepared by cutting a 
12-inch board the full height of 
the window and covering the en- 
tire board with white briar cloth 
The board is then divided into 
12-inch squares by means of 
colored scotch tape run horizon- 
tally at 12-inch intervals. The 
panels can be used for any type 
of merchandise that can _ be 
pinned on to the squares by 
means of a common pin. In a 
small window these panels should 
become an almost permanent part 
of the display. Especially is this 
so in a store which handles both 
furniture and stationery supplies. 

Neither stationery or furniture 
should be neglected at any time 
in the small store window. In a 
store which does not handle fur- 
niture enough emphasis cannot be 
laid on the value of these boards 
to attract transient attention, and 
to enable the merchant to display 
more of his staple merchandise 
than would otherwise be possible. 
Remember—they work for you 
24 hours a day, 365 days a year. 
This is a very pertinent fact 
which you cannot afford to over- 
look. 

In addition to the side panels 
you will notice a very handy dis- 
player on which are shown staple 
stationery items. You should 
never be without some _ staple 
items in your window and you 
should not allow lack of window 
space to swerve you from this 
rule. The sketch shows an easy 
method of showing this merchan- 
dise in addition to the furniture 
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and drafting equipment and with- 
out necessarily detracting from 
either. If you so desire, you can 
omit the panels for a time and 
use the staple displays in their 
place. These displayers are made 
of tubular metal and_ support 
glass shelves from 18 inches to 
3 feet wide. 

This window set up is practical 
in any sized window. In a win- 
dow smaller than the one de- 


picted in the sketch, it would not 
be possible to show as much fur- 
niture. If your windows do hap- 
pen to be very small go ahead, 
prepare the panels, the stands, or 
both, and in the center of your 
small window use one or two 
items of furniture such as a type- 
writer stand with typewriter and 
posture chair. You could use a 
metal filing cabinet fully equip- 
ped showing different methods of 


filing. A large overstuffed chair 
or a small desk could be used in 
some cases. This you will have to 
decide to fit your individual need. 
White is the best all-around color 
to paint your background as it 
is neutral and reflects more light 
than the darker shades. The floor 
of the window should be car- 
peted, because nice carpeting 
adds immeasurably to the appear- 
ance of merchandise displayed. 







































T’S AMAZING how an insig- 
i nificant every-day occurrence 
can be responsible for the birth 
of a really good idea. All it takes 
is a watchful eye. Carleton Mal- 
lonie of the Columbine Stationers 
in Long Beach, Calif., was prepar- 
ing his 1947 Christmas displays. 
At the time he purchased his dis- 
play equipment he secured some 
round celluloid boxes in which 
he intended to place mono- 
grammed matches for his Christ- 
mas trade. One of the empty 
boxes happened to be on a table 
with the Christmas cards and a 
very simple but effective display 
idea was suggested when he 
casually placed a small card in 
the box. 

The simplicity of the thing was 
so apparent that he used the idea 
in his Christmas windows. All 
that was necessary was to attach 
the box to any wooden surface 
with a straight pin using a small 


Keep Your Eyes Open 


tack hammer. Even in an upright 
position the cards remained in a 
vertical position as the cover of 
the box prevented them from 
falling out, and the cards were 
efficiently protected from dust. 
The bubble-like appearance of 
the transparent boxes brightened 
up the window and caused a great 
deal of attention from the poten- 
tial customers. One very attrac- 
tive display piece was a wrapped 
Christmas box with one of the 
transparent units including the 
card fastened upon it. 

Here is a gem of an idea which 
will help to take the drudgery 
out of trimming a greeting card 
window. It is seasonable in that 
it may be used for any card event 
—Easter, Valentine’s Day, Fath- 
er’s Day, Mother’s Day, or it can 
be used as a permanent part of 
the display of birthday greeting 
cards and gifts. Of course, it can 
only be used to show the smaller 


for Ideas 


cards but there are lots of them 
to be shown. 

The following is a very simple 
plan for a small window of 
greeting cards. Remove the hooks 
from a costumer, wrap it with 
paper suitable to the occasion, or 
paint it white. Down one side of 
the costumer fasten these cellu- 
loid boxes and place a card in 
each. Brace the costumer to the 
floor of the window, stretch 
several wide ribbons diagonally 
from the top of the costumer to 
the floor of the window. Stretch 
them tight enough that you may 
fasten greeting cards upon them 
by means of paper clips. Here, 
you have aé_ foundation from 
which you can develop a very 
simple, but effective, card win- 
dow display. 

The window can be enhanced 
by a fancy floor piece designed 


from show card board which is 
available in a variety of colors. 





HE SMALLER office furni- 
ture dealer should be con- 
stantly on the alert to see how 
he can get the most out of 
his window displays. Especially 
should he study the problem of 
very limited display space. It is 
a real problem, especially when 
the competition, off-times nearby, 
has a large window frontage and 
can show almost his entire line 
in his windows. 

In salesmanship we are taught 
the necessity for selling argu- 
ments leading up to the clincher, 
which assures us of the sale if 
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we have interested the customer. 
Many potential customers are 
drawn into the store by the win- 
dow display. It is a very impor- 
tant factor in building sales—be 
careful how you use it. 

The merchant with the very 
small window may not be able to 
get enough merchandise in the 
window but there is absolutely 
no reason why he cannot use his 
SILENT SALESMAN to put over 
some very important messages 
for him 24 hours a day, 365 days 
a year. We should be careful not 
to underestimate the significance 
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Make Those Small Windows Produce 


of this latter statement. Anything 
shown in your window if handled 
in the right way is working for 
you every minute of the day and 
night. 


Small Cards Effective 


Unless we stop to _ consider 
carefully we are apt to reason 
this way. In order for a show- 
card to do the most good it must 
be quite large. We cannot get 
very many large cards in the win- 
dow, so that method of advertis- 
ing is out. The fact of the matter 
is, that a small card neatly 
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printed is just as efficient in your 
window and you can use more of 
them to get across your ideas. 
This enables you to keep a very 
comprehensive survey of your 
business in front of your cus- 
tomer at all times in spite of the 
fact that you have very limited 
window space. 

Have three or four dozen small 
show cards made up size 5 x 8 
inches, panel. These should be 
equipped with easel backs and 
each one of them should carry a 
brief to-the-point selling or ad- 


your particular business. It might 
be a description of the merchan- 
dise on display. It might tell of 
merchandise which you now have 
in stock, and for which there was 
no window space. It might tell 
of a service which your store 
renders to it’s customers. The 
customer is always interested in 
what you have to offer. 

Keep these cards on hand at 
all times somewhere where they 
will be kept clean. After you trim 
your furniture window note the 
bare spots on the floor. Sometimes 


spots. Now you have the answer. 
A staggered group of three of 
these 5 x 8-inch cards will fill 
in nicely, will attract attention 
and will present the message in a 
very unusual manner. As _ the 
potential customer looks over 
your display he is reminded of 
the merchandise you were unable 
to show in the window and he 
becomes conscious of the service 
you are in a position to render 
him. Use your small window 
space wisely. Get all the good out 
of it you can. It’s costing you 


vertising message peculiar’ to 


you wonder what to put in these plenty. 





IMPORTANCE OF FILE SIGNALS 





By H. D. Leach, Sales Manager, 
George B. Graff Company 


UCH OF THE business of the world today is 

guided and controlled by the card index and 
the devices which have grown out of it. Records, 
controls and programs of every conceivable kind are 
kept on cards or sheets so filed in trays or in binders 
as to make them accessible and at all times capable 
of arrangement in a planned order. 

A very important development from the card index 
idea is the so-called “visible” card system. Because of 
unique characteristics, chief among which are ease 
of reference and the quality of presenting much vital 
information visually and even without manipulation 
of the cards, the “visible” method has become ex- 
tremely popular and is widely used in its many forms. 
Briefly in explanation of the “visible’’ system, it may 
be said that its basic characteristic is arrangement 
of cards or sheets in a nearly horizontal position, 
usually in trays, binders or panels, the cards being 
so placed in their housing as to leave either the top 
or the bottom edge exposed to the extent of, say, one- 
fourth inch, so that the reference matter which is 
typed on such edge (usually referred to as the “visible 
margin”) is easily readable without the necessity of 
fingering the cards. In the typical application, the 
visible card is hinged at the edge which is opposite 
the visible margin. 


Reference to such records is ordinarily selective, 
hence it follows that the usefulness of a given file 
is vitally aifected by the accuracy, ease and speed 
with which the particular cards or sheets to be posted 
or consulted may be found and the desired informa- 
tion recorded or obtained. These desirable character- 
istics may be greatly promoted by careful planning 
of the form to be used so that as much of the vital 
reference data as possible may be typed in the refer- 
ence space, and this planning should include pro- 
vision for the use of signals attachable at will in 
the various locations on the exposed edge of the form. 
Values may be assigned to style, color and position 
of the signal, by which the selection of the cards to 
be consulted can be made with a vast saving of time. 

The uses of signals on record systems are practically 
without limit. Production control, credit status, class 
of trade, class of product, geographical distribution, 
dates for next letters or calls on sales or collections, 
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and reference to detailed instructions for handling 
the given account, are just a few of the innumerable 
practical uses for signals. It is becoming more and 
more widely recognized that “the efficiency of any 
card record may be greatly increased by the planned 
use of the right signal for the job.” 


SZ AL VILLE’ 


6 Stru0mnel S 





EMMETT W. LA 
TOURETTE — Canada, 
South America, London 
and the United States all 
have had a claim on the 
varied and _ purposeful 
career of Emmett W. La 
Tourette, the regional 
manager at Chicago for 
Underwood Corporation. 
He dates the beginning 
of this wanderlust in late 
1915 when, after being 
discharged from the Canadian Army, he was em- 
ployed by the Smithfield & Argentine Beef Com- 
pany and was assigned to a position at Montevideo, 
Uraguay to supervise the first shipments of Argen- 
tine beef to the United States. Came the embargo 
and Mr. La Tourette secured a position with the 
Elliot-Fisher Company as a salesman. He soon ad- 
vanced to the position of Pacific district manager 
before resigning to become president of the San 
Francisco Finance Corporation, a post which he 
held for ten years. In 1923, he returned to the in- 
dustry and in 1934 was appointed as branch mana- 
ger for Underwood-Elliot-Fisher at El Paso, Tex. 
Steady advancement led to appointment as mana- 
ging director of the organization at London, where 
he remained until March 1, 1945, when he came to 
Chicago as regional manager for Underwood Cor- 
poration. Various Chicago organizations claim the 
energetic Underwood official as a member, includ- 
ing the Adventurers Club, the Union League Club 
and the Executives Club. 
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SCHOOL EQUIPMENT AND SUPPLIES 





N CLASS ROOMS and in administrative departments of schools 
offering business training courses, the tools of modern business 
are necessities. Many office supply items are also needed by non- 


commercial course students. 


The market for office utilities in 


those fields has always been substantial. Availability of financial 
assistance to GI’s seeking training has enlarged the demand for 
school equipment and supplies many times the pre-war level. 
Commercial colleges alone now number 12,000, with a student en- 
rollment of 250,000. A recent report indicates that young men 
and women are spending at a rate that totals $85,000,000 a year 
to obtain business educations. Schools are expanding rapidly. They 
need the expert assistance of alert and informed salesmen. 





More Than Doubles School Supply 


O MORE THAN double the 
a inde of school supplies this 
year in comparison with last 
year’s business is a nice increase, 
yet that is exactly what was done 
by the Statesboro Office Equip- 
ment Company, owned by F. S. 
Pruitt and located at 39 E. Main 
St., Statesboro, Ga. The reason 
for this increase is twofold, but 
the chief cause was a special cir- 
cular that Mr. Pruitt mailed. 


Last year this store was handi- 
capped by lack of merchandise. 
Many of the items that fall into 
the category of school supplies 
were not plentiful enough to 
make it possible for Mr. Pruitt 
to have his desired complete 
stock. For that reason business 
was not what it might have been. 
This year, however, he was able 
to have a complete stock of want- 
ed items to meet the school sup- 
ply demand. And the circular 
finished the job. 

The circular measures 7 x 9 
inches and was devoted exclu- 
sively to school supplies. The 
main body of the circular was 
two columns, one devoted to 
school supply articles for  stu- 
dents and the other for teachers. 
Items that each would use were 
listed in their respective columns. 
Under these two columns, the 
wording, “Mail Orders Filled 
Promptly,” was added. 

There are two weekly news- 
papers in Statesboro and the cir- 
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cular was first run in both news- 
papers as an_— advertisement. 
Then, from this same type, a run 
of 2,000 circulars was made. 
These were printed on good pa- 
per, not the ordinary cheap stock, 
and were distributed in two 
ways. More than 500 were per- 
sonally distributed by Mr. Pruitt 
in the schools, visiting not only 
those in the town of Statesboro 
but also in the county nearby. 
He had permission to post one of 
the circulars on each _ bulletin 
board in each of the schools visit- 
ed and then he left two for each 
of the teachers in each school. 


The rest of the circulars, about 
1,500, were mailed out to various 
schools in the county too far re- 
moved for a personal visit by 
Mr. Pruitt. He found out the 
number of teachers in each and 
mailed a_ sufficient quantity so 
that each teacher would have two 
copies with an extra one to post 
on the bulletin board. Statesboro 
is the county seat so it is natural- 
ly the trading center for the 
county. Mr. Pruitt covered an 
area of 50 miles or more from 
Statesboro in every direction, so 
he really did a good circularizing 
job. He also covered the city 
schools and then to top it all, 
pasted a circular in each of his 
two show windows. 

This year, his school supply 
business was more than 100 per 
cent above last year. He does 
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Business 


By George W. Perry 


some mail order business in other 
office supply lines but had never 
done anything in school supplies. 
A very attractive school supply 
business was developed because 
of the circulars. 

Some idea of the way business 
was increased can be gained by 
mention of the boost given to a 
single item, 8% x 11-inch loose 
leaf school binders. Last year, he 
sold less than a half gross before 
the opening of school. This year, 
over three gross went out, which 
is pretty good volume on a single 
item in a small county seat town. 
Other items took a corresponding 
jump in sales, with every indica- 
tion that the business will not 
only be retained but will be in- 
creased as _ replacements’ are 
needed by both students and 
teachers. 

The whole idea worked out so 
well that Mr. Pruitt intends to 
circularize the schools at the be- 
ginning of each term so as to de- 
velop this most profitable phase 
of his business. 


(Turn to page 28, please) 
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Duplicators Aren't That Simple 


A School Teacher Debunks the "Anybody Can Operate 
It" School of Thought Which Makes Duplicator Opera- 
tion Sound So Easy, and Pleads for Systematic Instruc- 


tion Either by Schools or Sales Organizations. 


child can run it.” “A few 
trials wlil teach you its opera- 
tion.” 

These are statements still ring- 
ing in the teacher’s ears as the 
glib salesman leaves your office 
or schoolroom, having just sold 
you a duplicator. 

Then the first real job you 
want to turn out lacks that magic 
twist on the duplicator crank. 
What to do until the duplicator 
man comes again? 

Well, we might try seriously 
teaching something about dupli- 
cators and their stencils or mas- 
ter copies. If your students or 
office boys are up to their elbows 
in ink, up to their knees in 
ruined paper, if alcohol is stain- 
ing your varnished desk, and 
specks of purple carbon seem to 
pollinate every object in the 
room, it’s time to go to work. 
Not just cleaning it up, however, 
that can come later. But by 
pointing out some of the honest 
weaknesses of duplicators we’ve 
all grown to expect and over- 
come without much fuss. 

Suppose, though, that you 
actually suspect something is 
wrong with the machine. You 
call the repairman. 

One Complication Ends 

“Oh, yes,” he says. ““Didn’t your 
salesman mention that occassion- 
ally the left handle of the equal- 
izer jumps into the path of the 
stabilizer and we get a crumpled 
page and the master is ruined? 
It’s easy to fix. You just turn the 
gravity adjustment and you're all 
set.” So you have learned some- 
thing you should have known in 
the first place. 

You probably won't have 
“equalizer” trouble again, be- 
cause you’ve been warned and 
know the answer. But how about 
all those other little complica- 
tions that every duplicator oper- 
ator knows can and DO happen 
relatively often? 

When someone infers that typ- 
ing a stencil or carbon back is 
“just like typing any other kind 
of copy,” that statement must be 
taken with the proverbial grain 
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of salt. There are actually so 
many little details that enter into 
the production of a _ well-done 
stencil or carbon back that the 
teacher is wise to swing to the 
other direction in teaching this 
work, by pointing out that mak- 
ing good stencils and carbons is 
really a delicate process that 
takes more skill and understand- 
ing of the materials than does 
ordinary typing. 

Many of the tricks of good 
duplicating aren’t told in litera- 
ture supplied by the manufac- 
turer of a duplicator. To point 
out certain tips might infer a 
weakness in the machine which 
may not seem wise to admit. 
Typists, who are assured at every 
turn that “it’s easy,” see no rea- 
son to alter their typing methods 
when making masters or stencils. 


OFFICE APPLIANCES, May, 1948 


By R. A. Stoffes 


Illustrated by Bill Plater 


While it perhaps never will hap- 
pen that manufacturers will point 
out the minor annoyances to be 
expected of their machinery, 
teachers of courses in office ma- 
chines and typewriting are in a 
position to call a spade a spade 
and should constantly stress the 
fact that most office machinery 
has certain operation quirks the 
manufacturer hasn’t been able to 
iron out, and that acquaintance 
with these gremlins permits bet- 
ter operation of the machinery.” 


Are Not “Foolproof” 

Sometimes we find that the 
“simplicity” theme goes even 
farther than the salesman. We 
find teachers who, imbued with 
the idea that modern duplicators 
are ‘foolproof,’ intimate that 
they always will run properly 
unless mistreated, or out of ad- 
justment. Experienced operators 
know that this is not entirely 
true. All machinery needs occa- 
sional tuning, cleaning, adjust- 
ment, and an operator that has 
some “know-how.” And the soon- 
er that new operators are warned 
that duplicating is more compli- 
cated than it is simple, the sooner 
they will produce good work. 

Where, then, do we start de- 
bunking the simplicity theme? 
By putting a duplicator through 
its paces—its worst paces. 

That means throwing it out of 
adjustment, working under un- 
usual conditions—teaching the 
machine at its worst, not as its 
demonstration best. 

You might start with the sten- 
cil duplicator, and show how to 
cut a good stencil. You’ll show 
that it takes firm, even typing to 
cut sharp letters, and that certain 
brands or grades of stencils just 
aren’t suitable for the particular 
job. You’ll demonstrate the simple 
test of holding the stencil against 
light to determine whether an 
impression is cut. If light can 
pass, so can ink. 

Proper Inking Needed 

Next, remember that one of 
the principal faults of beginners 
at the stencil duplicator is to 
neglect inking the pad sufficiently. 
To the amateur, the pad always 
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looks inky enough, but it may 
not be. This accounts for weak 
copies sometimes blamed _ on 
poorly-cut stencils. 

Beginners should learn with 
hand-operated duplicators, to get 
the timing, or rhythm of the 
machine—to know at what mo- 
ment to stop the machine, or 
when to grab a sheet for inspec- 
tion. Electric machines are better 
for the experienced operator. 

Operators of spirit duplicators 
must be particularly careful to 
protect the master sheet, which 
can be ruined by mistreatment or 
carelessness. Two principal threats 
to the master sheet is stopping 
the machine with a sheet of paper 
in contact with the master. This 
stoppage permits the fresh, damp- 
ened paper to soak up all the ink 
from the master in certain spots, 
and future copies will be dim in 
those areas. 

Some spirit duplicators are al- 
lergic to great wads of paper be- 
ing shoved at them at once. If 
your paper feeder allows many 
sheets to accidentally slip into the 
machine, tighten the rubber snub- 
bers. A big gulp of paper can 
ruin a master sheet in one groan- 
ing turn. Most stencil duplicators, 
however, can tolerate an occa- 
sional thrust of ten or 20 sheets 
because of spring mechanisms on 
the roller. 


Quirks In Gelatine 

Gelatine duplicators, simple as 
they may seem, have their quirks 
too. The gelatine surface must 
not be completely dry, nor can 
it be slopping wet, to smear the 
ink from the master. Gelatine 
masters and direct process mas- 
ters must be made on typewriters 
with firm, smooth platens, using 


fresh carbon and the _ proper 
grade of master paper—which 
means a_e surface resembling 


enameled book paper. The purple 
processes require that the impres- 
sion paper be of a similar sur- 
face, but not necessarily so heavy 
or so well coated. Stencil dupli- 
cator paper and direct process or 
gelatine process paper are not in- 
terchangeable. The paper must 
fit the job. 

Certain common errors should 
be taught to beginning duplicator 
operators. In summary, here are 
a few of the pitfalls that plague 
the new operator: 

Stencil Duplicator 

Defect: Paper jams, or won’t 
feed properly. Remedy: Check 
tension on paper tray, which may 
permit more than one sheet to 
feed at a time. Check paper for 
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curl. Try turning the paper over, 
or end for end. Get air between 
the sheets by jogging the paper 
prior to placement in the tray. 
Check the strippers at the de- 
livery end. They may be out of 
adjustment, preventing passage 
of paper within their limitations." 


Defect: Streaks of ink down 
sides or on reverse of page. 
Remedy: Strippers may be set 


too close, material typed beyond 
the limitation lines, machine has 
made revolution without sheet of 
paper on machines not automatic 
in this respect. Offset, or ink on 
the back of page due to contact 
with freshly printed sheets, is 
curable only by slipsheeting. 

Defect: Over-all appearance of 
page is dim or unevenly inked. 
Remedy: Reink the pad, check 
pressure on impression roller. If 
room is unheated, warm the ma- 
chine to permit oils in ink to 
flow. Check pad for hardened ink 
due to exposure to air without 
protective sheet. Finally, check 
stencil for weakly typed letters 
or stylus work that did not pene- 
trate. 

Defect: Printing is too high, 
too low, or improperly centered 
horizontally. Remedy: Most ma- 
chines have adjustments, within 
a certain range, for this purpose. 
If not, stencil must be recut with 
consideration for _ placement. 
Paper can be moved from side to 
side on most machines by loosen- 
ing and relocating the paper 
snubbers. 

Defect: Ink drips on machine 
when idle. Remedy: Be sure to 
stop the machine at the recom- 
mended point after use. If open 
drum type, too much ink may 
have been poured into drum. 

Direct Process Duplicator 

Defect: Paper jams or does not 

feed properly. See above. 


Defect: Impression too dim. 
Remedy: Turn up pressure on 
roller, check liquid supply, use 
paper recommended for the ma- 
chine, check master for adequate 
deposit of carbon. Try operating 
machine slower, and lastly, re- 
member that carbon duplicating 
grows progressively weaker as 
you exhaust the carbon master. 

Defect: Letters fuzzy, broad, 
or smeary. Remedy: Use smoother 
paper, cut down liquid supply, 
check liquid feed supply for pa- 
per accidentally coiled around 
the roller. Operate machine at 
steady, even pace. 

Defect: Master weakens too 
soon. Remedy: Cut down pres- 
sure and liquid supply on first 
portion of run, make masters 
with typewriters having pica 
rather than elite type, type mas- 
ters with firm to heavy touch on 
recommended master paper. Don’t 
stop machine with a sheet of 
paper halfway through. Don’t 
turn machine too slowly. 

Gelatine Process Duplicators 

Defect: All copies dim, right 
from start. Remedy: Master copy 
not left on gelatine long enough, 
gelatine surface not moistened or 
cleaned (if used for first time), 
worn carbon paper, weak touch 
on part of typist, wrong grade of 
paper for master and/or impres- 
sion copy, use of crystallized 
carbon paper (not fresh stock), 
gelatine surface too cold. 

Defect: Copy spotted, blurred, 
or lines crooked. Remedy: Use 
care to insure perfect contact of 
all portions of the page when 
placing master on gelatine. Gela- 
tine too wet causes blurred let- 
ters. 

Defect: Over-all appearance 
clouded with background of pur- 
ple ink. Remedy: Gelatine is 
probably exhausted. 





MORE THAN DOUBLES 
SCHOOL SUPPLY BUSINESS 


(Continued from page 26) 


Locally, Mr. Pruitt has, he be- 
lieves, the best business location 
for the selling of school supplies 
in Statesboro and the reason is 
not what one might expect. There 
are two movie houses in States- 
boro with the better one located 
just two doors away from the 
Statesboro Office Equipment 
Company. The students go to the 
movies in the afternoon, which 
means that they also buy their 
school supplies at the same time. 
With the firm’s place of business 
so handy, he gets the business. 
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More than this, Mr. Pruitt has 
cultivated the friendship of the 
students with the result that 
many of them rush in and leave 
their books at the store while 
they go to the movies. When they 
come out, they pick up their 
books and buy such other things 
as they need. Not only is this 
good business now but Mr. Pruitt 
realizes that these students of to- 
day will be the young men and 
women of tomorrow and will 
need more later than they do to- 
day. He believes that by catering 
to them today he won’t have to 
worry about tomorrow’s _busi- 
ness. 
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Los Angeles Holds “Back to School” 


How Downtown Merchants’ Association in Los Angeles Put 
Effective Emphasis on Scores of School Items in August 


HEN ALL OF the mer- 

chants of a community get 
together to put over an_ idea, 
business is bound to soar, and it 
was with this thought that the 
Downtown Business Men’s As- 
sociation of Los Angeles last 
August sponsored a “Back to 
School” campaign with exceed- 
ingly gratifying results. Bill- 
boards blazoning the — slogan, 
‘Downtown Los’ Angeles has 
everything for School’, were 
placed on all the highways enter- 
ing the city, and in many of the 
neighboring communities. At the 
same time the association came 
out with a full page ad, with the 
same picture that appeared on 
the billboards (A boy and girl in 
school) headed “Downtown Los 
Angeles has’ everything for 
school.” There was a pet show 
one Saturday morning, to interest 
the younger pupils. On the fol- 
lowing Saturday, camera men 
“snapped” several hundred high 





school girls who were shopping 
in the downtown stores, and from 
this number ten finalists were 
picked to compete for the title of 
Miss 1947. On Thursday, August 
14, the Back to School show was 
presented in the Philharmonic 
Auditorium, the big building be- 
ing crowded with school kids and 
their parents. There were clowns 
and puppets and juggling acts to 
delight the kids, and a_ school 
fashion show to interest the par- 
ents and older pupils. One of the 
most interesting features was the 
selection of the most popular 
school age twins, all from 3 to 15 
years being eligible to compete. 
The audience gasped and then 
shouted its approval as 350 pairs 
of twins paraded on the stage— 
a pair of 15-year-old girls being 
finally chosen by the audience as 
the most popular. The papers 
played up every stunt with pic- 
tures and news stories, and the 
whole city became acutely school 


LOS ANGELES FIRM 
PROMOTES “ BACK 
TO SCHOOL” WEEK. 


— Above: Stationers 
Corporation converts 
a window into an 
executive's office, 
complete with leather- 
upholstered chairs 
and auxiliary pieces. 
Another window was 
devoted to dictiona- 
ries. Below: Schwa- 
bacher-Frey, featured 
a standard teacher’s 
desk with posture 
chair, blackboards, 
desk pen sets and 
art canvas panels. 
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Week 


hy W. B. Stoddard 


conscious. Buyers thronged the 
stores to make early school pur- 
chases, and business in all lines 
was vastly stimulated. 

Special attention was paid to 
window and store displays since 
the various events brought people 
downtown in droves from the 
suburbs and neighboring towns. 
Being school conscious’ before 
they came, they made it a point 
to window shop thoroughly, get- 
ting acquainted with all the new 
fall lines before purchasing. 

The Stationers Corporation had 
a window fitted up as an execu- 
tive’s office, with two flat top 
desks, bronze book ends, pen set 
and lamp. One desk showed a 
typewriter on an extension. A 
small cabinet was topped with a 
globe. Exhibited were a_ type- 
writer chair, swivel chair, and 
guest chair, all leather uphol- 
stered. A big clock showed the 
correct time so that nearly every- 
one who passed paused to look 
into the window. A large green 
card on the wall advised ‘‘Com- 
mercial Office Furniture in Dis- 
tinct Style.’ A smaller window 
was devoted entirely to diction- 
aries, a card offering ‘““‘The Mod- 
ern Dictionary for Home, School 
and Office.”’ On stands, in cabi- 
nets and on the floor were Web- 
ster’s International and College 
Standard dictionaries, German- 
English, Spanish-English, Roget’s 
Thesaurus, Dictionary of Syno- 
nyms, and vest pocket diction- 
aries. 

Schwabacher-Frey, stationers 
and office outfitters, showed a 
desk—standard teacher’s model— 
and oak type posture chair. A 
long black and gold stripped card, 
trimmed with autumn foliage, 
was lettered ‘‘Back to School.” 
On the wall was a clock which 
caused those who passed to 
glance in to note the time—fur- 
nishing them an opportunity to 
observe the _ several playtime 
blackboards, desk lamp, pen and 
ink sets, and art canvas panels 
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strewn about the window. An- 


other card suggested, ‘“‘See the 
new Fletcher desk.” 
The Remington Typewriter 


Company had a display backed 
with olive green. Large card- 


board discs of rainbow hue hung 
from the ceiling, a leather brief 
case fastened to each. Several 
typewriters were shown on top 
of cases, and down front were 
displayed boxes of typewriter 





second 


carbon _— paper, 
sheets, ribbons and erasers. A 
card announced ‘Basic campus 
equipment — typewriters, port- 
folios, fountain pens, and type- 
writer paper.’”—WBS 


paper, 





Market Report on Leath 
for School Trade 


Manufacturers Provide Interesting 
Facts on Fall Business Potentials 


OW IS THE TIME to buy 

leather goods — portfolios, 
brief cases and bags, and personal 
leather goods — for the school 
supply trade. Most of the en- 
larged new lines expect to be 
ready by mid-June and salesmen 
will go on the road immediately 
after July 4, taking orders for 
both spot and late August de- 
livery. An especially heavy Fall 
buying is anticipated for the rea- 
son that the midsummer call was 
comparatively light, owing to 
dealer withholding of orders on 
the supposition that Fall prices 


might be considerably reduced 
from the levels obtaining last 
season. 


This attitude on the part of the 
trade has been fostered partly by 
war rumors and the uncertaintv 
of pending federal legislation, 
coupled with the fact that con- 
sumer demand for this class of 
merchandise—always light for a 
couple of months before Septem- 
ber school openings—fell off 
somewhat. That conditional was 
largely attributable to work lay- 
offs, strikes and other special 
conditions affecting the consumer 
in other industries, which caused 
a more or less general tightening 
of purse strings. Consumer com- 
plaints regarding “high prices” 
of leather goods—the same as 
numerous other items such as 
food—have been causing dealers 
to more or less retard their buy- 
ing in usual volume. 

While dealer attendance at 
both the national leather goods 
show in Chicago and at the col- 
lege stores’ convention in New 
York City in March and April 
was extraordinarily large, actual 
buying was disappointingly light 
from the viewpoint of most man- 
ufacturers, although two large 
Chicago manufacturers were no- 
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table exceptions as to large 
volume of business done. At least 
one of them still has on hand a 
large back-log of orders. 

The leather goods industry, as 
a matter of fact, is not really in 
a position to effect much of a 
reduction in prices on Fall lines, 
much as it might like to do so. 
While leather is more plentiful 
than it was, many desirable types 
and grains remain scarce, and 
prices on it have not come down. 


Labor Costs Are Up 


Manufacturers’ labor costs still 
are far above pre-war normal 
and there seems no present pros- 
pect of their lowering. Under 
those conditions, and confronted 
by retarded dealer sales, manu- 
facturers in general will probably 
have to resort to some conspic- 
uous, but decidedly minor, style 
changes in order to stimulate 
business. Actually, the general 
style trend remains much as it 
has been in brief case and port- 
folio lines, but the trade can ex- 
pect to see a variety of new lock 
and other hardware _ designs, 
superficial changes in _ outside 
strap and re-enforcement orna- 
mentations, and a certain number 
of novelty items for special-pur- 
pose use. There will be little or 
no change in the range of leath- 
ers, grains and colors. Leatherette 
and similar fabricated materials 
will continue popular in the 
cheaper lines, this attributed to 
their surprising durability, even 
as compared to genuine leather. 

Manufacturers of popular-price 
lines depending upon _ constant 
large volume sales are expected 
to meet the call for lower prices 
by economizing on both labor 
and material costs in inconspic- 
uous ways. These may range all 
the way from skimping in stand- 
ard sizes to the use of consider- 
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ably cheaper linings. They point 
out that a substantial portion of 
the school—particularly univer- 
sity—consumer call nowadays is 
coming from students functioning 
under the Government’s G-I tui- 
tion bill. Many such veterans now 
attending school are married and 
pressed for ready cash, and that 
situation now is worse than it 
was a year ago for the reason 
that many of them now also have 
children to support while con- 
tinuing their studies. While these 
G-I students have vastly swelled 
the enrollment of most American 
colleges, universities and trade 
schools, the quality and variety 
of supplies they buy are con- 
siderably lower and more scanty 
than those purchased by the con- 
ventional type of younger stu- 
dent, who is being supported by 
his parents. 


Buyers More Discriminating 


Manufacturers of strictly quali- 
ty leather goods are, and will be, 
less affected by the current out- 
cry for lower prices than those 
of ‘popular-price,’ volume pro- 
duced lines. The quality goods 
manufacturer points out, with 
justification, that the public to- 
day is showing far more discrimi- 
nation in what it buys than dur- 
ing war and post-war days, when 
merchandise still was so scarce 
that almost any sort of merchan- 
dise found a_ ready market. 
Dealers who understand values 
and are concerned with repeat 
orders from customers—particu- 
larly dealers who cater largely to 
industrial firms rather than mere- 
ly to schools—know that to be 
true. They remain less interested 
in fractional price reductions 
than in continued maintenance of 
high standard quality. During the 
war, the general retail idea 
seemed to be to make all the 
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profit possible on any kind of 
makeshift merchandise one could 
obtain, but—now that the public 
has less ready cash to squander 
and is buying more carefully— 
smart dealers are concentrating 
more and more on better quality 
merchandise that will build per- 
manent customers for them. 
There still remains a very con- 
siderable amount of wartime 
leather goods in many stores. The 
stock is as trashy as it is cheap 
and will not stand comparison 
with merchandise being produced 
at the present time. Dealers are 
trying to unload this hold-over 
supply as rapidly as they can, 
but it is not moving appreciably. 
That is another reason why new 
orders have been retarded in 


some cases. Fortunately, the most 
of such inferior merchandise to- 
day remains in the store stocks 
of small exclusive leather goods 
stores rather than in the hands of 
commercial stationers. 


Uncertain on Pricing 


Many leading leather goods 
lines for Fall have been held back 
later than usual by manufactur- 
ers because of uncertainty as to 
pricing them. Problematical ac- 
tion by the Government on both 
national and international affairs 
contributes materially to the 
quandary and are bound to have 
a decided effect on future prices. 
At present writing, it seems un- 
likely that these will soon go 
lower than prices quoted in the 


late June and July line openings. 

One interesting feature of the 
situation is that dealers handling 
leather goods other than merely 
brief cases and portfolios con- 
tinue to enjoy consistent business 
on 21 and 24-inch men’s traveling 
cases in two-piece matched sets. 
While selling prices for these 
vary considerably from high to 
low, the prevalent most popular 
price appears to be $100 per set. 
One midwestern manufacturer 
reports having good success in 
having dealers stock merely one 
or two sample items of traveling 
bags for exhibition purposes and 
taking orders from those. Ship- 
ment of merchandise then is 
made, as ordered, direct from the 
factory. 





School 


NEW NOTE in the school 
A supply sales field has been 
sounded with the featuring of 
leather. GI’s, especially, appear to 
go in for leather goods. 

New merchandising and sales 
promotion methods are _ being 
used by the Lowman & Hanford 
Company of Seattle, Wash., in 
featuring a wealth of leather 
school supplies. The company is 
looking ahead to September and 
October days when the class- 
rooms open. 

Under the heading ‘School 
Supplies in Leather’, the Low- 
man firm points out: 

“You'll find exactly what is 


Supplies in 


needed in desirable, long-wearing 
supplies for students, and at the 
reasonable prices you wish to 
pay. 

“Zipper notebooks in split cow- 
hide and top grain leather . 
in plastic, too . . . school purses 
... billfolds ... rings for locker 
keys ... school diaries ... day 
memory books . make your 
selection from our complete stock 

These, of course, are but a few 
of the many items that now come 
in leather, since there are all 
types of briefcases or folders 
fashioned for campus folk 
zipper cases for school data. 


Leather 


C. M. Littelijohn 


Field Writer 


A mounting demand has been 
apparent in recent years for the 
leather school supplies, items that 
are soft to the touch, nice to 
handle and easy to carry around 
from desks to classrooms. 

Grouping the leathergoods in 
one well-segregated pile may 
mean greater merchandising 
power. The modern students, boys 
and girls, have a tendency to 
seek these items. 





THE UNNAMED RAILWAY 
By Norris L. Hayward 


— JONES had sold a large office equipment order “f.ob. your 
nearest shipping point,” but neither party named the railway by or the 
point to which the equipment was to be shipped; Jones had it ready for shipment 
in due time; but the price went up and the customer gave no shipping instruc- 
tions specifying either the railway or the point of destination; then the price 
went down and he demanded prompt delivery. 

“It wasn’t up to me to deliver till 'd got my shipping instructions,” Jones 


argued. 


“No—you had to ship, regardless of instructions,” the customer contended, 
and sued for failure to deliver. Jones set up the defense that he had no shipping 
instructions, was under no legal liability to deliver until he had, and the North 
Carolina Supreme Court in Hughes vs. Knott, reported in 138 N.C. 105, decided 


in his favor. 


“In the absence of any directions in either respect we are unable to see 
how the shipper would be in default,” said the court. 
“In a contract for the sale and delivery of goods ‘free on board vessel’ the 
seller is under no obligation to act until the buyer names the ship to which the 
delivery is to be made; for until he knows that, the seller could not put the 
goods on board,” said the Pennsylvania Supreme Court in a case along the 


same line. 
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Address before the 
New Jersey Office 
Furniture Club Meeting, 
April 19, 1948 


’D LIKE TO START my few 

remarks in a pleasant way 
and, with your permission, may 
I tell you the story of the woman 
who went to a doctor for a plastic 
operation? When she awoke in 
the morning, not only did she 
find her nose bandaged, but she 
noticed a large bandage placed 
upon her right side. Becoming 
worried, she called for the nurse 
and said, “Nurse, I thought all I 
was going to have done to me 
was a plastic operation. I’m ter- 
ribly worried. What happened? 
Is there anything wrong with 
me?” The nurse said, “No, you 
are doing perfectly alright,” and 
the patient said, ‘‘What’s this big 
bandage on my side that goes all 
around me?” “Qh,” said the 
nurse, “I should have told you. 
The doctor did a masterful oper- 
ation, a wonderful operation. He 
took your nose and made your 
nose one of the nicest noses in 
America. It was a beautiful oper- 
ation. All of the doctors in the 
gallery looked and when your 
doctor was through with your 
plastic operation, the other doctors 
applauded him for the grand job 
he did and, of course, your doctor 
bowed and thanked them very 
kindly and for an ‘encore’ he did 
an appendectomy.”’ 

Unless, as I suggest at the end 
of my few words, we stationers 
and office furniture dealers and 
all of the associations to which 
we belong raise their voices in 
protest against what is impend- 
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“Operation Austerity” 


ing, our industry is liable to have 
a double encore operation, which 
I have called “Operation Auster- 
ity.’ Let me illustrate this in 
some detail. 


Economy Based on Steel 

Steel sheet is the raw material 
which is necessary for the manu- 
facturing of numerous items of 
steel office equipment such as 
desks and files and others with 
which we are familiar. 

More than 50 per cent of the 
total economy and business life 
of our country is based upon 
steel. 

Total steel production which 
covers all phases such as rail- 
road, rails or beams, runs to any- 
where between 80-90 million tons 
per year. This figure has no ap- 
plication to our industry because 
we are concerned only with steel 
sheets. 

Of the total steel production of 
80-90 million tons for all types of 
raw steel, the steel sheet theoreti- 
cal total tonnage is around 22,- 
000,000 tons per year. I mention 
that this is a theoretical yearly 
production, but actually the 1947 
production of steel sheets was 
19,300,000 tons, with the hope 
that for 1948 it might be brought 
up to 20,000,000 tons. My author- 
ity for this is from page 20 of 
the March 27, 1948, issue of 
Business Week. 

The last Congress passed a very 
important law which you should 
become acquainted with. It is 
known as Public Law No. 395 
and from time to time it is re- 
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By Inving M. Leuy 
Vice-president, 
Art Steel Co. 


ferred to as the anti-inflation law. 
This grants to the Department of 
Commerce the authority to work 
out an allocation program to 
cover raw materials and particu- 
larly steel sheets. 

Probable Steel Allocations 

Let’s look at steel sheet produc- 
tion to see what will come off 
the top when the new programs 
are implemented and come under 
allocations. 

Accept if you will that produc- 
tion for this year will be 20,000,- 
000 tons of sheet steel and here’s 
what we find: 

The railroad car building pro- 
gram is intended to take 3,000,- 
000 tons of steel sheets per year. 
The oil and gas program is in- 
tended to take 16,500,000 tons of 
steel according to Iron Age under 
date of March 25, 1948, for an 
18-month period. This would 
come to roughly 10,600,000 tons 
of all types of steel for a year 
and assuming that they only get 
half of the fantastic amount they 
have asked for, they would be 
allocated 5,300,000 tons of steel 
sheets. 

The European Recovery Plan 
or the Marshall Plan is estimated 
to take an additional 2,500,000 
tons of sheet steel per year. 

Export to Countries other than 
covered by ERP, which would be 
South America, China, and so 
forth, has been estimated to take 
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roughly 850,000 tons of sheet 
steel. 

Thus, we see that roughly 11,- 
650,000 tons of steel sheets have 
been more or less committed out 
of a possible total of 20,000,000 
tons of sheets, but the story isn’t 
completed. 

Long before we get down to 
our industry or domestic require- 
ments, we find the following: 

Farm and agricultural equip- 
ment is within the scheme of 
allocation. Their requirements 
have not been fixed. 

We then find that Federal and 
state housing, including veterans’ 
housing, are within the allocation 
setup. 

In Iron Age of April 8, 1948, 
page 109, we find a figure of six 
to eight million tons of steel re- 
quired for housing, but is in- 
tended to cover all types of steel 
in housing. If we were to assume 
a basis of only one-third of this 
to be applicable to steel sheets, 
that would be over 2,500,000 tons 
for construction. 

We then have on top of all this 


the increased demands of the 
national defense or preparedness 
program. Tonnages are not men- 
tioned, but dollar value of some 
15,000,000,000 dollars has been 
mentioned and its impact upon 
the already shrinking steel sheet 
production must of necessity be 
terrific. 

In addition to the foregoing, 
we have the requirements of the 
Atomic Energy Commission with 
a double top priority and then 
last but not least, the machine 
tool program which plays a part 
in this picture. 


Pattern of Peacetime Distribution 


Let us not forget that as the 
picture now develops, the best 
part of steel sheet production ap- 
pears to have been committed by 
way of overriding allocations and 
since we only have 20,000,000 
tons, the answer is as much yours 
as mine as to what will happen 
to our industry. 

In Steel Magazine for Decem- 
ber 8, 1947, we find the pattern 
of peacetime steel distribution. 


For 1947 it is shown that our 
industry, which comes in under 
the heading of ‘commercial equip- 
ment,” got 2.8 per cent of the 
steel produced for the year 1946 
and would get approximately an 
equivalent percentage for the 
year 1947. Let us say roughly 3 
per cent on the basis of 20,000,- 
000 tons, brings our annual re- 
quirements in steel sheets to 
around 600,000 tons as used by 
our industry. I thought this figure 
might be of interest to you. As a 
comparative study, the automo- 
bile companies take around 31 
per cent of all the total steel 
sheets produced in the country. 
I don’t think it’s of importance 
as to how the other industries 
share in what would be peace- 
time distribution, because we are 
met with the unusual conditions 
I have mentioned. 

Having come through one war 
and having come through what 
they claim was peace since 1946, 
we are headed for some very 
rocky riding over the next year 
or so. For any industry to sur- 













OFFICES OF TOVREA 
LAND & CATTLE CO. 
NEAR PHOENIX, ARIZ. 


BETTER OFFICES, CATTLE GROW IN ARIZONA 
Walsh Bros., Phoenix, Ariz., is an office equipment 
firm which is helping disprove any beliefs that Ari- 
zona is primarily a land of cowboys and desert spaces. 
This firm is helping to provide for the many modern 
offices, both in furnishings and time-saving machines. 
An example in point is the recent furnishing of 
office equipment for the Tovrea Land and Cattle Com- 
pany, which claims to conduct the largest pen feeding 
operation in the world at Phoenix. There, the three 


Top, view of the company’s general offices, with 
feeding pen in foreground. Left, office of Phil 
Tovrea, Sr., head of the company. Right, the 
general offices. Bottom, office of Phil, Jr., and 
Ed Tovrea. Note how steel desk, with over- 
hanging 78x38-inch top and pedestals facing op- 


posite directions, serves two men in small office. 
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Tovreas have established a cattle hostelry that fea- 
tures sun shades in the pens in summer; scientifically 
designed, concrete troughs, a planned feeding pro- 
gram and nursemaid service in the use of three 
trucks that haul manure out of pens. 

Walsh Bros., point with pardonable pride to their 
equipment which makes the offices as modern as the 
pens which carry out the philosophy of the Tovreas 
—‘‘What’s good enough for human beings is good 
enough for cattle.” 
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vive, it must be alert and our in- 
dustry must be alert if we are to 
continue to service American 
business that now has the job of 
serving the world. 

The allocation program is un- 
der the control of the Depart- 
ment of Commerce with John 
C. Virden, special assistant to 
the Secretary on Industry Allo- 
cation. There is a council of eco- 
nomic advisers headed by Dr. 
Edwin C. Nourse, who have with- 
in the last week or so given to 
the President a very confidential 
report on our economic condition. 
The steel industry is represented 
by Walter Watson, Ken Beeson 
of Pittsburgh Steel and David 
Austin of Carnegie-Illinois Steel. 
There are several committees 
working under them related to 
various industries, which are sup- 
posed to come up with the answer 
as to how much steel each de- 


manding industry shall get or 
can get from the mills. 


Industry Must Unite 

We have been confidentially 
advised that if we are to be 
recognized in the allocation pro- 
gram, our industry must present 
a united front in bringing to the 
attention of the steel committee 
and Mr. Virden and Dr. Nourse’s 
committee the important part 
that we play in the developing 
program. 

This is an election year. Big 
industry is enabled to maintain 
itself. Small industry, and ours is 
a combination of small manufac- 
turers—a co-operative effort of 
many small businesses—must use 
the weight of their numbers to 
ensure that we will not lose our 
place in the American industrial 
picture. The problem is every- 
uvne’s, but the dealers must this 
time be more vocal in asserting 


their rights to continue to service 
American industry which now is 
called upon to serve the world. 

The full impact of planned 
allocation and the restrictions 
may not be felt for six months. 
Don’t be misled by a manufac- 
turer here and there being able 
to do a job. Be assured his good 
luck is only temporary. From 
time to time as we go on from 
here, the newspapers will bring 
to your attention more regularly 
the facts which I have set forth 
in these remarks. 

Our industry is a durable goods 
industry. Our items do not go out 
of style. The demand may not be 
kept on even keel, but the deal- 
er’s problem is immediately to 
review and revise his stock, his 
inventory and his merchandising. 
It will pay the dealer well over 
the near term to examine care- 
fully his policies and position in 
the light of impending events. 





ood Office Furniture Institute 
Standardizes Furniture Finishes 


ARIETY MAY BE tthe spice 

of life, but it can cause office 
equipment dealers a lot of head- 
aches in the inventory. It can 
also provoke in purchasing agents 
a feeling of futility when the 
time comes to expand an Office. 
The almost infinite variety of 
mahogany, walnut, and other 
finishes make matching an ex- 
tremely difficult problem. It is 
certainly the responsibility of any 
wood office furniture dealer to 
offer his customers an adequate 
selection of desks, chairs, and 
accessories, but no valid purpose 
is served when 15 or 20 vari- 
ations on the mahogany theme 
clutter up a show-room. 

The solution to the problem 
lies in standardization of finishes 
— and after much preliminary 
study and co-ordinated effort, the 
members of the Institute have 
adopted five ‘certified’? standard 
wood office furniture finishes: 
oak, walnut, mahogany, school 
brown, and Softone. 


Advantages Listed 


Just as soon as these certified 
finishes come into general pro- 
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hy Joln J. Reineche 


Secretary, WOFI 


duction and use, it will be pos- 
sible for a dealer to ‘‘match” 
chairs and desks from _ various 
manufacturers’ lines. The impor- 
tant advantages of this standard- 
ization are: 
Minimum inventories for deal- 
ers. Fewer variations mean 
smaller stocks on hand. It will 
be possible to offer ‘“‘matched’”’ 

















MR. REINECKE 


sets, even though the compon- 
ent parts are produced by two 
or more manufacturers. 
Simplified selling for dealers 
and salesmen. There will be 
less confusion of choice and 
selection on the dealer’s floor 
and in the customer’s office, 
with a resultant speed-up in 
sales. 

Improved store display. Uni- 
formity of finishes in the vari- 
ous woods will make it pos- 
sible to show fewer items on a 
sales floor. It will allow more 
attractive settings to be ar- 
ranged, since more room will 
be available. 

Simplified maintenance. Fewer 
supplies and materials will be 
needed for re-finishing and re- 
pair work. 

Easier matching of desks and 
chairs. Finding the chair that 
has the exact shade to match 
an individual desk will be 
simple under the new system. 
Intelligent substitutions can be 
effected. Wider range of choice 
of chair styles can be offered 
to match any given desk. 
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Easier unit modernization. Elim- 
ination of future matching diffi- 
culties will make it possible 
for a user to modernize when 
the customer knows that he 
can expand his modernization 
to other departments as funds 
become available. 


Improved office appearance. The 
office furniture user will find 
it simpler to make necessary 
improvements or changes in his 
office—and he’ll find that stan- 
dard finishes improve the over- 
all appearance of his offices. 


Represent “Average Best” 


Considerable analytical care 
has gone into the selection of the 
five certified finishes. The shades 
ultimately decided upon repre- 

sent the average best for all 
manufacturers concerned. Ex- 
treme contrasts of light and dark 
have been avoided, in favor of 
the most popular middle shades. 
Because of this fact the transition 
from the present pattern of in- 
finite variation to the standard 
finishes will not cause difficulties 
for dealer or user. 

While permanent demand for 
all of the certified finishes is ex- 
pected, the growing importance 
of Softone will probably make it 
the best seller. Its acceptance as 
the most desirable office color 
has been noted by many dealers. 
About halfway between light and 
dark in reflectance value, Softone 
was developed for the Institute 
by Faber Birren, outstanding 
authority on the importance of 
color in business. Among Sof- 
tone’s many advantages are its 
blendability with any _ color 
scheme—and its reduction of un- 
necessary eye-strain among office 
workers. Dealers are finding that 
Softone promotes better morale 
and increased efficiency in the 
offices where it is used. It lends 
itself admirably to _ intelligent 
promotion, offering an_ easily 
demonstrated superiority to other 
office equipment finishes. 


Full Availability of Finishes 
Will Take Time 


It will take a little time for 
the certified standard finishes to 
reach everyone. But the sooner 
dealers get behind them, the 
sooner their advantages’ will 
make themselves felt. The Insti- 
tute believes that their adoption 
represents a tremendous forward 
step—which ultimately will ben- 
efit the entire industry. 


Posture Chair Sales Increased 


by Open Display 


N INVITING posture chair 

display, more than 20 feet 
long and consisting of two rows 
of chairs back to back, has been 
a potent influence on sales in 
the office furniture department 
of the M. S. Ginn Company at 
Washington, D. C. 

Posture chair sales were begin- 
ning to swing into full stride 
about the time Pearl Harbor came 
along, according to the manage- 
ment, and the ensuing year’s 
shortages kept many office work- 
ers and executives from becom- 
ing acquainted with them. Now, 
however, with an excellent stock 
on hand and delivery within ten 
days to two weeks, the Ginn 
store has made a consistent mer- 
chandising drive on the posture 
chair line. 

The most popular models, in- 


cluding latex rubber foam types, 
tapestry backs and light-weight 
styles, are featured in the center 
of the row in the office furniture 
department, furnishing a natural 
incentive for visitors to sit down 
and test one. Many people who 
have been “putting off” adding 
these comfortable, fatigue-saving 
chairs into their offices have 
signed orders for a complete 
selection of them after testing 
out the variety of models which 
Ginn’s shows. 

A regular showing of top na- 
tionally-advertised lines in the 
window has helped to create 
curiosity. Display cards which 
give all details of how the pos- 
ture chair resists tiring are used 
with each brand or size, along 
with an invitation to come in 
and “try one out.” 
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Business Builders 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 


CONFIDENCE .. . COUR. 
AGE ... CO-OPERATION 





Here are the five “rights” in 
promdtions of the W. T. Grant 
stores, according to Advertising 
and Selling: 

—Right Preparation 
—Right Merchandise 
—Right Timing 
—Right Display 
—Right Advertising 

* * * x a + + 

It has been stated that the suc- 
cessful merchandiser has two 
more senses than the five of touch, 
taste, sight, smell, and hearing— 
HORSE and COMMON! 


* x * * * * * 


PLANNING, advertising, follow- 
through, selling and_ servicing 
compose the 5-point program for 
retailers urged by Howard P. 
Abrahams, sales promotion man- 
ager for N.R.D.G.A. Omission of 
any one of these elements, such 
as failing to inform sales people 
of the advertising message and 
how to follow through on it, may 
disrupt the entire sales promotion 
plan, says Mr. Abrahams. 
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“Of course, beware the buyer 
without a sense of sell. But even 
more, beware the buyer without 
a sense of humor.” ... and con- 
tinues the editor of SELL, “You 
never saw a train—or anything 
else—go ahead unless the man 
running it first stopped wondering 
and hesitating, then got into the 
driver’s seat and started ahead— 
Did you? Doesn’t that go for busi- 
ness today, too?” 


* * * * * * « 


One of our regular contributors 
dispatched a marked copy of 
Weston’s Record, and the noted 
part is so refreshing, we are going 
to use it for the concluding num- 
ber of this month’s broadcast:— 
WATCH YOUR LANGUAGE:— 

Know-it-alls who have been 
displaying their knowledge 
by flashing the hitherto 
longest word in the diction- 
ary, “antidisestablishmen- 
tarianism,” can now be 
squelched with, “penumon- 
oultramicroscopicsilicovol- 
canokoniosis.” 

To this, this comment: People 
who can pronounce the word are 
said to be rarer than those having 
this newly-discovered disease. 


Office-efficiently yours, 
RALPH B. ORTEL 


ie Se st 
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Editorial 




















Here and 


The State of 
the Industry 


@ TO A LARGE degree the state of any 
industry or business enterprises within that 
industry is determined by the state of mind 
of the persons who direct the affairs of the 
industry’s individual businesses. A certain 
executive has this motto under the glass 
top of his desk: “The measure of a man is 
the size of the thing it takes to get his 
goat.” When the mind is easily upset, effi- 
ciency departs not only from the individual 
executive, but also from the activities of 
all employees under his jurisdiction. An 
effort to remain serene despite heavy prov- 
ocation aids in judgments and decisions, 
makes effective results more certain. Every- 
one earning a living in an industry has an 
obligation to grow bigger by not letting 
things, especially little things, “get his 
goat.” 


@ FOURTEEN regional meetings of the Na- 
tional Stationers Association were held in 
various parts of the country this spring. 
Some were one-day events, some two-day 
and a few ran for three days. All were 
benefited by the presence of NSA Troupers 
who spoke expertly and informatively on 
subjects ranging from store lighting and 
sales training to creative distribution of 
office furniture and filing supplies. With 
local speakers covering local problems, and 
the staging of a number of forum discus- 
sions, the programs everywhere were of 
exceptional quality. Registrations were high 
and business sessions were heavily attend- 
ed. The fundamental soundness of the office 
equipment and supply industry is quite 
clearly indicated by the widespread inter- 
est in regional assemblies. 


® ACCORDING to the business survey com- 
mittee of the National Association of Pur- 
chasing Agents, backlogs of orders increas- 
ed in May, although production was slightly 
less than in April. Commodity prices re- 
mained steady, inventories and employment 
were up Slightly. Buying is still being done 


cautiously. 
—WSL 





There 


Dangers in Easy Credit 

@&# “CREDIT IS TOO EASY in the stationery in- 
dustry,” says Howard Sanders, secretary of the 
Stationers & Publishers Board of Trade, in a recent 
bulletin. On first thought the assertion may seem a 
little rough on competent men with little capital who 
wish to establish dealer organizations. More mature 
consideration reveals the essential kindness in the 
comment because a more rigid credit requirement 
might save a man from failure and bankruptcy, fac- 
tors which are not only detrimental to the individuals 
directly involved but also to the industry as a whole. 
Optimism and a willingness to work hard and long 
are not sufficient ingredients in the recipe of success. 
As Mr. Sanders points out, the three C’s of sound 
credit are character, capacity and CAPITAL. It’s a 
three-legged stool which cannot stand if one factor is 
missing. Inadequate capital dissipates rapidly and fine 
character and great capacity are not sufficient in them- 
selves to maintain a business. For the benefit of all 
concerned—the individual asking for credit, the man- 
ufacturer or supplier, and the industry at large—there 


is wisdom in careful credit policies. 
Oe 


Little progress can be made by merely attempting to repress 
what is evil; our great hope lies in developing what is good. 
—Selected. 


—o—< 9 —____—_ 


Now is the Time to Start 


@¢ THE PAGES of this journal and the addresses 


at the recent industry conventions have dwelt fully 
on the need for training and expanding dealer sales 


Staffs to meet adequately the competitive period 
which is no longer in the “tomorrow,” but instead is 
here “today.” 

The need and urge for such sales training is no 
longer debated. Therefore, the only thing which re- 
mains is to determine an actual starting time. 


Why not reach out right now for the calendar pad 
and circle next Monday as the day to begin your 
training program. 





football game wagers rather con- 





RUDY JOHNSON, STATIONER 
AND SAGE OF OMAHA 
Because of his uncanny ability to 
predict such uncertain things as 
weather conditions, corn crops, foot- 
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ball scores, and so forth, Rudy 
Johnson of the Omaha Stationery 
Company, has been dubbed the 
Sage of Omaha. The title, it is said, 
was given by a man who has lost 


sistently. 

On the occasion when the O. A. 
Survey of Omaha was being made, 
Rudy must have been out doing 
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some heavy forecasting because 


somehow the Omaha _ Stationery 
Company was omitted from the list 
of prominent firms in that city. The 
failure to name his company is sin- 
cerely regretted. 


CHICAGO ROTARY ELECTS 

BARBARO AND STILES OF 

INDUSTRY TO TOP POSTS 
Two men of this industry were 
recently honored by the Rotary 
Club of Chicago in their selection 

















ALFRED J. BARBORO 

















—< 





CHARLES G. STILES 


for the offices of president and vice- 
president. 

Alfred J. Barboro, president of 
Aetna Stationers, Inc., was chosen 
for the presidency. 

Charles G. Stiles, Chicago branch 
manager of Yawman and Erbe 
Manufacturing Company, was nam- 
ed one of the four vice-presidents. 


COLLECTING TROPHIES IS 
HOBBY FOR BUTTERFIELDS 

Sidney Butterfield of Smith & 
Butterfield Company, Evansville, 
Ind., won the advertising trophy at 
the NSA convention in Chicago last 
fall. 

But son isn’t going to allow father 
to outdo him. Bill Butterfield, sopho- 
more center on the Purdue Univer- 
sity’s baskeball team, was recently 
awarded the Ward Lambert schol- 


arship trophy as the varsity player 


with the highest scholastic average 
for the two semesters preceding 
this season. 


DAN HEGARTY’S WORK WITH 
HOUSE ORGAN WINS NOTICE; 
COVER PAGES OUTSTANDING 
One of the few house organs 
published in this country to receive 
nationwide publicity is “The Nation- 
al,” edited by Dan C. Hegarty for 
National Blank Book Company 
Holyoke, Mass. Especially outstand- 
ing are the cover pages which often 
feature dramatic photographs coupl- 
ed with original poetry by Editor 
Hegarty. In October, 1947, Office 
Appliances reproduced one of these 
cover pages for a frontispiece. 

The Springfield Sunday Republi- 
can, Springfield, Mass., recently 
used nearly a full page in its roto 
section, featuring three of the cover 
designs and told something of the 
history of “The National,” the 17th 
oldest house organ in the nation. 

The January cover with winter 
scene, had this poetry by Mr. Heg- 
arty: 


WHEN WINTER SPEAKS 


Winter speaks with eloquence 
In the silence of new snow, 

In whispering white-draped trees, 
When winds are soft and low, 


In the blush of barberries 
Against the whitened bush, 
In the peace of white-cled hills 
Bowed in prayerful hush, 


In the flight of Blue Jays 
Against the cold, gray sky— 
With all its beauty 
Winter speaks—and passes by! 


TYPEWRITER ATTACHMENTS 

HELP PARALYZED WRITER 

TO CARRY ON WITH WORK 
Ted Hoyer, 25-year-old free 
lance writer of Oshkosh, Wis., has 





TED HOYER AT WORK 


been paralyzed from his feet to 
his armpits ever since he was in- 
jured in an automobile accident 12 
years ago. But that doesn’t stop 
him from writing or from operating 
a magazine subscription agency. 
The accompanying photograph 
shows Ted at work in his wheel 
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HORSE SENSE FROM OLLIE THE OWL 


Ouule 2 WHO STREET 
THE OAK TREE 
owe. HOLLOW 





Dear Reader: 


Pelican Pete was one cook who 
never spoiled the broth. He could 
cook for a king or jack or full 
house. He knew his onions in the 
cuisine and never got into a stew 
when a customer asked for Brit- 
tany fillets or codfish souffle. But, 
he wasn’t making any money. 


The explanation behind his 
culinary skill and empty till was 
that Pelican’s customers were 
almost all humming birds who 
ordered little portions of honey 
whenever they flew in. Pelican 
didn't make enough profit on 
these meals to buy birdseed, and 
so, he started to consider ways to 
increase the unit sale. Finally, he 
decided that the only way he 
could make more money was to 
build up the appetites of his cus- 
tomers through advertising. “I 
must educate these humming 
birds to bigger and better meals,” 
he mused. 


Busy with skillet and griddle, 
Pelican soon concocted a tooth- 
some dish that he thought would 
tickle the palate of his customers 
and put him in the big money. 
He bought page-spreads in the 
newspapers and featured the ap- 
petizing dish on his menus, using 
illustrations in color, but the hum- 
ming birds kept ordering little 
gobs of honey. 


When Pelican found he 
couldn't boost sales, he quit ad- 
vertising in disgust and went 
back to his old routine of taking 
whatever business flew in the 
front door. “It doesn’t pay to ad- 
vertise,” he growled. “I offered 
the best meal in Birdland for the 
money, spent a nest-egg advertis- 
ing it and what happens? I didn’t 
sell one meat ball!” 


Many an advertising cam- 
paign lays an egg because the 
advertiser tries to sell meat balls 
to humming birds. 


Very wisely yours, 
“OLLIE THE OWL” 
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chair office. He operates his Elec- 
tromatic typewriter with the aid of 
a plastic plate strapped to his right 
fist. Addition of a spoked extension 
to the platen knob of the typewriter 
helps to roll the paper in the ma- 
chine. His telephone is attached to 
a boom so he can talk and write 
at the same time.—JEH 





OUTSTANDING PLAYER.—Wyatt 
Dixon, 15, was chosen outstanding 
player in the second annual AM- 
VETS National Teen-Age Basketball 
Tournament after recent champion- 
ship game at Jefferson High School. 
Washington, D. C. Watching Wyatt 
trying out his prize are, left to right. 
Sen. Edwin C. Johnson, Colorado, 
who tossed up first ball at opening 
game; Frank Hall, Washington man- 
ager of Underwood Corp., tourna- 
ment patron, and Edgar C. Corry, Jr.. 
national commander of the sponsor- 
ing AMVETS. 

BUDDY POPPY SALE AGAIN 
‘HONORS DEAD, HELPS LIVING’ 
One of the most _ poignant- 

meaning of the flowers that bloom 
in May is the Buddy Poppy, fash- 
ioned by disabled ex-service men 
patients in Government hospitals. 
Again, the entire proceeds from 
the sale will be used by the Veterans 
of Foreign Wars to raise relief work 
funds. And, as usual, the sale was 
conducted during the week prior 
to Memorial Day. 

The Buddy Poppy sale funds are 
used to alleviate distress among 
veterans and their famliies. An al- 
lotment to the VFW National Home 
for Widows and Orphans of Ex- 
Service Men in Eaton Rapids, Mich., 


is also included. 





COL. THOMAS J. SHRYOCK, JR., 
REM-RAND ORGANIZATION, 
TWICE DECORATED BY FRANCE 

Col. Thomas J. Shryock, Jr., of 
the Washington office of Remington 
Rand, has received the Legion of 
Honor and the Croix de Guerre with 
Palm, awarded by French govern- 
ment for his services in connection 
with the liberation of France. 

Serving with the Field Artillery of 
the United States Army, Col. Shry- 
ock previously was awarded six 
American decorations besides the 
Italian Crown of Italy, Italian Silver 
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Star and the French Croix de 
Guerre with Gold Star. 

Col. Shryock returned to the Rem: 
ington Rand organization, with 
whom he has been connected since 
1925, after his retirement from the 
Army in June of 1946. He presently 
represents them in their Washington 
office, having previously been their 
branch manager in Baltimore, New- 
ark and Philadelphia. 


INDUSTRY MEMBER NAMED 
AS TULSA CITY OFFICIAL 

New finance commissioner for 
Tulsa, Okla., is Fay Young, owner 
of the Fay Young Typewriter Com- 
pany, 514 S. Main St. 

In Tulsa’s recent municipal elec- 
tion Mr. Young defeated the incum- 
bent, John M. Hall, who, four years 
ago, bested him for the post. 

Mr. Young, 54, has been in the 
office machines business in Tulsa for 
about 24 years. He is a veteran of 
World War |, having served over- 
seas 14 months with the 90th Divi- 
sion.—EVH 


SECURITY LOAN IS NEWEST 
U. S. DRIVE TO SELL BONDS 

Sale of U. S. Savings bonds is 
now being pushed by the payroll 
savings plan, and otherwise, under 
the name of “America’s Security 
Loan.” 

It is explained that such a cam- 
paign is necessary because: “For 
two years the Treasury Department 
has had a successful Savings Bond 
program. The national debt has 
been reduced more than $20 billion 
from its wartime peak. The amount 
outstanding today held by individ- 
vals—$52 billion—is a huge reserve 
of buying power, and every dollar 
added to this reserve is a dollar 
temporarily channeled away from 
the nation’s market place. At the 
same time it is a dollar stored away 
and these dollars—billions of them 
we have saved together—can help 


BUY BONDS TODAY! 


keep ‘hard times’ away from our 
door.” 

Tomorrow, it is declared, these 
bonds of security will be ready to 
help Americans buy the things they 
need. This helps to maintain a 
stable economy. 


C. W. EMARINE NAMED AS 
“MAN OF THE YEAR” 

C. W. “Bill” Emarine, 32, head of 
the Emarine Stationery & Printing 
Company, Council Bluffs, lowa, was 
named the outstanding young man 





C. W. EMARINE 


of 1947 in his city at a recent Junior 
Chamber of Commerce banquet. 

He was presented with the Jay 
Cees distinguished service award 
gold key, the first such award since 
1941 in Council Bluffs. 

Mr. Emarine is one of the city’s 
young business executives with a 
record of service in the senior 
Chamber of Commerce, Community 
Chest, Red Cross and other com- 
munity organizations. 

EL PASO MAN DISPLAYS 
TYPEWRITERS FROM HIS 
“OLDSTER” COLLECTION 

W. J. Shaffer of the El Paso 
Typewriter Company, El Paso, Tex., 
recently turned a hobby to good 
use when he placed several ma- 
chines from his collection of old 
typewriters on display. 

Included in the showing at the 
store were a Sholes, made over 100 
years ago and claimed to be one 
made by the first manufacturer ot 
typewriters in the United States; a 
Caligraph, made more than 75 
years ago, and having a double 
keyboard; and a Williams portable, 
claimed to be the first portable 
machine placed on the market and 
having two sets of type keys facing 
each other. 

Mr. Shaffer, who has been col- 
lecting typewriters all his life, now 
has 15 unusual machines which he 
intends to donate to a museum some 
day as a “history of the typewriter.” 
—JHR 
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FIFTH DISTRICT DEALERS IN 
DETROIT FOR ANNUAL ASSEMBLY 


NSA Troupers Featured in Interesting Program 
—Registration Totals 332—William Gregory 
Named Governor for 1948-49 


HEN THE RECORDS were all in hand, evidence 

adduced the fact that the 1948 meeting of the 
Fifth District of the National Stationers Association, 
held in the Book-Cadillac Hotel, Detroit, Mich., on 
April 12 and 13, was not quite as large as the 1947 
gathering. It was equal in program content and inter- 
est, however, making it an outstanding assembly, an 
achievement of which Gov. Sid Glueck, General Office 
Supply Company, Cleveland, Ohio, has every right 
to be proud. 

As usual, NSA Troupers sparked the program with 
excellent addresses. Reports of the following addresses 
were presented last month in stories of previous 
regional meetings: “Getting More from What We 
Have,” by Fred Downs, Downs-Randolph Company, 
Tulsa, Okla., NSA president; “Inside NSA,” by Paul 
Burbank, NSA general manager; “Selling Filing Ser- 
vice,” by Charles E. Reynell, Oxford Filing Supply 
Company; “Inventory Control,” by John D. Hegarty, 
Boorum & Pease Company; ‘‘A Good Man to Know 
Better—Your Stationer,” by A. C. Van Horne, Eber- 
hard Faber Pencil Company; ‘‘Planned Store Light- 
ing,” by T. P. Brown, General Electric Company; “Ex- 
tension of Related Merchandise and Missed Oppor- 
tunities,” by Frank Curtiss, Neva-Clog Products, Inc., 
and ‘Selling Office Furniture Creatively,’ by Howard 
Gatewood, Wood Office Furniture Institute. 

Following words of welcome by William B. Gregory 
II, W. B. Gregory & Son, Detroit, and the appointment 
of convention committees, President Fred Downs and 
General Manager Paul Burbank gave their addresses 
at the Monday morning session. Because John Crow- 
ley, Milo Harding Company, could not be present, his 
comments on ‘Selling Specialties’ were presented by 
William Gregory. In the discussion, a specialty was 
defined as “Something sold in the customer’s office.” 
This involves a good presentation and a sound demon- 
stration. Specialty salesmen, according to Mr. Crow- 
ley, must be willing to go back two or three times to 
negative prospects. Full knowledge of the product and 
its applications will provide a different factor to em- 





1. Fred Smart, Stationers Guild of Canada; H. Holman, Leonard’s 
Office Supply & Equipment Co., Detroit; Jack H. Harris, Yates, 
Burns & Harris, Inc., Detroit; Harold B. Speicher, Leonard’s; 
Charlie Lipman, George B. Graff Co.; Sid Glueck, General Office 
Supply Co., Cleveland, governor Fifth District; L. G. Morris, 
Eaton Paper Corp.; L. M. Saunders, C. Howard Hunt Pen Co. 


2. Ray Barker, S. Barker’s Sons., Cleveland; Cal Long, George S. 
Long & Sons, manufacturers’ representatives; Brewster Towne, 
National Blank Book Co.; Britt Breitenstein, All-Steel Equipment, 
Inc.; R. V. Bishop, The Office Supply & Printing Co., Cleveland; 
Lynn B. Emery, Lynn B. Emery Co., Inc., Detroit; Roscoe Benge, 
Codo Manufacturing Co.; Bill Smith, Ace Fastener Corp.; George 
Schellenberg, General Printing & Office Supply Co., Pontiac. 


3. Frank Palmer, Eaton Paper Corp.; L. V. Reynolds, De May’‘s, 
Jackson, Mich.; Arthur A. Macauley, Macauley’s, Detroit; Louis 
Hartke, Richmond & Backus Co., Detroit; Marcus Jacquemain, 
Gregory, Mayer & Thom Co., Detroit; Dean A. Hall, Gage’s, 
Battle Creek; Reg A. Macdonald, Macdonald & Stingel, Saginaw. 

. Stanley Yates, Yates, Burns & Harris, Inc., Detroit; Howard Austin, 
Office Supplies, Inc., Muskegon, Mich.; W. B. Gregory, W. B. 

Gregory & Son, Inc., Detroit; Roy Steding, Wallace Pencil Co.; 
Milt Burns, Yates, Burns & Harris, Inc.; Jack Johnstone, Wallace 
Pencil Co.; Sid Leonard, Victor Safe & Equipment Co. 

5. Dale Galbraith, Carter’s Ink Co.; Jack Osgood, Osgood-Ott Office 
Supply Co., Dearborn, Mich.; Chuck Shannon, Eaton Paper Corp.; 
Bob Ott, Osgood-Ott Office Supply Co.; Jack Johnstone, Wallace 
Pencil Co.; E. W. O'Leary, The O’Learys, Chicago; C. A. Penzel, 
Jr., Penzel’s, Muncie, Ind. 

6. D. L. Burns, Mansfield Typewriter Co., Mansfield, Ohio; John 
Gilbert, OFFICE APPLIANCES; Chet Harper, Wilson Jones Co.; 
Gene Grenon, Leopold Co., Harry Kaercher, Parker Pen Co. 

7. Harry Jessee, Gratiot Office Supply Co., Detroit; Richard Steding, 
Wallace Pencil Co., Jerry Smuck, Jerry Smuck Co., Detroit; Ray 
Dykema, Dykema Office Supply Co., Kalamazoo, Mich.; H. J. 
Miller, Miller Office Equipment Co., Piqua, Ohio, Art Eldred, 
Eldred’s, Lorain, Ohio. 


be 
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phasize each time. Mr. Crowley’s advice, via Mr. 
Gregory, was to pick a specialty line carefully, es- 
tablish a service department, and then specialize on 
the specialty. 


Correction of Trade Evils Recommended 

Gov. Sid Glueck concluded the afternoon program 
with an address titled, ‘“‘The Opportunity of Our Life- 
time.”’ He stated that dealers and manufacturers now 
have a chance to correct some of the evils of past 
years by discussing mutual problems and searching 
for mutually satisfactory solutions. Dealers believe 
that trade discounts should start at 50 per cent and 
increase for larger quantities. They want the two per 
cent cash discount continued. It is their contention 
that current overhead and fixed costs are so high 
that shortened discounts open the door to business 
failures among dealers. In evidence, Mr. Glueck 
pointed out that during the time when sales volume 
was at the highest level in the history of the com- 
mercial stationery industry, net profit figures aver- 
aged only three per cent. 


Under the chairmanship of Less Crowl, Blade 
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- Former NSA President Harold Hampton, Indianapolis Office Supply 


Co., Indianapolis, Ind., holding up the card showing average 
net profit left to the stationer out of each $100 sales. Mr. Hampton 
made a dramatic presentation. Only part of the entire group of 
cards showing the breakdown is included in the picture. In the 
left background is immediate Past NSA President Less Crowl, 
Blade Printing and Paper Co., Toledo, Ohio. 

Governor-elect W. B. Gregory, W. B. Gregory & Son, Detroit, and 
Governor Sid Glueck, General Office Supply Co., Cleveland, Ohio. 


. Grouped around Sid Glueck’s Discount Sign—Al Aigner, G. J. 


Aigner Co.; Bill Smith, Ace Fastener Corp.; Rose Cushman, assist- 
ant to the general manager, NSA; Ray Eichenlaub, Service Steel 
Products Corp. 

Harry Koehn, Gregory, Mayer & Thom Co., Detroit; Mrs. Harry 
Koehn; Harry Short, Columbia Art Works, Inc., Mrs. Frank 
Stephens; Frank Stephens, Mr. and Mrs. Harry Franz, all Gregory, 
Mayer & Thom Co. 


- Leon Jaffee, Artistic Desk Pad & Novelty Co.; Bob Beekman, manu- 


facturers’ representative; Mrs. Richard Cherry, McManus-Troup 


Co., Toledo, Ohio. 


. Bill Lipner, Koh-I-Noor Pencil Co.; Charlie Reynell, Oxford Filing 


Supply Co.; Gordon Kickels, C. L. Barkley & Co.; Bob Reynell, 
Oxford Filing Supply Co.; John Hegarty, Boorum & Pease Co.; 
Charlie Vieth, A. W. Faber-Castell Pencil Co., Inc.; Bob Ball, Ball- 
Marsh Office Supply, Inc., Jackson, Mich.; Richard Cutler, L. 
Hyman & Sons. 

Art Blackstone, Office Equipment Div., Butler Brothers; Bob Flem- 
ing, Leopold Co., Ed Dodge, Johnson Chair Co. and Clemco Desk 
Co.; Gayle M. Denny, Transylvania Printing Co., Lexington, Ky.; 
Dan MacDougal, Stationers Loose Leaf Co., vice-president, NSA 
Field Division; Elmer Krumwiede, Elmer Krumwiede & Associates, 
Chicago. 


- Joe Milney, Service Office Supply Co., Detroit; C. H. McCurdy, 


Macauley’s, Detroit; Jack Harris, Yates, Burns & Harris, Inc., 
Detroit; Leon Banov, Art Steel Sales Corp. 
M. L. Ober and Fred A. Kerr, Business Furniture Co., Indianapolis, 
Ind.; Arden G. Ober, Business Equipment Co., Inc., Fort Wayne, 
Ind.; George Holt, W. A. Sheaffer Pen Co. 


. NSA President Fred Downs, Downs-Randolph Co., Tulsa, Okla.; 


Bill Smith, Ace Fastener Corp.; Ed Manning, National Brief Case 
Mig. Co.; Immediate Past NSA President Less Crowl, Blade Printing 
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ond Paper Co., Toledo, Ohio. 

John Krueger, F. S. Webster Co.; Joe Leroux, Franklin Printing 
& Engraving Co., Toledo, Ohio; Bill Smith Ace Fastener Corp. 
Art Fontaine, Decker’s, Inc., Anderson, Ind.; O. E. Earnshaw, 
Roth Office Equipment Co., Dayton, Ohio; Folger Fellowes, Bankers 
Box Co.; Russ Thompson, Marshall-Smith Co., Cleveland, Ohio. 
George Davis, Bank & Office Supply Co., Indianapolis, Ind.; NSA 
General Manager Paul Burbank; Ken Boyer, Newell B. Newton 
Co., Toledo, Ohio; Harold Hampton, Indianapolis Office Supply 
Co., Indianapolis, Ind.; Walter De Groft, Sanford Ink Co. 
Howard Pfau, Globe-Wernicke Co.; Donald Doubleday, Doubleday 
Bros. & Co., Kalamazoo, Mich.; W. R. Borneman, The Brooks Co., 
Ceveland, Ohio; Lynn Logan, Wilson Jones Co.; N. E. Hovey, 
Reliable Office Supply Co., Massilon, Ohio; Leroy Hansell, ‘Globe- 
Wernicke Co. 

Ben Stapleton, Stapleton Office Supply Co., Portsmouth, Ohio, 
George King, Office Engineers, Inc., South Bend, Ind.; Fred Rich- 
ardson, Office Equipment Co., Benton Harbor, Mich.; Roy Bansemer 
Stationers Loose Leaf Co.; E. A. Nichols, Daniels Co., Muskegon, 
Mich.; Ray Macdonald, Macdonald and Stingle, Saginaw, Mich.; 
L. V. Reynolds and C. L. Rifenberg, De Mays, Inc., Jackson, Mich. 


. Harry Howard, Minnesota Mining & Mfg. Co.; Nathan Tanzman, 


Ace Rubber Stamp Co., Cleveland, Ohio, Bruce Ellsworth, Corry- 
Jamestown Mfg. Corp.; Jack Emhardt, Columbia Steel Equipment 
Co. 


. Visitors from Canada—lIan L. Wilkie, A. Whitley, Ltd., Windsor, 


Ont.; Mrs. Shirley Renno; Mrs. John Whitley; John Whitley, A. 
Whitley, Ltd. 


. These Men Stand Behind Their Wives—Mr. and Mrs. M. C. Long, 


Long, manufacturers’ representative; Mr. and Mrs. Al Gerrigan, 
Typewriter & Equipment Co., Springfield, Ohio; Mr. and Mrs. 
Harry R. May, May Office Service, Berkley, W. Va.; Mr. and Mrs. 
N. E. Hovey, Reliable Office Supply Co., Massilon, Ohio. 


. Dealers’ Registration Desk—Leo Biggelman, Modern Office Supply 


Co., Detroit; Jack Harris, Yates, Burus & Harris, Inc., Detroit: 
Joe Miney, Service Office Supply Co., Detroit; Mrs. Altalo, Con- 
vention Bureau, Detroit. 

Marcus Jaqueman, Gregory, Mayer & Thom Co., Detroit; T. Carl 
Smith, Columbus Blank Book Mfg. Co.; Walter Van Dorn, Joseph 
Dixon Crucible Co.; George Thom, Jr., Gregory, Mayer & Thom 
Co.; George Ludwig, Gregory, Mayer & Thom Co., Lansing, Mich. 
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Printing & Paper Company, Toledo, Ohio, immediate 
past-president of NSA, the Monday afternoon session 
started with a brief talk by Fred Smart, secretary- 
manager of the Stationers’ Guild of Canada. Mr. 
Smart commented about the Guild’s annual meeting 
scheduled for Quebec, May 17, 18 and 19. 

Trouper Reynell presented his address and Ralph 
Sinn, The Detroit Edison Company, representing the 
National Office Management Asscociation, talked on 
“The Equipment Man Gives and Takes.’ As other 
NOMA representatives at preceding meetings, Mr. 
Sinn revealed the results of a questionnaire distrib- 





1. A delegation from Miles Fox Company. Seated: Daisy McKenzie, 
Ella Eaton, Howard Denomme, Rita Hastings, Miles Fox, Mildred 
Grzybowski, Harold Fahrner, Edna Schuster, Betty Walkenhorst. 
Standing: Verne Willmarth, Paul DyLyn, John P. Norris, John H. 
Wilkie, Gregory E. Valentin, John Ross, Herbert Murdoch, Bob 
Hall, Harold Lucas, Jack McHugh, John Joseph Peter Cameron. 

- Manufacturers’ registration desk—W. R. Kane, Oxford Filing 
Supply Co., inc., Harry Kaercher, Parker Pen Co.; Ella Eaton, 
Miles Fox Co., Detroit; Bob Beekman, manufacturers’ represen- 
tative. 

- Seated: Mrs. R. F. Cherry, Toledo; Rose Cushman, NSA. Standing: 
R. F. Cherry, McManus-Troup Co., Toledo; Bob Beekman, manu- 
facturers’ representative; John P. Hoffman, MacTaggart-Hoffman 
Co., Port Huron; Robert Kerrigan, The Jerry L. Smuck Co., Detroit, 

- Seated: Mrs. R. F. Schoen, Mrs. W. H. Brohm, Mrs. E. L: Thomp- 
son, all of Eagle Pencil Co.; Mrs. S. Zegman, Reliable Office 
Supply Co., Detroit. Standing: Fred Schoen, E. L. Thompson and 
Dave Price, Eagle Pencil Co.; M. Kuneck and S. Zegman, Reliable 
Office Supply Co.; W. H. Brohm, Eagle Pencil Co. 

5. Front row: Mrs. K. Pemberton, Mrs. Stanley Yates, Mrs. Arthur 
Macauley, Ethel Beatty, Mrs. J. H. Harris. Back row: Ken Pember- 
ton, Stanley Yates and Milton Burns, Yates, Burns & Harris, 
Detroit; Arthur Macauley, Macauley’s, Detroit; Jack H. Harris, 
Yates, Burns & Harris; Arnold Marin, Clark & Marin, Detroit. 
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uted among NOMA members in the territory of the 
NSA region. 

Informally dramatic, Harold Hampton, Indianapolis 
Office Supply Company, graphically presented the 
breakdown of expense factors involved in every 
$100.00 worth of sales. His subject was “What Is 
There Left?” The ultimate answer was $4.75, the 
stationers net profit. With the help of Bill Gregory 
and L. G. O’Connor, Mr. Hampton had $100.00 in 
coins divided into piles representing the expense fac- 
tors. As the amounts were named and counted out, a 

(Turn to page 165, please) 


6. G. M. Benjamin, McKay's Office Equipment Co., Midland, Mich.; 
H. F. Shires, Berger Manufacturing Div.; Joe Miney, Service 
Office Supply Co., Detroit; Sid Leonard, Victor Safe & Equipment 
Co.; J. C. Dilling, Berger Manufacturing Div.; N. Balaban, Ser- 
vice Office Supply Co.; S. P. Flenniken, Berger Manufacturing 
Div. 

7. Robert M. Lamson, Bainbridge, Kimpton & Haupt, Inc.; Fred C. 
Funke, Detroit; Mel Wheeler, Bainbridge, Kimpton & Haupt, Inc. 

8. Seated: Mrs. Tom Reindl; Alberta Hosking, Miles Fox Co., De- 
troit; Barbara Veliman, Peerless Imperial Co., Inc. Standing: Tom 
Reindl, Peerless Imperial Co., Inc.; Jack McHugh and Miles Fox, 
Miles Fox Co.; Jim Cardnell, Peerless Imperial Co., Inc. 

9. Frank Honeyager, manufacturers’ representative; Joseph P. Som- 
mer, William B. Burford Printing Co., Indianapolis; Jack Schafer, 
manufacturers’ representative. 

10. The convention committee: Chet Harper, Wilson Jones Co.; Jack 
H. Harris, Yates, Burns & Harris; George H. Thom, Jr., Gregory, 
Mayer & Thom Co.; Sid Glueck, General Office Supply Co., Cleve- 
land, regional governor; Harold Speicher, Leonard’s Office Sup- 
ply & Equipment Co.; Leo Bigelman, Modern Office Supply Co.; 
William B. Gregory II, W. B. Gregory & Sons. 

11. Bud Smith, Jack Shillinger, M. G. Patterson, E. A. ‘Bill’ Nichols, 
Clayton Howard. Mr. Patterson with Speed Products Co., all 
others The Daniels Co., Muskegon. 
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EIGHTH DISTRICT OF NSA HOLDS 
ANNUAL ASSEMBLY IN WICHITA 


Earl Scott Nominated New Governor—Speakers 
Present Valuable Ideas and Suggestions— 
Oklahoma City Chosen for Next Convention 


ICHITA, KANS., was the scene of District No. 8 
meeting of National Stationers Association. 
Under the able leadership of Governor Ed J. Shelp- 
man, Shelpman’s, Springfield, Mo., interesting and 
informative sessions were held in the Allis Hotel on 
Friday and Saturday, April 16 and 17. NSA Troupers 
and local speakers put sparkle in the business pro- 
gram. A feature highlight was the election of Earl 
Scott, Bauman Office Equipment Company, Wichita, 
as governor for 1948-49, and the following as lieuten- 
ant governors: J. L. Wren, Jr., The House of Wren, 
Oklahoma City, Okla.; F. A. Reed, Latsch Brothers, 
Inc., Lincoln, Nebr.; Cecil Moses, Democrat Printing 
& Lithographing Company, Little Rock, Ark.; Jack 
Baney, Business Equipment Company, Pratt, Kans., 
and Joe Landes, Schooley Printing & Stationery Com- 
pany, Kansas City, Mo. 
NSA Troupers on the program and the subjects of 
their addresses, which have been reported in pre- 


vious stories of regional meetings, were as follows: 
NSA President Fred Downs, ‘Getting More from 
What We Have” Howard Gatewood, Wood Office 
Furniture Institute, “Selling Office Furniture Cre- 
atively”; H. R. Weibel, General Electric Company, 
“Planned Store Lighting to Sell Stationery”; A. C. 
Von Horne, Eberhard Faber Pencil Company, “A 
Good Man to Know Better—Your Stationer’; NSA 
General Manager Paul Burbank, ‘Inside NSA”; 
Charles E. Reynell, Oxford Filing Supply Company, 
“Selling Filing Service.” 
Friday Morning Session 

As presiding officer, Gov. Shelpman called the first 
session to order on Friday morning. He introduced 
Mayor Charles Ritchie of Wichita, who extended his 
personal welcome to the city and took occasion to 
relate a few of the city’s many advantages including 
the following points: Wichita now has the lowest tax 
rate of any city of comparable size. It is able to take 
care of public improvements without state or federal 
assistance. It has the Louisville award for handling 
city finance and for the type of report presented to 
the public. It is the safest city in the 150,000 to 250,- 
000 class and possesses an award from the National 
Safety Council. It has the city manager form of gov- 
ernment and it is considered one of the best governed 
cities in the United States. 

Following the introduction of notables and the 

(Turn to page 161, please) 
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St. Louis Delegation and Fred Downs: Walter Ruedy, S. G. Adams 
Co.; Al Bartens, Shallcross Printing Co.; Janet Kennedy; Fred 
Downs, Downs-Randolph Co., Tulsa, Okla., NSA president; Izzy 
Voda, Wallace Pencil Co.; Ray Dzurick, Skinner & Kennedy Sta- 
tionery Co.; Mrs. Chester Kennedy, Chester Kennedy, Skinner & 
Kennedy Stationery Co. 


. Bill Cannon, W. H. Gunlocke Chair Co.; Lou T. Koerner, Fred 


Deutsch and George Litchfield, Jasper Chair Co. 


. The governor-elect, Earl Scott of Bauman’s, Wichita, receives the 


congratulations of the incumbent, Ed Shelpman of Shelpman’s, 
Springfield, Mo. 


. Seated: Chester A. Kennedy, William J. Kennedy Stationery Co., 


St. Louis; Arthur D. O’Hara, Acco Products, Inc.; Art Carrow, 
Speed Products Co.; Fred Downs, Downs-Randolph Co., Tulsa, 
Okla., president NSA. Standing: Herb Johnson, Wilson Jones Co.; 
Bob Brown and Tony Weber, Weber & Co., Jefferson City, Mo.; Al- 
fred H. Mehl, Elmer Krumwiede & Associates; Leonard Wilcox, 
Roberts Printing & Stationery Co., Hutchinson, Kans. 


. Seated: Gertrude Slaton, Western Bank & Office Supply Co., Okla- 


homa City, Okla.; Carl Schutz, Eagle Pencil Co.; Vivian Fairow, 
George Baird & Son, Kansas City, Mo.; Bill Pickering, Eberhard 
Faber Pencil Co.; Lionel Colomb, Weis Mfg. Co.; Gene Mitchell, 
manufacturers’ representative; Art Pfister, Smead Mfg. Co. 


. Jack Lynn, Parker Pen Co.; Larry Roark, Jack Kern Co.; Dallas, 


Tex.; W. T. Martin, Shaw-Walker Co.; Gordon Kickels, C. L. 
Barkley & Co.; Jack Kern, Jack Kern Co.; Gregg Hamilton, Parkin 
Printing & Stationery Co., Fort Smith, Ark.; Bill Cannon, W. H. 
Gunlocke Chair Co. 


. Bill Pickering and Bili Bohart, both Eberhard Faber Pencil Co. 
. Ted Warkentin and Ken McClintick, both Southwestern Stationery 


& Bank Supply Co., Lawton, Okla.; Fred Pfaff, Omaha Printing 
Co., Omaha, Nebr.; H. L. Wren, House of Wren, Oklahoma City, 
Okla.; Winfield White, Southwestern Stationery & Bank Supply 
Co.; D. A. N. Chase, Burke Printing Co., Fredonia, Kans. 


. Seated: Elmer Krumwiede, Elmer Krumwiede & Associates; Gor- 


don Kickels, C. L. Barkley & Co.; Fred Deutsch and L. T. Koerner, 
Jasper Chair Co. Standing: George Litchfield, Jasper Chair Co.; 
Bill Cannon, W. H. Guniocke Chair Co.; Charlie Malody, Associ- 
ated Stationers Supply Co.; Bill Epke, W. H. Gunlocke Chair Co. 


. Officers of Midwest Travelers Club. Seated: Bill Pickering, Eber- 


hard Faber Pencil Co., first vice-president; Izzy Voda, Wallace 
Pencil Co., president; Bill Bohart, Eberhard Faber Pencil Co., 
retiring president. Standing: Art Pfister, Smead Manufacturing Co., 
second vice-president; Roy Wood, Esterbrook Pen Co., auditor; 
Dan MacDougall, Stationers Loose Leaf Co., secretary-treasurer. 
Seated: C. E. Reynell, Oxford Filing Supply Co.; Brewster Towne, 
National Blank Book Co.; Joe Donahue, W. A. Sheaffer Pen Co.; 
Robert T. Sutton, Eckdahl-McCarty Co., Emporia, Kans. Standing: 
Larry Goodhand, Oxford Filing Supply Co.; S. C. McKee, manu- 
facturers’ representative; Ray Melind, Louis Melind Co.; Carl 
Eberhardt, Mannschreck’s Book Store, St. Joseph, Mo.; Ray J. 
Eichenlaub, Service Steel Products Co.; William Glenn, Oxford 
Filing Supply Co.; Harvey Rockwell, Yawman and Erbe Manu- 
facturing Co.; Fred A. “Art’’ Reed, Latsch Bros., Lincoln, Nebr. 


. Ralph Bauman, Bauman Office Equipment Co., Wichita; Fred D. 


Pitt, formerly Irving-Pitt and Wilson Jones; Ed Perry, Carpenter 
Paper Co. 


. The Registration Table. Standing: Roy Moreland, Schooley Sta- 


tionery & Printing Co., Kansas City, Mo.; Ray Baldwin, Gallup’s, 
Kansas City, Mo.; Irving Schockley, Samuel Dodsworth Stationery 
Co., Kansas City, Mo. Seated: Vivian Fairow, George Baird & 
Son, Kansas City, Mo.; Dan MacDougall, Stationers Loose Leaf Co., 
NSA vice-president, Field Division; Mrs. Ray Otto and Mrs. Mollie 
Unruh, Wichita Chamber of Commerce. 

Roy Moreland, The Schooley Stationery & Printing Co., Kansas 
City, Mo.; Ted Warkentin, Southwestern Stationery and Bank Sup- 
ply Co., Lawton, Okla.; Dan MacDougall, Stationers Loose Leaf 
Co., fourth vice president NSA. The hats prominent on the end 
men were donated by Mr. Warkentin. They were imported from 
Equador after which they were shaped by a block patented by 
a Lawton resident who has built up a national business. His 
hats are used by the show girls in the play, “Oklahoma.” 


. Bill Small, Johnson Chair Co.; Mrs. Small; Paul Barrett, Johnson 


Chair Co. 


. R. V. Goble, Thacher, Inc., Topeka, Kans.; Scott Parnham, Cardi- 


nal Sales, Inc.; Fred Downs, Downs-Randolph Co., Tulsa, Okla., 
NSA president; Arnold May and. David Payne, both Thacher, Inc. 


- Mel Wheeler, Bainbridge, Kimpton & Haupt, Inc.; Carl Schutz, 


Eagle Pencil Co.; Earl Scott, Bauman Office Equipment Co., Inc., 
Wichita, governor-elect. 


. Ken Todd and Mel Wheeler, Bainbridge, Kimpton & Haupt, Inc.; 


Dave Price and Carl M. Schutz, Eagle Pencil Co. 


- Seated: Glen Evans, Columbia Ribbon & Carbon Co.; A. A. Strick- 


ham, Hutch-Line, Inc., Hutchinson, Kans.; Holt Pilkington, Sturais 
Posture Chair Co. and Taylor Chair Co. Standing: Lou Mann, 
Sturgis Posture Chair Co.: M. R. Perrin, All-Steel Equipment, Inc. 


- Dave C. Neuhaus, manufacturers’ representative; Scott Parnham, 


Cardinal Sales Co.; Art Pfister, Smead Manufacturing Co.; Gene 
X. Stoltz and Ralph Schneider, New Indiana Chair Co. 


PICTURED AT THE RIGHT— 


1. 


P. F. McLaughlin, Allied Carbon & Ribbon Co.; Paul Tupper, 
Tupper Office Supply Co.; Pratt, Kans.; Harvey Rockwell, Yaw- 
man and Erbe Mfg. Co.; P. H. Kalb, Consolidated Printing & 
ee Co.; Salina, Kans.; G. G. Dotzour, W. A. Sheaffer Pen 
0. 


- M. R. Perrin, All-Steel Equipment, Inc.; Larry Roark, Jack C. 


Kern Co., manufacturers’ representative; Roy Moreland, The 
Schooley Stationery & Printing Co., Kansas City; Lionel Colomb, 
Weis Manufacturing Co.; Jack Kern, Jack C. Kern Co.; Paul 
Burbank, general manager, NSA. 


- Paul Lande, Mittag & Volger, Inc.; Bill Small, Johnson Chair Co.; 


O. D. Mann, manufacturers’ representative; G. J. Aigner, G. 
Aigner Co.; C. N. Murray, Mittag & Volger, Inc. 


- Jack Baney, Business Equipment Co., Pratt, Kans.; R. W. Britton 


and Milton Navrat, both Navrat Office Equipment Co., Emporia, 
Kans.; Elmer Rahe, Globe-Wernicke Co. 


- J. Thane Noel, John E. Chowning and Al Perry, all Carpenter 


Paper Co.; Elmer Krumwiede, Elmer Krumwiede & Associates, 
Chicago. 


- Bert Cobb, Crane & Co., Topeka, Kans.; Wesley Stevens, Iniand 


Printing Co., Springfield, Mo.; John Lathrop and John Krueger, 
both F. S. Webster Co. 


- J. L. Cromwell, Cromwell Press, Enid, Okla.; John Cromwell; 


Dwight Steele and Claude Allen, both General Fireproofing Co.; 
Wesley Stevens, Inland Printing Co., Springfield, Mo. 


- Hy Linden, Ace Fastener Corp.; Mrs. Edna M. Williams, Roy 


. Heinie Sengbusch, 





Melind, Louis Melind Co.; Bill Smith, Ace Fastener Corp. 


. Dale Fenton, Peerless Office Supply Co., Stillwater, Okla.; Al 


Bartens, Shallcross Printing & Stationery Co., St. Louis, Mo.; 
Izzy Voda, Wallace Pencil Co.; J. D. Landes, Schooley Stationery 
& Printing Co., Kansas City, Mo.; Dave Neuhaus, manufacturers’ 
representative. 

Sengbusch Self-Closing Inkstand Co.; Mrs. 
Irving Schockley; Mrs. Sengbusch, Hy Linden, Ace Fastener Corp. 








CHICAGO HOST TO DISTRICT NO. 6 
NSA ANNUAL SESSION 


Maynard F. Westring Presides Over Drake 
Hotel Meeting; Nominate H. G. Picknell 
As New Governor 


HICAGO, the host city of the NSA national con- 

vention, entertained the stationers of District 
No. 6 at the Drake Hotel, April 19 and 20, a session 
which was spearheaded by the genial personality of 
District Governor Maynard F. Westring, Mid-City 
Stationers, Inc., Rockford, Il. 

The NSA Troupers and other talent including Con- 
gressman Richard Vail, himself identified with the 
industry, appeared on the varied program and the 
conventioners welcomed the latest NSA information 
as heard from the lips of President Fred Downs, 
Downs-Randolph Company, Tulsa, Okla., and General 
Manager Paul Burbank. 

Nominated as the new district governor is P. G. 
Picknell, Haines & Esseck Company, Decatur, IIL, 
long a leading stationer in downstate Illinois. 

A highlight of the regional convention was the 


banquet, attended by 193. At the business sessions, a 
registration of 99 travelers and 33 dealers was noted. 
Among the Troupers present, whose remarks were 
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PERSONALITIES AT THE CHICAGO NSA MEETING 


1. General Manager Paul Burbank, NSA; President Fred Downs, 
NSA; P. G. Picknell, Haines & Essick Co., Decatur, Ill., governor- 
elect of District No. 6, NSA; Maynard Westring, Mid-City Sta- 
tioners, Inc., Rockford, Iii., governor District No. 6, NSA. 

2. Registration threesome: W. A. Lipner, Koh-I-Noor Pencil Co., Inc.; 
Ray Eichenlaub, Service Steel Products Corp.; Tom Gillice, Rock- 
well-Barnes Co. 

3. A. R. Skibbe, Horder’s, Inc., Chicago; P. M. Kellstedt, Kellstedt 
& Son, Peoria, Ill.; Roy Skibbe, Victor Safe & Equipment Co., Inc.; 
Harold Brosk, Brosk’s, Kenosha, Wis. 

4. The clown orchestra, picked members of the Rockford Shrine 
Band, who entertained following the banquet and played for 
dancing until midnight. 
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reported in accounts of previous regionals, were 
Charles E. Reynell, general manager of Oxford Filing 
Supply Company, Inc., Brooklyn, N. Y.; R. J. Diefen- 
thaler, district engineer of lamp department, General 
Electric Company, Philadelphia, Pa.; Howard Gate- 
wood, Director of Trade Relations, Wood Office Fur- 
niture Institute, Washington, D. C., and A. C. Van 
Horne, district manager of Eberhard Faber Pencil 
Company, Brooklyn, N. Y. 


Monday, April 19 

Rev. Theodore H. Potter of the First Methodist 
Church, Des Plaines, Ill., gave the invocation for the 
opening session, Monday, April 19, and the conven- 
tioneers were led in singing of “God Bless America’”’ 
by John Gilbert, publisher of OFFICE APPLIANCES. 
Fred Downs, president of NSA, was then heard on 
the subject, “Getting More From What We Have,” and 
General Manager Paul E. Burbank took his audience 
on a trip ‘Inside NSA.’ The remarks on “Selling 
Filing Service” by Charles E. Reynell concluded the 
morning session. 

Store lighting, a subject of interest to every sta- 
tioner, provided R. J. Diefenthaler with a topic Mon- 
day afternoon. 

The Wood Office Furniture Institute sent its Trouper 
to the convention in the person of Howard Gatewood, 
director of trade relations. “Selling Office Furniture 
Creatively” was the gist of his remarks, packed with 
down-to-earth ideas on the sales job. 

Mr. Gatewood was followed on the program by 
J. H. Slingerland, advertising consultant, 20 N. Wack- 
er Driver, Chicago, talking on the subject, “How to 
Make Ads That Sell.’”’ Based on 20 years of experience 
in the mail order field, Mr. Slingerland’s talk stressed 
the importance of the fundamental approach (know- 
ing your product). He outlined several basic points 
in effective building, as follows: 

1. Be specific; don’t generalize. Name and explain 
your product. 

2. Develop good attention-getting ideas, then rely 
heavily on repetition. 

3. Plan in advance what, when and where you will 
advertise. 

4. Use the tools of advertising wisely—the head to 
name the product, the copy to explain it in detail. 

For stationers he showed and recommended the 
grocery store type of ad, comprising a dominant fea- 
ture, sub-features, bread-and-butter (repeat) items, 
variety items, departmental features, and a person- 
alized appeal offering some special service to cus- 
tomers. 

A switch in the program brought A. C. Van Horne, 
district manager of Eberhard Faber Pencil Company, 
Brooklyn, to the Monday afternoon program instead 
of Adam Remley, sales manager of Nekoosa-Edwards 
Paper Company, Port Edwards, Wisconsin, who was 
heard on Tuesday forenoon. ' 


Rockford Band Entertainment 

Jack Sweeney’s “Shrine Annigans’, a rollicking 
costumed band from Rockford, IIl., the home city of 
Governor Westring, provided the feature entertain- 
ment at the banquet in the evening. They opened 
their variety program with “Singing and A’whittling 
All Day Long,” dedicated to the district NSA leader. 
Another feature number was “.. . Too Fat for Me”, 
this sung for the benefit of Past Governor “Ollie” 
Stevens, Stevens, Maloney Company, Chicago. A dis- 
tinct musical treat was the singing of Howard Lind- 
strom, who was once offered a contract with Law- 
rence Welk’s orchestra. He is a guest soloist with the 
Swedish Glee Club of Chicago and has sung for Euro- 
pean royalty. 

Through the generosity of several manufacturers 
and dealers, some fine gifts were distributed to the 
ladies attending the banquet. Al Aigner, G. J. Aigner 
Company, was in charge of this phase of the evening’s 
program. The men shared in ‘the spoils’ at other 
convention sessions. 
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The banqueters were given a glimpse of the “steer- 
ing committee” for the NSA national convention when 
Chairman Herb Walsh, Ace Fastener Corporation, Chi- 
cago, and Co-chairman Gordon Kickels, C. L. Barkley 
& Company, Chicago, were introduced. 

The “House of Friendship’ was well patronized 
both before and after the banquet. Dancing concluded 
the evening. 

Adam Remley, sales manager of the Nekoosa- 
Edwards Paper Company, Port Edwards, Wis., dis- 


ie 
HERE AND 


- Roscoe Benge, Codo Mfg. Corp.; Wesley F. Montpas, Park Sher- 
man Co.; Earl Collins, Rockwell-Barnes Co. 

- Governor Maynard Westring, Mid-City Stationers, Inc., Rockford, 
congratulates Governor-elect P. G. Picknell, Haines & Essick Co., 
Decatur. 

- G. O. (Ollie) Stevens, Stevens, Maloney & Co., Chicago; Monroe 
Ioas, Monroe Office Supply Co., Chicago; Dan Hansen, Carlson 
Bros., Inc., Moline, III. 

. Fred Schaefer, Sanford Ink Co.; James Lynch, Browne-Morse Co.; 
A. C. Van Horne, Eberhard Faber Pencil Co.; Lee Lowe, Browne- 
Morse Co.; F. S. Cooper, Codo Mfg. Corp.; Parle Cooley, Bates 
Mig Co. 

- A. M. (Benny) Allen, American Lead Pencil Co.; Mel Wheeler, 
Bainbridge, Kimpton & Haupt, Inc.; Edward Kuch, E. H. Hotch- 
kiss Co.; William Dalton, William Dalton, Advertising; Bob Vojta, 
Chicago Saddlery Co.; George Schumacher, Siekert & Baum Staty. 
Co., Milwaukee, Wis.; Harry Balch, Quality Park Envelope Co. 


- R. A. Edgren, Corry-Jamestown Mfg. Corp.; Charles Malody, As- 


sociated Stationers Supply Co.; Robert J. Mitchell, Ralph Maish 
and J. Harvey Bond, all Dennison Mfg. Co. 


- Dick Vail, Vail Mfg. Co., representative from the second con- 


gressional district of Illinois. 


- George Wilkerson, Smead Mfg. Co.; H. L. Fellowes, Bankers Box 


Co.; Walter Snelling, William Dalton, Advertising; A. R. Skibbe, 
Horder’s Inc.; Folger Fellowes, Bankers Box Co. 
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THERE AT THE NSA DISTRICT NO. 6 MEETING, CHICAGO, ILL. 
9. Robert 


cussed “The Paper Outlook for 1948” in his part of 
the Tuesday, April 20, program. He declared that 
“the quantity problem will disappear, I believe, in the 
near future, but the quality problem is always with 
us.” 

Mr. Remley advised the stationers to select a paper 
in which they have confidence, the product of a 


manufacturer willing to have it identified by its use. 
“Steel Furniture & Equipment in 1948” was the 
(Turn to page 130, please) 








McShane, Ed H. Wold, Carl 
Hayes, all of Parker Pen Co. 


W. Carlmark and Lloyd 


10. Harry Goodale, Frank Mashek Co.; Ralph Maish, Dennison Mfg. 


12. 
13. 


- Howard Lindstrom, whose beautiful 


Co.; H. J. Warnock, The Globe-Wernicke Co.; Jess Sutton, Wood- 
bury Book Co., Danville, Ill.; Phil Kellstedt, Kellstedt & Son, 
Peoria, IIl. 

. A. J. (Tony) Markelz, The Book Shop, Joliet, Ill; P. G. Picknell, 

Haines & Essick Co., Decatur, Ill.; George Rocker, W. H. Gunlocke 

Chair Co.; Paul A. Ridder, Oenning Glass & Book Co., Quincy, 

Ill.; Ed Rohrs, Eaton Paper Corp.; Mel Wheeler, Bainbridgo, 

Kimpton & Haupt, Inc. 

Howard Gatewood, Wood Office Furniture Institute. 

Two salesmen corner a dealer: A. M. (Benny) Allen, American 

Lead Pencil Co.; E. M. Kuschbert, Kuschbert Office Supply Co., 

Milwaukee, Wis.; Tony Doepke, Peerless-Imperial Co., Inc. 

. J. A. Peck, Springfield Staty. Co., Springfield, Ill.; Hy Linden and 
Herb Walsh, Ace Fastener Corp.; George Schumacher, Siekert & 
Baum Staty. Co., Milwaukee, Wis.; Duncan Conklin, Boorum & 
Pease Co. 


tenor solos were well re- 


ceived at the banquet. 


. C. L. Barkley and Gordon Kickels, C. L. Barkley & Co.; Fred 
Deutsch, manufacturers’ representative; J. L. Mann, Sturgis Pos- 
ture Chair Co.; P. H. Barkley, C. L. Barkley & Co. 
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ANNUAL ASSEMBLY OF SEVENTH 
DISTRICT HELD IN DES MOINES 


Gov. Kenworthy Conducts Informative Sessions 
—Jim Gaffaney Chosen to Lead 
District Next Year 
M EETING IN THE Hotel Savery, Des Moines, 
Ia., the annual two-day convention of NSA 
District No. 7 was called to order on the morning of 
April 22 by Governor Arthur G. Kenworthy, Storey- 
Kenworthy Company, Des Moines. Heavy attendance 
and early arrival of delegates marked the meeting. 
Quite a number checked in on April 21. 











Pre-convention activities consisted of a dinner 
given by Governor Kenworthy at the Des Moines 
Club to officers of the national association and of the 
Northwest Travelers Club, speakers on the program, 
and Des Moines stationers. A special guest was James 
Irvine, vice-president, Willson Stationery Company, 
Winnipeg, Canada, who on invitation has attended 
many of the Seventh District meetings. 

Following dinner the guests joined with others in 
a party given to convention visitors by the Des Moines 
stationers. This party was an unusual affair with ex- 
cellent entertainment which came as a delightful sur- 
prise to the 200 or more who participated. 

Of the 12 addresses on the program, six were given 
by NSA Troupers whose comments have been pre- 


(Turn to page 157, please) 
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ON THE OPPOSITE PAGE— 


I. 


10. 


14, 


Fred C. Schaefer, Sanford Ink Co.; J. E. Gaffaney, Gaffaney’s 
Fargo, N. Dak.; Floyd Kongsvik, Curtis 1000, Inc., St. Paul; Bill 
Small, Johnson Chair Co. 


. Gov. Arthur Kenworthy, Storey-Kenworthy Co., Des Moines, and 


Gov.-elect James Gaffaney, Gaffaney’s, Fargo, N. Dak. 


. Charles E. Storey, Storey-Kenworthy Co., Des Moines; Howard 


Gatewood, Wood Office Furniture Institute, and A. C. Van Horne, 
Eberhard Faber Pencil Co., standing at visual illustration used 
by Mr. Van Horne in his address. 


. Ray J. Eichenlaub, Service Steel Products Co., (above); J. S 


Parrott, Matt Parrott & Sons Co., Waterloo, lowa; J. E. Gaffaney. 
Gatfaney’s, Fargo, N. Dak.; A. F. Shipley, Gaffaney & Shipley, 
Inc., Bismarck, N. Dak.; Merrill Hasty, Sengbusch Self-Closing 
Inkstand Co. 


. E. J. Wasta, Pioneer Litho Co., Cedar Rapids, Iowa; Claude Allen, 


General Fireproofing Co.; Carl Schutz, Eagle Pencil Co.; Al Nord- 
strom, Smead Mfg. Co.; Bill Bohart, Eberhard Faber Pencil Co.; 
Dwight Steele, General Fireproofing Co. 


. Ray Hammond, National Blank Book Co.; W. N. Whitehill, 


Marshall Office Supply Co., Marshalltown, Iowa; Fred Downs, 
Downs-Randolph Co., president NSA; Larry Hamm, the Pierce Co., 
Fargo, N. Dak.; Brewster Towne, National Blank Book Co. 


. L. C. Goodhand, Oxford Filing Supply Co.; Arthur V. O’Hara, 


Acco Products, Inc.; W. E. Byers, Byers Office Equipment Co., 
Davenport; G. J. Aigner, G. J. Aigner Co.; Art Grayston, Thomas 
& Grayston, Minneapolis; Ray Eichenlaub, Service Steel Products 
Co. 


. The traveler and the dealer who won $10.00 hats from Governor 


Kenworthy for largest number of new NSA members obtained: 
Arnold Berglund, Joseph Dixon Crucible Co.; Jay Parrott, Water- 
loo Office Supply Co., Waterloo, Iowa. Ten dollar bills to pay 
for the hats were attached to the ribbons of the hats shown in 
the picture. 


. Women‘s Auxiliary of the Golfing Contingent—Mrs. R. S. Jerue, 


Mrs. Ray Hammond, Mrs. Russ Wheeler, Miss Mary Jo Latsch, 
and (in foreground) Mrs. Bob Latsch. 

Walter Sheaffer II, Rex M. Conn, and Joe Donahue, all W. A. 
Sheaffer Pen Co. 


. Seated: Jack Berry, Browne-Morse Co.; Mrs. C. F. Cody, Dubuque; 


Mrs. James Irvine, Winnipeg; Mrs. Jim S. Parrott, Waterloo; Mrs. 
Robert S. Jerue, St. Paul. Standing: C. F. Cody, The C. F. Cody 
Co., Dubuque; Jim Parrott, Matt Parrott & Son, Waterloo; James 
Irvine, Willson Stationery Co., Winnipeg; Mrs. J. M. Parrott; J. M. 
Parrott and J. R. (Bob) Powers, Waterloo Office Supply Co. 
Seated: Arnold Berglund, Joseph Dixon Crucible Co., new presi- 
dent Northwest Travelers Club; Bill Smith, retiring president, Roy 
C. Clarke, retiring secretary-treasurer. Standing: Ray Hammond, 
National Blank Book Co., first vice-president; Paul Burbank, 
general manager NSA; Harry Bergquist, Boorum & Pease Co., 
new secretary-treasurer Northwest Travelers Club; Jack Guntrum, 
second vice-president; Dan MacDougall, Stationers Loose Leaf Co., 
fourth vice-president NSA; Fred Downs, Downs-Randolph Co., 
president NSA. 


. E. J. Mitchell and Barrett Mitchell, manufacturers’ representa- 


tives; Mrs. B. J. Bristoll, Des Moines; Don Grant, McMillan Book 
Co.; George Lazier, Boorum & Pease Co.; Mrs. George Bergstrom; 
Mrs. Lazier; George W. Bergstrom, Sioux City, Iowa; B. J. Bris- 
toll, Koch Brothers, Des Moines, past president NSA. 
Harrington Buck, Matt Parrott & Son, Waterloo, Iowa; V. A. Han- 
son, Brown & Saenger, Sioux Falls, S. Dak.; Floyd Frutiger and 
Monte Pearson, Monte’s, Rochester, Minn.; A. F. Shipley, Gaffaney 
& Shipley, Inc., Bismarck, N. Dak.; Ron Olney, Gaffaney & Ship- 
ley, Mobridge, N. Dak.; George Lazier, Boorum & Pease Co. 


PICTURED AT THE RIGHT— 


1. 


6. 


Bob Latsch, Latsch Brothers, Lincoln, Nebr., former NSA presi- 
dent; Fred Downs, Downs-Randolph Co., Tulsa, Okla., NSA 
president; Paul Burbank, NSA general manager; L. R. Kendrick, 
ne Stationery Co., Denver, Colo., NSA vice-presi- 
ent. 


. Al Lent, Carter’s Ink Co.; Ralph Blackburn, Globe-Wernicke Co.; 


Rex O. Benz, Central Bookstore, Oskaloosa, Iowa; Rudy Johnson, 
age Stationery Co., Omaha, Nebr.; Elmer Rahe, Globe-Wer- 
nicke Co. 


- Rus Ragan, American Pad & Paper Co.; Earl Collins, Rockwell- 


Barnes Co.; Parle Cooley, Bates Mfg. Co.; Frank Honeyager, 
Rogers Loose Leaf Bindery; H. O. Schaub, Schaub Office Supply 
Co., Minneapolis, Minn.; D. W. Sharpe, Reyburn Mfg. Co. 


- R. W. Parott, Matt Parrott & Sons Co., Waterloo, Iowa; Frank 


Graham, Louis Melind Co.; Ed Manning, National Brief Case Méq. 
Co., Arnold Berglund, Joseph Dixon Crucible Co.; C. C. Holley, 
L. W. Holley & Sons, Des Moines; G. D. Barger, Morris Sanford 
Co., Cedar Rapids, Iowa. 

Roy Wood, Esterbrook Pen Co.; Floyd V. Kongsvik, Curtis 1000, 
Inc., St. Paul, Minn.; Arthur Kenworthy, Storey-Kenworthy Co., 
Des Moines, governor NSA District No. 7; Fred Downs, Downs- 
Randolph Co., Tulsa, Okla., NSA president, Charles Storey, 
Storey-Kenworthy Co. 

Lou Mann, Sturgis Posture Chair Co.; Harold Switzer, Waterloo 
Office Supply Co., Waterloo, Iowa; Robert Kennedy, J. S. Latta 
& Son, Cedar Falls, lowa; Bob Powers, Waterloo Office Supply 
Co., Bill Small, Johnson Chair Co. 


- Men who had faith it would not rain and therefore played 


golf—Harold Switzer, Waterloo Office Supply Co., Waterloo, 
Iowa; Stan Griebel, Yawman and Erbe Mfg. Co.; Ray Hammond, 
National Blank Book Co.; Bob Latsch, Latsch Brothers, Lincoln, 
Nebr.; Russ Wheeler, Curtis, 1000, Inc., St. Paul, Minn.; Parle 


aa Bates Mfg. Co.; Bob Jerue, McClain & Hedman, St. Paul, 
inn. 


. R. W. Vater, Joseph Dixon Crucible Co.; B. H. Dahlberge, Mid- 


land Stationery Co., Minneapolis, Minn.; Tony Doepke, Peerless- 
Imperial Co., Inc.; John Henn, Joseph Dixon Crucible Co. 


- C. W. Emarine, Emarine Printing & Stationery Co., Council Bluffs, 


Iowa; Robert Kennedy, J. S. Latta & Son, Cedar Falls, Iowa: 
Raymond Edelstein, Wells Office Furniture Co.; T. Wayne Davis, 
i. . _— & Son; R. B. Dollahan, S. J. Bina Co., Grand Forks, 
- Dak. 
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NSA DISTRICT NO. 4. MEETS FOR 
THREE DAYS IN ST. PETERSBURG 


Record Attendance Near 500—Miss NSA of 
1948 Named—Arthur Hubert, Jr., 
Nominated New Governor 


S TATIONERS IN RECORD numbers from the 
states of Alabama, Florida, Georgia, North Caro- 
lina, South Carolina and Tennessee gathered in the 
Soreno Hotel, St. Petersburg, Fla., on April 29 and 30 
and May 1, for the annual three-day convention of 
District No. 4 of the National Stationers Association. 
Answering the call of Zac Smith, Zac Smith Station- 
ery Company, Birmingham, Ala., governor of the re- 
gion, and P. K. Smith, P. K. Smith & Company, St. 
Petersburg, convention committee chairman, a crowd 
close to 500 was registered. In the hotel room of each 
delegate was a pleasant surprise in the form of a 
plate of citrus fruit, presented with the compliments 
of P. K. Smith & Company. 

Speakers of the first day were all members of the 
NSA Troupe, whose regional meeting addresses have 
been reported previously. President Fred Downs 
spoke on ‘‘Getting More from What We Have.” Gen- 
eral Manager Paul Burbank’s subject was “Inside 
NSA.” H. M. Horton, General Electric Company, ex- 
plained “Planned Store Lighting to Sell Stationery.” 
Howard Gatewood, Wood Office Furniture Institute, 
told about ‘Selling Office Furniture Creatively.” 
Charles E. Reynell, Oxford Filing Supply Company, 
covered the subject “Selling Filing Service.” 

From 5:30 until 7:00 o’clock a ‘Friendship Hour,” 
sponsored by the Southern Travelers Club, was en- 
joyed. Similar pleasant interludes were made avail- 
able just before the buffet dinner on Friday evening 
and the annual banquet Saturday. 

The annual meeting of the Southern Travelers Club 


SEEN AT THE ST. PETERSBURG MEETING 


1. G. F. Hutto, Mercer-Hutto-Kickliter, Tampa, Fla.; Matt C. Bowen, 
Bowen Office Supply Co., Plant City, Fla.; Joseph L. Weiss, Jr., 
Lewis Pelham Co., Inc., Lakeland, Fla.; A. R. Bowen, Eastern 
Office Equipment Co., Ahoskie, N. C.; W A. Walker, Walker 
Office Supply Co., West Palm Beach, Fla.; C. A. Collins, Lewis 
Pelham Co., Inc.; Herber I. Bowen, Bowen Office Equipment Co., 
Sanford, N. C.; Marcus Stallings, Marcus R. Stallings, Inc., Tam- 
pa; E. A. Weter, Business Equipment Co., Tampa; Howard Gun- 
locke, W. H. Gunlocke Chair Co. 


2. Allen Gassenheimer, Mercaritile Paper Co., Montgomery, Ala.; 
James Scott, Rockwell-Barnes Co.; Jack Lydiard, Sanford Ink Co.; 
E. S. Jenkins, Stallings-Jenkins Co., St. Petersburg; Mrs. Lorena 
Jenkins; Charles Stuart, George Stuart, Inc., Orlando, Fla.; J. R. 
Sheorn, T. H. Payne Co., Chattanooga, Tenn.; John Noble and 
Albert J. Day, both Stallings-Jenkins Co, 

3. Southern Travelers Club Officers—Charles Hucke, manufacturers’ 
representative, secretary-treasurer; R. J. Clay, General Fire- 
proofing Co., immediate past-president; Harold O. Wolff, W. H. 
Gunlocke Chair Co., president; Jack Autrey, Wilson Jones Co., 
lst vice-president; Homer C. Nix, The Globe-Wernicke Co., 2nd 
vice-president; William J. Schroeder, Bainbridge, Kimpton & Haupt, 
Inc., 3rd_ vice-president. 

4. T. A. Fulghum and M. J. O’Brien, both Fulghum’s Office Economy 
Index, Tampa, Fla.; G. A. Stroecker, Foote & Davies, Inc., At- 
lanta, Ga.; Charles E. Reynell, Oxford Filing Supply Co.; John 
Courtenay, Carithers-Wallace-Courtenay, Inc., Atlanta; A. D. 
Hubert, Jr., John H. Harland Co., Atlanta, governor-elect of Dis- 
trict No. 4; Jeff Place, Bill Shaw Co., Charlotte, N. C. 


5. E. H. DeLong, Joseph Dixon Crucible Co.; Harry Lynn, Esterbrook 
Pen Co.; Evan (Jenks) Jenkins, Pinellas Printing & Stationery 
Co., St. Petersburg; Fred Milner, Joseph Dixon Crucible Co.; E. R. 
Becker, Milligan Stationery Co., Miami, Fla.; Jack Robinson, 
Allied Carbon Corp., Atlanta, Ga. 

6. J. P. Marshall, Mittag & Volger, Inc.; Edson.L. Morgan, Gaines- 
ville, Fla.; Ira Cole, vice-president, Mittag & Volger, Inc.; Gibbes 
Chesnut, Chesnut Office Equipment Co., Gainesville; J. C. Rose, 
The Rose Agency, Inc., Durham, N. C. 


7. Jack Asthalter, W. A. Sheaffer Pen Co.; Henry Coleman, Nathan 
Coleman & Son, Savannah, Ga.; W. J. Lawing, Kale-Lawing Co., 
Charlotte, N. C.; O. G. Penegar, O. G. Penegar Co., Gastonia, 
N. C.; J. G. Brightwell, J. G. Brightwell Co., Greenville, S. C. 

8. Joe Hartman, All-Steel Equipment, Inc.; Harold Carithers, Carithers- 
Wallace-Courtney, Inc., Atlanta, Ga.; A. P. Baylis, Ivan Allen- 
Marshall Co., Atlanta; George H. Moore, Pound & Moore Co., 
Charlotte, N. C. 

9. Frank Palmer, Eaton Paper Corp.; Bob Vojta, Chicago Saddlery 
Co.; George Aigner and W. D. Comstock, both G. J. Aigner Co. 
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was held Thursday afternoon with R. J. Clay, The 
General Fireproofing Company, the group’s president, 
in charge. The following officers were elected: Harold 
O. Wolf, W. H. Gunlocke Chair Company, president; 
Jack Autrey, Wilson Jones Company, first vice-presi- 
dent; Homer Nix, The Globe-Wernicke Co., second 
vice-president; William Schroeder, Bainbridge, Kimp- 





1. P. K. Smith, P. K. Smith Co., St. Petersburg, chairman of the con- 
vention committee; Paul Burbank, NSA general manager; Fred 
Downs, Downs-Randolph Co., Tulsa, Okla., NSA president; Zac 
Smith, Zac Smith Stationery Co., Birmingham, Ala., governor Dis- 
trict No. 4; R. A. Clay, General Fireproofing Co., president South- 
ern Travelers Club. 

- Seated: Mrs. Fred Kushmer, Bradenton, Fla.; Mrs. Bill Schroeder, 
Charleston, S. C.; Mrs. Ralston Pond, Charlotte, N C.; Mrs. George 
Stuart, Orlando, Fla.; Mrs. Frank Bacon, Buffalo, N. Y. Back row: 
Mrs. Charles Stuart, Orlando; Mrs. J. M. Robinson, Atlanta, Ga.; 
Mrs. Jack Carlson, and Mrs. J. T. Vaughan, Nashville, Tenn.; 
Mrs. G. A. Stroecker, Atlanta. 

- P. A. Rhodes, S. P. Richards Paper Co., Atlanta, Ga.; R. L. Wea- 
ver, Daytona Bookstore, Daytona Beach, Fla.; George Slater, Eber- 
hard Faber Pencil Co.; E. H. DeLong, Joseph Dixon Crucible Co.; 
R. L. Peacock and Bob Bishop, both S. P. Richards Paper Co., 


i) 


wW 


4. G. D. Moak, Carter’s Ink Co.; J. M. Robinson, Allied Carbon Corp., 


Atlanta, Ga.; Fred Kushmer, Jr., Bradenton Office Equipment Co., 
Bradenton, Fla.; William V. Simons and C. M. Long, both Long 
Office Supply Co., Miami, Fla.; Jack Emhardt, Columbia Steel 
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ton & Haupt, Inc., third vice-president, and Charles 
Hucke, secretary and treasurer. The club acted as 
host at a dance held in the Soreno ballroom in the 
evening. 


Ben H. Vanderford, E. H. Clarke & Brothers, Mem- 
phis, Tenn., presided at the Friday morning session, 


(Turn to page 150, please) 





NSA FOURTH DISTRICT MEETING, ST. PETERSBURG, FLA., APRIL 29, 30 AND MAY 1 


Equipment Co., vice-president. NSA Field Division; James J. Grec- 
co, Hotchkiss Sales Co. 

5. Mrs. Harry P. Randall, St. Petersburg; Mrs. R. Bongard, St. Peters- 
burg; Mrs. Dorothy Carolyne, St. Petersburg. 

6. A. W. McClure, McClure-Baldwin Co., Macon, Ga.; Mrs. Jess 
Haralson, Decatur, Ga.; W. H. Foster, chairman of the board, 
General Fireproofing Co. 2: 

- J. W. Barton and Jack Johnstone, both Wallace Pencil Co.; Ralpk 
Davis, Security Steel Equipment Corp. 

- Bruce Ellsworth, Corry-Jamestown Mig. Co., E. V. Bogart, manu- 
facturers’ representative; George A. Moore, Pound & Moore Co, 
Charlotte, N. C. 

9. Miss NSA of District No. 4 and her attendants—Miss Jeanne Crow, 
representing Atlanta, was crowned queen of the beauty pageant 
on Friday evening. The second and third positions in the contest 
were awarded to Miss Columbia and Miss Tampa, 


oon 


10. Mrs. Maryen Lynn, Decatur, Ga.; A. W. McClure, McClure-Bald- 


win Co., Macon, Ga 


1l. The beauty parade which featured the Friday evening enter- 


tainment. 
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NINTH DISTRICT STATIONERS 
GATHER AT CORPUS CHRISTI 





Excellent Program Holds Interest—George 
Rolloson Chosen New Governor— 
Biloxi Selected for 1949 Meeting 





(Pictures will be presented next month) 


TATIONERS OF THE Ninth District NSA, com- 
prising the states of Texas, Louisiana and Missis- 
sippi, participated in-an enthusiastic annual meeting 
at the lively gulf coast city of Corpus Christi under 
the capable leadership of Governor Joe Roddy, May- 
ton & Roddy Office Supply Company, Fort Worth. 
The gathering was held in the White Plaza and Robert 
Driscoll Hotels on May 6 and 7. 

Much of the program other than entertainment was 
supplied by members of the NSA Troupe. President 
Fred Downs presented his address, “Getting More 
from What We Have,” and General Manager Paul 
Burbank gave his report on “Inside NSA.” Other 
troupers and their subjects were: Howard Gatewood, 
Wood Office Furniture Institute, ‘“‘Selling Office Furni- 
ture Creatively”; R. L. Lucas, Shell Oil Company, 
Houston, representing the National Office Management 
Association, “The Office Equipment Man Gives and 
Takes”; R. A. Jonas, Jr., Oxford Filing Supply Com- 
pany, NSA vice-president, “Selling Filing Service’’; 
V. J. Graham, General Electric Company, ‘Planned 
Store Lighting to Sell Stationery’; Louis M. Brown, 
Eberhard Faber Pencil Company, ‘“‘A Good Man to 
Know Better—Your Stationer.’’ Other speakers were 
Willis Lowe, E. L. White & Company, Fort Worth; 
Ralph Moser, Carpenter Paper Company, and Otto H. 
Eisenlohr, The Dorsey Company, Dallas. 

The address of welcome was given by Joe Dawson, 
city commissioner, who spoke on behalf of the mayor 
and the City Council. Response was made by George 
Rollosson, George W. Rollosson & Son, Crowley, La., 
lieutenant governor of the district. After Mr. Roddy 
appointed committees, the program got under way. 

















































































Willis Lowe Urges Personnel Training 


Mr. Lowe’s subject was “The Personal Element in 
Business.” ‘““Well trained personnel,” he said, “is ex- 
ceedingly important.” He listed the following four 
personal elements as being particularly essential: 1. 
Purpose. To succeed, every business must have some- 
one guiding it who has a definite purpose. He cited 
interesting examples. 2. Industry. Too many have for- 
gotten the dignity in work. Work at your job. Again 
he had appropriate illustrations. 3. Integrity. Be es- 
pecially careful that no salesperson misrepresents 
your merchandise. 4. Co-operation. Co-operation must 
prevail among all employees and between employees 
and management. Everyone must carry his full share 
of the load. 

Selling and sales training were the principal sub- 
jects covered by Mr. Moser. ‘‘Selling,” he said, ‘“‘must 
come first.’”’ Selling precedes production. ‘“‘We need 
better salesmen,” he stated, ‘and better salesmen 
means better sales training.’’ He said that it is hard 
for some to realize that the competitive era is now 
here, adding that hundreds of salesmen were ruined 
by the easy times of the war and the immediate post- 
war period. A strong advocate of restricted territories, 
he stated that stationers using the plan will do a 
better selling job. ““Likewise,”’ he insisted, ‘““merchan- 
dise can be sold before ten o’clock and after four.”’ 
Among traits to be developed in salesmen, he listed 
enthusiasm, creativeness, courtesy, persuasiveness, in- 
itiative, dependability, adaptability, loyalty, and in- 
dustry. “The selling profession,’’ he maintained, ‘“‘is 
among the best and highest paid in the United States.” 
No one should want for training material, according 
to Mr. Moser. He told of a mechanical device with 
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disappointing sales volume when offered through the 
trade and with excellent results when offered later 
through agents. The salesmen of the manufacturer’s 
dealers were not properly prepared. 


Salesmen Fail to Live Up to Opportunities 


A bit of history prefaced the talk of Mr. Lucas, 
who alluded to the beginning of typewriting, adding 
and calculating machines. He remarked that he would 
not buy any office machine if the seller fails to main- 
tain a competent service staff. He is receptive to 
forms which simplify office routine and eliminate du- 
plication. A-negative note was the narration of several 
instances in which salesmen unfairly criticized equip- 
ment in use to force sales of new machines. He added 
that the managers probably were unaware of the 
tactics their men employed. ‘Suppliers,’ he stated, 
‘should recognize the need for more standardization.” 
He told how Shell made tests of machines, furniture 
and supplies and recommend equipment for special 
uses, including desks narrower and lower than usual 
and lighter in color. ‘““‘Large companies do this test- 
ing,’ he explained, ‘because they have no other 
source of unbiased information on office utilities.’’ He 
stated that he depended upon dealers for information 
on carbons, ribbons and many other office utilities. 

In covering the subject of “Free Enterprise,’ Mr. 
Eisenlohr proved to be as excellent in his oratory as 
ever. ‘‘We must re-think our philosophy of freedom,” 
he said, ‘‘which is established on the idea of free com- 
petitive economy. The average American does not 
realize what capitalism has done for him. Americans 
have not done a good job explaining the salient points 
of capitalism and paternalism.” To illustrate, he said 
that children grow strong by exercise, inferring that 
people who rely on government, totalitarian or pater- 
nalistic, retard their own growth and lose much of 
their freedom. In economics, he found sound thinking 
much too rare, many who support vigorously the 
idea of better living also advocating ideas which re- 
duce profits and choke off income which would make 
better living possible. Referring to those who want 
complete government control for security, he said that 
sound security comes only from hard work and sound 
economics. To preserve the American way for the 
benefit of all, he stated that pressure groups should 
be abandoned and all work in unity to advance the 
common welfare. Our country develops when a rea- 
sonable amount of profit can be ploughed back.”’ Our 
forefathers,” said Mr. Eisenlohr, ‘‘believed that not all 
problems could be solved in Washington. Freedom 
cannot long continue where government assumes con- 
trol of so many of our affairs.” 


Interesting Entertainment 


Entertainment was furnished by Corpus Christi 
dealers and travelers. The dealers provided a barbe- 
cue on the beach the night before the meeting. It was 
a most enjoyable occasion. The travelers entertained 
at the dinner and much of the time before and after 
sessions. 

The district’s choice for governor was George 
Rolloson, George W. Rolloson & Son, Crowley, La. 
Howard Dear, Standard Stationers, Jackson, Miss., 
was re-elected lieutenant governor; Stanley Thorne, 
Paul Anderson Company, San Antonio was elected 
vice-president, succeeding Mr. Rolloson. Biloxi, Miss., 
was selected as the meeting place for 1949. 

At the banquet which closed the convention, the 
Texas Travelers Club presented gavels to the follow- 
ing past presidents: L. H. McDaniel, O. D. Mann, 
Tom Hanson (in absentia), Ward Silliman, Dick Lan- 
ham, Jim Pryor, Jack Matthews, Fred Deutch, Bill 
Gigliotti and Tom Riley. The gavel presented Mr. 
Pryor he originally gave to the late Horace Hamilton. 
Full beaver Stetsons were given to President Fred 
Downs, General Manager Paul Burbank and Jack 
Fleming, Vance K. Miller Company, treasurer of the 
Texas Travelers. 
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TENTH DISTRICT NSA VISITS 
COLORADO SPRINGS 





Annual Session Draws Good Attendance— 
William Mason III Nominated Governor 
—Denver to be Host City in 1949 





(Pictures will be presented in June issue) 


TATIONERS AND TRAVELERS from the Tenth 

District of the National Stationers Association, 
comprising Utah, Wyoming, Colorado and New Mexi- 
co, sampled the Broadmoor Hotel at Colorado Springs, 
on May 9, 10 and 11 and liked it. Some were so 
favorably impressed with the hotel and its surround- 
ings as to make plans to return soon for a vacation. 
The Will Rogers monument on Cheyenne mountain, 
the eating place on the summit, the Seven Falls at 
Manitou, Pikes Peak and numerous other attractions 
have an irresistable appeal. An unexpected snow 
storm added to the beauty of the view. The Broad- 
moor is at the foot of the Rockies. 

But the wonders of nature did not interfere with 
the real purpose of the convention. The sessions were 
well attended. Some came early, others stayed late, 
to enjoy the mountain scenery. Some made use of 
the intriguing golf course on the hotel grounds. 


Most of the program was supplied by the NSA 
Troupe. President Fred Downs presented his address 
“Getting More from What We Have.” General Man- 
ager Paul Burbank delivered his report on “Inside 
NSA.” The subject, ‘A Good Man to Know Better— 
Your Stationer,’’ was well covered by Louis M. Brown 
of Eberhard Faber Pencil Company. Charles N. Wil- 
lard of General Electric Company presented the talk, 
“Planned Store Lighting to Sell Stationery.’’ Howard 
Gatewood, Wood Office Furniture Institute, addressed 
the group on “Selling Office Furniture Creatively.” 
R. A. Jonas, Jr., Oxford Filing Supply Company, NSA 
vice-president, spoke on ‘Selling Filing Service.” 
Mr. Jonas, Mr. Brown, Mr. Gatewood and Mr. Wil- 
lard all used charts or slides for illustration purposes, 
which added much to the interest of the dealers 
present. 


A Buyer Comments on Stationers’ Service 


The seventh member of the Troupe was S. A. 
Riesenman, office manager of Security Life & Accident 
Company, who, as a representative of the National 
Office Management Association, spoke on the subject, 
“The Equipment Man Gives and Takes.” Mr. Riesen- 
man obtained some of the material for his address by 
means of a questionnaire filled in by office managers. 
The consensus was that in general office suppliers and 
their salesmen are competent and well-informed. A 
small minority seemed to be taking advantage of a 
continuing sellers’ market in their wares and not 
giving the co-operation expected. Some were not well 
enough acquainted with the applications of their 
products to counsel intelligently with their customers 
and prospects. Mr. Riesenman found many suppliers 
definitely helpful in working out solutions to office 
problems. 

The convention was called to order by Charles R. 
“Chuck” Kendrick, Kendrick-Bellamy Company, 
Denver, governor of the district. He introduced How- 
ard N. Yates, secretary of the Colorado Springs 
Chamber of Commerce, who gave a cordial welcome. 
Then followed five of the addresses by NSA travelers. 

A most interesting feature was a panel discussion 
on “What Does It Cost to Do Business?” led by Less 
Crowl, Blade Printing & Paper Company, Toledo, 
immediate NSA past-president; William Mason III, 
Out West Printing & Stationery Company, Colorado 
Springs, and Erle Kistler, W. H. Kistler Stationery 
Company, Denver. Mr. Crowl was one of three ex- 
presidents attending, the others being R. D. Latsch, 
Latsch Brothers, Inc., Lincoln, Nebr., and E. B. “Dick” 
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Healy, Santa Fe Book & Stationery Company, Santa 
Fe, N. Mex. Mr. Crowl said we can take nothing for 
granted, but must have complete cost figures on every 
business operation. No one, he said, can tell a dealer 
what his costs are but the dealer may need the help 
of an outsider to arrive at correct analytical figures. 
Many people have a misconception of industry profits, 
he stated, which too often is used to the disadvantage 
of business generally. “The stationery business,” he 
said, “did not fluctuate widely nor did it reach the 
profit margin sometimes attained by some manufac- 
turing establishments.” Percentages were quoted to 
illustrate the point. 


Knowledge of Operating Costs Necessary 

Mr. Mason said that it was best to have records of 
the cost of doing business as detailed as possible and 
that no dealer should consider the problem as over 
his head. He referred to a pamphlet distributed some 
time ago by NSA, showing recommended relation of 
stock to capital. 

Mr. Kistler pointed out that if you are sick you 
call a doctor. Sometimes a cure for a problem can 
be arrived at by comparing operation with the aver- 
age of others in similar business. If everyone would 
work out a profit and loss statement and report it 
to NSA, a means of comparison would be available 
and be of great help. He showed sample statement 
forms, saying that it will pay every dealer, large and 
small, to put his accounting department in order. 
Chuck Kendrick added, ‘Set up a system, make it 
detailed and know your costs.” 

Among the more informal features of the program 
were a conference for dealers only and an open 
forum. The former was led by Fred Downs, the other 
by Chuck Kendrick. 

Concurrent with the dealer conference was the an- 
nual meeting of the Rocky Mountain Travelers Club 
at which George Styers of Minnesota Mining & Manu- 
facturing Company was elected to succeed Keith 
Gordon of Eberhard Faber Pencil Company as presi- 
dent. Glenn Barclay of W. H. Kistler Stationery Com- 
pany, was re-elected secretary, with duties of treas- 
urer added. Pete Masterson, Acco Products, Inc., pre- 
sented a suggestion concerning a type of hotel reser- 
vation card which might be offered by NSA head- 
quarters and used to advantage by members of the 
field division. Merrill Hasty, Sengbusch Self-Closing 
Inkstand Company, spoke of means to increase the 
club’s activities and influence. Dan MacDougall, Sta- 
tioners Loose Leaf Company, fourth vice-president 
of NSA, participated in the discussions and solicited 
new memberships for the field division. A committee 
was appointed to draft a new constitution. 

Entertaniment included golf, a style show, a trip 
to the Pikes Peak region for the ladies, and a skating 
exhibition at the Broadmoor Ice Palace, which was 
accorded the hearty approval of all who attended, 
including hundreds of school children who were 
guests of the Rocky Mountain Travelers. 

William Mason III was rewarded for his good work 
as conference chairman by being nominated gover- 
nor. Adrian Pembroke, Pembroke Company, Salt 
Lake City, Utah, was chosen lieutenant governor. 
Denver was selected for the 1949 meeting. 


GREEN BAY FIRM NOW 15 YEARS OLD 


Racine’s Office Supply, owned and operated by 
Chester H. Racine at 1236 Main St., Green Bay, Wis., 
has had a steady growth in the 15 years of its exis- 
tence since January 1, 1933, and now handles an area 
of about 70 miles surrounding Green Bay. 

Mr. Racine has been in the office supply and busi- 
ness equipment field for the past 27 years, the first 12 
of which were spent working with major typewriter 
companies. He covers most of his territory himself. 

A large stock of new and used office equipment and 
supplies is carried, purchases often being made in 
warehouse lots.—LOL 
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G-F FILM STRESSES EMPLOYEE COMFORT VALUE 

A sound movie dramatizing the link between high 
employee efficiency and fatigue-reducing working 
conditions has been produced by The General Fire- 
proofing Company, of Youngstown, Ohio, spearhead- 
ing the firm’s return to competitive sales promotion. 

Scheduled first for immediate showings in the 13 
key cities where the company maintains branch 
offices, the film, titled “‘Sitting Pretty’’, has been pro- 
duced to picture the advances in working comfort 
represented by Goodform adjustable seating. 

The film cites the improvement in employee moral 
brought about by comfortable chairs with the result- 
ing benefits in terms of greater efficiency and higher 





SITTING PRETTY.—This scene, taken from the General Fire- 

proofing Co. film of that name, illustrates the adjustable 

features of “Goodform” aluminum chairs which have been 
designed to assure maximum personal comfort. 


productivity. Developing the theme that fatigue re- 
duces productivity, the movie, produced under direc- 
tion of H. H. Suender, manager of advertising and 
sales education, illustrates the adjustable features of 
Goodform chairs which permit height regulation and 
adjustment of the foam-rubber back support to con- 
form with the stature of the person using the chair. 
Added comfort is provided by the foam-rubber seat 
which has been designed and constructed to eliminate 
strain, with its resulting harmful effects on health. 

The film outlines the investment features of stand- 
ardizing on adjustable aluminum office chairs by 
claiming that increased productivity rapidly absorbs 
the cost of the chairs. 

An additional benefit is depicted in the streamlined 
aluminum construction which eliminates rough edges 
and splinters that cause damage to hosiery, clothes or 
flesh. Furthermore, the anodized aluminum will re- 
tain its satin-like finish indefinitely since there is no 
paint or other material to scratch, chip or mar. 


SAFEGUARD STRESSES CONTINUOUS SERVICE 

The Safeguard Corporation, Lansdale, Pa., manu- 
facturers of checkwriters, through the April edition 
of “Safeguards,” advocates that dealers sell their pros- 
pects uninterrupted service. 

Stress is placed upon the selling theme that ‘“‘when 
the prospect installs the Safeguard system his check 
protection problem is solved for all time to come with 
no chance for loss.”’ 

Continued callbacks to ascertain if the equipment 
is in working order are advocated. 








CAMP HILL, PA., FIRM IS DISCONTINUED 
Leonard Weiner, Capitol Office Machines & Equip- 
ment Company, 25 S. Third St., Harrisburg, Pa., has 
announced the discontinuance of the business. Manu- 
facturers are notified that they may discontinue mail- 
ing of catalogs. 
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FEATURE OFFICE SUPPLIES 
FOR JUNE HOLIDAY TRADE 


By W. R. Stoddard 


OWMAN & HANFORD, Seattle, Wash., had a big + 

sale of leather goods the first week in June—brief 
cases, zipper ring binders, bill folds, desk accessories. 
These were shown in a window with a big card ‘‘Dras- 
tic reduction, due to overstock of quality merchandise 
—a small part of which is featured in this window. 
Ideal gifts for Father’s Day, the June bride, or the 
graduate.” 

So much emphasis is always laid on the June bride 
and the sweet girl graduate that Meier & Frank, Port- 
land, Ore., struck a novel note when they came out 
with a full page ad captioned “Graduation and Fath- 
er’s Day Gifts.” They went on to say “Soon the big 
days for graduates and fathers! Let us kelp you with 
man-wise gifts dad and the boys will like. Here are 
a few, and we’ve many more, all packed with extra 
value, beauty and usefulness—gifts they’d most likely 
choose for themselves—from the store that specializes 
in large gift assortments for every occasion.’ Two 
typewriters were shown—a Remington Noiseless and 
a Remington Deluxe. Nine types of pens, pencils, and 
combination pen and pencil sets were illustrated, 
priced and described. In addition a flourescent desk 
lamp, five year diary, calfskin billfold, leather ad- 
dress book, zipper ring binder, zippered portfolio. 
multi-pocket case and library set (shears and letter 
opener) were pictured, priced and described. 

A striking window was used to complement:the ad. 
This had a 6x10-foot calendar for June, with the 15th 
encircled in blue, and in that square in blue letters 
“Father’s Day.” The middle portion of the calendar 
was torn out, and in the open space was a desk, with 
complete desk set. A card advised “Luxurious and 
practical accessories for his desk.’’ On the desk was 
a typewriter, pen and pencil set, stationery, scissors, 
book ends and small leather goods. 

Browns, stationers and office supplies, Long Beach, 
Calif., unveiled a clever window for suggestion of 
graduation gifts. At one side was a big pink panel on 
which was printed ‘‘Congratulations, Graduates!” In 
front of this was the cutout of a white dog in black 
cap and gown, holding a diploma — the caption 
reading “A Lucky Dog.’ Against a black velvet 
background were plastic figures of a pair of gradu- 
ates. Stationery, pen and pencil sets, and book ends 
were especially featured. 


BECAUSE OF ONE CHAIR, BILL IS UNPAID 


Because of a single chair, the Business Furniture 
Company, 112 E. Maryland St., Indianapolis, Ind., has 
not been paid a bill for $4,779.67 due it from Marion 
County Commissioners for the rest of the order sup- 
plied to the county, some 12 months earlier, it was 
disclosed recently. 

The chair, identified as Chair No. 37, is crowded 
into a dismal corner in the courthouse, after it was 
rejected by Judge Saul [. Rabb, for whom it was 
intended. 

Judge Rabb agreed that the leather-covered swivel 
chair was comfortable, tilted back, and did every- 
thing the judge wanted it to do—except—the chair 
was too big! 

“I’m a little man,” the judge said. ‘“‘This chair was 
made for a giant. Tell them to take it back.’ How- 
ever, the Business Furniture Company hasn’t come 
after the chair, and there began a stalemate. Today, 
more than a year later, Chair No. 37 is still in the 
corner, gathering dust.—AK. 
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Ready, willing . . . and Waiting to work for you—a full line of 
electrically driven and hand-operated models. Your Mimeograph 
distributor's name is in the classified section of your phone book. 


A. B. DICK COMPANY, Chicago + THE MIMEOGRAPH COMPANY, LTD., Toronto 


COPYRIGHT 1948, A B. DICK COMPANY 
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OFFER IMPROVED CORNER-ROUNDER 
Lassco Products, Inc., 485 Hague St., Rochester 6, 
N. Y., is offering Model 20, an improved Corner- 
Rounder as a portable desk model for offices, printers 
and industrial users. Plug-in cutting units can be ad- 





LASSCO CORNER-ROUNDER 


justed to various radii without the use of tools. Shear 
action blades give a sharp round corner for one sheet 
or a hundred, the Model 20’s capacity being up to 
one-half inch thickness. The device is packed in in- 
dividual carton, shipping weight five pounds. 


REMINGTON INTRODUCES DELUXE PORTABLE 

A new Remington deluxe portable has been added 
to the line of office and portable typewriters manu- 
factured by the portable typewriter division of Rem- 





NEW REMINGTON DELUXE PORTABLE 


ington Rand, Inc., 315 Fourth Ave., New York, N. Y. j 
This new model is introduced 75 years after the pro- 
duction of the first Remington typewriter. 

Together with its standard developments for type- 
writing convenience, the deluxe portable is declared 


54 





"s* finish and $62.50 in gray or green finish. 































to offer a number of new mechanical improvements. 
It is equipped with geared typebar action claimed to 
assure perfectly aligned type at all times. A self- 
starter paragraph key automatically indents five 
spaces with a flick of a finger. The machine has a 
two-tone gray finish declared to blend readily into 
any home or office decorating scheme. 


TAYLOR ANNOUNCES NEW POSTURE CHAIR 

The Taylor Chair Company, Bedford, Ohio, recent- 
ly announced a new posture chair, No. 4843%, declar- 
ing this to be a spacious, all-wood, comfortable model 
developed for general office use. 

The chair has four adjustments to control height, 
pitch, position of back and tension, in both relaxed 
and working comfort. The pivotal back is declared to 


jure ag 





NEW TAYLOR POSTURE CHAIR NO. 4843}/2 


support the natural lines of the figure, so that un- 
necessary fatigue is eliminated. Matching guest chairs 
are No. 6620 and No. 9833. 

Dimensions of the new posture chair are 17 to 19% 
inches height of back from seat (adjustable), 17% 
inches sitting depth, 19 inches width between arms, 
19% inches width of seat at front and 17% to 21 
inches seat adjustment from floor. Prices are $62 in 
quartered white oak, $61 in walnut or mahogany 


CARTER’S INTRODUCES COLOR SET 
A new 12-bottle color set, No. 137, has been intro- 
duced by the Carter’s Ink Company, Cambridge 42, 
Boston, Mass. The new item provides a third set for 
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ymbined with a propelling pencil. 


Carter’s ink users, supplementing the No. 136 basi irer whi ce 

assortment and the No. 138 ten-bottie set. Included n use, a small wheel in the top of the pencil fol- 
in No. 137 are black, white, yellow, red lue, er lows the route wanted on the map. The distance in 
brown, vermilion, turquoise blue, ligh , oral or kilometers will then be shown under the 


and dark blue. 
The retail price for the 12-bottl 


OFFER ELECTRONIC MASTER UTILIPHOCNE 

Shipman-Ward Manufacturing Co 325 N 
Wells St., Chicago 10, Ill., has been : ‘ded exclu 
Sive national sales rights to the office chine trade 
for the new Electronic Master Utiliph: ; . inter 


communicating system for offices 

The device is declared to be particularly adap 
for use in small offices, small stores, on rms a 
in homes. 

Made of metallic gray bronze, the c: ( 





ROLL GRAPHOMETER 


nding to the scale in which the map 





rican market the device is made to 

ce in miles and will comprise 1-40, 

1-161 150 and 1-500 scales. It will also have an 
claimed that the device can also be 

n curves and circles where it is not 

e 1 ure by rules or tape measures. Manu- 
Jenmark by Messrs. Schleiss and Chris- 
Copenhagen, the product has world-wide 





ELECTRONIC MASTER UTILIPHONE ESSKAY OFFERS MAGIC-LIFT COUCH 


Resleay Prod ce 445 Ches : Ytardnar Macc 
is 4 x 41, inches and weighs but seven pt und ku SH : my ucts, ns by secaguase > t.. congo s a 
ie A rn} 1 IS oer! i tne raae an ail-purpose ¢ Sté ie 

packed both units in one carton. The dev can be |; Resin gel gage Se eee 
ie : 1eadrest couch with Magic-Lift mechanism. Finger- 


used on either AC or DC curren yi 
quire a battery. Price is $29.95 retail, comp » wit! 
both units and 50 feet of wire. 


OXFORD REDESIGNS DRAWERS OF FIFI 
Oxford Filing Supply Company, 340 Morgan Av 
Brooklyn 6, N. Y., has announced a redes ing of tl 
drawer construction of every size of t! St 
Series storage files, claiming that this results in 
models of superior sturdiness, as well as quicker and 
easier assembly. 

Setting up time has been reduced, asserted 
The handle and other metal parts are e-attach 





ESSKAY COUCH WITH MAGIC-LIFT 


control will bring the headrest to any desirable 
osition, the manufacturers assert. 

This ct m-built couch is covered with Duran or 
Boltafiex and is offered in red, green and brown. The 
rame is of all hardwood and upholstery filling of the 
couch is 50 per cent hair and 50 per cent cotton. The 
legs are finished in natural, walnut or mahogany on 

rch ¢ nN ple 





INTRGDUCE NEW MARKWELL PRODUCTS 
— ae Markwell Manufacturing Company, Inc., 200 Hud- 
OXFORD'S NEW STANDARD SERIES STORAGE FILE yn St., has introduced a paper punch which can be 


yperated with a slight pressure of thumb and index 





ed for speed and elimination of tools. The w hand! _ - : : 
sagan ; sy 7 inger. The all-metal device, except for the bright 
locks the front of the drawer in set-up p on meré oe ae aa hey - . “hel 
eee eee P d plastic button, retails for $.15 and cuts a clean 
ly by pulling it forward. The rear of t! lrawel ae : ne , ; 
ity ‘Spcaaape er a yne-fourth inch hole which can be placed one-fourth 
similarly fastened by simple tht * : ; . 
ita alae Se from al punches are put up in boxes 
metal tongue. The entire file s 4 aes ae 
mee) d a card into which a punch 
package, thereby eliminating Pris 
or misplaced parts. ka , ' 
pu I npany is al yfiering the Bradmaster to its 
deale This is a handy device for magnetically pick- 
INTRODUCE DANISH MAP DISTANCE ™ SURE * up brads and driving them into wood surfaces, 
Danish Manufacturers’ Export Office, A 1 A particularly at difficult corners, by means of a simple 
cies 47, Bredgade, Copenhagen, K Denmark, h handed operation. 
introduced a Roll Graphometer or map distan mea While holding the Bradmaster, the operator uses 
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aster...casier...quieter! 








Illustrated: 





Smith-Corona ‘‘Silent Secretarial’? Office Typewriter 











SMITH-CORONA 


Ghat! 


LC SMITH & CORONA TYPEWRITERS INC SYRACUSE 1 N. Y. 


Makers also of famous Smith-Corona Portable Typewriters, Adding Machines, Vivid Duplicators and Typebar Brand Ribbons and Carbons 
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the index finger to pull back the metal ring on the 
chrome barrel, thereby exposing a magnetic tip at 
the end of the barrel. This tip, when brought into 
contact with the head of a brad, will withdraw the 
brad into the barrel after the finger is lifted from the 





MARKWELL PUNCH BRADMASTER 


metal ring. By placing the chrome tip of the Brad- 
master at a point where the brad is to be driven and 
pressing the top of handle, the brad is driven at a 
desired place. Brads can be countersunk where neces- 
sary. The Bradmaster is designed to assist in model 
making, cabinet work, manual training and school 
carpentry, general repairs and maintenance in homes 
and institutions. It retails for $1.50. 


TWIN TOTAL BARS USED ON NEW CLARY 


New conveniences have been announced for the 
all-electric Clary adding machine, made by Clary 
Multiplier Corporation, 1524 N. Main St., Los Ange- 
les 12, Calif., including twin total bars, more con- 
venient location of the correction key, and adaptation 
of the million-dollar key as stock equipment. 

The new total bar on the Clary is added as the 
right upper control in a parallel position to the total 





CLARY ALL-ELECTRIC ADDING MACHINE 


bar on the left of the keyboard. No clearing opera- 
tion is needed on this machine, and the additional 
total bar is designed to save hand motions. Whenever 
the operator runs a large entry, moving to the left 
on the keyboard, it is more convenient to use the left 
total bar; when the last entry is a small amount, time 
is declared to be saved by using the right total bar. 

The correction key is now on the right of the 
thumb-add-bar. This is declared to be more con- 
venient for little-finger operation and to save con- 
siderable hand motion. The million-dollar key has 
been made a stock, instead of special item. 


EZYINDEX DEVELOPS NEW TABBING PROCESS 

The Associated Cellulose Products Corporation, 
manufacturers of Ezyindex index tabs, insertable 
loose leaf index sets and specially tabbed indexings, 
with sales offices at 92 Liberty St., New York City, 
has recently developed a new bonding process for 
the application of non-inflammable acetate to paper 
and linen. This development now makes available the 
entire Ezyindex line tabbed with the acetate. Com- 
plete information is available to the trade by writing 
direct to the Associated Cellulose Products Corpora- 
tion. 





KISCO INTRODUCES SERVUS-TABLE 


The Servus-Table is introduced by Kisco Company, 
Inc., 39th & Chouteau, St. Louis 10, Mo., as the latest 
model of Kisco Circulair. 

As the name implies, this functional unit combines 
the draftless air circulation of the Kisco Circulair 




















KISCO SERVUS-TABLE 


with a convenient table. The Servus-Table is 27 inches 
in height, 24 inches in diameter and has a three-speed 
control. Legs and protective grille are of gleaming 
chrome and the beige linen-weave top is declared to 
be alcohol- and heat-resistant. 


GRAND RAPIDS FIRM OFFERS LEATHER LINE 
A new series of fine leather-upholstered office fur- 
niture is offered by the Grand Rapids Leather Furni- 
ture Company, Inc., Grand Rapids 4, Mich., a firm 
proud of its craftsmen. 
Among the products in the new line are: No. 458 





NEW GRAND RAPIDS LEATHER SOFA 


sectional love seat, No. 485 two-arm, one arm and 
no arm chairs; No. 435 love seat; chairs No. 420, No. 
635, No. 410, No. 4105, No. 4120, No. 485, and No. 240 
in varying styles and with varying usefulness to the 
office; No. 435 chair with matching ottoman; No. 420 
love seat; No. 420 sofa; No. 420 ottoman; and No. 410, 
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FINGER FORM KEYS 


Of all makes of portable typewriters, only the new Royal Port- 
able has Finger Form Keys, designed to cradle the finger tips! 





Here are some more of the many revolutionary features 


which make Royal the World’s No. 1 Portable: 


1. SPEED SPACER 

2. ““MAGIC’” MARGIN 

3. RAPID RIBBON CHANGER 

4. “TOUCH CONTROL” 

5. OFFICE TYPEWRITER FEATURES 


And so many more! 


Hint to dealers: Tie in with the Royal Portable nationwide advertising. 
Feature Royal—it’s the easiest-selling portable. 


ROYAL PORTABLE 


2 PARK AVENUE «© NEW YORK 16, NEW YORK 
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Now! 2 New Profit-Makers 
Visible Record 


ALES! MORE PROFITS! 


CTS IV 
, est TWO PRODUC! 
slid Mp Visible Record Line! 
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Shown above, Globe- 
Wernicke’s 12 drawer 
Visible Record Cabinet 
with popular easy-to-use 


card holders 





Sa 





The well-known G/W Visible Record Equipment line has been a de- 
pendable profit-maker for many years. Now, with the addition of an 
aluminum book and a card record folder, this line takes an increased 
importance sales-wise and profit-wise. Cash in on the opportunity 
to increase your sales and profits. For complete information write to 
The Globe-Wernicke Co., Norwood, Cincinnati 12, Ohio. 


Globe - Wernicke 


Sy 
VISIBLE RECORD EQUIPMENT 












Service 
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s added to GLOBE-WERNIC 
1 Equipment Line! 


NEW ALUMINUM 
Visible Card Record Book 


This compact Visible Record Book is 
made entirely of aluminum and finished 
in handsome seal grey. Its light weight 
and ease of handling makes it extremely 
desirable for work where records must 
be carried from place to place. Book 
closes tightly on all sides, protecting 
records from dust and dirt. Available in 
sizes for 3”x 5”,4”x 6", and 5”x 8” cards. 











NEW VIS-ETTE 
Card Record Folder 


Because the Vis-ette Folder serves many 
purposes where portable visible records are 
needed, it is a popular, fast selling item. 


e- ‘ ‘ 
| It’s made of sturdy pressboard with an 
an angular celluloid tab, four inches long, for 
indexing contents. Holds 20 Kraft pock- 
sed aye ee 
ets, each die-cut to take 5° x 8 card on one 
ity side and a companion card which may be 
. to 4” x 6”, or 3” x 5” on the other side. 


~ Filing Equipment and Supplies 


“VISIBLE RECORD EQUIPMENT Bookcases 





v. Vin % ok feta” Office Accessories 
g r 1) ] ¢ g. - Office Furniture 
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an extra large sofa which has a two-cushion love seat 
to match if desired. 

Complete specifications are 
describing the frames, finish, 
felt, leather and brass nails. 

Cushions may be purchased in varying proportions 
of down and feathers. 


ANNOUNCE HARTRON RECORDER-REPRODUCER 
Frederick Hart & Company, Inc., Poughkeepsie, 


N. Y., an ATF associate, recently announced produc- 
tion of the new Hartron Model No. 60 sound-on-film 


available if desired, 
springs, burlap, hair, 





HARTRON RECORDER-REPRODUCER 


recorder-reproducer. The new model is claimed to be 
an all-purpose, lightweight unit utilizing 35 mm. film 
to produce a permanent two-hour, non-erasable sound 
record which may be played back immediately or 
filed away. No processing of film is required. 

All controls are visible on the outside of the control 
panel. The track indicator quickly locates any part 
of recording for playback purposes. Auto Start-Stop, 
a voice-actuated mechanism, is said to automatically 
start and stop the machine at any voice level. Foot 
switch and earphones are available for transcribing 
purposes. 


IMPROVED ENDORSOGRAPH IS OFFERED 
An innovation has been announced for the En- 
dorsograph check endorsing and cancelling machine 





ENDORSOGRAPH INNOVATION 


manufactured by Commercial Controls Corporation, 
Rochester 2, N. Y. A removable type slug attachment 
has been developed which enables each operator in 
an office to imprint her personal identification number 
within the border of any endorsement or paid stamp 
on batches of checks, invoices or other business forms. 
Since each operator can retain her own type slug in 
her possession at all times, this feature is claimed to 
offer protection to her as well as to her employer. 
The new removable type slug attachment is avail- 
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able upon order, complete with a set of any ten type 
slugs. 

In addition to straight endorsing or cancelling of 
checks and receipting of invoices, the Endorsograph 
may be used in conjunction with listing or posting 
machines and check microfilming equipment. It is 
electrically operated. 


MAJOR. USES LEATHERETTE IN NEW LINE 

The Major Leather Goods Manufacturing Company, 
1840 S. Michigan Ave., Chicago, is using plastic- 
finished leatherette as a new material for lower-priced 
items. The manufacturers claim that aside from its 
typical leather appearance and artificial graining, the 
material is durable and long-lasting. In the company’s 
new fall line made from this material are offered 
zipper-closure brief bags of 16 x 13 x 8-inch size and 
the zipper ring binders and portfolios, No. 8097, here 





MAJOR RING BINDER NO. 8097 


illustrated. These have disappearing handles, three 
pockets, reinforced gussets and hand-turned edges. 
The ring binder size when closed is 16 x 12 x 3 inches 
and is available in antique light brown plastic-finish- 
ed leatherette. The same model brief cases, ring bind- 
ers and portfolios may also be had in smooth finish 
deep buff cowhide. 


OFFER NEW BEST-TEST CEMENT DISPENSER 

Best-Test white rubber paper cement is now being 
offered by Union Rubber & Asbestos Company, Tren- 
ton 6, N. J., in a half-pint lithographed can which has 
a sturdy brush fitted to a duplex quick opening and 
resealing cap. This completes the line of Best-Test 
cement and accessories. A colorful dealer bulletin No. 
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A Real Adhesive 
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BEST-TEST RUBBER ADHESIVES 
12, illustrating all items, is now available and a con 
sumer circular will be ready for distribution at anf 
early date. 
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Hhe new 


Remington 
De Luxe Portable 





... just in time for graduation! 


This newest Remington Rand ‘star, a 
product of the FIRST name in type- 
writers, is truly the finest graduation 
gift of all . . . the grandest send-off 
toward success any boy or girl can re- 
ceive. Watch how parents, too, go for 
its streamlined two-tone beauty! 
Notice the smart gray finish, color- 
engineered to soothe the eyes and har- 
monize with any home or office decor- 


ating scheme. A few strokes on the 
keyboard ... and your customers will 
marvel at the easier, faster, smoother pet- 
formance thanks to new developments 
in mechanism and precision manufac- 
ture. You can point with assurance to 
sturdy construction and precision 
craftsmanship that has made Reming- 
ton typewriters world-famous for 75 
years. And it has all the standard fea- 








“Beautiful type align- 
ment—with Geared 
Typebar Action!” 


“Flick!i—and the Self- 
Starter Paragraph Key 
indents 5 spaces!”’ 





“Faster for homework 
—~we'll get better 
grades,-too!” 


“No rings to snag fin- 
gernails on these fin- 
ger-fitted plastic keys!” 
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tures that promote typing convenience 
... plus such exclusives as Geared 
Typebar Action and the Self-Starter 
Paragraph Key. 

Plan to promote this superb new 
REMINGTON DE LUXE PORT- 
ABLE TYPEWRITER! You can tie-in 
with the announcement ad to appear 
in the Saturday Evening Post and in 
other top magazines early in May. 


Handsome sturdy carrying case—at no 
extra charge—enables your customer 
to take this Remington Deluxe any- 
where... protects it when not in use. 


Sry 


sy 


\® Remington 


De Luxe Portable 


A Product of Ramaaglon Rand The FIRST Name in Typewriters 
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ANNOUNCE NEW PROTECTORS FOR FUL-VU 


A new line of Ful-Vu presentation portfolios, fea- 
turing feather-weight window-sleeve protectors, was 
recently announced by the manufacturer, Cooks’ Inc., 
Camden, N. J. 
product, by the use of 


The new lighter weight 








COOKS’ NEW FEATHER-WEIGHT 
PRESENTATION PROTECTORS 
transparent plastic sleeves, is declared to virtualls 
double the capacity of any standard portfolio 
The manufacturer claims that ability to process the 


extremely thin material, Mikafilm, makes the new 
binders available at lower prices. Full information 


may be secured from Cooks’ Inc 


NORTHWEST INTRODUCES STUDENT’S BAG 

A student’s bag is a new item in the fall line of 
Northwest Leather Goods Company, 711 W. Lake St., 
Chicago, Ill., This product is offered in soft, chrome- 





NORTHWEST LEATHER GOODS STUDENT'S BAG 

p brown or black. 

12 or 18 x 13- 

conven- 
equip- 


tanned elk cowhide with colors de 
The bag is available in 14 x 11, 16 x 
inch sizes. Featured are two inside pockets 
ient bent leather handles and zipper closure 
ped with a lock. 


INTRODUCE NOR-GEE FULL-SIZE MAIL BOX 

A new product of interest to this industry because 
of its adaptation to office, as well as home use, is the 
full-size mail and newspaper box produced by Nor- 
Gee Corporation, Jamestown, N. Y. Each box is equip- 
ped with an outgoing mail clip 
for all ordinary 
and small 






magazines, 


packages, the 


newspapers, 
rust-proof 


Designed 
books, catalogs 
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aluminum box is 16 x 11% inches in size and has a 
114% x 4%-inch mail opening. The finish is antique 
bronze or mist gray. Retailing at $5.95, these boxes are 
packed in individual cartons, six of one finish in a 
master carton with shipping weight of 25 pounds. 


ANNOUNCE NEW UNDERWOOD EQUIPMENT 


A new Underwood typewriter equipped with a 
duplex carbon and fabric ribbon feature was an- 


nounced recently by Underwood Corporation. Avail- 
able in the same variety of carriage widths and type 
styles as standard Underwood typewriters, this ma- 
chine is equipped as a composing unit for lithographic 
reproductions of typewritten material, either by photo 





UNDERWOOD WITH DUPLEX CARBON 
AND FABRIC RIBBON FEATURE 
offset or direct offset processes. The fabric ribbon 
feature enables the machine to be used as a general 
purpose typewriter and an additional advantage of 
the carbon ribbon feature is claimed in that it pro- 
vides distinctive personal correspondence. 

The carbon paper feed mechanism is designed for 
400-foot ribbon reels. The carbon paper ribbon feeds 
only when operating the type bar keys, and a special 
mechanism equalizes stress on the ribbon and elimi- 


nates breakage, say the manufacturers. 
MASO OFFERS BANKETTE IN ALUMINUM 
The Bankette personal file with the swivel front, 


introduced last fall and originally made in steel, is 
now being offered in all aluminum by Maso Steel 
Products, 500-32 S. Throop St., Chicago 7, II. 

The manufacturers claim that this improvement in- 


TLV ae 





MASO “BANKETTE” PERSONAL FILE 
creases the portability of the Bankette, reduces its 
weight and yet retains all of the outstanding features 
of its all-steel predecessor. The new file is also avail 
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> are you a Pendaflex dealer? 
> do you have a Pendaflex franchise? 


Would you too like to sell Oxford Pendaflex, 

the hanging folder that has revolutionized filing? 

Pendaflex is a favorite dish with most of the 

leading office supply dealers in the United States. 
It is: 


4 Easy to sell because it provides a new kind of fumble-free 
e : s 
filing that saves many hours of file clerk time. 


2 Profitable to sell because it is price-protected under 
e Fair Trade laws. 

Yes, Oxford Pendaflex has been a banquet, 

sales- and profit-wise for the thousands of dealers 
who have sat at the table with us. 

We are adding distributors in many localities. 

Now — perhaps we can make an arrangement with 
you. We will welcome your inquiry. 


Oxford FILING SUPPLY COMPANY, inc. 


340 Morgan Ave. Brooklyn 6, N. Y. * 125 So. 8th St., St. Louis 2, Mo. 
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able in choice of green or gray baked enamel ham- 
merloid finish. ‘ 

Other features include a secret chamber, 1% inches 
deep with a separate lock and key; a swivel front 
opening a full three inches; 20 file folders; five heavy 
storage envelopes and a separate lock and key for the 
main filing space. The file is priced to sell at $7.95 
retail. 


ENGLISH FIRM OFFERS PAYROLL RECORDER 

Completely automatic reproduction of payroll data 
and production of a check at the same time is claimed 
for the Anson payroll, withholding tax and paycheck 
recorder offered to the industry by Geo. Anson & 
Company, Ltd., 5 Copthall Buildings, London, E. C. 
2, England. 

Operation of the machine is as follows—First, a 
loose leaf wage sheet is laid on the flat surface of 
the machine on the top of a double-sided carbon, 
and this is held in place by a simple clamping device. 
The first employee’s wage-tax card is then slipped 
into place. A magazine underneath the wage sheet is 
filled with up to 100 pay statements or pay envelopes. 
The clerk writes the employee’s wage and bonus, 
if any, tax deduction and other deductions on the 
tax-wage card. Automatically by that one writing 
the same figures and particulars are recorded on the 
proper line of the wage sheet, and also at the same 








THE NEW ANSON 
PAYROLL SYSTEM.— 
Above: the machine, 
with entry on pay 
statement completed, 
and employee’s pay 
cheque ready for re- |°* 
moval. Right: the forms 
required for the Anson 
automatic payroll. 1. 
the employee's earn- 
ings history and with- 
holding tax card... 2. 
the payroll. 3. the em- 
ployee’s pay advice. 4. 
the pay cheque, de- 
tached from pay ad- 
vice. 














operation on the employee’s pay slip or pay envelope. 
The first employee’s card is then removed, and the 
next one is slipped into place. By depressing a lever, 
the card is set exactly on the second line of the wage 
sheet, ready for entering this employee’s wage and 
tax entries. The procedure continues until the week’s 
wages are finished. By adding up the finished wage 
sheet, and cross-checking the totals, proof is obtained 
that everything is in balance and all records com- 
pleted. 

Final release of all documents at one and the same 
time is achieved by pressure on the key control shift 
lever. A spring loaded magazine ejects pay advice 
and pay check, the payroll ascends to position for the 
next entry and the history earnings card is freed from 
both of these documents. 

The Anson firm desires to contact firms in the 
United States which would be interested in this new 
line of payroll machines. Printed forms are now be- 
ing prepared to suit the United States requirements 
in full. 
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WELLS ANNOUNCES CHANGE IN CHAIR 
Wells Office Furniture Company, 725-22 S. LaSalle 
St., Chicago, recently announced a change in the 
Posture-Rite chair No. 127. This chair is now built 
with the Seng Chicago Action Control, known for its 








Bis, ims 


IMPROVED WELLS CHAIR 


balanced tilting fatigue-free action and silent oper- 
ation. Four easy adjustments help to provide maxi- 
mum comfort and efficiency. 

The seat and backrest are upholstered in Duran, 
available in colors of red, green and tan. The chairs 
are packed one to a carton with shipping weight of 
35 pounds. The list price is $41.40. Complete details 
may be secured by writing the company. 


BRITISH FIRM OFFERS AUTOMASTER 

The Carbex Manufacturing Company, Alder Road 
Works, Parkstone, Dorset, England, has introduced | 
the Automaster as an attachment for typewriters used 
in connection with spirit reproducing machines. It is 
claimed by the manufacturers that the device elimi- 
nates the dirty handling of carbon in sheet form and 








ed Ped 
THE NEW AUTOMASTER TYPEWRITER ATTACHMENT 


saves more than 50 per cent of carbon paper with a 
20 per cent gain in speed. The product can be fitted 
quickly to any make of typewriter, the carbon ar- 
ranged in a roll and working in somewhat the same 
way as a roll film camera. When the end of the roll 
is reached, a movement of a small handle reverses 
it. At each end is plain paper, so that the operator 
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NY CARD 





Y y ~ * 
ANY CARD needed by your customers for most indexing 
purposes can usually be found in this very complete line. Modern 
offices want uniformity in all the combinations of index cards they 


use. Carry §/& cards and you can give this to them—they’re aces. 


Incidentally, before vou turn the page to learn 


more about ¥f/z@ Index Cards let us remind 7; te 
’ 1 
you to send for the sample set illustrated abou 
en rami ° 








Ruled Index Cards 


HORIZONTAL RULED 
STANDARD RULED 
PRICE RULED 

JOURNAL RULED 
LEDGER RULED 

DOUBLE VERTICAL 
JOURNAL RULED-— Sides 
LEDGER RULED—2 Sides 
THREE COLUMN LEDGER 


LIBRARY RECORD 


Printed Index Cards 


PHOTOGRAPHER’S CUSTOMER CARD 
INSURANCE RECORD CARD 
INSURANCE EXPIRATION CARD 
CUSTOMER FOLLOW-UP CARD 
PRINTED LEDGER CARD 

PERPETUAL INVENTORY 

SOCIAL SECURITY RECORD 


THREE COLUMN LEDGER 


Blank Index Cards 


WHITE AND COLORS 
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Style 2 
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Wiis 
INDEX 


CARDS 


Made in two grades and a number of colors 
and forms to meet any requirement for in- 


dex cards. 


All sulphite index stock or rag content index bris- 
tol. The cards are rotary cut on all four sides making 
them easy to handle and the edges clear cut 
without any “feathers”. Colors come in white, 
blue, buff, salmon, cherry and green. Packed in 
attractive two-piece, grey, metal reinforced box, 
making a useful container as they are used. Many 


form combinations are available. 


Sizes in Plain Unruled Cards are: 


3x5, 4x6, 5x8 and 6x9 


Sizes in Horizontal Ruled Cards are: 


3x5, 4x6, 5x8, 6x9, 5x3, 6x4 and 8x5 








Index Cards Need Indexes 


Suggest Chem 
When Selling Cards 


BLANK CARD GUIDES FOR SPECIAL INDEXING ARRANGEMENTS 


. «+ PRINTED INDEXES IN A-Z, STATES, DAILY OR MONTHS. 














Metal Tabs Cell-U-Seal Tabs Cut Tabs Celluloid Tabs 


Most requirements for card indexing can be taken care of by use of one of our standard 
printed indexes. Those in general use are A to Z alphabetical arrangements. All al- 
phabetical indexes are printed directly on tabs from 25 to 3000 division; larger divi- 
sions on special order. The line covers all card sizes in standard or commercial grade 
bristol and pressboard with Plain, Celluloid, Cell-U-Seal or Metal Tabs. 


To get the complete story of Jf/@ Indexes and Index 
Cards, write us today 
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MONROE, MICHIGAN 


New YorkK 13: The Weis Mfg. Co., 54-56 Franklin St. CHICAGO 6: Associated Stationers Supply Co 
Boston 10: Adams, Cushing & Fuster, Incorporated 
Carpenter Paper Company 
Oklahoma City 1 Fort Worth 1 Houston 2 
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DISCOUNT 
SYSTEM 


Extra discounts that mean extra profits are 
earned as you increase the size of your order 


THERE ARE FIVE 
JUSTRITE BRANCHES 






















DALLAS 
714 N. St. Paul Street 
Dallas 1, Texas 


DETROIT 
243 W. Congress Street 
Detroit 26, Michigan 


It’s easy to reach those extra discounts because 
you can assort anything in the wide Justrite line 


LOS ANGELES 
124 W. Sixth Street 
Los Angeles 14, California 


You pay no penalties for those “extra” items... 
the single stamp pad or lone box of rubber bands 


NEW YORK 


39 Cortlandt Street 
New York 7, N.Y. 


There are no discriminatory or ‘“‘hush-hush”’ dis- 
counts. You get the same discounts as anyone else 


SAN FRANCISCO 
783 Mission Street 
San Francisco 3, California 


You are not in competition with the big drug, 
variety, or grocery chains, when you 








Write for the Justrite cat- SELL THE JUSTRITE LINE!!! 


alog and discount sheet 
LOUIS MELIND COMPA 
362 WEST CHICAGO AVENU 


CHICAGO 10, ILLINOIS. 
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need not touch the carbon at all, even when changing 
it. 

Advantages claimed are simplicity of feeding the 
forms, constant visibility and ease of erasing, no deli- 
‘cate paper ribbons to break or distort, no special sta- 
tionery required, every scrap of carbon paper used 
without waste, any width of paper can be allowed 
for, any make of typewriter can be used, and typists 
need not wear gloves or waste time washing off car- 


bon. 


INTRODUCE PRESTO ALL-PURPOSE PAPER PUNCH 


Metal Specialties Manufacturing Company, 3200 
Carroll Ave., Chicago 24, Ill., has introduced the new 
Presto No. 53-T all-purpose paper punch in which, it 
is claimed, a revolutionary principle in design is in- 


/ 
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PRESTO ALL-PURPOSE PAPER PUNCH 


corporated. The appliance can quickly be adapted to 
punch from two to seven holes with any desired spac- 
ing. A scale on the front enables the user to make a 
quick, accurate adjustment, states the manufacturer. 

The Presto No. 53-T comes with three adjustable 
heads for punching three holes. Additional heads for 
punching up to seven holes are available at $.20 each. 
The price is $1.50 when purchased east of the Rockies. 





WINSLOW INTRODUCES NEW ERASER 
The Winslow Product Engineering Company, 614 
S. Maple St., Los Angeles 14, Calif., manufacturers of 
drafting equipment, recently announced the produc- 
tion of a new Winco eraser for typists’ use. The eraser 





NEW WINCO ERASER 


section, which is 134 inchés long, is held by an alumi- 
num clamp which fits snugly into a polished aluminum 
holder 2% inches long. The manufacturers claim 
that the easily-adjusted eraser is thin enough to get 
to the “tight spots’’ without the use of a shield. The 
eraser is furnished plain or with brush attached, re- 
tailing for $.25 without and $.35 with brush. Minimum 
shipment is one dozen. 


PERFECT NEW TEXCEL TAPE DISPENSER 
A new: pre-determined length dispenser designed 
for industrial use and large scale retail packaging has 








ve si HC i 5 i 

TEXCEL TAPE DISPENSER 
been perfected by the Industrial Tape Corporation, 
New Brunswick, N. J. The product is declared to be 
particularly adapted to the needs of manufacturers 
whose packaging involves a large-volume tape sealing 
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operation requiring a definite length of tape. 

By means of a dial located on the side, the dispenser 
can be adjusted to dispense pre-determined lengths of 
1, 1%, 2, 2%, 3, 3% and 4 inches. The dispenser will 
accomodate tape in widths from % to 1 inch. This 
dispenser can be used with 2592-inch length rolls of 
cellophane tape only. 

Construction includes heavy cast frame and sponge 
rubber pads. All moving parts are precision die cast 
and nickel plated. The dispenser is finished in a 
mahogany shade. 


PIERCE OFFERS MAILERS IN SEVEN SIZES 

The Pierce Company, 3705 Nicollet Ave., Minne- 
apolis 8, Minn., is now making mailers in seven dif- 
ferent sizes for distribution to the stationery trade 
and kindred lines. Corrugated board used is kraft 
pulp, declared to be strong and yet light in weight for 
saving of postage. 

One of the features of the line is the popular No. 


100 assortment which consists of 25 each of the four .- 





PIERCE PHOTO MAILERS 

most popular numbers. With each assortment comes 
a display rack which holds one each of the four 
numbers and includes price signs for easy selling. 
Window signs are also included in the assortment. 

All numbers may be ordered separately, or in 
quantity. Samples and prices will be sent upon re- 
quest to the company. 





EHRMAN OFFERS STEEL LETTER FILE 
M. E. Ehrman & Company, 30 N. LaSalle St., Chi- 
cago 2, Ill., is manufacturing a steel letter file illus- 
trated herewith. This item is made in standard three- 





EHRMAN STEEL LETTER FILE 
inch depth and has A to Z index, 16 sections included 
and equipped with index holder. Shipping weight is 
32 pounds, packed 12 to a carton. Additional informa- 
tion may be secured by writing M. E. Ehrman & 


Company. 





KWIKI IMPROVES CARBON COPY SETS 
Kwiki, Inc., 124 Franklin St., Dayton 2, Ohio, now 
makes Kwiki carbon copy sets consisting of second 
sheets and carbon paper assembled in sets ready for 
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Heavy for Unusual 
Manifolding Sharpness 






















Billing Records 


3 FINISHES: 
No. 34 SHARP; No. 40 MEDIUM; No. 46 INTENSE 
1 Color—Black 


*(Makes up to 20 copies, depending oe a 
weight and finish of copy.paper used, ° 
in 34 finish—unsurpassed for perform- 
ance on electric typewriters.) 


“Commander” finds WIDE ACCEPTANCE AND USE. 
The choice of weights and finishes makes it pos- 
sible to produce copies of practically all types of 
executive records of “original’’-like writing beauty 
and clarity. Copies are amazingly clean. Outstand- 
ing in long wear, too. 


Commander quality and demand give you out- 
standing profits. Write for samples and prices. 


The sheet is 812” x 111%2”—half an inch longer than con- 
ventional carbon paper. This extra length extends below the 
original and carbon copies. Top left and lower right corners 
are clipped off for easy hold on original and carbon copies 
when pulling out the carbon sheets. By turning the carbon 
sheet around so that the bottom becomes the top, the type- 
writer keys strike between the impressions previously made, 
thus greatly increasing the writing surface and life of the 
carbon sheet. 


’ 
Columbia RIBBON & CARBON 


MANUFACTURING CO., INC. 
Main Office & Factory: Glen Cove, L.1., N. Y. 
New York Sales & Export: 58-64 West 40th St. 
Kansas City, Mo. @ Chicago e Detroit « Mil- 
waukee ¢ Minneapolis ¢ Nashville « Philadelphia % 
Pittsburgh e¢ Portland, Oregon ¢ Cincinnati A yw 


CLIPPED CORNERS 





LONGER SHEET 


x FOR “QUICK EXTRACTION” 
(Harris-Moers Co.) « Fort Worth e Atlanta 
Also: Toronto, Canada e London, England 
Milan, Italy ¢ Sydney, Australia 





OFFICE APPLIANCES, May, 1948 73 











instant use. These are available in letter and legal 
sizes, with second sheets of white, canary, pink, blue, 
green or goldenrod. To use, one or more sets are 
placed in back of a letterhead and inserted in the 
typewriter. When typing is completed, the carbons are 
discarded. 


RITEFORM ANNOUNCES NEW EXECUTIVE CHAIR 


The Executive No. 155UA, a luxuriously uphol- 
stered chair with posture design, is announced by 
Riteform Chair Company, Inc., 43 S. Oxford, St. Paul 
5, Minn. A new type of smooth spindle machine bear- 





NEW RITEFORM EXECUTIVE CHAIR NO. 155UA 


ings is declared to prevent wobble of the seat and 
height is quickly changed by a threaded bearing in 
which revolves the threaded lower part of spindle. 
Base is satin aluminum finish and the upholstery is 
available in green, brown, wine and gray. Cushion 
is of the no sag spring, box type, covered with cotton 
felt and luxuriously upholstered. The back frame is 
of wood, steel reinforced, and tilts with seat. Of ample 
proportions, the seat is 20x17%x4 inches and adjusts 
18 to 22 inches above the floor. For improved posture, 
the back seat tilts back with adjustable tension. 

Another popular item in the Riteform line is the 
Deluxe Secretarial posture chair No. 225, for which 
five comfort features are claimed. 


KARDEX IMPERIAL LINE IS RESTYLED 

New design improvements in visible record equip- 
ment for business control systems are announced by 
the systems division of Remington Rand, Inc., 315 
Fourth Ave., New York, N. Y. Trade-named Kardex 
Imperial the restyled line retains the familiar pick- 
ets with which visible bar chart signals may be used, 
and other basic features, but adds several new oper- 
ating conveniences. These include shorter slides for 
easier access in posting entries to record cards, a new 
slide extension that makes insertion or removal an 
easy one-hand operation and new pre-scored pockets 
that lie back flat the first time used. The new Imperial 
line offers housing for all four popular widths of 
visible records—5-, 6-, 8- and 11-inch. 

Kardex Imperial units are available in full and 
half-size heights. Slides may also accomodate inter- 
locking Chaindex records. In all models, doors may 
be substituted for the top slide and locked to prevent 
unauthorized reference. Gray-Rite standard cabinet 
finish is used. 


CC INTRODUCES NEW MAILBAG HOLDER 
A streamlined, balanced-position mailbag holder, 
claimed to be entirely new in design, has been intro- 
duced by Commercial Controls Corporation, Rochester 
2, N. Y. Made of tubular steel, the holder is adjustable 
in height from 36 to 40 inches, fitting any size mail- 
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bag. A free-swinging bracket holds the bag open at 
a convenient angle so that mail can be tossed, thrown 





NEW MAILBAG HOLDER 

or dropped, and it is in the bag. Steel pegs, so placed 
to fit the average mailbag grommets, suspend the bag 
in position. The holder occupies only 18% x18% 
inches of floor space. 

SHAPER CASH REGISTER NOW IN PRODUCTION 

The Shaper Cash Register Corporation, P. O. Box 
599, 620 E. 56th St., Austin, Tex., is now in production 
with its new Shaper cash register and, according to 
President George A. Shaper, is in position to give 
reasonably fast delivery on all orders. 


The machine case and drawer is constructed of 





SHAPER CASH REGISTER 
aluminum .base and is available in various wrinkle- 


finished colors. The manufacturers claim that the 


product is unique in being a drawer combination cash’ 


register. It is not necessary to pull a handle, but by 
a slight touch of the drawer release button, the ma- 
chine is placed in operation. 

Advantages set forth are visible total, autographic 
space, adding machine feature, each ring-up printed 
on protected audit strip, locked total and total capac- 
ity up to $100,000. 


HALL-WELTER ANNOUNCE ELECTRIC SIGNER 


Hall-Welter Company, Inc., Rochester, N. Y., has 
announced a new electric model of the Chexsigno 
signer. A distinctive forgery-proof serrated signature 


(Turn to page 186, please) 
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Paul E. Neher, president, Neher, Ltd., Berne, Swit- 
zerland, and M. A. Muhlemann, vice-president, Sim- 
plex, Ltd., also of Berne, were welcome guests on 
Wednesday, March 24. Mr. Neher’s business is blank 
book making, as well as printing, ruling and binding. 
Mr. Muhlemann’s firm specializes in the manufacture 
of stationery. Both men were part of a group of Swiss 
business executives visiting the United States to be- 
come acquainted with the latest development in their 
various lines. The delegation arrived in New York by 
steamship on March 14. Their schedule involved stops 
in New York City, Philadelphia, Washington, Chicago, 
Benton Harbor, Mich., Detroit, Buffalo, Rochester, 
Boston, Springfield and Holyoke. Mr. Neher and Mr. 
Muhlemann returned to Europe by air. 

John B. Smiley of Washington, D. C., visited at our 
offices April 1. An engineer with a varied and success- 
ful business experience, he devised a small but very 
efficient stationery specialty which may appear on the 
market later this year. At present he is active on a 
special project for the state of Illinois. 

C. E. Adams, manufacturers’ representative from 
Indianapolis, Ind., dropped in at the OA office on 
April 2. He has traveled the Fifth District for a num- 
ber of years and at present is covering this territory 
for LaSalle Products Company of Chicago, manufac- 
turers of costumers, smoking stands, and other office 
accessories. After a brief visit to his firm’s headquart- 
ers, Mr. Adams expected to resume traveling. 


Mr. and Mrs. H. R. Cole, commercial stationers from 
Anchorage, Alaska, provided an interesting half hour 
for us on April 2. Their-business is two years old and 
flourishing. Ordering a car last fall to take delivery 
in Seattle, they flew from Anchorage when the car 
was ready and proceeded to drive across the country, 
intending to reach the Atlantic seaboard and double 
back to Seattle. A point of interest visited just before 
coming to Chicago was the Sheaffer pen plant in Fort 
Madison, Iowa. In Chicago, visits were made at Acme 
Visible Records, Inc., and Speed-O-Print Corporation, 
the Coles having agencies for both concerns. From 
Chicago they intended to go first to Muskegon, Mich., 
to visit Shaw-Walker Company, another concern rep- 
resented on an agency basis. Other cities on their 
itinerary included Sturgis, Toledo, Akron and most 
of the principal centers east to New York and New 
England. Mr. and Mrs. Cole have been in Anchorage 
eight years. They like the city and the response which 
local business accorded their new enterprise from 
its incéption. 

L. M. Bickett and W. A. Larson of L. M. Bickett 
Company, Watertown, Wis., signed the Guest Book 
April 2. Mr. Larson is a son-in-law of Mr. Bickett. 
Throughout the war he was an officer in Uncle Sam’s 
_ Army, finishing as colonel. During the latter part of 

the war he called upon another officer in Bougain- 
ville and found him using a Respirator cushion, which 
is a Bickett product. Commenting on it, the other 
officer remarked that he had bought it in Albuquer- 
que in 1938 and wouldn’t part with it. He was a bit 
surprised at the interest Mr. Larson manifested in the 
cushion ‘tmtil' he learned that Larson was a member 
of the manufacturer’s organization. Mr. Bickett pio- 
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neered in rubber chair cushion manufacture and long 
ago established wide distribution throughout the 
United States and abroad. 

S. Ehrlich of Grand Rapids Leather Furniture Com- 
pany was a caller on April 7. He had driven to Chi- 
cago from Grand Rapids, Mich., and planned to spend 
two or three days calling upon Chicago dealers. Mr. 
Ehrlich is a man of long experience in upholstered 
furniture, having entered the business 26 years ago. 
He is well pleased with dealer acceptance of his new 
numbers and with his production facilities in Grand 
Rapids. 

S. J. Loomis, manufacturers’ representative whose 
home is in Redondo Beach, Calif., visited at OA head- 
quarters April 8. Mr. Loomis has traveled West Coast 
territory for two years. He represents Maso Steel 
Products and Hedges Manufacturing Company. After 
visiting with these companies he planned to return 
promptly to his territory, which roughly is Salt Lake 
City, Utah, west and from the Canadian line to Mexi- 
co. 

J. Bernstein of Bison Distributing Company signed 
the Guest Book April 8. An energetic traveler, he 
was on a trip which was to take him on up through 
Wisconsin to Duluth, back through Iowa, thence on 
to Buffalo. He travels the entire country by car, hav- 
ing completed a Pacific Coast trip shortly before leav- 
ing Buffalo for Chicago and the Northwest. 

Roberto Dromundo and F. M. Torreblanca, both of 
Mexico City, Mexico, signed the Guest Book on Wed- 
nesday, April 14. Mr. Dromundo is in the manufac- 
turing stationery business and Mr. Torreblanca is a 
commission agent handling office appliances and sta- 
tionery lines. They left Mexico separately and joined 
forces in Chicago. Both men made calls on United 
States manufacturers of lines they handle. They also 
made contacts for additional products. They report 
that the recent increase in import restrictions is caus- 
ing some commercial difficulties, but that profitable 
activity is still possible. 

E. C. Heard of E. C. Heard Company, Los Angeles, 
Calif., called upon Orrice APPLIANCES April 19. He 
was on a trip which was to take him east to Wash- 
ington, New York and other important cities before 
returning to Los Angeles. He reports excellent user 
acceptance for the Pres-to-line copyholder which he 
introduced on the West Coast some time ago and now 
is offering in other parts of the country. 


Ernst H. Franke of Milwaukee signed the Guest 
Book March 3. Mr. Franke has spent nearly two 
score years in the stationery and office furniture 
business. He has made an excellent sales record. Out 
of the field temporarily, he was considering possibili- 
ties which might bring him back into participation 
as active as ever. 


Herbert Koppel, formerly in the office machine 
business in Galt, Ont., paused on his way to Australia 
to sign the Guest Book on May 13. A native of Aus- 
tria, Mr. Koppel is planning to join his brother, an 
engineer residing in Melbourne. After a period of 
studying the market in Australia, Mr. Koppel expects 
to establish an office equipment and supply business. 


SAN ANTONIO FIRM LEASES NEW SPACE 


The Cash and Carry Printing & Stationery Com- 
pany, 404 E. Travis St., San Antonio, Tex., recently 
leased the office space at 208 Broadway, planning 
move to the new quarters within the next 60 days. 

As soon as this move is completed, the Paul Ander- 
son Stationery Company will take over the building 
to house its printing department, now located on the 
second floor of the Paul Anderson Building on Broad- 
way. Three more stories will be added to the building 


to make it four stories in height and a considerable © 


amount of new printing equipment will be installed. 
—JHR 
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DESIGNED FOR SELLING 


New G2 Desk 


SAVES HIGHCOST 
OFFICE SPACE 





A new desk design that will make your 
selling easier—your customers save | 2/3 
square feet per desk. This means that your 
customers can install more desks in a 
given amount of floor space. 

And these new desks are more efficient 
—every inch of top space is within easy 
reach from working position. 














Style-Master Associate Desk (size 60” x 30”) 


These famous “Y and E” features will help you sell 
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Handsome modern design 
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Adjustable height for best working position 























Attractive metal corner caps for extra protection 








Full-width legroom for working comfort 





The Style-Master Associate Desk is one 
more reason why the "Y and E” franchise 
is valued by dealers everywhere. 
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NOMDA NEWS 





National Office Machine Dealers Association 
R. H. Koch, Executive Secretary, 803 Third National Bldg., Dayton 2, Ohio 


Members of the’National Office Ma- 
chine Dealers Association are urged 
to send in suggestions for the better- 
ment of the industry. Tell about your 
sales experiences. Offer ideas on how 
the association can operate more suc- 
cessfully. A short question-and-answer 
column devoted strictly to inquiries 
relating to the office machine industry 





can be developed. Answers will be as 
prompt as possible and every effort 
will be made to assure accuracy. An- 
swers and other trade information 
which cannot be published in OF FICE 
APPLIANCES will appear in the reg- 
ular NOMDA bulletins. Address your 
correspondence to John Dannenfelser, 
133 E. Spring St., New Albany, Ind. 





New York Meeting Beckons NOMDA 


Geared to the theme, “Progress Through Knowl- 
edge,’’ the annual convention of the National Office 
Machine Dealers Association, will have its grand pre- 


mier in the resplendent Hotel Pennsylvania, July 
19, 20, and 21, under the direction of Nick Fucci, 
general chairman, and his co-workers, Sam Hut- 


ter and Mrs. Jessie Taylor. In the glare of the 
many bright lights, amid the rumble and roar of 
the subway, and in the shadows of the world’s might- 
iest buildings, this twenty-third Annual National Con- 
vention and Trade Exhibit is expected to attract the 
greatest assembly of office machine dealers in the 
history of the Association. 

Both the convention and trade exhibit will be un- 
der the roof of the Pennsylvania—on the very same 
floor. There will be numerous outstanding highlights 
at the meeting. The speakers, each a leader in 


the industry, will bring to the dealers the answers 
to their problems and new ideas to further benefit 
their investments. Also playing a leading role will 





The hard-working group in charge of affairs at the NOMDA 
annual convention at Hotel Pennsylvania, New York 
City, July 19-21. Seated, left to right—Ed Radigan, chairman, 
speakers; M. L. Pollak, sergeant-at-arms; I. R. Ritchie, NOM- 
DA president; Mrs. Jessie Taylor, convention vice-chairman; 
Nicholas Fucci, general convention chairman; I. Meizner, 
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be the trade exhibit whe:e the latest and best in 
office equipment and supplies will be shown. New 
and improved products to simplify office work and 
add to over-all efficiency will be on display. Worthy, 
too, of a spotlight, will be the business sessions con- 
verging upon the election of NOMDA’s officers for 
the coming year. All the convention committees are 
hard at work, getting this extravaganza ready for 
the gala opening, and are constantly being called to- 
gether for further conference in an endeavor to make 
this an all-time hit presentation. Entertainment which 
is in the very capable hands of Dave Silvers and his 
committee, is promised to surpass that of the great 
Sacramento convention (and all those in attendance 
at that convention know that is some promise). 

Reservations are already being made for this all- 
star performance. Write at once to James H. McCabe, 
Manager, Hotel Pennsylvania, Seventh Ave., 32nd and 
33rd Sts., New York 1, N. Y. Rates are from $4 to $7 
for single rooms, $6 to $9 for double-bed rooms, and 
$7 to $12 for twin-bed rooms. 





COMMITTEE SUPERVISING THE NOMDA ANNUAL CONVENTION, JULY 19-21 


i 


Cn 





chairman, convention hall; George Purvin, chairman, pub- 4 
licity; standing, left to right—Sam Singer, chairman, exhibits; 


Sam Hutter, convention vice-chairman; Dave Silvers, chair- — 


man, entertainment; Frank Nemzer, publicity committee; R. H. 7 
Koch, executive secretary, NOMDA; Henry Storay, chairman, ~ 


registration; and Sam Stein, chairman, transportation. 


OFFICE APPLIANCES, 


May, 1948 





OFF 









































* THE IMPERIAL CRAFTSMAN 


A 


in 
lew ‘ 3 the naked eye. 
and ‘ ; 
hy, 


Sol , a 4 Imperial Leather Furniture Craftsmen know that it takes more than outside 
— a beauty to insure your customers of good service from the furniture they 
or 
— a . buy. Each step in the construction, from lhe bare frames and springs to 
‘ich ry al-malelilemallolollare mellem ololifiallle Mr Milclilel(-tohi aii Mil-iila'] loltlMeele-Miell olgelel tla 
cal . ' furniture designed for beauty and long lasting qualities. 
nce 


Imperial Leather Furniture is constructed so that the wearing qualities are 


built into the hidden parts of the furniture; the parts that are not visible to 


all- THE JUDGE‘S CHAIR 
abe, 


and 
» $7 
and 


FOAM RUBBER IN THE SEAT, BACK AND ARMS 





pub- ~ 
ibits; © 
hair- — 5 WEST 47th STREET me wew YORK 19 
R. H. © 


man, — A Complefse trrr€ of. Office Furniture: Sofas, Chairs, Swivel Chairs 


n. 


1948 OFFICE APPLIANCES, May, 1948 








ENGLISH FIRM IS A FAMILY ONE 


“Everything for the office’—from the finest avail- 
able furniture and fittings to a paper clip—is the slo- 
gan of Kidds Business Service, Ltd., operating in 
England’s largest county, Yorkshire, as well as in 
Newcastle-Upon-Tyne, and through associated com- 
panies, also in London, Sunderland and Stockton. 

E. W. Kidd, chairman of the whole Kidd concern, 
has three sons, John, Harold and David, as well as 
daughter Molly, working with him in different towns, 
so tnat the concern is entirely a family one. 

A few months ago, John Kidd, managing director 
of the newly-opened large premises in Leeds, spent 
some weeks in the United States, meeting many lead- 
ing American businessmen. His very happy stay in 
the states was only marred by one unfulfilled item in 
his travel diary—to call on the editor of OFFICE AP- 
PLIANCES, lack of time being the reason. 

A recent call at the new Leeds premises disclosed a 
copy of the latest OrricE APPLIANCES on the desk in 
John Kidd’s fine personal office. 

This office is a model of efficiency and comfort and 
has already been “sold” several times to customers 
wishing to modernize their businesses. 

In these new premises, the showroom is three times 
larger than that at the former store. Two walls are 
entirely of glass. Aisles of office furniture, linked up 
with every type of commercial machine and filing cab- 
inets, are well spaced for close examination. 

Space for window display is now increased eight 
times and there are four large managerial offices, — 
John Kidd’s, his manager’s, accounts department and 
sales manager’s. 

Instead of a warehouse, as formerly, in another 
part of the city, this is combined in the new premises, 
operating in the huge basement with easy ramps direct 
to the streets. In the large typewriter repair section, 
radio provides gay music. 

Lighting is of the high tension neon tube kind. 

John Kidd declares that he considers America 
ahead of Britain in office equipment at the present 
time. He says, also, that the American business people 
are much more keenly interested in securing the fin- 
est in office furniture, fittings and other commercial 
appliances generally. But, he added, it must be re- 
membered how conditions are against the British 
businessman at present. As these conditions improve, 
Mr. Kidd intends to introduce every latest office ap- 
pliance to customers. He hopes at some future date 
to make further visits to the United States. 

This large industrial centre—known as the city of 
101 trades, has a population of half a million, while 
that of Yorkshire is wel] over four million in an area 
of about 6,077 square miles. Leeds, situated centrally, 
draws thousands of customers from the smaller towns 
and rural or semi-rural districts. The numbers in- 
crease monthly as post-war transport conditions im- 
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prove—and will jump considerably again when the 
private motorist regains his gasolene allowance. 

A final note of interest about this well-known Kidd 
family is that four brothers (the fourth brother runs 
an advertising agency) and the sister, Molly, all serv- 
ed with the Forces during the recent world war.—- 
EFM —_—_—_—__——- 

GUTTERIDGE HEADS TYPEWRITER TRADES 

The Typewriter (and Allied) Trades Federation 
held an extraordinary general meeting in the Waldorf 
Hotel, Aldwych, London, on April 21 to adopt the 
new rules of the organization. These were approved 
and went into force immediately. 

The annual general meeting followed and was at- 
tended by 100 members. Bernard Lowthrop, the 
retiring president, presided. 

Elected were: 

President—Mancell Gutteridge. 

Vice-presidents—Claud Potter and W. L. Haig. 

Treasurer—Victor H. Wake. 

The incoming president is the first office supplies 
wholesaler to be elected head of the Federation. He 

















declares that he wishes to carry on the policy of 
co-operation and understanding between American 


and British office equipment interests as maintained 


by his predecessors, Arthur Pateman and Bernard 
Lowthrop. 

The Scrutineer, C.B. Pearce, announced that the 
successful candidates for the seven vacancies on the 
council are Stanley E. Cohen, A. E. Low, Arthur 
Pateman, W. E. Sculthorp, W. F. Sleath, W. Harold 
Spink and H. E. Stewart. 

W. H. Baker and J. S. Beeching were elected rep- 
resentatives of the general membership on the man- 
agement committee of the T. T. F. Benevolent Fund. 

Bernard Lowthrop, retiring president, gave an 
exhaustive survey of the year’s work and paid a 
tribute to his council, the committees, branch chair- 
men and honorary secretaries. 
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DIXIE COLONEL THREE-PLACE—303 


DIXIE COLONEL CHAIR—301 






































1e 
id Sure for Sales... Perfect for Profits 
ns 
V- 
on 
a The famous DIXIE CHROME PRODUCTS line of modern 
ed furniture commands attention wherever displayed...It’s one of 
“e your steady profit makers because all DIXIE CHROME furni- 
1e 
ture is progressively designed...for beauty, dependable sturdi- 
ness and economy for the modern office. Its established sales 
appeal is your assurance of a line worth every inch of the space | 
_ its display requires. Your profit margin is generous. Stock and 
display Dixie Chrome, and watch your sales curve up! | | 
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This LOOSE-LEAF 3 
Sales Policy Protects ee 


RULED FORMS 


The Dealers’ Future Profits! | sto *%° sec“ 


THONG BINDERS 
AND INDEXES 


AND INDEXES 


CATALOG BINDERS 
AND INDEXING 


RING GOODS 
SHEETS AND INDEXES 











VISIBLE BINDERS 
FORMS AND INDEXES 
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, Built Like a 
44 Skyscraper” 


WHERE ELSE 
Can Any Dealer Get All l, 





4 Extra Profits because of 
numerous exclusive items 


6 Single Source of Supply 
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ENGLISH FIRM OPERATES THREE STORES 


Americans visiting the industrial north of England 
in the months to come will be interested in a new 
type of stationery and office equipment store. 

Actually, there are three such stores—two operat- 
ing in Leeds, (one of the .great clothing manufactur- 
ing cities with a half million population) and the 
third in Harrogate, that delightful spa town with its 
world-famous curative waters and a population of 
about 60,000. All three are run by Sterling Stationers, 
Ltd., and carry the name in character lettering across 
distinctive pale primrose outside decoration. The 
name “Sterling” signifies the very high quality office 
goods stocked. 

These stores are outstanding examples of ingenious 
methods to obtain efficient and very attractive fittings 
out of waste materials—all at a time when Britain 
was practically starved of materials for any new en- 
terprises. So, a short time ago, the very young and 
enthusiastic Sterling Company, Ltd., gathered togeth- 
er all the scrap wood and composite material (made 
of sawdust and glue) which it could find, and pro- 
duced a number of strong, and not too large, display 
units. They had a compact surface and shaped back 
pieces to set off the goods, and a further easy-to-get 
stock was placed under a gay, coloured plastic cur- 
taining which ran across each front at the lower part. 

Americans will know only too well the British 
housewives’ slogan, ‘““Make, Do and Mend’’. Here, in 
these Leeds and Harrogate office equipment stores, 
it was put into intensive commercial use, yet no trace 
of the origin of the fittings can be seen—unless you 
are shown their backs. 

The display units are placed well apart against 
pale, but warm-toned walls, so that businessmen and 
women can examine the newest in office goods in 
plenty of space. Well-trained assistants are ready to 
answer all inquiries, for Sterlings make a point of 
stocking every “difficult” article first in the area. 

Sterlings carry, for one thing, the largest stock of 
inks in every color manufactured. This teams up with 
their large stock of analysis books for which coloured 
inks are needed. Envelopes, economy labels, perforat- 
ed address labels, new ideas in commercial letterheads 
(on an economy principle of paper saving), office 
stationery, files, graph papers, index strips and 
shields, postal wrappers, pens, ledgers of every type, 
diaries for general office use or for special trades, 
social stationery, pastes and gums,—all receive fre- 
quent and special display attention on the units. 

Warm and soft fluorescent lighting of pink and 
white combined has been installed. 

Sterling Stationers, Ltd., have chosen as managers 
for their stores—Mrs. W. Knepel at New Station St., 
Leeds; Miss M. Smith at the East Parade store, Leeds; 
and Mrs. E. Townend for the Harrogate business in 
Market Place.—EFM 
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AMSTERDAM FIRM RESUMES NORMAL OPERATIONS.—Top 
photo shows how Blikman & Sartorius n.v., 17 Rokin, Amster- 
dam, Holland, found their showroom at Arnhem in May, 1945. 
After the liberation, the quarters were used by the local tele- 
phone service. Below, the showroom, as restored and rebuilt 
by the company, well-known importers of stationers’ sundries, 
now the largest office appliance outlet (63x100 ft.) in Holland. 









ALEXANDER ERECTS NEW HONOLULU STORE 


The Kamaaina firm of Alexander Brothers, Ltd., 
will be moving into its own modern, new building to 
be located at 1683 Kapiolani Blvd., Honolulu, Hawaii, 
in the latter part of August. In addition, a branch 
office has been reopened at Wailuku, Maui. Another 
has been readied in Hilo, Hawaii, for a June 1 open- 
ing. 

Fred P. Alexander, president of the company, says 
that the organization’s move is 100 per cent in keep- 
ing with the progress of Hawaii. ‘““‘The reason we have 
decided to move from our old-time location at Alakea 
and Merchant Sts., to the Kapiolani ‘Miracle Mile,’ is 
because we believe we can better serve our cus- 
tomers there, with off-street parking and more ac- 
cessibility.”’” Special lighting and display arrange- 


(Turn to page 182, please) 






















NEW ALEXANDER BROS., LTD., STORE IN HONOLULU 
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WALSH, KICKELS HEAD PLANS FOR NSA; 
CONVENE AT CHICAGO SEPTEMBER 26-30 


The Chicago staff for the 1948 National Stationers 
Association Convention, to be held at the Stevens 
Hotel in Chicago, September 26, 27, 28, 29 and 30, is 
headed this year by Herbert J. Walsh as chairman 
and Gordon Kickels as co-chairman. Both Mr. Walsh, 
of Ace Fastener Corporation, and Mr. Kickels, of 
C. L. Barkley & Company, have had considerable: ex- 
perience in handling the details preparatory to a 
convention of the magnitude of the 1948 NSA session. 

Herbert Walsh served as co-chairman of the 1947 
Chicago convention committee. Widely known for 
participation in the Association and industry activites, 
he has been, in previous years, NSA vice-president 
in the field division and president of the Great Lakes 














HERBERT J. WALSH GORDON KICKELS 


Travelers Club. Co-chairman Kickels has also had 
an active career in Association activities and has 
served as president of the Great Lakes Travelers 
Club, chairman of the NSA golf committee in 1946, 
and co-chairman of the NSA hotel committee in 1947. 

Anticipating a record attendance at the 1948 con- 
vention, these leaders are formulating plans to pro- 
vide every necessary facility for the trade attending 
the Stevens Hotel conclave. 

Heads of the various committees for convention 
arrangements in addition to the general chairman and 
the co-chairman, are announced as follows: 

Banquet—Tom Gillice, chairman, Rockwell-Barnes 
Co.; Jack Asthalter, co-chairman, W. A. Sheaffer 
Pen Co. 

Ladies Entertainment—Ralph Maneval, chairman, 
A. W. Faber, Inc.; Kenneth Henderson, co-chairman, 
Carter’s Ink Co. 

Entertainment—James Lynch, chairman, Browne- 
Morse Co.; J. Herbert Johnson, co-chairman, Wilson 
Jones Co. 
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Golf—Harry Balch, chairman, Quality Park Enve- 
lope Co.; Russell Ragan, co-chairman, American Pad 
& Paper Co. 

Publicity—William J. Dalton, chairman, William 
J. Dalton, Advertising; Walter Lennartson, co-chair- 
man, OFFICE APPLIANCES. 

Prizes—R. A. Jonas, Jr., chairman, Oxford Filing 
Supply Co.; Ed Manning, co-chairman, Oscar N. Plot- 
kin, Joseph Plotkin and I. L. Lewis. 

Hotel—Brewster Towne, chairman, National Blank 
Book Co.; Al Aigner, co-chairman, G. J. Aigner Co. 

Exhibits—Ralph Maish, Jr., chairman, Dennison 
Manufacturing Co.; Folger Fellowes, co-chairman, 
Bankers Box Co. 

Reception—Maynard F. Westring, chairman, Mid- 
City Stationers, Inc.; D. A. MacDougall, co-chairman, 
Stationers Loose Leaf Co. 


NEW YORK O. E. D. COMMITTEES NAMED 


The Office Equipment Dealers of New York, N. Y., 
at their regular meeting on April 13, received the 
list of new committees, announced by President Jack 
Schwander, Desks, Inc., as follows: 

Nominating—Chairman, Ben Itkin, Itkin Bros., 
New York, N. Y.; George Clark, Clark & Gibby, Inc., 
New York, N. Y.; Alex W. Burkhardt, Victor Safe & 
Equipment Co.; Harry Goldman, Charles S. Nathan, 
Inc., New York, N. Y.; Joe Weiner, David Kramer, 
Inc., New York, N. Y.; Harry Alessi, Alessi Bros., 
New York, N. Y.; George A. Howland, All Steel 
Equipment, Inc.; Monroe Lakow, Samuel Lakow & 
Sons, Inc., New York, N. Y.; R. B. Booth, Leopold 
Company; H. A. Clemetsen, Office Furniture Ware- 
house Co., New York, N. Y. 

Arbitration—Chairman, Oscar Widman; Moe Tur- 
man, Metwood Office Equipment Corp.; Richard 
Berry, Berry, Dickie & Stettler, Inc.; Irving M. Levy, 
Art Steel Co.; Roland J. Freeman, manufacturers’ 
representative; Claud Allen, The Globe-Wernicke Co.; 
S. Nathan, Charles S. Nathan, Inc., New York, N. Y. 

Finance—Chairman, William Sproul, Clark & 
Gibby, Inc., New York, N. Y.; Seymour L. Nathan, 
Charles S. Nathan, Inc., New York, N. Y.; Joseph 
Wallace, manufacturers’ representative. 

Membership—Chairman, George B. Wray, manu- 
facturers’ representative; R. B. Booth, Leopold Co.; 
Seymour L. Nathan, Charles S. Nathan, Inc., New 
York, N. Y.; Ben Itkin, Itkin Bros., New York, N. Y.; 
George Clark, Clark & Gibby, Inc., New York, N. Y. 

John Mossman, Desks, Inc., chairman of the golf 
committee, announced the dates of five golf tourna- 
ments. 

Sympathy of the entire membership was voiced in 
the passing of an “old timer,’ David S. Peterson, 
Danes, Dancker & Sellew, Inc., New York, N. Y. 
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=A NEW DOUBLE-DUTY DESK 


Allows two persons to work efficiently. Each side has two 

large letter size, Air-flo filing drawers . ; . operates 

smoothly and quietly. . . . Center drawer tray for pens, 

clips and pencils... heavy gauge steel construction -- - 

it linoleum top and streamlined aluminum edging. Green or 
~~ Cole gray. 


No. T2-1002. 31” high, 55%” wide, 30%” deep $139° 
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: 20% higher in Denver und West of Rockies. 


. oe) i - STEEL EQUIPMENT COMPANY 
1948 285 Madison Avenue, ‘New York 17, N. Y. 





















FOLLOW BLOCKS 


75¢ 
ADDITIONAL 


MADE FOR 
ANY SIZE 


FILE 












CHECK SIZE—No., 1941L 


Transfer your records into: low cost Pronto files and use 
your expensive steel files over and over again. 


STURDY CONSTRUCTION 
So that Prontos will stand abuse, they are built of 275-lb. 
test corrugated board and reinforced with steel not only 
on the shell but at the four corners of the drawers as well. 


SAVE FLOOR SPACE 
They are constructed so that you can interlock them into 
solid units and stack them as high as the ceiling thereby 
saving valuable floor space. 


LOCATE YOUR RECORDS EASILY 
No more need of fussing and fuming. When Pronto files 
are used you can get at all records just as easily as if they 
were in your regular active files. 
BEAUTIFUL AP?EARANCE 

Pronto files are beautiful in appearance, finished in an 
attractive olive green. The steel drawer front matches 
your regular active office files. 





inside Dimensions Price 


Ne. Suggested Uses Width Height Length Single Carton 
1210L tletter Size 12% 10% 24 $3.85 $3.75 
1510L tlegal Size 15%, 10% 24 4.85 4.75 
109L Invoices 107%, 83, 24 3.40 3.30 
108L *2 Rows 8x5 Forms 107/, 83/, 24 3.65 3.55 
1941L Drafts or Checks 9% 4, 24 2.60 2.50 
1941M Checks 9%, 4% 18 2.55 2.45 
1841L Deposit Slips 8%, 4, 24 2.60 2.50 
173114 Tabulating Cards 7 3%, 24 2.55 2.45 
1961L Record Cards o"% 6 24 3.10 3.00 
19714 Freight Bills 9V,— 7 24 3.10 _—_3.00 
18511 5x8 Forms 83, 5%, 24 2.85 275 
1245L *4x6 Cards (2 Rows) 12%/s 5 24 3.40 3.30 
103L *3x5 Cards (2 Rows) 107%/, 34, 24 3.35 3.25 
104L Checks 10% 4, 24 3.35 3.30 
1212M tledger Sheets 12%, 12% 18 5.80 _5.70 


*These numbers have divider oartitions which are removable. 
+Packed 6 to a carton—all others packed 12 to a carton. 


285 Madison Avenue 
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Prontos Installed at the Underwood-Elliott Fisher Co. 








PRONTO FILE CORPORATION 


New York 17, N. Y. 
















"YOU'LL FIND 
A PLEASANT SURPRISE 
on YOUR DESK’ 
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PHILADELPHIA STATIONERS’ GROUP HEARS 
NATIONAL BLANK BOOK PRESENTATION 


Forty members of the Stationers Education Associ- 
ation in their regular meeting at the Robert Morris 
Hotel in Philadelphia, Pa., on April 21 listened to a 
presentation of visible record keeping products of 
the National Blank Book Company under the direc- 
tion of George E. Harscheid. 

The Association, a success from its inception in the 
Fall of last year, is composed of the younger men, 
from both inside and outside sales forces of stationers 
in the Philadelphia area—salesmen who are sincere 
in their desire to gain a full knowledge of the 
products they handle in order to do a better selling 
job and render a better service to the customers they 
serve. 

President Ernest Abe, Jr., William F. Murphy’s 
Sons Company, Philadelphia, Pa., announced that 
visitations would be held on May 13 and 14 at which 
time members will be conducted through the plant 
of The Esterbrook Pen Company. The next regular 
meeting will be held on May 27 and, with the ex- 
ception of July and August, an interesting and in- 
structive program is planned for the balance of the 
year. 





Introduce National Blank Book Men 


President Abe then introduced George E. Harscheid, 
National Blank Book Company, who complimented 
the group highly on their fine spirit of co-operation, 
good fellowship and their desire to absorb all the 
knowledge they can of the products they sell. 

He then introduced Bill Lindenberger, New York 
branch manager, National Blank Book Company, who 
expressed his pleasure at having the opportunity of 
getting acquainted with the group. Declaring that 
acquaintanceship and co-operation between manu- 
facturers’ representatives and dealers’ sales forces is 
an important factor and helpful in the sale of their 
products, he stressed the point that knowledge of 
products is essential to successful selling and servicing 
of accounts. 

In introducing the topic of the evening, ‘Visible 
Records As A Door Opener,’ he urged salesmen to 
become expert in at least one phase of the business 
and suggested that visible record keeping installation 


can be used successfully as a door opener in a good 
many cases. Becoming an expert and being in a posi- 
tion to give expert advice on visible record keeping 


equipment is, in his opinion, on of the best methods 
of opening doors by rendering a service, getting 
acquainted with prospects, making a favorable im- 
pression and thus a good beginning. He concluded 
with a word of advice, saying there are two spirations 

inspiration and perspiration—and remarked that 
success can be attained by generous use of both. En- 
thusiasm too, is important, he declared. 

At this point Mr. Harscheid demonstrated the usec 
of visible records and told of their time-saving value. 
He, too, urged salesmen to use them as a door opener, 
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SEEK SALES EDUCATION—The Station- 
ers Educational Assn. meeting at Robert 
Morris Hotel, Philadelphia, Pa., April 21. 
A group seeking education on products 
for which members are salesmen. 
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citing a number of cases where stationers’ salesmen 
were successful in that respect, gaining customer’s 
confidence and, subsequently, selling him many other 
products as a result. 


Hear Paul F. Steever 

He then introduced Paul F. Steever, store manager | 
of the Office Equipment Company, Harrisburg, Pa. 
“I am certain that any salesman who really likes — 
this stationery business, and who will really make 
an honest effort to sell visible finders will, in a very | 
short time, wonder why he has been passing up this 
opportunity so long,’ declared Mr. Steever. “I know | 





THE SPEAKER—Paul F. Steever, Office Equipment Co., Har- 

risburg, Pa., with National Blank Book Co. presentation. He 

was the featured speaker for the Stationers Educational | 
Association meeting April 21 at Philadelphia, Pa. 


of nothing in the stationery field that can do more | 
to build customer approval and customer good will 
than a good visible installation. It not only builds 
a salesman’s reputation, but better than that, it builds 
his confidence in himself.”’ 

At the conclusion of Mr. Steever’s talk, colored 
lantern slides were shown of each type of visible 
record keeping equipment. Mr. Harscheid then dem- 
onstrated each article of visible record keeping equip- 
ment, going into complete detail of the use and appli- 
cation of each product. After thanking his audience 
and expressing the hope that the evening’s demonstra- 
tion might prove profitable, he concluded by saying 
that the key to commercial equipment market is a 
sincere desire to serve the customer. 

Officers of the Association are: president, Ernest 
Abe, Jr., William F. Murphy’s Sons Company; first 
vice-president, Thomas J. Crilley, Jr., Yeo & Lukens | 
Company; second vice president, William J. Boileau, 
Roth Brothers; secretary, E. Robert Whitesel, The 
Brooks Company; treasurer, Peter S. O’Connor, Shan- 
ahan & Company, all of Philadelphia, Pa. 
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“I’ve carried NEVA-CLOG for years. Always 
did a nice business with it, but—Listen to this! 

“Now I’m selling three times as many machines 
and a hundred times as many staples—nice, clean, 
easy, profitable business. Here’s how it happened: 

“Few months ago a local dry cleaner came in 
here and said, ‘Joe, couldn’t I use a plier type 
stapler to fasten my identification tags?’ I showed 
him NEVA-CLOG S-100. He bought four. 

“That sure put me in the staple business! Now 
I’ve got three other dry cleaners, two laundries and 
a super market using ‘em. Putting out NEVA- 
CLOG and then supplying staples is like buying 
gilt edge bonds and clipping the coupons. 

“I’ve found a little gold mine. Name?... 
NEVA-CLOG.” 


There are a multitude of uses for NEVA-CLOG. 













yuilds ° ° 
anil In offices, of course. But, Mr. Stationer, right close 
by you are other businesses that could use NEVA- 
o— CLOG staplers—and staples by the thousands. 
dem- FOR DRY CLEANERS AND DYERS + LAUNDRIES + FLORISTS 
quip- FLORISTS... MARKETS + BAKERIES > AND MANY OTHERS 
uppli- 
ee. WE'LL HELP YOU FIND A “LITTLE GOLD MINE“ 
aying | We'll call on your local es- their source of supply. 
in 5 tablishments for you—and Let us do this job for you. 
refer the businessto you. First come, first served! 
rnest Sendusthenamesandad- Who wants this easy, 
first FOR dresses in your area and profitable business? Use 
ikens | we'll mail them a special thecoupon belowto sen 
ARKETS * "LI mail th ial th bel d 
ileau, | M ‘ bulletin on the advan- for sample bulletin and 
The | tages of NEVA-CLOG form on which to list 
Shan- | —andtellthem you are names and addresses. 





NEVA-CLOG PRODUCTS, Inc. 
BRIDGEPORT 1, CONN. 


Neva-Clog Products, Inc. ( 


: 
I 
506 Logan Street, Bridgeport 1, Conn. 
j 


Sirs: Send me information regarding Neva-Clog Staplers. 
! 


NAMB ........csccrcccccccccccccccccccccssccccessevcccesecesoeceses j 

I es citeasin.s-snenenieesepysoes soem 

CATV oo ccccorcrrvessecercccccenccegencoes STATE. .........0s00eee0s j 
Lame Me) 

MY JOBBER'S NAME IS...........0...cccseceeeeeeeeeeseeeeaeenees 

MY JOBBER'’S ADDRESS IS.................cceeeeeeeeeeenees 825! 
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STATIONERS 12:30 CLUB HOLDS SESSION 


The regular monthly meeting of the Stationers 
12:30 Club of New York was held on Monday even- 
ing, April 19, at the Advertising Club, New York, 
N. Y., with an attendance of more than 60 members 
and guests. 

President Jerome J. Savage, Carter’s Ink Company, 
called upon Sam Libien, Libien Press, Inc., New York, 
N. Y., governor of NSA District No. 13. Governor 
Libien announced that a meeting of the Stationers 
Association of New York would be held on Wednes- 
day evening, April 21, at the Hotel Pennsylvania, 
New York, N. Y. Declaring that the meeting was for 
stationers only with the purpose of reorganizing and 
revitalizing the Association, he urged all stationers, 
both wholesale and retail, to be on hand to take an 
active part in the proceedings. 

President Savage then appointed Louis Wachtel, 
American Lead Pencil Company, and Charles P. Epi- 
fino, manufacturers’ representative, co-chairmen of 
the entertainment committee with Sig H. Engleberg, 
Eagle Pencil Company, lending his assistance. The 
committee’s immediate task was to complete arrange- 
ment for the club’s annual outing in June. Negotia- 
tions were started to hold the affair at the Engineers 
Golf Club, Long Island, N. Y., on Thursday, June 10. 

Gerard D. White, Acco Products, Inc., editor of the 
Club’s monthly bulletin, ‘Stationery Whitems’’, 
thanked members for their generous contribution of 
news items and urged them to keep up the good work. 

Treasurer Dwight N. Briggs, Sun Rubber Company, 
announced that the treasury was in fine shape and 


took occasion to introduce the following guests: 
Geoffrey L. Pippette, Carter’s Ink Company, and 
Henry Hirsch, Tower-Crossman Corporation, New 
York, N. Y. 


PHILADELPHIA STATIONERS VISIT ALLENTOWN 

The Philadelphia Stationers Association convened 
at Allentown Pa., for the April 15 meeting. A high- 
light of the trip was a visit to the store of Joe Roberts 
at Allentown. 

Many Penn-Mar-Va members made the trip, in- 
cluding President Earl Prentzel and members George 
Leonard, Dick Graff, John Basford, Stan Woodruff, 
Bill Vogel, Jack Pinkerton, George Harsheid, Johnny 
Kerns, Ed Moore, Stanley Wright, Ed Johnson, Mike 
Snyder, Max Witz, Henry Guth, Bill McCully, Chris 
Tomford, Bill Corbett, Ed LaGasse, Dick Young, Jim 
Curran, Jim Shearman and Ben Wachtel. 

President Larry Herr was in charge of the Phila- 
delphia group, which made the trip by bus. 


REGULAR MONTHLY MEET- 

ING OF OFFICE MACHINE 

DEALERS ASSN. OF PENN- 

SYLVANIA, NEW JERSEY AND 

DELAWARE AT ST. JAMES 

HOTEL, PHILADELPHIA. PA.. 
APRIL 19 
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BAINBRIDGE, KIMPTON & HAUPT, INC., 
103 YEARS OLD; HOLD ANNUAL DINNER 

The annual dinner of Bainbridge, Kimpton & 
Haupt, Inc., of New York, N. Y., was held at the 
Downtown Athletic Club on Friday evening, April 16. 
The affair was in celebration of the 103 years of the 
company’s history, recalling its founding in 1845. 

The program, while informal, included a number 
of enjoyable numbers. Among these was a “Quiz Kids’”’ 
program, unexpectedly drawing upon the talent of 
‘kids’ long associated with the company. 

Talks were given by Mortimer H. Chute, Jr., presi- 
dent and treasurer; Alfred D. Olena, company counsel, 
and a number of the directors. 

Officers of the company include beside President 
and Treasurer Chute, Lester C. Milton, vice-president 
in charge of purchases; Melville G. Wheeler, vice- 
president in charge of sales; and Ivan E. Olsen, assis- 
tant treasurer and secretary. 


STATIONERS 12:30 CLUB PLANS OUTING 


The Stationers 12:30 Club of New York will hold 
their Annual Outing on Tuesday, June 15, at the 
Engineers Golf Course, Roslyn Harbor, Long Island, 
N. Y. A high noon breakfast will be served, augment- 
ed by refreshments during the day. A beef steak din- 
ner in the evening will round out the day. Outdoor 
sports, including baseball and golf, will be on the 
day’s program. 

Louis Wachtel, American Lead Pencil Company, is 
chairman of the ticket committee, and R. W. Mueller, 
The Esterbrook Pen Company, chairman of the golf 
committee. 


SUPPLY SHOW HIGHLIGHTS OMDA MEET 


Introduction of the Supply and Accessory Display 
Show highlighted the regular meeting of the Office 
Machine Dealers Association of Pennsylvania, New 
Jersey and Delaware held April 19 at the St. James 
Hotel, Philadelphia, Pa. 

President Charles C. Savery, Typewriter Mainten- 
ance Company, Philadelphia, not only acclaimed the 
program efforts of E. C. Wick, Wick & Rouillot, 
Norristown, Pa., but also had the pleasure of present- 
ing the guests and display representatives. 

Irving R. Ritchie, Typewriter Distributors, Inc., 
New York, N. Y., president of NOMDA, was intro- 
duced by Ed J. Toussaint, Central Duplicator & Type- 
writer Company, Camden, N. J. President Ritchie’s 


address elaborated upon the country-wide interest in 


the local association. He discussed matters of associ- 


ation policy, Federal Trade Commission rulings and | 
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yn the Correct seating—which means a Goodform 
ny, a Aluminum Chair, adjusted to each individual— 
ueller, is a paying proposition. Take a man making $1.50 
e golf an hour. In an uncomfortable chair, he tires 
quickly, has to get up frequently for relief. Give 
him this comfortable Goodform and he’s bound 
ET 
isplay to spend at least 15 minutes more a day at pro- 
Office ductive work. Results pay for correct seating in 
New six months, or less. 
James 
inteiia Goodform is lower in lifetime cost than any 
2d the other office chair you can buy. After years of 
tne service, it is just as comfortable and good-look- 
esent- Pa : : 
. ing, just as light and strong, as it was when new. 
Inc., Welded aluminum never gets splintery or rickety. 
bowpot The satin-smooth anodic finish stays bright and 
' 4 * rs attractive. In short, figured on its long useful life, 
est in a Goodform Adjustable Aluminum Chair costs 
1sSoci- you less than two cents per working day. 
s and 


See this Goodform No. 2125, the man’s chair, 
-t GF dealers and branches. Now available for 


prompt delivery. This advertisement is being 


Ya run in leading office maga- 
zines to help GF dealers seli 
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425 East Dennick Ave. Chair shown is Goodform No. 2125 \ 
YOUNGSTOWN 1, OHIO 
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the added meaning and benefits of NOMDA. 

The Supply and Accessory Display Show taxed the 
capacity of the Windsor Room and was made possible 
by the co-operation of the following exhibitors: 


Rivet-O Mfg. Co. Chicago Cash Reg. Parts Co. 
Peerless-Imperial Co. Ames Supply Co 

Rudco Mfg. Co. Office Machinery Co. 

Kol Sales Division Edward Noll Co 

Milo Harding Co. Office Specialties Co 
Budlew Products Co. American Checkwriter Co 
Tiffany Stand Co. Underwood Corp 

NuTone, Inc. Remington Rand, Inc 
Safeguard Corp. Speed-O-Print Corp 

Elliott Addressing Mch. Co. R. C. Allen Bus. Mch., Inc. 
Clary Multiplier Corp. Typewriter Maintenance Co. 
Royal Typewriter Co. Adjustable Table Co 


Among the welcomed guests were Harry Mensing 
of the Underwood Corporation and Bud Bills of the 
Ames Supply Company. 


N.A.C.A. SPONSORS CLEVELAND BUSINESS SHOW 

A business show sponsored by the Cleveland Chap- 
ter of Association of Cost Accountants at the Hotel 
Carter, Cleveland, Ohio, on April 13, 14 and 15 at- 
tracted an attendance of from 4,000 to 5,500 persons. 

This was the first business show held at Cleveland 
since 1940. R. S. Frownfelter is president of the Cle- 
veland Chapter of the N.A.C.A. sponsoring the ex- 
position, which attracted additional acclaim in that it 
was telecast twice over the Cleveland television sta- 
tion WEWS. 

In arranging for the show, approximately 28,000 
users of office equipment forms and devices in north- 
ern Ohio were contacted by direct mail. 

Burroughs Adding Machine Company displayed their 
new merchandise in gray finish, including the new Bur- 
roughs chair. 

Marshall-Smith, Inc., exclusive dealers in Post- 
index visible records, had a display of all-gray equip- 
ment with special visible record application. As ex- 
clusive dealers in the Lincoln desk line, the firm 
demonstrated this line together with the Taylor chair 
especially finished to match the new line of commer- 
cial desks. Joel W. Smith, president, and R. M. Fraser, 
vice-president, arranged for the Marshall-Smith, Inc., 
exhibit, assisted by department heads, including Russ 
Thompson in furniture, Robert Clowes in Master- 
Craft division and W. P. O’Brien in Postindex section. 

A dinner and technical session were arranged for 
the evening of April 15, addressed by Arthur C. Hor- 
rocks, public relations counsel of the Goodyear Tire 
& Rubber Company, who spoke on ‘What is Wrong 
With Work?” 

Exhibitors at the show were: 


Addressograph-Multigraph chines Corp 

Corp. Marchant Calculating Ma- 
Burroughs Adding Mch. Co. chine Co. 
Cummins Co. Marshall-Smith, Inc 
R. S. Deener Systems Co. Monroe Calculating Machine 
A. B. Dick Co. Co. 
Dictaphone Corp. McBee Co. 
Diebold, Inc. Perma-Bilt Equipment Co. 
Ditto, Inc. > Standard Service Bureau, 
Duplicator Sales & Service Inc. 
Felt & Tarrant Mfg. Co. Stromberg Time Corp. 
Friden Calculating Machine Telatotal Sales Co 

Agency. The Todd Co. 
W. A. Helms, Inc. Uarco, Inc. 
International Business Ma- Underwood Corp 
N. A. C. A. BUSINESS 

SHOW 


1. Marshall-Smith, Inc. 
2. Burroughs Adding 
Machine Co. 

3. R. S. Deener Sys- 

tems Co. 

4. International Busi- 
ness Machines 
Corp. 

5. Marchant Calculat- 
ing Machine Co. 

6. The McBee Co. 

7. National Cash Reg- 
ister Co. 

8. Shaw-Walker Co. 

8. Duplicator Sales & ™ 
Service. is 
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No. 890 LETTER BOX FILE 


An Amfile adaptation of an old-timer. Stands upright or lays 


flat. Has dozens of uses on desk or work table. Equipped with 
alphabetical index. Pull tab at back. Strong suit-case catch 
keeps out dirt. Finished with marble paper, orange back. 
Packed 12 to carton. 
Per doz. Gross lots 

No. 890—Letter Size, A-Z, 16 division $17.00 $15.50 per doz. 
No. 891—Letter Size, 1-31, 31 division ..... $19.50 $18.75 per doz. 
No. 892—Cap Size, A-Z, 16 division GIFT eo $19.00 per doz. 


No. 893—Letter Size, A-Z, double thick 
(Jumbo) 25 division $25.50 $24.50 per doz. 


No.894—Cap Size, A-Z, double thick 
(Jumbo) 25 division $29.75 $28.50 per doz. 


No. 899—Similar to No. 890 but made of steel ..$ 2.70 each 


No. 420 es : 
PERSONAL FILE —— 
A roomy file for everyday >No. 710-A TRANSFER FILE 


Ceo eae Heavy construction with cloth hinge and 
income tax data, etc. Comes pull. Covered in marble paper. Letter size. 
with letter size alphabetical Outside size 10%” high 7%” wide, 1314” 
and monthly folders, a 3-year deep. Packed 12 to carton. 


on pag regia Retails at $1.55. $15.35 per doz. $175.20 per gross. 


d Ss e 9 3 

blue, ‘brown, greet, ivory, No. 12105 TRANSFER FILE 

re eg. enon ga Similar to above but medium construction 

—s ; : 5%” wide, 12%” deep. Packed 12 to carton. 

Nationally advertised at $2.25 ith webbing pull. Outside size 10%” high, 
Retails at $1.35. $13.50 per doz. $145.80 per gross. 


aa ee ai ee 


All prices higher west of Rockies and in Canada 


AMBERG FILE & INDEX CO. 
1608 Duane Blvd., Kankakee, III. 
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ANNUAL BANQUET CELEBRATING 25TH ANNI- 

VERSARY OF NATIONAL ASSOCIATION OF 

COLLEGE STORES, HELD AT 25TH ANNUAL CON- 

VENTION, HOTEL PENNSYLVANIA, NEW YORK 
CITY, APRIL 18-21 


COLLEGE STORES GROUP 
HOLDS RECORD BREAKING 
25TH ANNUAL CONVENTION 


OPPING ALL PREVIOUS attendance records 

with a registration of more than 1,000, the 
twenty-fifth annual convention of the National Associ- 
ation of College Stores was held in the Pennsylvania 
Hotel, New York, N. Y. Beginning on Sunday, April 
18, and continuing through Wednesday, April 21, a 
full schedule was presented each day. A fitting climax 
to the celebration of the Association’s silver anniver- 
sary was the annual banquet held on Wednesday 
evening, attended by notables who were hosts of the 
Association’s first meeting. 

Panel discussions made up the greater part of the 
program wherein top speakers and discussion leaders 
in the fields of manufacturing, publishing and store 
management discussed the latest ideas, developments, 
advances and methods in college store management. 


Exhibits Are Well Handled 

The exhibits of leading manufacturers and publish- 
ers were attractively laid out and numerous courteous 
attendants were on hand at each booth, eager to give 
helpful information and demonstrations of their 
products. 

Sunday was devoted to registration and business 
meetings of the various committees, ending with a 
mixed party given by the exhibitors at 7 o’clock in 
the evening in the Salle Moderne Room. 

On Monday morning at 9:30 a. m. the first general 
session was called to order by President A. W. Little- 
field, Barnes & Noble, Inc., New York, N. Y., and the 
address of welcome was given by A. E. Knutson, 
Teachers College Book Store, Columbia University, 
New York, N. Y., chairman of the convention com- 
mittee. 

A panel discussion on “Store Planning’ followed 
under the chairmanship of Sam Hanna, Sam Hanna’s 
Book Store, Depauw University, Greencastle, Ind. 
Other members of the panel were Ken White, store 
planning expert, Ken White Associates, New York, 
N. Y.; Dempster S. Passmore, University of Chicago 
Book Store, Chicago, Ill.; and Walter DeGroft, San- 
ford Ink Company. 

Committees Are Named 


After the first general session, president A. W. 
Littlefield announced the following committees and 
their chairmen: 

Nominating—Chairman, Norman Gay, Boston Uni- 
versity Book Stores, Boston, Mass.; Helen Jenkins, 
Union College Book Store, Schnectady, N. Y.; and 
Lyle Goss, University Book Store, Seattle, Wash. 

Constitution—Chairman, Herbert H. Hays, Berea 
College Store, Berea, Ky.; Lou L. Ivey, Students Sup- 
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ply Store, Raleigh, N. C.; Ed C. Rather, University 
Co-operative Society, Austin, Texas. 

Membership—Headed by John Jenkins, St. Louis 
University Stores, St. Louis, Mo. 

Resolutions—Headed by Johnny Johnsen, Nebraska 
Book Company, Lincoln, Nebraska. 

Honorary Awards—Headed by Lon L. Ivey, Stu- 
dents Supply Store, Raleigh, N. C. 

Hospitality—-Chairman, Sarah Hammond, Wash- 
ington University Quad Shop, St. Louis, Mo.; Mrs. 
Helen Jenkins, Union College Book Store, Schnec- 
tady, N. Y.; Helen Amberg, Colgate University Cam- 
pus Store, Hamilton, N. Y.; Frances M. Meekin, 
Student Co-op, Genesco, N. Y.; Charlotte M. Fetter- 
man, College Co-op Book Store, Buffalo, N. Y.; Mary 
A. Harrington, Cortland State Book Store, Cortland, 
N. Y.; Helen Bradstreet, Simmons Co-op Store, Bos- 
ton, Mass; and Ola I. Twerell, Fenn College Book 
Store, Cleveland, Ohio. 

Convention—Chairman, Arnold Knutson, Teachers 
College Book Store, Columbia University, New York, 
N. Y.; A. W. Littlefield and Elsa Lichtenstein, both 
of Barnes & Noble, Inc., New York, N. Y.; H. W. 
Bentley, Arnold Swensen and Carl Forsberg, all of 
Columbia University Book Store, New York, N. Y.; 
Bea Hacker, Brooklyn College, New York, N. Y.; 
Annette E. Hirschman, Hunter College, New York, 
N. Y.; W. K. Ackerman, New York University, New 
York, N. Y.; Father Joseph O’Connor, Fordham Uni- 
versity, New York, N. Y.; Frank Newman, Manhattan 
College, New York, N. Y.; Ernie Menks, Hempstead 
College, New York, N. Y.; and Morris S. Jacobs, City 
College of New York. 


Hear President Littlefield 


Promptly at 1 o’clock luncheon was served in the 
Manhattan Room after which President A. W. Little- 
field gave his address. After the presidential report, 
he sketched briefly the progress of the Association 
from its conception 25 years ago, calling attention to 
progress made and asked for still greater achieve- 
ments by following modern ideas and methods. De- 
claring that future developments of the Association 
rests with its members, he urged them to put forth 
greater efforts toward that end. In conclusion, he 
thanked all committees for their splendid co-operation 
in making their twenty-fifth anniversary convention 
the most successful in the history of the Association 
and urged those in his audience who were not mem- 
bers to seriously consider joining the group. 

The afternoon was devoted to two panel discussions, 











(Turn to page 146, please) 
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PIMPERIAL'/ —\” WRITEMASTER "2330" 
k 

\ 


does away 
with the nuisance 
of typewriter-slip . 


When you cure a patient of arthritis 
and leave him with palsy—it isn't much 
of a cure. 






FA PELR ANTE 





When you cure carbon paper of curling 
and leave it with typewriter-slipitis— 
it isn't much of a cure, either. 


IMPERIAL WRITEMASTER plastic- 
treated carbon licks both ailments— 
CURL and SLIP. 


And that isn't half of it. IMPERIAL 
WRITEMASTER is the cleanest, sharp- 
est-reproducing executive-quality 
carbon money can buy. It is the 
Cadillac-line of carbon. It is the 
long-profit line for quality Dealers. 


Write yourself a chunk of long- 
green profits with WRITEMASTER. 
Write today for samples and prices. 


PEERLESS-IMPERIAL CO., INC. 


General Office and Factory: 28 Peerless Place, Newark 5, New Jersey 
: New York Office: 7,321 Broadway * Chicago 2, 179 W. Washington Street 
Detroit 18, 37 Linden Street, River Rouge, Michigan 


OFFICE APPLIANCES, May, 1948 97 























l. New Officers and Directors of KOMDA. Seated: Irwin Vincent, 
Western Typewriter Co., Topeka, president; Charles Stark, Sa- 
lina Office Supply Co., Ist vice-president; Harley Rhoads, North- 
western Typewriter Co., Hays, Kans., 2nd vice-president; Jap 
Frazer, Crane & Co., Topeka, Kans., secretary-treasurer. Standing 
directors: A. S. Kopietz, Business Equipment Co., Wichita, Kans.; 
Don Greever, Hutchinson Typewriter Co., Hutchinson, Kans.; James 
Walker, Garden City, Kans.; Otto Janzen, Central Typewriter Co., 
Salina, Kans.; Art Yeager, Concordia, Kans.; Jim McClure, Coffey- 
ville, Kans.; Wilbur Walker, Wilbur E. Walker Co., Wichita, Kans. 

2. Seated: M. C. Hobbs, Office Machine Mart, Kansas City, Mo.; Vern 
Peterson, Peterson Office Machine Co., Lawrence, Kans.; James 
P. Ward, Shipman-Ward Mfg. Co.; Wilbert Johnson, State Type- 
writer Co., Topeka; Standing: Lyddon Lee, Office Machine Mart, 
Vito Randazzo, General Typewriter Co., Kansas City, Mo.; Leo C. 
Horal, Denver Typewriter Co., Denver, Colo.; Roy Shoup, Reming- 
ton Rand Inc., Cleveland, Ohio; L. W. Barger, Safeguard Corp., 
Kansas City, Mo. 

3. Mrs. Don Greever, B. M. Didde, (partially hidden), Didde Office 

Supply & Printing Co., Emporia, Kans.; Mrs. Didde, Don Greever, 

Hutchinson Typewriter Co., Hutchinson, Kans.; Mrs. Irwin Vin- 


KOMDA HOLDS TWO-DAY TOPEKA ASSEMBLY 

The first annual meeting of the Kansas Office Ma- 
chine Dealers Association was called to order in the 
Jayhawk Hotel, Topeka, Kans., on Sunday afternoon, 
April 18, by Irwin Vincent, Western Typewriter Com- 
pany, Topeka, convention committee chairman. Mr. 
Vincent turned the session over to Don Greever, Hut- 
chinson Typewriter Company, Hutchinson, Kans., 
president of the state association, who conducted a 
brief business meeting. 

In the role of first speaker on the program, Burns 
Marvil, Ames Supply Company, handled with skill 
the difficult task of interpreting the recently promul- 
gated ‘“‘Trade Practice Rules for the Office Machine 
Marketing Industry.” Mr. Marvil said that violations 
of the rules, whether intentional or not, are not sub- 
ject to FTC action unless complaints are filed. Then 
an investigation is made and a cease and desist order 
issued. Continued violations make the violator subject 
to penalty. Appeals can be made and will probably 
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cent; Irwin Vincent, Western Typewriter Co., Topeka, Kans., 
president-elect of the Kansas Office Machine Dealers Association. 

4. Otto Janzen and Don Janzen, both Central Typewriter Co., Salina, 
Kans.; Mrs. Don Janzen, Mrs. Harley Rhoads, and Harley Rhoads, 
Northwestern Typewriter Co., Hays, Kans. 

5. Elmer F. Beth, University of Kansas School of Journalism, Law- 
rence, Kans.; Mrs. and Mr. Charles Galt, Topeka, Kans.; P. K. 
Dodderidge, Kansas University Extension, Lawrence, Kans. 

6. Irwin Vincent, Western Typewriter Co.,° Topeka, Kans.; Mrs. and 
Mr. J. C. Frazer, Crane & Co., Topeka, Kans.; Sam Payne, Enid 
Typewriter Co., Enid, Okla. 

7. Ross Swain and Tiny Parker, both Underwood Corp.; Maurice 
M. Newmark, Marstan Typewriter Co., St. Louis, Mo.; Bob and 
Vito Randazzo, General Typewriter Co., Kansas City, Mo.; George 
Witzel, Royal Typewriter Co. 

8. K. C. Spaeth, Salina Office Supply Co., Salina, Kansas; M. E. 
Chatfee, Chaffee Office Machine Co., Kansas City, Mo.; G. F. 
Jones, Jones Office Machine Service, Kansas City, Mo.; T. D. 
Elliott, Remington Rand Inc., Topeka; C. M. Stark, Salina Office 
Supply Co.; Torrence Field, Field’s Typewriter Co., Dodge City, 
Kansas. 


be found acceptable if the dealer can prove that he 
acted in good faith. 

During the question-and-answer period following 
the address it was revealed by Jim Ward, Shipman- 
Ward Manufacturing Company, that rules on rebuilt 
and reconditioned machines apply only to machines 
sold and not to those rented. 

New Officers Elected 

Before adjournment the nominating committee’s 
report was heard. As no nominations were made from 
the floor, a motion was unanimously approved that 
the committee’s report be accepted and the following 
officers be declared elected: Irwin Vincent, Western 
Typewriter Company, Topeka, president; Charles 


Stark, Salina Office Supply Company, Salina, first 
vice-president; Harley Rhoads, Northwestern Type- 
writer Company, Hays, second vice-president; Jap 


Frazer, Crane & Company, Topeka, secretary-trea- 


surer. 
Sunday evening was heavily scheduled with inter- 
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John Doe & Co. 
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Let these 


Silent Salesmen 


work for YOU 


Your Name, Address and Phone Number 


GO HERE 





| Every dealer wants more of the prestige 
created through advertising. Here is one 
practical way in which to achieve it— 
WITHOUT COST. Sell the MONARCH 
BRAND Quality Paper Fastening Devices 
in YOUR OWN Special IMPRINT BOXES. 
Reorders flow in to you naturally. 


You can have your Own Imprint Package 
_ WITHOUT CHARGE by merely ordering 
a minimum quantity of staples, clips or pins. 
The minimum quantity is: STAPLES—200 
| boxes; CLIPS—100,000 of a single size; 
PINS—100 pounds of one type. Stock 
your shelves with quality products in eye- 
compelling packages, imprinted with your 
NAME, ADDRESS and PHONE NUMBER. 

Boxes for staples and pins available in a variety of 
| colors. Remember—you can sell your firm name 
WITHOUT ANY EXTRA CHARGE if you buy a 
minimum quantity of STANDARD Staples, Clips 
and Pins. Your requirements of brass fasteners, 
thumb tacks and industrial type staples can also be 
supplied. 


Write for samples and price list 


VAIL MANUFACTURING COMPANY 


900 EAST 95th ST., CHICAGO 19, ILL. 
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esting events. The dinner was made especially pleas- 
ant by instrumental and vocal music. Inimitable 
Mossy Newmark, Marstan Typewriter Company, St. 
Louis, Mo., NOMDA regional governor of the terri- 
‘ory including Kansas, reviewed his experience as a 
member of the National Office Machine Dealers As- 
sociation since the first wartime conventions. He 
spoke of the typewriter procurement program and 
other special activities of NOMDA that have con- 
tributed to national welfare as well as advancing the 
cause of the industry. His concluding comment was 
this challenging statement, “Imagination makes a 
successful businessman.” 

Many a note was made during the course of the 
next address. The speaker was Prof. Elmer F. Beth, 
University of Kansas School of Journalism and the 
subject he handled so effectively was, “Advertising 
for the Office Machine Dealer.’”’ Among the pertinent 
suggestions made by Prof. Beth were the following: 
(a) Tie-in local advertising programs with national 
campaigns. (b) Plan ahead and use a definite time 
and week to design advertising and promotion acti- 
vities. (c) Consider the advantages of attention-com- 
pelling, identifying store signs. 


Direct Mail and Newspaper Advertising Discussed 


Dividing his discussion into two general parts, 
Prof. Beth first commented on direct mail advertising 
and then newspaper advertising. Some of the ad- 
vantages of the direct mail approach that he listed 
were customer selections, personal messages, no dis- 
tractions at point of reading, and traceable results. 
Disadvantages include higher cost and difficulty of 
keeping lists current. A number of ways to develop 
good lists were suggested. 

In discussing newpaper advertising, both display 
and classified, Prof. Beth offered some simple layout 
rules. Then he gave some attention to the process of 
copy writing, referring to the book called “The Art 
of Plain Talk,’ by Rudolph Flesh. According to the 
Flesh formula, if copy is to be read and understood, 
sentences should be no more than 10 or 15 words 
long, words should be concrete and short, personal 
pronouns—particularly ‘“‘you’’—should be used, and 
expressions should be colloquial. The informative ad- 
dress was closed with some rules of thumb in refer- 
ence to display advertising. Evidence of the interest 
aroused was the number of dealers who crowded 
around Prof. Beth after the meeting was adjourned 
to get more detailed information about ways to apply 
the principles presented in the address. 

At the Monday morning session, Torrence Field, 
Field’s Typewriter Company, Dodge City. led a panel 
discussion on “Increasing Rural Trade.” He suggested 
several sources of prospects, including local high 
schools, churches and businessmen such as printers, 
service station operators, and so forth. By exhibiting 
a genuine interest in farm folk and inviting them 
to use the store as headquarters when in town, pros- 
pects become friends and customers. 

Two other members of the panel offered some help- 
ful ideas. Harley Rhoads advised taking active part 
in high school affairs, particularly sports, and making 
contacts with ministers. Jim Walker of Garden City 
told about his success in operating an employment 
service for high school graduates. Speaking from the 
floor, Don Edwards of Blytheville, Ark., said that he 
built a good prospect list by paying ten cents per card 
for names submitted. 


Jim Ward Gives Profit Ideas. 


Living up to expectations, Jim Ward presented 2 
number of ‘Ideas for Profit.”’ In line with the conven- 
tion’s theme, ‘“‘Unite for Profit,’ Jim urged that prices 
be held at current levels. Today’s operating costs are 
so high that dealers cannot afford to cut prices. To 
maintain stocks, Jim suggested giving preference to 
customers with machines to trade in. He cited several 
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examples of neglected opportunities to make sales on 
“cold canvass” calls. 

The next speaker was Walter Lennartson, editor 
of OFFICE APPLIANCES, who asserted that it is possible 
to “Think Your Way into Profit Maintenance.” Mr. 
Lennartson referred to the “buyer resistance’ market 
now evident and proposed that each dealer examine 
his business for the purpose of getting re-acquainted 
with management methods and concentrating on di- 
recting the affairs of his firm rather than to drift 
according to the business breezes of the moment. 

At the luncheon, the Hon. Robert Stone of Topeka, 
gave an inspiring address titled “Beautiful America.” 
Maurice Newmark spoke on his favorite subject, “Why 
We Belong in NOMDA.” He reviewed the convention 
program and pointed out its numerous values. Then 
he functioned as installing officer and placed the new 
executive staff of KOMDA in office. 

The afternoon session was devoted largely to a 
“Merchandise Institute.’ Tiny Parker, Underwood 
Corporation, substituting for W. G. Turquand, who 
could not be present, stated that Underwood portable 
production would be greater in 1948 than in 1941, and 
that a new model would be available for the 
Christmas trade. 

Roy Shoup of Remington Rand, Inc., read the ad- 
dress prepared by Jim Hackney, another enforced 
ebsentee. A big future for portables was predicted. 
Prices are up, but not in proportion to other mer- 
chandise. Vigorous advertising and personal promo- 
tion campaigns will bring results. 

George Witzel, Royal Typewriter Company, stand- 
in to Wes Beckwith, a member of the trio which 
could not attend the convention, pointed out that at 
least 12 major promotion ideas had been presented 
at the convention, one for each month of the year. 
But ideas, he warned, are no good unless they are 
put into practice. 

The last item in the program was an address by 
Sam Steeves of Kansas City on the subject, ‘““Wages 
and Hours—What Can Happen to You.” Mr. Steeves 
told of his experience with a representative of the 
Wages and Hours division of the Department of Labor 
and urged all dealers to be very careful in observing 
the ruies in reference to the 40-hour week ,overtime, 
and so forth. Violations result in heavy fines. 


MOSLER HONORED AT COMPANY’S CENTENNIAL 


Edwin H. Mosler, Sr., president of the Mosler Safe 
Company, Hamilton, Ohio, was the guest of honor at 
a centennial dinner given by all of the company fore- 
man at Eaton Manor April 14. 

Mr. Mosler announced that this year is the one 
hundredth anniversary of the company and then he 

















EDWIN H. MOSLER, SR. 


traced the firm’s history from the beginning in 1848 

to the present time, and mentioned that Edwin H. 

Mosler, Jr., treasurer, and John Mosler, assistant 

secretary, representing the fourth generation of the 
(Turn to page 166, please) 


OFFICE APPLIANCES, May, 194 











es on 


ditor 
ssible 
Mr. 
arket 
amine 
inted 
yn di- 
drift 
nt. 
ypeka, 
rica.” 
“Why 
ention 
Then 
e new 


to a 
rwood 
, who 
rtable 
1, and 
r the 


he ad- 
forced 
dicted. 
r mer- 
oromo- 


stand- 
which 
that at 
»sented 
> year. 
ey are 


“ess by 
“Wages 
Steeves 
of the 
f Labor 
serving 
ertime, 


NNIAL 
er Safe 
onor at 
1y fore- 


the one 
then he 


in 1848 
dwin H. 
assistant 
n of the 


May, 1948 























An Old Town 
Exclusive Franchise Means: 


PRODUCTS: 


A complete line, simplified, grade- 


marked and trade - marked. 


PROFITS: 


Priced right to give you liberal margin 
of profit. Quicker turnover of com- 


pact stock. 


PROTECTION: 


You are the only Old Town dealer in 


your area. All orders go through YOU. 


PROMOTION: 
Hard-hitting dealer helps. Local selling 


aids, consistent advertising. 


* 


Write for FREE copy of OLD TOWN's 
comprehensive, 44 page book on prod- 
ucts, uses, markets, etc. 





--- THERE’S ONLY ONE... 





TOWN Gaclistve FRANCHISE 


The hardest- hitting , hardest-selling promotion plan this 
man’s industry has ever seen! Tall words, but we back 
them up with this amazing guarantee: within six months, 
the Old Town Exclusive Franchise must increase your 
business on ribbons, carbons and duplicating supplies 
hy at least 100%. Yes, double your present volume in 
six months— write us today and invite us to prove it. 


You will get the surprise of your life. 


eh Tun 


RIBBON & CARBON CO., INC. 
Foremost makers of Sptrtt Carton fer é very use 
750 Pacific Street * Brooklyn 17, New York, N. Y. 






























GEORGE HOLT RESIGNS SHEAFFER POST; 
R. M. CONN APPOINTED AS SUCCESSOR 

C. R. Sheaffer, president of W. A. Sheaffer Pen 
Company, Fort Madison, Iowa, recently announced 
the resignation of George C. Holt as vice-president, 
director and general sales manager, which, at his 
request, became effective as of May 1. 

The appointment of Rex M. Conn is announced as 
general sales manager to succeed Mr. Holt. R. H. 
Whidden is named as assistant general sales manager 
to take the place vacated by Mr. Conn in his advance- 
ment. 

In his announcement to the company’s representa- 
tives, Mr. Sheaffer says: ‘“‘The resignation of George 
C. Holt will no doubt be a surprise to you and I am 
sure you will regret his decision as much as we do. 
George, as he is known to all of you men, has ren- 
dered valuable service to our company for many 











ay <’ 
GEORGE C. HOLT 


years and is respected and highly regarded by our 
entire organization. We all wish him good health, 
good fortune, and happiness.”’ 

Rex Conn has been with the Sheaffer organization 
for more than 20 years. He has come up through the 
ranks as sales correspondent, assistant sales manager 
of the wholesale division, sales manager of the whole- 
sale division and assistant general sales manager. 

R. H. Whidden, who succeeds Mr. Conn, has been 
associated with the company for about ten years, first 
as sales supervisor in the wholesale division, then 
eastern district sales manager, and general merchan- 
dise manager. 


HARRY NICHOLS WITH WEIS 25 YEARS 
May 1 marked the twenty-fifth year with the Weis 
Manufacturing Company, Monroe, Mich., for Harry 
Nichols, active in the National Stationers Association 
for many years and possessor of countless friends 
Harry Nichols came to Weis in 1923 from General 
Fireproofing Company, Youngstown, Ohio, on the 
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urging of H. C. McPike, now vice-president and gen- 
eral manager of Weis. Mr. McPike had been manager 
of G-F’s filing supply division. 

Harry Nichols makes his home in Columbus, Ohio, 
with his wife, Mabel, who, incidentally, used to work 
for one of his customers, A. E. Boyce Company, Mun- 
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HARRY NICHOLS 
cie, Ind. It was there that they met. His territory is 












Michigan, Ohio and Indiana and has been substantial- 
ly the same ever since he came to Weis. 

‘‘Nick”’ has been active in the NSA for many years, 
compiling this impressive list of accomplishments: BALES 

1. Past vice-president of the field division. 

2. In 1938 accompanied the NSA Troupe to the 13 
regional meetings. 

3. In 1947 went with President L. S. Crowl to the 
13 regional meetings. 

4. In 1947 made honorary member of the NSA for 
outstanding contributions to the industry and _ the Pg 
Association. 

EXCUSE US, PLEASE 















An article carried in the March issue of OFFICER 
APPLIANCES concerning the opening of a new firm 
at Moline, Ill., by George C. Davis and Elmer F 
Newstrum incorrectly inferred that Mr. Davis had 
been an employee of Carlson Brothers, Inc. of Moline 
Mr. Newstrum was with Carlson’s for a number 0 
years until 1942, when he assumed other business com 
nections until he and his brother-in-law, Mr. Da 
opened up a retail store. It is regretted that the in 
formation printed was in error. 


A picture showing the places of business of thré 
Cleveland, Ohio, firms was inadvertently included 1 
the Indianapolis survey article on page 14 of the Ap 
issue. Ohio Business Machines, City Desk Compan 
and General Office Supply Company are NOT locate 
in Indianapolis. The error is sincerely regretted. 
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Reception moom Furniture Like This 
Has Been Practically Non-Exsistent 


























APRIL WAS “SWINGLINE” MONTH AT HORDER’S 

Sparked by a sales incentive contest in all eight 
Chicago stores, April was definitely a ‘Swingline’ 
month in the Horder organization. Every store manag- 
cr and assistant manager, every outside salesman and 
every clerk was wholeheartedly in the competition 
to win for his unit the top prize of $100 or the second 
place award of $35 for the store exceeding its quota 
by the largest amount. These two prizes, donated by 
Speed Products Company, Inc., manufacturers of 
Swingline stapling devices and staples, were to be 
uscd for parties or shows by the winning store teams. 
Weekly achievement charts kept all team members 


of each store’s sales staff apprised of standings 
ihroughout the month. 
The initial ‘kick-off’ of the campaign appeared 


wih the issuance of the Horder’s April sales plan, 
bearing a sketch of the famous ‘‘Swingline” rabbit 
and containing all details of the promotion to be given 
ihe stapler and staple campaign for the month. 

During the campaign, which started March 29 and 
ex.ended through April 30, expert factory assistance 
and advice was provided for both clerks and custo- 
mers for one entire day at each store by F. Stanton 
Webb, director of ‘‘Swingline”’ sales, and Carl L. 
Kaufman, manager of the company’s midwestern di- 
v.sion. The two representatives also presided at a 
pre-campaign sales meeting held March 29 at Hor- 
der’s sales headquarters at 231 S. Jefferson St., Chi- 
cago. At the same time a special merchandiser was 
mailed to all customers of the Associated Stationers 
Supply Company. Two-page circulars, used as pass- 
out’s and package inserts, were prepared for the cam- 
paign, 12,000 being retained for use by the metropoli- 
an stores, 12,000 being distributed to direct mail 
customers. 

Special windows, devoted exclusively to ‘‘Swing- 
line” products, were set up at each of the Horder 
stores. Interior displays featured particularly two 
principal units—the Flash-A Motion lighted display, 
on which were shown the numerous types of staplers 
manufactured by Speed Products, and the “Swing- 
line’ Speedpoint staple counter dispenser. Generous 
supplies of the new Speedpoint staples were distribut- 
ed to all Horder metropolitan stores, as well as to 
Associated salesmen covering the wholesale field. 

The entire promotion functioned throughout the 
month like a well-oiled machine, according to F. C. 
Jacobi, sales promotion and advertising manager, add- 
ing that sales figures for the period were most grati- 
fying. 


BURT SACKS JOINS DACO AS SALESMAN 

Daco Card & Index Company, Inc., Boston, Mass., 
recently announced that Burt “Buddy” Sacks has 
joined the sales force and, although territory has not 














BURT SACKS 
yet been definitely assigned, it is probable that he 
will cover Metropolitan Boston and some parts of 
New England. He has had a background in sales of 
several years in the wholesale drug field 
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STURGIS CHAIRS GO TO GOVERNOR, MAYOR 

Wher a goodwill delegation from South Carolina 
recently set off for Florida to sing the praises and 
extol the products of the state, prominent among the 
gifts taken along was a Sturgis No. 1200 executive 
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MAYOR WILLIAM McG. MORRISON OF CHARLESTON, S. C., 
ENJOYS HIS STURGIS EXECUTIVE CHAIR. 

model chair destined for the executive office of Flori- 

da’s governor, Millard F. Caldwell. 

Further evidence of the auspiciousness of the Stur- 
gis Posture Chair Company’s debut in South Carolina, 
where it recently acquired a new plant in Charleston, 
is shown by the photograph of Mayor William McG. 
Morrison of Charleston, obviously enjoying his new 
Sturgis executive model chair. 


VICTOR LAUNCHES ADVERTISING PROGRAM 


Victor Adding Machine Company of Chicago 
launched its stepped-up national advertising program 
during April and May with full-page bleed, two-color 
ads in “The Saturday Evening Post,” ‘‘Fortune”’ and a 
full-page bleed, black and white in “Business Week.” 

Each of these carried an announcement of Victor’s 
new completely automatic ‘Credit Balance’’ adding 
machine. 

Victor plans to continue its stepped-up national ad- 
vertising program with ads scheduled in the above- 
named publications throughout 1948. Full-scale news- 
paper and direct mail promotion by local dealers and 
factory branch offices will tie in with the national 
advertising. 

The immediate tie-in on the Credit Balance electric 
portable machine calls for the distribution of more 
than 50,000 direct mail pieces to local prospects, free, 
100- and 200-line ad-mats for dealers and branches 
and suggested publicity releases for local newspapers. 

Advertising for Victor Adding Machine Company 
is handled by John W. Shaw, Inc., Chicago. 


ROCHESTER, N. Y. FIRM ADDS 
NEW DEPARTMENT 


Direct Service Company, 38 St. Paul St., Rochester, 
N. Y., has added a new service and repair department 
for adding machines, typewriters, bookkeeping ma- 
chines and other office appliances. Harmon J. Lake, 
formerly regional service manager of Underwood 
Corporation for 22 years, is in charge of the new 
department.—GET 
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The KWIK-TWST Sales Dispenser is 


an effective sales stimulant. It is com- 





pact, colorful, and contains 24 drills, 


templates and instruction sheets. 


Order yours today! 





THE | 
Swed MANUFACTURING CO., INC. HASTINGS, MINNESOTA 


Export Representatives: UNITY EXPORT CORPORATION, 295 Madison Ave., New York 17, New York 
OF 











Roe A 0. “FIRST”® 
SPEEUPOINT STAPLE DISPENSER! 


ANOTHE 


ee 
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Colorful display with a tremendous 
counter punch — exclusively designed to 
NY of 6 MO) ,d ad ff) @) Nd ale 
is it handsome? Gracefully constructed of 
wood, lucite and streamlined moulded 
masonite—in the familiar red-white-and 
blue Speed colors. It’s compact! It’s com 
pelling! Holds 20 boxes of No. 3 or No. 
4 Speedpoint 100% Round Wire Staples 
desk accessory. And it loads quicker, .. the wonderful NEW staples lite mmelas 
works slicker, because of its “open POINTED for extra penetration, POINTED 


channel.” for extra profit! 


See Swingline’s NEW “fashionable-for- 
the-office” gray stapler...a handsome 


r 
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SPEED PRODUCTS COMPANY, INC., LONG ISLAND CITY 1, N. Y. 


OFFICE APPLIANCES, May, 1948 




















SEATTLE FIRM MOVES INTO NEW HOME 


Climaxing a steady expansion program on the eve 
of the silver anniversary celebration, the U. Mimeo 
& Typewriter Company recently moved into its per- 
manent ultra-modern home in the Martin Building, 
4226 University Way, Seattle, Wash. 

The Martin Building two-story office and store re- 
placed a well-known University district landmark. 
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U. MIMEO & TYPEWRITER CO. NEW HOME.—tThe attractive 
front of the store at 4226 University Way, Seattle, Wash. 
Top: looking toward entrance from center of the store. Lower 
left: a glimpse of the rear of the store as seen from the cen- 
ter. Lower right: the cash register records the first sale, 
$49.95, received for a used portable. Owner James C. J. Mar- 
tin reports that full page ads in the “U. of W. Daily” and the 
“University District Herald”, together with factory demonstra- 
tions of the new Underwood electric console typewriter, re- 
sulted in an excellent turnout at the recent opening. 
The property had a three-story frame residence in the 
rear with a small one-story store facing the street. 
After fire gutted the residence a year ago last July, 
James C. J. and Rose L. Martin, owners of the U. 





Mimeo & Typewriter Company, purchased the prop- 
erty and immediately made plans for the present fire- 
proof edifice. Work was started August 15 and the 
first tenants moved in December 15. 

Has Attractive Front 

The entire front is faced with jade green and black 
trim industrial glass, giving it an outstanding posi- 
tion among all buildings on University Way. Seven 
offices, all outside rooms, and two stores on the 
ground floor comprise the floor layout. One of the 
stores is occupied by the Bon Ton French Pastry and 
Bakery; the other is taken by the typewriter firm. 

The new home of the U. Mimeo & Typewriter Com- 
pany is twentieth-century styling in every way. Lay- 
out and fixtures were designed by a prominent archi- 
tect. The color scheme of the walls is two-tone with 
light industrial green on the south and cream ivory 
on the north. The ceiling is of structural material 
manufactured in Washington. 

The center-line fixtures, starting with a specially- 
designed “S” shelving as one enters the premises 
through a solid glass door are dusty rose. Near the 
rear a glass-block partition conceals a portion of the 
firm’s production department. The entire store is 
floodlighted with the new slim-line fluorescent fix- 
tures. A large new neon trademark sign facing the 
street side and the north side of the marque completes 
the picture. 

Creates Building Boom 


“It is the most attractive and modernistic type- 
writer and office supply store on the Pacific Coast,” 
declared Mr. Martin. “It is the culmination of a real 
dream following years of hard work. The new quar- 
ters not only created a new building boom in the 
heart of the University District but it also awakened 
a number of other ‘District pioneers’ to the oppor- 
tunities that are present in this area to those who 
wish to grab them. Our building, located one block 
from the University of Washington campus, where 
17,000 students are enrolled, and less than 60 feet 
from a modern Government post office substation, is 
just the beginning of a vast industrial program slated 
for this District. A new University approach—Campus 
Way—will be started this coming summer and a num- 





INTERIOR VIEWS OF U. MIMEO & TYPEWRITER CO. STORE, SEATTLE, WASH. 
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A-S-E 
STEEL 


FURNITURE 


Two concrete reasons why you should have 
an A-S-E dealership. The completeness and 
flexibility of the line assures you faster 
turnover and more profits. Years of A-S-E 
manufacturing and engineering experience 
produce steel furniture that is built right. 
Attractively designed to offer the utmost in 
customer satisfaction and assurance of repeat 
business on every sale. 


xk * 


A-S-E STEEL FURNITURE FOR MANY USES 
STEEL OFFICE FURNITURE » WARDROBE, STORAGE, AND 
COMBINATION CABINETS + CLOTHING LOCKERS + 
FROZ-N-FOOD LOCKERS + INDUSTRIAL EQUIPMENT FOR 
FASTER MATERIALS HANDLING + ELECTRICAL OUTLET AND 
SWITCH BOXES 


ALL-STEEL EQUIPMENT INC. 


600 Cleveland Avenue, Aurora, Illinois 
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New satin chrome hard- 
ware smartly designed 
—gives this complete 
filing cabinet line added 
customer appeal. 








109 

















ber of new buildings are to be started within the 
next few months, having passed the blueprint stage. 

In addition to the regular service lines of type- 
writer repairing and rentals, mimeographing, multi- 
graphing and typing, the U. Mimeo & Typewriter 
Company has added blueprinting photostating, en- 
graved wedding announcements, and mail order de- 
partments. Greeting cards may be added at a future 
date. 

The firm was founded in 1923 and has shown steady 
growth since its inception. During that time it has 
moved four times, each instance being caused by 
growth and necessity for more room. 


NEW PLANT HANDLES AVERY ADHESIVES 


The consolidation of all the operations of Avery 
Adhesive Label Corporation, producer of Kum-Kleen 
self-adhesive labels and tape, at its recently-complet- 
ed plant in Monrovia, Calif., has been announced by 
H. Russell Smith, vice-president and general manager 
of the company. 

Effective immediately the new Monrovia plant, lo- 
cated at 1616 S. California St., will house the com- 
pany’s factory, formerly situated in Los Angeles, and 
its general sales offices, previously located in Pasa- 
dena, Calif. New postal address is Box 371, Monrovia. 
Addresses of regional service offices, located in all 
principal cities of the United States, as well as in 
some foreign countries, remain unchanged. 

Ground was broken for the new Monrovia plant in 
October of 1947. A modern, reinforced-concrete struc- 
ture of 20,000 square feet, it occupies a three and 
one-half acre site. According to Mr. Smith, its con- 
struction is part of the company’s general expansion 
program to meet steadily increasing demand for Kum- 
Kleen products. Large new presses and specialized 
equipment have been installed. These will not only 
increase the volume of production and speed delivery, 
but are designed to take care of recent major im- 
provements that have been incorporated in Kum- 
Kleen products. 
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UTILITY SUPPLY OPENS AT NEW LOCATION 


Visitors attending the formal opening of the new 
location for Utility Supply Company, stationers, at 
229 S. Wabash Ave., found the new store adapted to 
the varied lines of the establishment and a site which 
permits attractive display of the merchandise, es- 
pecially office furniture. 


The new location, but a block away from the for- 
mer 115 S. Wabash Ave. site, offers additional space 
desired for expansion. 

Impressive use of small space for window display 
is demonstrated at the new store, employing judicious 
placing of merchandise in the side windows set off 
by an all-glass front. 

All commercial stationery, books, art supplies and 
varied office items are offered on the first floor. The 
second floor is taken up with office machines and 
systems and the third floor permits an expansive 
showing of suite and auxiliary office furniture. Stock 
is carried in the basement and on the fourth floor. 

Four thousand feet of space is available on each 
floor. It is planned eventually to have an individual 
booth for each manufacturer to show his related 
products, carrying out a business show idea. 

General manager and vice-president of the Utility 
Supply store organization is Marvin Wolf. Al Wolf 
heads the new S. Wabash Ave. establishment as 
manager, Arnold Hedman is in charge of the furni- 
ture department and Martin Gibson of the systems. 
Eli Wolf heads the office machines department and 
Austin Karmuth is in charge of commercial station- 
ery. Miss Helen Mayer heads the book section. 

Furniture Manager Hedman is a firm believer in 
the idea, “Give the customer a complete working 
facsimile.”’ He specializes in complete layouts from 
the desk and posture chair to the decorative design 
of the office, and envisions a display system at the 
store which will assist in this “package’”’ selling. 

Walls of the furniture department are in restful 
dogwood brown with a red cast. 





UTILITY SUPPLY COMPANY'S NEW WABASH AVE. STORE IN CHICAGO 


Top: the impressive, well-lighted display windows of the new 
Utility retail outlet at 229 S. Wabash Ave. Left: the well- 
stocked furniture department, from which a single piece or an 
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entire suite could be delivered on short notice. Right: the 


inviting interior of the commercial stationery department. Note 


extensive use of islands for books and small item display. 
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Depend ON YELLOW BOX TIME a 


PERFECT CONSTRUCTION — Clean, Bright Finish — Attractive and Convenient Packages — 


Easy for You to Sell— Easy for Your Customers to Use. 
CLIPS: Gem, Gripit, Ring, Owl, “C” and PINS: Puritan Brass and Defender Steel. Also 
Handi-Grip. Also Triumph Clamps. “T”, Wedge Point, Handi and Card Pins. 


FASTENERS: Oakville Brass and Defender STAPLES: Oakville KWIK Wire. 
Steel. Also O.K. Fasteners and Washers. THUMBTACKS: Solid Head and One Piece. 





AHVILLE COMPANY DIVISION 


Scovill Manufacturing Company +» Waterbury 86, Connecticut 
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DEAN REPLACES SKIBBE AT HORDER’S, INC. 

The May 15 resignation of A. R. Skibbe, vice-presi- 
dent in charge of sales, was announced with deepest 
regret by Harry G. Horder, president of Horder’s, Inc. 
Mr. Skibbe has been with the firm 26 years, having 
previously worked with A. C. McClurg & Company, 
1913-1920, and for two years as secretary of the Office 
Stationery and Equipment Company, Chicago. Coming 
to Horder’s in 1922 as an outside salesman of Associ- 
ated Stationers division, he later served as assistant 




















A. R. SKIBBE 


GEORGE A. DEAN 


sales manager, sales manager and vice-president of 
the same division. Since 1945 he has been vice-presi- 
dent in charge of sales of Horder’s, Inc. He leaves to 
go into his own business. 

George A. Dean, who left Horder’s in 1945 to be- 
come vice-president and partner in Opinion Research 
Corporation, Princeton, N. J., is returning to take the 
post vacated by Mr. Skibbe. Mr. Dean was with the 
Wieboldt Stores from 1923 to 1928. He was with 
Montgomery Ward & Company from 1928 to 1941, 
and during that time served as operating manager of 
retail stores in St. Paul, operating manager of retail 
stores on the West Coast, and superintendent of oper- 
ations at the mail order plant, Chicago. Mr. Dean 
lives in Chicago at present, but hopes to move to 
Park Ridge, his former home. He is married, and has 
two sons and one daughter. 


VICTOR ANNOUNCES TWO APPOINTMENTS 


A. F. Bakewell, general sales manager of Victor 
Adding Machine Company, Chicago, recently an- 
nounced the appointment of Howard L. Cure as West 
Coast district manager and of Harold D. Mulloy as 
special assistant in the branch division. 

Mr. Cure, who was formerly a San Francisco branch 
salesman, will assist dealers under the direction of 
Kurt Vasen, western regional manager. As a San 
Francisco branch salesman since May, 1946, he drew 
upon 13 years of varied office equipment dealer and 
sales experience combined with Victor sales training 
to build an enviable production record. His career 
began in Des Moines in 1934. 

Mr. Mulloy will spend much of his time in direct 
contact with Victor factory branches throughout the 
country, reporting to Fred S. Himebauch, assistant 
sales manager. He has had a long career in sales, 
starting in 1935 after graduation from Northwestern 
University. 


M. G. WHEELER BECOMES SALES MANAGER 

Melville G. Wheeler, vice-president of Bainbridge, 
Kimpton & Haupt, Inc., recently added the duties of 
sales manager to his company responsibilities. After 
a number of years of sales activity with the stationery 
industry, Mr. Wheeler joined the staff of Bainbridge, 
Kimpton & Haupt, Inc., in 1940 as a representative of 
the company for the New England territory. 
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TYPEWRITER SERVICE JOBS OPEN IN PACIFIC 

The Overseas Affairs Branch, Department of the 
Army, advises that positions for office machine ser- 
vicemen are now open, the recruits to work in a 
civilian status with the Armies of Occupation in the 
Pacific Area. 

The vacancies on Guam require men who have a 
thorough knowledge of all types of typewriters, add- 
ing machines and duplicating machines. The overseas 
wage is $1.41 per hour. 

A position on Okinawa pays $3,619.50 yearly and 
is administrative. The incumbent will be in charge of 
the quartermaster typewriter repair shop where all 
types of standard office machines including typewrit- 
ers, Comptometers, electric calculators, Multilith and 
Ozalid machines are maintained, adjusted and 
serviced. 

The minimum tour of duty is one year. Age limita- 
tions are 21 to 50. Transportation is furnished. Board 
and room costs approximately $60.00. OFFICE APPLI- 
ANCES is advised that the housing situation overseas 
is as critical as here in the United States, therefore it 
is not possible for dependents to accompany or follow 
an employee to the overseas command. 


MERCURY EARNS GOOD HOUSEKEEPING SEAL 

Mercury Stapler and staples have been awarded the 
Good Housekeeping Guaranty Seal. The manufac- 
turers assert that their stapler is the first in its field 
to win this mark and state that it was earned only 
after rigid tests conducted by the Good Housekeeping 
laboratory had proved it to be of superior design and 
perfect in every working part. 

“The earning of this seal,” declare the manufac- 
turers, “indicates the effectiveness of Mecury’s jam- 
free ‘open-end’ channel and the adaptability afforded 
by the removable head for tacking, stapling and pin- 
ning.” In the future all Mercury packages will display 
the seal. 





OXFORD FILING SUPPLY BUYS PLANT 

The surplus plant of the Curtiss-Wright Corporation 
at Garden City, Long Island, comprising 16 acres of 
land with an administration building and factory 
buildings totaling 175,000 square feet of space, has 
been purchased by the Oxford Filing Supply Com- 
pany, Inc., for occupancy this summer. 

The activities of the two plants in Brooklyn, N. Y., 
which Oxford has been operating for the past eight 





NEW OXFORD FILING SUPPLY CO. PLANT 


years, will be consolidated at the new Garden City 
location. The New York City office will be continued, 
but the headquarters of the company and all eastern 
manufacturing will be transferred to Garden City. 
Oxford’s St. Louis factory will be continued for the 
convenience of central and midwestern dealers. 

The necessary changes and remodeling of the Gar- 
den City property are expected to be completed by 
midsummer, 
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Many LYON Dealers and their customers have 
found it possible to supply us with steel in 12 to 
24 gauge sheets. In such cases, we will buy the 
steel from you and ship the pound-for-pound 


sla 7 
equivalent in EITHER 


i. ee 
sight 


.. . any selection of LYON standard products (see 
partial list below) at regular published prices... 


OR 





et: ...assemblies, subassemblies, parts, etc., for 
your customers products — to their specifications 
= —jin an even wider range of gauges —8 to 30. 
3 For complete details, write or ask your near- 
est LYON District Office. 
City 





L , © re METAL PRODUCTS, INCORPORATED 


General Offices: 528 Monroe Ave., Aurora, Ill. 














ued, Branches and Dealers in All Principal Cities 
stern , 
City. A PARTIAL LIST OF LYON PRODUCTS — 
> the 
* Shelving e Kitchen Cabinets Filing Cabinets © Storage Cabinets ¢ Conveyors ¢ Tool Stands @¢ Flat Drawer Files 
Gar- * Lockers ¢ Display Equipment ¢ Cabinet Benches ¢ Bench Drawers © Shop Boxes ® Service Carts ® Tool Trays ¢ Tool Boxes 
ib * Wood Working Benches ¢ Hanging Cabinets Folding Chairs e Work Benches © Bar Racks © Hopper Bins ¢ Desks * Sorting Files 
y * Economy Locker Racks © Welding Benches © Drawing Tables © Drawer Units © Bin Units © Parts Cases © Stools * Ironing Tables 
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UNDERWOOD ANNOUNCES NEW OFFICERS 
Philip D. Wagoner, chairman of Underwood Cor- 
poration, New York, N. Y., recently announced the 












E. R. BAINES Cc. S. DUNCAN 


election of two new vice-presidents and the appoint- 
ment of several new officers. 

Edward R. Baines and Charles S. Duncan were 
elected vice-presidents at a regular meeting of the 
board of directors. Mr. Baines has been controller of 





























HENRY L. JUNGE F. D. LEHN 














GEORGE A. WERNER, JR. 


the organization since 1919, and Mr. Duncan has been 
secretary and treasurer since 1912. 

Henry L. Junge was appointed controller of the 
corporation, Fred D. Lehn as treasurer and George 
A. Werner, Jr., secretary. Mr. Junge joined Under- 
wood in 1928 as assistant controller. Mr. Lehn joined 
the corporation in 1929 and has served as director of 
the international division and assistant treasurer. Mr. 
Werner has been assistant secretary-treasurer since 
1919. 


HOWARD DEMILLE ESTABLISHES NEW FIRM 


Howard DeMille, for some months past connected 
with the Glades Office Supply Company, St. Peters- 
burg, Fla., recently moved to Ft. Myers, Fla., where 
he is setting up a like business.—JL 
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SPAK & NATOVICH HOLD FORMAL OPENING 


Three floors of some of America’s finest office furni- 
ture and equipment were on parade for more than 
300 visitors on Friday, April 9, as Spak & Natovich, 
Inc., held formal opening of sho wrooms in their new- 
ly-completed quarters at 30 S. Wells St., Chicago. 

A special feature of this occasion, at which the pro- 
prietors were host to a buffet luncheon, was the un- 
veiling of the entire third .floor comprising nine in- 
dividual executive offices, each completely furnished 
to the last smart detail. Visitors had a first-hand in- 
sight of the “package office” idea believed in by the 
23-year-old Chicago firm and reaching culmination 
in the smart new quarters. 

The first floor of the Spak & Natovich building is 
used for display of commercial furniture and the 
second floor for steel desks, files, chairs and junior 
executive furniture. It is on the third floor that the 
company shows the finest selection of executive ap- 
pointments possible. Naturally, these groupings at- 
tracted the keen interest of visitors at the formal 
opening. 

Chicago friends, travelers, dealers from within the 
city and outside, and representatives of out-of-town 
manufacturers signed the guest book for the April 9 
affair. Among the latter were: 

Kervin R. Dunton, Doten-Dunton Desk Company, 
Cambridge, Mass.; Gail Morse, W. & J. Sloane, New 
York, N. Y.; M. F. Sonderman, Indiana Desk Com- 
pany, Jasper, Ind.; D. D. Hunting and George Ohland, 
Metal Office Furniture Company, Grand Rapids, 
Mich.; Fred Chisena, National Cabinet Company, 
Long Island City, N. Y.; Mr. and Mrs. August Krieg 
and John Eckert, Jasper Seating Company, Jasper, 
Ind.; and Lou Block, Milwaukee Chair Company. 
These firms are represented by Spak & Natovich. 

Out-of-town dealers present included Ed Eggleston, 
General Office Furniture Company; Hugo B. Beier, 
Beier & Gunderson, San Francisco, Calif.; and Ben 
Tufeld, Western Office Furniture Company, Los Ange- 
les, Calif. 


ACCURATE PARTS APPOINTS AGENTS 


Accurate Parts Manufacturing Company, Cleve- 
land, Ohio, recently announced the appointment of 
the following agents to represent the postal scale di- 
vision: 

Milton Stone Associates, 320 Broadway, New York, 
N. Y., for Metropolitan New York area. 

Ned Baynon Associates, Rosement, Pa., for southern 
New Jersey, eastern Pennsylvania, Delaware, Mary- 
land and District of Columbia. 

Gordon Winsor, 40 Warren St., Arlington, Mass., 
for all of New England. 

Andrew Huth, 101 Huntington Road, Garden City, 
N. Y., for New York State except Metropolitan New 
York area. 

The O’Learys, 15115 Merchandise Mart, 222 N. 
Bank Dr., Chicago, for Wisconsin, Minnesota, Iowa, 
eastern Nebraska, Missouri, Illinois, Kentucky, and 
portions of Indiana. 

The Accurate postal scale is an all-metal, adjust- 
able desk scale with patented cantilever spring for 
accuracy. The dial is easy reading and the table top 
also handles rolls and packages. Retail price is $1.50. 


BOWEN BUSINESS OPENED IN SANFORD, N. C. 


Herbert I. Bowen established his own business on 
May 15, under the name Bowen Office Equipment 
Company at 136 S. Moore St., Sanford, N. C. Prior 
to the change, Herbert was affilated with his brother, 
Matt, in the operation of the Bowen Supply Company 
in Plant City, Fla. Another brother, Alvin, conducts 
the Easter Office Equipment Company, Ahoskie, N. C. 
Each of the Bowen enterprises is an independent 
business, but the brothers find many ways to co- 
operate 
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WORK ORGANIZER FIRM MAKES APPOINTMENT 


The Work Organizer Specialties Company of De- 
troit, Mich., makers of Work Organizers and desk 
specialties, have designated Dalton-Cooper, Inc., man- 
ufacturers and producers agents, as worldwide export 
distributors of their products. 

The Work Organizer Specialties Company makes 
two sizes of work organizers in many different quali- 
ties, the finest of which has a tooled leather cover 
with gold lettering. 








ELECT KOH-I-NOOR PENCIL OFFICERS 

At the recent annual meeting of the Koh-I-Noor 
Pencil Company, Inc., Bloomsbury, N. J., the follow- 
ing officers were elected: Irving P. Favor, chairman 
of the board; William E. Danjcezak, president; C. 
Pinder, vice-president; Seymour Rosenfeld, treasurer; 
and A. B. Martin, secretary. 











REMINGTON BRAND NAME IS HONORED 
Howard V. Widdoes, vice-president of Remington 
Rand, Inc., and general manager of the typewriter 
division, announced recently that his company had 
been added to the honor roll of business firms 
throughout the United States selected by the Brand 
Names Foundation to receive the ‘Diamond Anniver- 
sary Certificate of Public Service’ for the 75 years 
the brand name ‘‘Remington Typewriter’ has “held 
public confidence through unfailing integrity, reliable 
quality and fair pricing.” 

The coveted award was presented at a luncheon at 
the Starlight Roof of the Waldorf Astoria in New 
York sponsored by the Brand Names Foundation. 
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REMINGTON NAME HONORED BY B.N.F.—Howard V. Wid- 
does, Remington vice-president and manager of typewriter 
division, receives the Brand Names Foundation’s Diamond 
Anniversary “Certificate of Public Service” from Donald B. 
Douglas, vice-president of Quaker Oats Company and vice- 
chairman of the B.N.F. board, at the second annual Brand 
Names Day at the Waldorf Astoria Hotel New York City, 
March 30. The award was made in recognition of the brand 
name “Remington,” which has served the American con- 
sumer for 75 consecutive years. 


Only brand names which have been in continuous use 
for 50 years or more qualified for the award, which 
was created by the Foundation to recognize the proven 
value of brand names in their service to consumers. 
Mr. Widdoes pointed out that 1948 marked the 
seventy-fifth anniversary of the Remington Model 1, 
which was first produced in 1873. Since then the 
brand name “Remington” has become closely identi- 
fied with fine typewriters. 
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HENRY LINDSAY APPOINTED TO NEW POSITION 


Commercial Controls Corporation, Rochester, N. Y., 
recently announced the appointment of Henry J. 
Lindsay as advertising and sales promotion manager. 
Mr. Lindsay will also continue in his capacity as 
advertising and sales promotion manager of Electro- 
mode Corporation, manufacturers of electric heaters 
for home and industry, a subsidiary of Commercial 
Controls. 

Mr. Lindsay joined the IBM Electromatic type- 
writer division at Rochester in 1936 and became ad- 




















HENRY J. LINDSAY 


vertising and sales promotion manager of the divi- 
sion in 1939, holding the post until 1942, when he en- 
listed in the Army. 

After four years in service, three spent in’ the Pa- 
cific Theater, he was honorably discharged in March 
1946, as a major in the Corps of Engineers. Upon his 
return to civilian life, Mr. Lindsay renewed his work 
in the IBM advertising department, transferring to 
the Justowriter Corporation upon its organization in 
April, 1946. On January 1,1947 he was appointed ad- 
vertising and sales promotion manager of Electro- 
mode Corporation. 

A graduate of Syracuse University in 1935 with an 
A. B. degree, Mr. Lindsay also attended the Rochester 
Institute of Technology art school and has done post- 
graduate work in business administration for two 
years at the University of Rochester. 


McWILLIAMS OPENS A SECOND STORE 


In connection with the opening of their second 
store, E. N. McWilliams of the McWilliams Stationery 
Company, Texarkana, Ark.-Tex., said: ‘I just want 
to announce to the public that we have opened a 
second store to take care of our printing business and 
have a proper place to display our office furniture, 
which is located at 319 Texas Ave. 

“The new store will be known as the McWilliams 
Printing and Office Furniture Company, and we sin- 
cerely invite the public to visit us. The McWilliams 
Stationery Company at 222 W. Third St., will con- 
tinue as in the past, handling a complete stock of 
stationery, greeting cards, office supplies and ma- 
chines including the Royal standard and portable 
typewriters, Clary All-Electric adding machines, Al- 
len-Wales hand and electric adding machines, Ditto 
and Speed-O-Print duplicators. 

“This expansion was necessary and we are thank- 
ful to our customers for making it possible to have 
these two stores in order to serve you better.’’—EEG 


CRAMER APPOINTS NEW REPRESENTATIVES 


Cramer Posture Chair Company, Inc., Kansas City, 
Mo., recently announced the appointment of Ralph 
Segee, associated with George Heris, Inc., of Hartford, 
Conn., to act as New England sales representative. At 
the same time, announcement was made of the ap- 
pointment of Henry J. Burmeister as sales representa- 
tive in the Greater New York area. 
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YAWMANOTE WALLETS AND ENVELOPES 
.. ». f4ll the needs of EVERY customer 


Your customers look for the right wallet or envelope for their problem— 
one that gives both protection and convenience. You give your customers 
both with Red Rope Yawmanote line.There is a famous “Y and E” quality 
wallet or envelope designed to fit every filing or carrying need. Each 
Yawmanote item is made of selected,quality materials and is reinforced to 
give strength and endurance. Stock the complete ‘"Y and E” Yawmanote 
line and give your customers the service that makes repeat sales. 


HERE ARE A FEW OF THIS COMPLETE, QUALITY LINE: 











File pockets — available in 
three grades 


ane Expanding wallets — avail- 
able in two grades 


























Trust filing systems 








One piece file pockets 





























Expanding partition wallets 





——_+— 


Halfcut folders 

















Flat wallet envelopes 





Panel label holder envelopes 





For complete information write us for a ““¥ and E”’ supplies booklet 
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ROYAL TYPEWRITER NAMES VICE-PRESIDENTS 

The appointment of two vice-presidents to head 
up production and sales divisions was recently an- 
nounced by President Maxwell V. Miller of Royal 
Typewriter Company, Inc., New York, N. Y. 

Henry J. Hart, well-known Connecticut engineer 
and inventor, has been named vice-president in 
charge of production. David B. Starrett, standard 





DAVID B. STARRETT 


HENRY J. HART 


machine sales manager since September, 1946, is ap- 
pointed vice-president in charge of sales for all Royal 
products. 

Mr. Hart joined Royal in August, 1917, as a tool 
designer in the drafting room at Hartford. Subse- 
quently he was chief assembly inspector, supervisor 
of product engineering, and early in 1943 he became 
assistant superintendent in charge of engineering and 
quality inspection. In October, 1945, he became gen- 
eral superintendent. He succeeded C. B. Cook as fac- 
tory manager on March 1, 1948, when the latter de- 
cided to retire after 41 years of service. As engineer 
and inventor Mr. Hart has been responsible for the 
development of many inventions at Royal. 

Mr. Starrett, as assistant sales manager from 1935 
to 1939, traveled throughout the West before inten- 
sifying his coast sales activities as Portland, Ore., 
district manager. Five years later he became eastern 
sales manager in charge of 47 eastern branches, be- 
fore being appointed standard machine sales manager 
in September of 1946. This high position came as the 
result of a long climb upward in the ranks since join- 
ing the company in Chicago as a junior salesman in 


1915. 


GRAHAM ANNOUNCES STAFF CHANGES 


Chester L. Seeley, vice-president and general man- 
ager of John W. Graham & Company, Spokane, Wash , 
recently announced the separation of the wholesale 
and retail activities in the office supply and equipment 
division. In connection with the separation, the fol- 
lowing promotions were announced: 

James A. Crowther has been advanced to a new 
position, wholesale division manager for office sup- 
plies. Mr. Crowther has been with the firm since 
June, 1915. 


Herbert E. Richter, who has been an office furni- 
since 


ture and specialty salesman with Graham’s 
August, 1927, has been advanced to the position of 


sales manager for the office supply sales organization. 

Donald W. True, formerly engaged in the office 
supply and equipment business in Rochester, N. Y., 
and more recently a member of the sales organization 
of J. W. Graham & Company, has been advanced to 
the position of manager of the retail office supply and 
equipment division. 

“The firm’s remodeling program is advancing as 
fast as can be expected,’ declared Mr. Seeley. “We 
have moved our wholesale fine and coarse paper 
stocks to our warehouse on International Way. A 
freight escalator has recently been installed there.” 


BURROUGHS PROMOTES NOEL L. MUDD 

Appointment of Noel L. Mudd as assistant sales 
manager of the Burroughs Adding Machine Company 
for the United States and Canada was announced re- 
cently by Willis E. Morgan, sales manager of the 
company, at Detroit, Mich. 

“This appointment is a part of the current program 
of expanding and strengthening Burroughs’ market- 
ing organization,’ Mr. Morgan said. “With the in- 
creased productive capacity of our factories, expan- 
sion has become necessary in order to continue ade- 
quate service to customers. Plans call for an increase 
in sales personnel by the end of the year of 50 per 
cent over 1947.” 

Mr. Mudd joined the Burroughs organization in 
1923 and has served in every sales capacity from 
junior salesman to division manager. After assign- 
ments in Quincy, IIll., and St. Louis, Mo., he was ap- 
pointed manager of the Amarillo, Tex., branch in 
1929. From 1935 to 1938 he served on the home office 
sales promotion staff, and later headed Burroughs 
branches in Knoxville, Tenn.; Birmingham, Ala.; and 
Indianapolis, Ind. 

In 1944, Mr. Mudd was made division manager 
while serving in Indianapolis, and in 1946 was ap- 
pointed division manager, working out of the home 
office at Detroit. Earlier this year, he was made special 
representative in the sales department and held that 
position until his promotion to assistant sales man- 
ager. 2 ee 

COLLISTER ADVANCED BY FREDERICK HART 

Announcement was recently made of the election 
of Norman J. Collister as vice-president of Frederick 
Hart & Company, Inc., an ATF Associate, Poughkeep- 
sie, N. Y., by W. J. Niles, president. Mr. Collister 
joined the company in 1947 as general sales manager, 
which post he retains in his new position. Prior to 








N. J. COLLISTER 


joining the Hart Company, Mr. Collister was sales 
manager of the electric typewriter division of Inter- 
national Business Machines Corporation. He was at 
one time typewriter manager of the Chicago and 
Boston IBM offices. 

A graduate of the Rochester Institute of Tech- 
nology, Rochester, N. Y., Mr. Collister is a member 
of the National Federation of Sales Executives and 
the National Office Management Association. 


WILSON JONES TAKES OVER BERNARD LINE 
Wilson Jones Company, 3300 Franklin Blvd., Chi- 
cago, recently announced the taking over of the Ber- 
nard line of eyelet pliers, staple removers, card, cut- 
ter, eyelet and ticket punches. Orders for these items 
will be filled from stocks in Chicago and New York 
City. 
The addition of this line of hand punches supple- 
ments the W-J line of office punches and offers the 
dealer the advantage of combining all punch require- 
ments with other Wilson Jones merchandise, thereby 
effecting economies in ordering and in transportation 
charges, according to the Chicago firm. 
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MITTAG&VOLGER inc. \yy 
PARK RIDGE. NJ.USA y 
V 


Nowhere will you find expressed in carbon 
paper the distinction, individuality, and pres- 
tige so inseparably associated with M&V 
Tackless Pencil Carbon specially developed 
to eliminate offset, smudge and bleeding. This 
fine example of the M&V master craftsmen’s 
work is made for that exacting clientele who 


seek the utmost in value, performance and 





POINTED FACTS ABOUT PENCIL CARBON 


durability. The highly specialized services of 
these skilled workmen insure the excellence 
and dependability of all M&V precision made 
products, this is the reason why users of 
M&V Tackless Pencil Carbon can be sure 
that every sheet will produce the maximum 
number of clear sharp brilliant copies—a 


true “Tackless” carbon as the name implies. 





MITTAG AND 





VOLGER, 


ESTABLISHED 


INC. 


1881 


FINE CARBON PAPERS & INKED RIBBONS «+ PARK RIDGE. NFW JERSEY 
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UTICA FIRM OBSERVES THIRTY-THIRD YEAR 

The Utica Office Supply Company, Utica, N. Y., re- 
cently observed its thirty-third anniversary, recalling 
how the firm opened its doors on April 15, 1915, at 
178 Genesee St., over Paynes Jewelry Store. Six 
months later a move was made to 230 Bleecker St. 
and in 1924 to the company’s own building at 14-18 
Devereux St. 

Nationally-known brands of office equipment, fur- 








A. G. PRESTON 


niture, appliances and supplies are featured, including 
those of A. B. Dick mimeographs and supplies, Shaw- 


Walker office furniture, Boorum & Pease loose leaf 
systems, Lily-Tulip drinking cups, Hoosier office 
desks, Taylor executive and commercial chairs, Cra- 
mer posture chairs, Victor safes and equipment, Cush- 
man & Denison products, Berger steel shelving and 
lockers, Hale sectional bookcases, Dixon pencils, 
Southworth typewriter papers, Sengbusch inkstands, 
Ever Ready calendars, Carter’s carbon paper and rib- 
bons and Bainbridge, Kimpton & Haupt items. 

At Utica Office Supply Company, Inc., is maintain- 
ed a direct mail duplicating department, claimed to 
be the largest in central New York. 

Alfred G. Preston is president of the firm. Associ- 
ated with him are Alfred A. Preston, Bart G. Boeh- 
lert, John F. Kennedy and Fred L. Grant. 


HORDER’S STOCKHOLDERS MEET 

The annual stockholders’ meeting of Horder’s, Inc., 
Chicago, held Wednesday, May 19, was largely routine. 
The following directors, with the exception of W. 
Wadsworth Watts, who was elected to fill Mrs. Ivy 
Horder Seymour’s place as she was not a candidate, 
were re-elected: Edwin M. Stark, Harry G. Horder, 
George A. Fry, Charles W. Harris, Glen A. Lloyd, and 
Frederick P. Seymour. 

At the annual directors’ meeting, held immediately 
after that of the stockholders, the following officers 
were elected: Edwin M. Stark, re-elected chairman 
of the board; Harry G. Horder, chairman of the ex- 
ecutive committee; Charles W. Harris, president; F. P. 
Seymour, vice-president, secretary and treasurer, and 
R. D. Campbell, vice-president and comptroller. 

Mr. Horder, in becoming chairman of the executive 
committee, will continue an active interest in the 
business, devoting much of his attention to the com- 
pany’s expansion program and to relations with sup- 
pliers and wholesale customers. 

Horder’s, which does a national business in office 
supplies, with its general offices, warehouse and eight 
stores in Chicago, announced its intention to expand to 
several other cities, preferably through existing 
stores. Its present warehouse at Quincy and Jefferson 
Sts. will be doubled in size to support this expansion 
and eliminate excessive operating costs. 


ROY DAVIS TAKES THREE INTO FIRM 

After 40 years in the typewriter and office supply 
business, Roy A. Davis has incorporated his business 
at Colorado Springs, Colo. as the Roy A. Davis Type- 
writer Supply Company, Inc., and has taken into 
partnership two of his employees of long service, Miss 
Margaret Smith and Frank Huneke. A third new 
member of the organization is William B. Kent of 
River Forest, Il. 

Mr. Davis, formerly sole owner of the business, will 
continue to be active in the firm. 

Mr. Kent for the past 15 years has been in the law 
department of Montgomery Ward & Company. Dur- 
ing the war years he handled all problems regarding 
compliance by Ward’s with wartime governmental 
regulations. 
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BATES NUMBERING MACHINE 


The acknowledged leader 
throughout the world for 
more than half a century. 


BATES STAPLER 


Makes its own staples. 
5,000 in one loading. 
Can‘t jam or clog. 


BATES FILE FASTENERS 


Lay flat, bind tight. No 
sharp edges. Positive slide 
locks. Neat, efficient. 


BATES MunKee STAMP PAD 


Reversible, renewable 
filler. Clear, clean impres- 
sions. Long-lived. 


BATES EYELETER 


Feeds, inserts and crimps 
eyelets in one instantane- 
ous automatic operation. 


BATES TELEPHONE INDEX 


Spin the knob and follow 
the red line. Finds 720 
names or numbers, presto! 





BATES PERFORATOR 


Easiest action, largest 
waste container. Compact. 
Economical. 





BATES LIST FINDERS 


Simplest listing devices 
ever made. Ideal for home 
or office use. 
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QUALITY FIRST 
---and ALL-WAYS 


Bates 


esty-Wanmd 
i) Yo) lei ey a 


It’s the quality of Bates Products 


that makes for lasting satisfac- 
tion, repeat business, and the 
knowledge that you have sold 


your customer the best there is. 


The Bates Mfg Co., Orange, N. J. 
New York Office, 30 Vesey St., NewYork7 
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SAFFORDS, INC., OPENS NEW STORE 


Merrill Hasty, Correspondent 








Saffords, Inc., of Superior, Wis., has presented the 
city with a new office supply store of distinction, hold- 
ing a grand opening recently over a three-day period. 

This is the third location for the expanding firm. 
E. T. Safford opened his first store in January of 1927 
at 1122 Tower Ave. In 1940, he was forced to expand 
and moved into a much larger location at 1306 Tower 
Ave. The new store is at 1312 Tower Ave. 

Saffords, Inc., now has a two-story building set off 
by a front of structural plate glass in which are placed 
two large display windows, both large enough for 
furniture or office supplies. The large glass front door 
welcomes customers into an attractive store 25 x 140 
feet. To the right, are two 40-foot greeting card cases, 
recessed and well-lighted by fluorescent indirect fix- 
tures. To the left, are displayed in similar fashion 
loose-leaf and blank books and miscellaneous office 
supplies. 

The center of the store has several show cases for 
small gift items, while to the rear are open display 
counters. A circular wrapping counter provides for 
many customers at one time and it was here that gifts 
and prizes were presented to about 2,500 guests during 
the grand opening. 

The ivory Celotex ceiling and pale green walls make 
up a beautiful color scheme. The store is lighted by 
500 48-inch fluorescent tubes and the ceiling light 
fixtures are all recessed for ideal illumination. 

Located in the basement of the store is a “Hobby 
Den” for the selection of airplane parts, wood carvings, 
model racing autos, model trains and similar articles. 

Those who made the grand opening possible were 
Mr. and Mrs. E. T. Safford, Mr. and Mrs. E. T. Safford, 
Jr., Miss Dorothy H. Safford, Mr. and Mrs. F. F. 
Germinars, J. A. Tweten, M. C. Malosee, A. Linblad, 
M. S. Decker and T. Pierson 

Northwest travelers present included Harry Berg- 
quist, Boorman & Pease Company; Roy C. Clarke, 
F. S. Webster Company; Stanley L. Griebel, Yawman 
and Erbe Manufacturing Company; Fred Luley, Den- 


ate Rep sc 


i i ey 








nison Manufacturing Company; Gene Hammond, 
Minnesota Mining & Manufacturing Company; Charlie 
Renier, Binney & Smith Company; Fred C. Schaefer, 
Sanford Ink Company; Al Nordstrom, Smead Manu- 
facturing Company; and Merrill Hasty, Sengbusch 
Self-Closing Inkstand Company. 

Appreciation was voiced by the Saffords to all who 
made the grand opening possible and those who pre- 
sented the beautiful floral displays. 





WALTNER ADVANCED BY QUEEN R. & C. 


Conrad Waltner, 2608 Hollister Terrace, Glendale, 
Calif., was recently placed in charge of western sales 
for Queen Ribbon & Carbon Company, New York, 
ie 

In announcing this appointment, A. L. DuPre, sales 
manager of Queen Ribbon & Carbon Company, stated 














CONRAD WALTNER 
ihat Mr. Waliner is well known in the western states 
and has had long experience in the ribbon and car- 
bon field. 

An extensive sales program with forceful sales pro- 
motion, merchandising and advertising aids for all 
Queen Ribbon & Carbon dealers has been outlined for 
1948. 








NEW SUPERIOR, WIS., STORE—An interior view of the new Saffords, Inc., store at Superior, 
Wis., handling office supplies and equipment, stationery, gifts, and school supplies. A 
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three-day grand opening was held late in January. 
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A Prorit Protection Pouicy 


THAT MEANS WHAT THE TERM IMPLIES... 











Cooks’ Inc., exclusive manufacturers of 
Ful-Vu Systems for Display, believe in 
protecting their stationery dealers. 
That's why, time and time again, they 
have consistently handled inquiries, 
right up to the point of taking the order 
and then said: 


“Who is your stationer, Mr. Customer? 


Please place your order through him.” 


We're so thoroughly sold on protecting 
your profits — on selling our stationery 
line through legitimate stationers only 
— that we're making an offer which 
should help you decide now to promote 
FUL-VU only in the field in which we 
offer products. 





““MAKE-SPECIAL” 
DEPARTMENT 
TAKES CARE OF 
EVERY NEED. 
(Specially profitable 


business, too!) 


>. ¥ 


GLORIFIES = 


SYSTEMS OF i 





PROTECTS 
DISPLAY 


2-10-1 YOU CAN'T USE THIS FORM! 
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(If you can fill out this form and substantiate the information, Cooks’ Inc. will credit your account with twice the profit on the sale.) 


. 2 eos F MEM GRAN EB ug 


To: COOKS’ Inc., Camden, N. J. 


Please credit my account w'th the profit on the following sa’e wh:ch was made direct by the factory and, under your policy, should have been 
routed through a stationery deaier. (Offer applies to sales of stationery FUL-VU since January 1, 1947.) 

MERCHANDISE........... 

SOLD TO:.. 


APPROX. DATE OF SALE 
siacehiblphtuisias Kevénshancesewes doieduinpomsonsonartincsemblinadigloontsictés aaa eat nm aes 


DUNN UOMEIE: 5; osneainasisamekcinsiaddastnssenanicn sce seascanniniabsonsssaaiiennietinelinianil 


(YOUR NAME) 


—T rt ttt tft 
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BAD HABITS ON CASH DISCOUNTS 


By, R. L. Unser 


Treasurer, 
General Pencil Company, 
Jersey City, N. J. 


UCH HAS BEEN written about the touchy and 

perennially disturbing question of cash discounts. 
Sometimes, of course, so-called cash discount ‘‘chisel- 
ling” is not chiselling at all, because often it develops 
that unearned discount has been deducted through 
force of habit—(the discount habit—not the chisel- 
ling habit). In fact, careless clerks or bookkKeepers 
may oftentimes see only the 2 per cent and conscious- 
ly or subconsciously ignore the 10-day limitation ac- 
companying it. 

Many times, we are afraid, bookkeepers in a fran- 
tic attempt ot save the cash discount when they have 
overlooked an invoice take a chance on deducting 
the cash discount in the hope that the check will 
be accepted by the supplier, although late. Most man- 
ufacturers actually will” make a first exception and 
accept a check too late for discount on the theory 
that it may have been unavoidably delayed. In such 
cases they notify the customer that an exception is 
being made by accepting the check, though such ac- 
tion is not to be considered as establishing a prece- 
dent. Most suppliers who follow a consistent policy— 
fair to all customers will see that not more than one 
such exception is made. 

As proof that the vast majority of business people 
are as correct in their discount and general payment 
habits as they are in their price and service policies, 
we are happy to say that not one businessman in 20 
squawks when a late check is returned with a tactful 
explanation. That may be because the 19 who accept 
the return gracefully—in fact, oftentimes apologet- 
ically—do so with a realization that they are dealing 
with a supplier whose policy is fair to all alike and 
that he will not make a concession to one that he 
refuses to another. 

After all most establishments have spent many 
years building up a reputation for fair dealing and 
the last thing they would do is jeopardize the high 
regard in which suppliers hold them—just to gain a 
paltry few dollars through a deduction of unearned 
cash discount. Firms that discount promptly feel it 
is just as reprehensible to deduct discounts which 
have not been earned as it would be to change the 
price on a supplier’s invoice without authorization 
from the supplier. Certainly when the buyer agrees 
to price and discount terms at the time of placing 
the order—he is as much bound by one as by the 
other when he pays the invoice resulting from the 
placing of that order. 

One thing that buyers, careless in their discount or 
general paying habits, overlook is—that consciously 
or unconsciously the manufacturer or supplier is more 
inclined to extend himself to do things for a custom- 
er who is known to meet his obligations ‘‘to the let- 
ter’. That is inevitable. Many buyers can testify to 
that—and indeed many have been known to brag 
about it—and excusably so. 

It is human nature for the average credit man—or 
sales manager—to deal on a friendlier basis with that 
type of buyer than if he cut corners or took unfair 
liberties. Certainly credit managers as a group are 
students of human nature so that they also have a 
well-developed sense of right and wrong as well as 
a desire to be of particular service to those customers 
who play fair. 

Very decidedly it pays every business man to be 
always correct in his business dealings—particularly 
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in his discount and general paying habits. To do so 
is character building in the first place and personally 
gratifying in the second place. 

It may well ‘“‘pay to be ignorant’”’ as a popular radio 
show puts it, but in business it pays to be correct in 
ones business habits. It also pays greater dividends 
over the years than “sharp practice’ of which cash 
discount chiselling is a first cousin. The benefits gain- 
ed through correct business dealing far outweigh the 
dollar value of unearned cash discounts chiselled. 
Most of the long-established companies enjoying the 
confidence, respect and close co-operation of their 
suppliers can testify to that. 


NAME REINHOLD-GOULD STAFF MEMBERS 

Alexander Gurner and Daniel Prowler were recently 
named new members of the Reinhold-Gould, Inc., sales 
staff by Fred H. Pinkerton, vice-president and sales 
manager of the New York, N. Y., firm. 

Both men will specialize in the sale of paper to re- 
tail stationers. 

Mr. Gurner, with a record of 15 years in retail sta- 
tionery store operations, was a former manager of 























DANIEL PROWLER 


_ ALEXANDER GURNER 


Summit Office Supply Company, New York City, and 
buyer and manager of the stationery department in 
the Gertz Department Store, Jamaica, N. Y. More 
recently, he was sales promotion manager of Garfield 
Company, retail stationers. 

Mr. Prowler, former member of the New York Times 
advertising department and until early this month, 
associated with Saxon Paper Company, New York City, 
is a graduate of New York University. He majored 
there in advertising and marketing. 


ANNOUNCE CEL-U-DEX REPRESENTATIVES 


E. T. Keeler & Company, 500 N. Dearborn St., Chicago, 
Ill., mid-western representatives of Cel-U-Dex, re- 
cently announced that the following men have joined 
the organization: Jack K. Schaefer, covering Ken- 
tucky, central and upper Ohio, central and lower 
Michigan, and Indiana; W. C. Walters, lower Ohio; and 
W. E. Alvord, upper Michigan, Wisconsin and Minne- 
sota. Ben Gerber remains with the company for met- 
ropolitan Chicago. T. C. Evans is covering southern 
West Virginia, G. E. Rawley central and northern 
West Virginia; G. E. Rawley, central and northern 
tative for the state of West Virginia, handling certain 
special work. The men are now giving 30 to 45 days 
coverage to their territory. The West Virginia repre- 
sentatives are with the United Equipment Company 
headed by Don Armitage. 


LINK APPOINTS N. M. MARSAND FIRM 
The L. Link & Company, Inc., manufacturers of the 
Link senior and junior automatic gummed tape dis- 
pensers, has appointed N. M. Marsand & Company, 
92 Liberty St., New York 6, N. Y., as national factory 
sales representatives to the stationery supply and 
office equipment trade. 
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This unit of CRESTLINE equipment has been 
designed to fill your requirements. Backed by 
years of experience and research in the office 
equipment field, Security has created CRESTLINE 
to meet the demand for efficiently planned and 
beautifully designed “A” Grade office furniture. 
The skillful workmanship and peak quality mate- 
rials in every part of CRESTLINE equipment pro- 
vide office furniture that will serve you unfailingly 
for many years to come. 
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LEGAL SIZE 


LETTER SIZE 
16 in. Deep 


(WITHOUT INDEXES) 


3000 L illustrated 


SILVER GRAY 
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300 EAST 145TH STREET - 











DESCRIPTION | WIDTH HEIGHT SHIPPING WT. 
2 LETTER FILE DRAWERS ° ° ° 
+ thtincdlinaientnn aie 14,7, in. | 30!/ in. | 16 in. 53 Ibs. 
| LETTER FILE DRAWER 
Futuna 3002 | | cursoaro 14,7 in. | 30Y,in. | 16in. | 50 Ibs. 
| BASE—COMPLETE UNIT 
2 LETTER FILE DRAWERS 
Fatura 300i L | ACH EQuiPrED wiTH LocK | 14.7 in. | 30I/jin. | 16 in. 54 Ibs. 
| BASE—COMPLETE UNIT 
| LETTER FILE ORAWER with lock | 
| CUPBOARD WITH LOCK oO V5 i i 
Futura 3002 L a ae 147; in. | 30! in. | 16 in. 51 Ibs. 
Futura 3000 | LETTER FILE DRAWER 145% in. | 12! in. | 16 in. 18 Ibs. 
Futura 3000L | touipren witn tock 14:4, in. | 12Y/y in. | 16 in. 18 Ibs. 
Futuna 3000S | \nvroate Eouirreo 14,7 in. | 12 in. | lin. | 13 Ibs. 
Futura 3000B | sase surrorr 14; in. | Sain. | 16in. 5 Ibs. 
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CARD CABINETS 
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DESK HIGH 


30!/," 


DESK HIGH 






























5x8 
CARD 
CAPACITY 9000 CARDS 


CARD 
CAPACITY 12000 CARDS 


CARD 
CAPACITY 15000 CARDS 





with BUILT-UP FEATURE 
For all your 


CARD FILING 
NEEDS 











361/," 


Low Counter Height 


361/," 


Low Counter Height 


Styled by Paluna 


in Grey Lustre Finish 




















5x8 


CARD 
CAPACITY 12000 CARDS 


3x5 
CARD 
CAPACITY 18000 CARDS 


4x6 


CARD 
CAPACITY 15000 CARDS 
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Ne. SINGLE DRAWER CARD = WIDTH H. D — CAPACITY nor 
i F 335 Fume 3x5 | 6% | 5%, | 16" | 1,500 | 53% Ibs. 
F 346 Satine 4x6 | 7 | 6¥, | 16" | 1.500 | 63% Ibs. 
F 358 Satna 5x8 | 1 | Me | 16" | 1.500 | 8 Ibs. 
F369 y 6x9 | 10% | 8% | 16" | 1,500 | 121, Ibs. 
= MH EQUIPPED with LOCKS if desi ee 


APPROX 






























R CARD WIDTH H. D CAPACITY ¢. DpING WT. 
F 3352 Futura 3x5 123% 5!/g 16" | 3,000 93; Ibs. 
F 3462 Futura 4x6 141/, bl/, 16" | 3,000 11 Ibs. 
F 3582 Futura 5x8 1834 7\/, 16" 3,000 15!/2 Ibs. 
F 3692 Futura 6x9 | 201%, 8!/, 16" 3,000 | 21!/, lbs. 
































Szreel Sales Corp. 300 EAST 145TH STREET + NEW YORK 51, N.Y. 
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REFUGEE AIDS BUSINESS TRAINING 

A Czech refugee businessman, who fied from his 
country in 1938 to escape Hitler’s troops and played 
a role in a top-secret project for the American armed 
forces in Word War II, recently made a gift of an 
intricate computing machine to The City College Mid- 
town Business Center, New York, N. Y., to facilitate 
training for young businessmen and women. 

The machine, a model M A 213 of the Monroe Du- 
plex Calculator, which can handle statistical prob- 





BUSINESS MACHINE DONATED TO CCNY.—Accepting a 
Monroe Duplex calculator, Model MA 213, a gift presented to 
the City College intensive business training program by Israel 
Meizner (left) of the Mercury Business Machines Co., Inc., is 
D. W. Patterson (right), head of the sales training unit of 
City College midtown business center, New York City. Look- 
ing on is Victor W. Eimicke, personnel research specialist for 
the center, who will use the machine in setting up job quali- 
fication reports for trainees who have completed the course 


lems running into astronomical figures, was given by 
Israel Meizner of the Mercury Business Machines 
Company, Inc., 119 Lafayette St., New York, N. Y. 

Mr. Meizner, who now lives in Brooklyn, related 
his story in presenting the machine. He said that his 
war work included supervising repairs on a large 
battery of the intricate calculating machines used by 
mathematical scholars on a project at Columbia Uni- 
versity. The project, he said, was guarded by a triple 
barrier of FBI guards, through which he was re- 
quired to deliver the machines in person to the cal- 
culating room. Asked whether this was the famous 
Manhattan project which assisted in developing the 
atomic bomb, Mr. Meizner said that because of the 
necessary secrecy, he had been careful never to in- 
quire. He had only seen scholars at work, he said, 
and had been told that the results were ‘urgently 
demanded by the armed forces.” 


HANDON NEW COMFORT’S CORNER MANAGER 

Robert E. Handon, who was formerly assistant buy- 
er in the stationery department of a large St. Louis, 
Mo., department store, has been appointed manager 
of the Comfort Corner, 825 Locust St., a St. Louis 
stationery and office supply firm. In addition to sta- 
tionery, office equipment and office machines, Mr. 
Handon will be in charge of Comfort’s specialized 
photographic and camera equipment department, pens 
and pencils, leather goods, office supplies, commercial 
stationery, and greeting cards.—RAL 


ROBBINS NAMED STRATFORD OFFICIAL 
Larry Robbins was recently appointed vice-presi- 
dent and general manager of the Stratford Pen Cor- 
poration, New York, N. Y. He formerly was vice- 
president and general sales manager of Eversharp, 
inc. 
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NIAGARA CONSOLIDATES AT CONCORD PLANT ° 


Niagara Duplicator Company which has been ad- 
dressed at 128 Main St., San Francisco, Calif., is being’ 
consolidated at Concord, Calif., according to an an;# 
nouncement by L. John Himes, president. The Concort 
plant and office facilities are being expanded to ae-: 
commodate all Niagara operations. 

On March 1 Niagara started moving its machide} 
manufacturing operations to Concord, where the com- 
pany has manufactured its stencils and other supply 
products for the past five years. 

Manufacturing of supply products has been affected 
very little by the move. Duplicating machine manu- 
facturing was maintained at the San Francisco plant 
until April 2 and was resumed at Concord by April 30. 

Improved efficiency in plant operation, reduction of 
overhead cost, centralization of labor problems and 
improvement of service were objectives of the change, 
according to President Himes. 


rs 
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KIL-KLATTER SALES UP SHARPLY 


W. S. Adams, sales manager for American Hair & 
Felt Company, 1828 Merchandise Mart, Chicago 54, 
Ill., attributes the sharp rise in the sales curve of Kil- 
Klatter typewriter pads to several factors. 

More sales of Kil-Klatter typewriter pads indicate 
that offices and individuals are buying more type- 
writers and office machines, states Mr. Adams. He 
points out that modernizing of offices for comfort calls 
for operation with a minimum of noise. 

Consistent advertising and sales promotion as well 
as the ever-increasing market, says Mr. Adams, have 
resulted in sales for the first quarter of 1948 being 127 
per cent of 1947 sales during the same period. 


LUGGAGE ON THE MOVE, SAYS MANNING 


E. R. Manning, director of sales for Oscar N. Plot- 
kin, Joseph Plotkin and I. L. Lewis in management 
of affiliated leather goods companies, announces that 
two large capacity trailers have recently been added 
to the truck facilities ‘‘to speed up deliveries of the 
various lines made by these large producers of lug- 
gage, trunks and brief cases.” 

Mr. Manning continues, ‘‘Our Oshkosh plant at 
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NEW TRAILERS ASSURE FASTER DELIVERIES 


Oshkosh, Wis., the Indestructo plant at Mishawaka, 
Ind., and S. Dresner & Son, Inc., Gladstone Case 
Company and National Brief Case Company plants 
in Chicago are all working at top speed in anticipation 
of the biggest year in the history of these nationally- 
distributed lines. 

“New catalogs were to be ready about May 1 and 
a greatly-augmented advertising program assures” 
clalers of a continuation of a fair share of the ex-_ 
eellent business we see ahead of us in 1948.” 
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HERE IS Comfortable Seating / 


AN OUTSTANDING LUXURIOUSLY UPHOLSTERED MODEL FOR FINE OFFICES . . . THAT IS HIGH 
IN POPULARITY FOR ITS BEAUTIFUL DESIGN AND WORKING COMFORT! 
With Famous "FLO-TILT" Swivel Tilt Back Seat Control 


oP. . »* ° THE “EXECUTIVE” 
ileforun’s ines No. 155UA 
With New 


Streamlined 


























Yes! . . . Mr. Executive 
smiles often using this 
fine chair . . . because 
the workday seems short- 
er... the results better 
in combatting mid-day 
fatigue! 


Aluminum Base 


“Satin Aluminum 
Finish” 


A new type of smooth 


ings prevents “wobble” of 
seat. Seat height quickly 
changed by a threaded 
bearing in which revolves 
lower part of spindle, 
which is threaded. 
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NO. ISSUA "MASTER EXECUTIVE" Century 


Upholstery: Imperial in colors: Green, brown, wine and grey. 


Cushion: No sag spring, box type cushion, covered with best quality 
cotton felt. Luxuriously upholstered. Welt sewed edges. 


Base: Aluminum satin finish. 


No. 255A 


Same as I55UA e 
except open arms Ue frorm CHAIR CO., Ine. 
43 S. OXFORD: ST. PAUL 5, MINN. 














MODERN ROLE OF HAND STAMP 


By Porter H. Mason, President, 
The Multistamp Company 


HEN THE hand stamp or rocker type stencil 

juplicator was initially marketed in the early 
1920’s. it was meant to serve in the printing of short 
run bulletins, office forms, menus, school tests and 
seat work. Today, however, the hand duplicator is 
constantly assuming a role in marking, addressing 
and duplicating that was undreamed of, even by the 
duplicator’s inventors. 

Direct mail advertising was the first new patron of 
the hand duplicator, and the post card size duplicator 
was instrumental in promoting the use of penny post 
card advertising. The local storekeeper learned that 
he could print his own message right at his own place 
of business, and send that message into the homes of 





THE MULTISTAMP IN USE 


countless customers, with a minimum of time, effort 
and expense. Now he has found that he can even, if 
desired, print his advertising messages right on his 
outgoing parcels, bags, and wrapping paper as it 
comes off the rolls. 

War Developed More Uses 

The war, however, was the real proving ground for 
the hand duplicator. The miracles of speed, volume, 
and accuracy exacted of industry, transport and gov- 
ernmental agencies — both civilian and military — 
brought about the rediscovery of forgotten uses of the 
rocker duplicator, and the discovery of scores of new 
ones. Here was a duplicating device that was handy 
and easy to operate. It printed on nearly any type 
of surface, and could reach into awkward corners and 
other almost inaccessible areas. It was inexpensive, 
and easy to use and maintain. It was accurate—one 
stencil, cut and checked for accuracy, could print 
over 1,000 times, guaranteed error-free. It was quick 
type or write out the stencil, snap it onto the dupli- 
cator, and stamp impressions in quick succession 
much like using a rocker type blotter or rubber stamp. 

The hand duplicator swept into use throughout the 
country, in both the armed forces and industry. In 
offices, mail rooms and warehouses the millions of 
hand stamped post cards, letters, bulletins, circulars, 
labels, signatures, and shipping tags facilitated the 
rapid movement of communications and _ supplies 
across the country and overseas to distant battle- 
grounds. 

In many instances, where wartime regulations re- 
quired the rapid printing of small bulletins, signed 
circulars, and coded orders, the hand duplicator was 
found to be fast and accurate. The duplicator per- 
mitted clear impressions of detailed and sometimes 
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coded information, often impossible to reproduce by 
other means. The handy stencil permitted quick 
changes in wording, afforded a flexible, rubberless 
hand stamp that could print around tubular con- 
tainers, on and inside of bound books or file jackets. 
It afforded a facile instrument for filling in and over- 
imprinting the forms as used or before detaching the 
files or jackets—forms which would ordinarily first 
have to be detached. This novel use of the hand dupli- 
cator extended to many continuous forms systems— 
imprinting the forms as used, or else before detach- 
form from the strip or roll. 

The hand stamp stencil duplicator’s portability, 
quick and easy make-ready, low cost and durability 
are unique in the field of office and mail room equip- 
ment. 


SIXTH DISTRICT MEETING IN CHICAGO 
(Continued from page 45) 


subject of an informative address by Roy Edgren, 
Corry-Jamestown sales manager at Chicago. “If the 
buying orgy settles down to normal good business, 
the best ever known, we should be happy,” he 
asserted. The steel office equipment industry will have 
produced in 1947 double the volume of any previous 
year in its history and yet the cry is ‘more and yet 
more,’ he said in telling of the troubles experienced 
by his industry in meeting the incessant needs of the 
dealers. 

“In the past ten years we have seen the doubling 
of number of seated workers,” declared the Corry- 
Jamestown man. “In this incredible need of good 
office equipment you (the dealers) have a market 
untouched. I contend that there is no saturation point 
in this business.” 

Adding a note of warning to dealers to watch their 
inventory the speaker concluded, ‘“‘Business is never 
so healthy as when—like a chicken—it must do some 
scratching.” 

Math Lauer, sales manager of McKesson & Robbins 
Company, Milwaukee, Wis., a man who has been 
recognized by his fellows in the sales field by his 
election as president of the Sales Managers’ Associa- 
tion of Milwaukee, concluded the business session 
speaking program with a talk on “The Training of 
Retail Salesmen.”’ 

“Friendly service is more important than ever,” 
declared Mr. Lauer. He advised the dealers to do a 
better public relations job. He told of the importance 
of disposal of slow merchandise, the modernization 
of stores, proper departmentization, training of store 
clerks and the “pushing” of profitable goods. 

The closing feature of the Sixth Regional conven- 
tion was the luncheon on Tuesday, at which Richard 
B. Vail, Vail Manufacturing Company, member of 
Congress from the second district of Illinois, delivered 
an animated talk on “Business and Politics.” After 
outlining briefly how @usiness is now recovering from 
12 years of hamstringingy:he launched into a discus- 
sion of relationships with*the Soviet Union and of 
the work of the un-American, Activities committee, 
on which he serves as a subcommittee chairman. He 
pointed out that every case cited by this committee 
has been sustained by Congress and the courts. Rep. 
Vail closed his talk by answering several question on 
such topics as income tax, future outlook of business, 
the Marshall Plan and anti-Communist laws. 


YONKERS FIRM ISSUES ‘THE GRANDSTAND’ 

The Grand Stationery & Supply Company, 48 War- 
burton Ave., Yonkers, N. Y., recently began the pub- 
lication of “The Grandstand,” a monthly lea de- 
signed to offer suggestions for better office méThods 
and increased business efficiency. Arrival of former 
scarce products is told and a number.-of items are 
pushed by the firm, of which William Grand is pro- 
prietor. The neat little publication is well illustrated. 
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NOW- All from the same Family Tree. . . 
NOTES, DRAFTS, RECEIPTS! 







For the first time, from the same source! Notes, Drafts, 
Receipts. Completely modernized — Superior Paper, and 


many new forms. Another example of how Boorum and 
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CHAMPION LINE #815 


Lithographed Center Vignette. Two color Safety tint 
(Brown inks). Stock, 24 Ib. substance 50% Rag Vel- : 
lum, manufactured by Byron Weston. Bound Brown (aR | “*« 
semi-flexible covers. 100 to book. 3% x 1034. Stamped ma 
Peerless Leaf Gold. 6 to a box. 


EAGLE LINE +777 


Lithographed Blue Ink on 24 Ib. substance Stand- 
ard No. 1 Sulphite Bond. Bound Blue semi-flexible 
covers Stamped in Peerless Leaf Gold. 3% x 
1034. 100’s—6 to box. 50’s-12 to box. 







MONARCH LINE #760 


Lithographed Black Ink. Stock, 24 lb. white 25% Rag 
Manhattan Ledger. Bound Black semi-flexible covers. 
3% x 1034. Stamped Peerless Leaf Gold. 100’s—6 toa 
box. 50’s—12 to box. 







cot 








Lithographed center vignette, 2 colors on 24 Ib., 
substance good grade White Paper. 75 leaves to 
book. Bound in imitation Pressboard. 12 to a box. 


3% x 10%. 


TABLET LINE Lithographed Blue 
Ink, 24 lb. substance, No. 1 Sulphite 
Bond. Same as 777 line without stub. 
Bound Printed Enamel Blotters cover 
padded top with cloth tape. 8 x 3%. 
100’s—6 to box. 50’s—12 to box. 







SECURITY LINE #780 


Lithographed Green Ink on Green Security Safety 
paper. Bound Green semi-flexible covers. 75 sheets to 
— 3% x 1034. Stamped Peerless Leaf Gold. 6 to 
a box. 





Consult Price List M for the 
Complete BOORUM & PEASE Line 


of Notes, Drafts, Receipts Order From Our Salesmen, 


Directly from Headquarters or 
Our Branch Sales Offices. 


FOR EVERY RECORD—A WAY TO KEEP IT 


General Offices: 84 Hudson Ave., Brooklyn 1, N. Y. 
Boston: 80 Summer St. * St. Louis 2: 115 So. 8th St. * Chicago 7: 538 S. Wells St. 
New York City Salesroom: 349 Broadway, New York 13 
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2 NEW CHAIRS 


WITH 


EYE-APPEAL 


SALES- APPEAL 


We pleasure 


in 


take 









presenting two 
beautiful new chairs. 
Upholstered for solid 


comfort. 


FINISHED IN ... 






@ Wolnut 
NO. 1601 e Mahogany 
@ Ook 
JASPER SEATING CO. 
JASPER INDIANA 
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WELSH APPOINTS A SALES MANAGER 
Frederick A. Stevens, Jr., has been named sales 
manager of the Welsh Manufacturing Company, Prov- 


| idence, R. I., makers of fountain and ball point pens 


and mechanical pencils. 

Mr. Stevens has been with Welsh Manufacturing 
Company since 1936, immediately following his grad- 
uation from Brown University. During the war he 
served four years in the navy, terminating his service 

















FREDERICK A. STEVENS. JR. 


as squadron commander in the Pacific P. T. fleet. 
Since the war, Mr. Stevens has taken a prominent 
part in the development and expansion of the firm’s 
pen and pencil distribution. 


CROSBY APPOINTED BY UNDERWOOD 

H. W. Crosby was recently appointed manager of 
the Stamford, Conn., branch of Underwood Corpora- 
tion, according to an announcement made by W. F. 
Arnold, vice-president and general sales manager at 
the firm’s headquarters in New York. 

Mr. Crosby first joined Underwood in 1941 as an 
accounting machine representative in Bridgeport, 
Conn. In 1947, he transferred to Stamford as a type- 
writer and adding machine representative, and con- 
tinued there until his present assignment. The _in- 
creased importance of the Stamford business area 
and his excellent record in handling Underwood’s 
complete line of business machines resulted in this 
promotion. Mr. Crosby’s headquarters are at 4 South 
St. in Stamford. 





A COLORADO BUSINESS PROSPERS.—Larry Daley, owner 
of the youthful, but progressive, Daley Office Equipment Co., 
Fort Collins, Colo., receives congratulations from his good 
friend, Ken Graves. Now handling the sale and service of 
Smith Corona machines in northeastern Colorado, the firm 
will take on other lines in machines and supplies this year. 
Mr. Daley’s experience has included service with the Mc- 
Auliffe Paper Co., Burlington, Vt., sales work with Underwood 
Corp., Denver, Colo. and with the Smith-Corona agency at 
Denver. 
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MODEL NO. 12 


The new Van Dyke AIRE gives you circulation in any direction— 
direct, semi-direct and indirect. A unit completely built for comfort 
performance. 


Modern in design, mounted on beautiful finished wood base. Swivels 
in any direction for desired air flow. Hung in rubber cushioned 
swivels eliminating vibration. Safe and quiet in operation. Van 
Dyke AIRE will give you comfort, satisfaction and pleasure on 
hot humid days and make your nights cool and restful. Yes! the 
Van Dyke AIRE is all this and more. 





Equipped with a heavy duty motor and a 12” four blade 
Torrington Vairified Air impeller—quiet, efficient, sturdy. 
On and off switch in motor case, 8 ft. rubber cord. Heavy 
chrome guard protecting motor front and back. Mounted 
on wood base with rubber feet. This unit is guaranteed 
for a period of one year. 





MODEL No. 12—1/30 H.P., 1550 RPM, 60 cycle, 115-V A.C., 1250 CFM, 
Shipping Weight 25 Ibs. 








VAN UDYAE INDUSTRIES 


21ST. AND ROCKWELL STS. 
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Nowce or 
MARKING DEVICES 


MAKE FOR MORE EFFICIENT BUSI- 
NESS OPERATION 


HAVE A GOOD ASSORTMENT ON 
HAND FOR IMMEDIATE DELIVERY 
WHEN WANTED. 
SALES — PROFITS 
ORDER YOUR SUPPLY TODAY! 


ue BEC.O § 
PIWVA 212, ww2.0 

Vb Ft bVIDI 
PAWYE 33) 102) 
4 'a/ as APC 


6. OPN A INC. 


80 DUANE ST.NEW YORK /7,N.Y. 
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DATING STAMPS 


SUPPLY THE DEMAND 








PETERSEN APPOINTED BY UNDERWOOD 


Charles G. Petersen was recently appointed man- 
ager of the typewriter division of the Portland, Ore., 
branch of Underwood Corporation, according to an 
announcement by W. F. Arnold, vice-president and 
general sales manager of Underwood. 

Mr. Petersen first joined the organization in Salt 

















CHARLES G. PETERSEN 


Lake City, Utah, in 1919 as a serviceman. In 1925, he 
advanced to the position of manager of the Pocatello, 
Ida., branch of Underwood. He transferred to the 
Seattle branch in 1928 as a salesman and in 1931 
transferred again to Portland where he was assistant 
branch manager prior to his present promotion. His 
headquarters in Portland are at 1542 W. Burnside St. 


TEC ANNOUNCES NEW PROMOTION PLAN 
The TEC Pencil Company, Culver City, Calif., re- 
cently announced its new advertising distribution and 
dealership ‘‘Selling Attack’’. Basing its advertising 
and promotion material on the letters ‘S. A.,” TEC 





THE TEC DRAFTING SET 


will correlate beginning with the TEC 
drafting set. 

The ‘“S. A.” is declared in this case to represent 
“Sales Appeal’ to the retailer, affording the con- 
sumer with ‘Specialized Application,’ ‘Student Ap- 
peal’ and other ‘‘S. A’s.”’ 

TEC sales aids include 
counter display signs. 


operations 








catalogs, enclosures and 


KANSAS FIRM APPOINTED BY ROYAL 
Hale’s Typewriter Service, 214 E. Euclid, McPher- 
son, Kans., has been appointed local representative of 
Royal typewriters, both standards and portables, ac- 
cording to a recent announcement by D. M. Hale, 
owner. This firm also has a service department.—GMH. 
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but have you noticed how me eas 
when the customer knows the trade mark represents 
a quality product? 
In times like these, ith sales costs at 4 new high, it saves e 
time to put your biggest push on trade marked products | 
' such as Art Metal Office Furniture, Wabash , Filing Supplies A 
and Postindex Visible Record Sy stems. Merchandise that | Pring 
has customert- acceptance all along the line. By speeding up prt 
the sale, you point the way © lowet selling costs. ent 
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Complete the Picture 


...AND COMPLETE THE SALE! 


a the appropriate 
chairs from the widely diversi- 
fied line of High Point Bend- 
ing & Chair Company to com- 
plete the furniture group and 
complete the sale—swiftly—to 
the lasting satisfaction of your 
customer. Whatever style the 
office furniture indicates .. . 
whatever type of service is 
desired .. . whatever price 
range is wanted... there are 
High Point Bending & Chair 
Company chairs designed, built 
and priced to perfectly fulfill 
the need. 

... And both you and your 


No. 4910 EXECUTIVE 
SWIVEL ARM CHAIR 


No. 4911 ARM CHAIR 


customer will know that the 
selection will bring lasting sat- 
isfaction. For each High Point 
Bending & Chair Company 
chair has built into it the skill 
and constructional integrity of 
more than 44 years of fine fur- 
niture building. Each chair has 
the long-lived service qualities 


of solid pecan frames... dow- 
eled and bolted construction... 
genuine leather upholstering. 

As our illustration shows, 
there’s something missing in 
this Myrtle Pacemaker group- 
ing without the chairs. Chairs 
by High Point Bending com- 
plete the picture. 


HIGH POINT BENDING & CHAIR COMPANY 


SILER CITY, NORTH CAROLINA 


No. 4850 EXECUTIVE 
ARM CHAIR 


No. 4851 ARM CHAIR 











Finger Tip Drawer Control 
Side rail suspension, seasoned mate- 
rials and a new scientific treatment 
of the entire drawer combine to as- 


sure Finger Tip Drawer Control. 


andes alone, provides so many wanted features 


That’s why dealers and users alike are saying, 
**Pacemaker is the desk for me.” 

Pleasing to the sight—satisfying to buyers 
of enduring value—a new conception of 
functional design—the most comfortable 


business companion anyone ever worked with. 





All of these and more are wrapped up in the 


‘ fia sales slogan of the year—‘“‘Something new in 
Even the file drawer has Finger Tip 
Control. Regardless of content every desk for every user. 


sight, it’s ball bearing suspension ao ‘ 
ain Sh igi The complete and revealing story of the 
assures an effortless glide. _ 





Pacemaker is now being prepared in the form 
of the Pacemaker Sales Book and will soon be 


ready for distribution. 


MYRTLE DESK COMPANY 


HIGH POINT, NORTH CAROLINA 


MEMBER 
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GLARO 


QUALITY 
ALUMINUM ACCESSORIES 
FOR 
OFFICES - HOTELS - RESTAURANTS, ETC. 
HIGHLY POLISHED AND BUFFED 
UMBRELLA STAND 


Height 19". Base 12" diameter. 
Top 12" diameter. Post 2!/2"" dia- 
meter. Shipping Weight 10 Lbs. 


LIST $15.00 
ASH TRAY STAND 


spun 


ee (Ue 


All aluminum, highly polished. 8" 
aluminum tray and 
base. 6" amber glass 
receiver. Height 
22!/.". Well weight- 
ed, 
packed. 


LIST $9.00 


Also No. 307A with handle 
LIST $10.00 


individually 


COAT TREES 


Made of I'/." aluminum 
tube. Height 72", Base 
12" diameter with heavy 
iron loader under spun 








aluminum base. 


SHIPPING WEIGHT 
22 LBS. 


LIST $21.00 
SAND URN 


1917," high . . . Base 
10" diameter, Top II" 
diameter . . . 2!/2" tube. 
Shipping weight 10 Ibs. 


LIST $15.00 


all are highly polished and buffed . . . permanent finish. 
Packed set up... .. shipped F.O.B. Factory. 


GENEROUS DEALERS DISCOUNT 


SEND FOR NEW COMPLETE 
1948 CATALOG 


GLARO MACHINE PropucTs COMPANY 
MANUFACTURERS 


No. 220 No. 229 


one to a carton. 





3711 EDGEMERE AVE. FAR ROCKAWAY N. Y. 
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OAKVILLE DIVISION OFFERS PROMOTION AIDS 


The Oakville Company Division, Scovill Manufac- 
turing Company, Oakville, Conn., has announced a 
well-rounded program to help dealers do a more 
effective promotion of stationery items. The division 
produces the Yellow Box line of paper fastening de- 
vices. 

The first part of the program consists of several 
colorful window and counter display cards. These 


PAK Viti r 
FASTENER 


OAKVILLE CO. PROMOTIONAL PIECES 


point-of-sales posters are designed in two sizes — 
14 x 19 and 9 x 12 inches—and suggest uses for the 
various items besides stressing the time-saving fea- 
tures of the entire line. Each card is declared to be a 
complete sales piece in itself, thus allowing the dis- 
play manager to make either a large or small display, 
depending upon the availability of counter or window 
space. 

Another sales help is a newly-prepared manual for 
dealers’ salesmen. It stresses the salesman’s impor- 
tance as a specialist in his field and also pictures and 
lists the complete selling points of each Oakville paper 
fastening device. 

In addition, several colorful four-page folders have 
been prepared for use as package and bill inserts. 
Space is provided for dealers’ imprints. 


UNDERWOOD NAMES HULTING OMAHA MANAGER 


W. W. Hulting has been appointed manager of the 
Omaha, Nebr., branch of Underwood Corporation, ac- 
cording to a recent announcment by W. F. Arnold, 














W. W. HULTING 


vice-president and general sales manager at the firm’s 
headquarters in New York, N. Y. ’ 
Mr. Hulting attended Augustana College where he 
studied accounting and later served three years in the 
United States Army. He joined Underwood Corpora- | 
tion as an accounting machine representative in Da- 
venport, Iowa, in 1946 and in his new assignment his | 
headquarters are at 1721 Douglas St., Omaha. 
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SPRED- ) PRIM Presents 


Anaric’ Fs) is Scopes ates Steel Cbs 


TILTED — 
HORIZONTAL 














yf | «DELUXE 
TILTED — VERTICAL SPEED-0-SCOPE. 


Four adjustable legs tilt scope 
in every desirable position. 





$A A450 UPRIGHT—4 LEGS 


SPEED-0-CABINET Es 


Two 12 inch pull-out leaves gives a 50 FLAT—NO LEGS 
inch working surface to accommodate 
duplicator, impression paper and 
finisned copies. 














yi 


ECONOMY SPEED-0-SCOPE 


One-piece bakelite chassis prevents warping 





STEEL STENCIL FILE CABWYET 


or misalignment. Keeps stencils fresh and ready for reruns. 


Prices Slightly Higher West Of The Rockies 


SPEED-O-PRINT CORPORATION + 161 £. GRAND AVE. + CHICAGO 11, ILLINOIS 
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Lumograph 


Pencils will soon be back on the market — 
No. 2886 Mars-Lumograph Drawing 
Pencil, No. 1018 Mars-Lumograph 

Artist Pencil and No.1904 Mars- 
“THE Tape mark Lumograph Artist Lead—all with the 
same top quality as before the war. 










IN THE SKY” 

These pencils are famed because they 
eliminate the use of ink tracings, give 
perfect reproductions and save both time 
and money. Write today for information. 


J-S-STAEOTLER,INCG. 


33 WORTH STREET NEW YORK 6}, N.Y. 
STAEDTLER SINCE 1662 
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PLIMPTON’S TESTS C-THRU DISPLAY 


A new permanent counter and window display of 
the C-Thru Ruler Company, Hartford, Conn., which 
is now ready for distribution, was given its first test 
by Plimpton’s, stationer’s supply store in downtown 
Hartford. The firm made it the focal display of an 
attractive window. 

The display, on which are mounted the ruling de- 
vices in the C-Thru line, has an interesting feature 
in a revolving cylinder which can be operated either 








ATTRACTIVE C-THRU DISPLAY AT PLIMPTON’S 


manually or by the use of a small motor. The display 
is divided into five panels featuring triangles, T- 
squares, ellipses, protractors, rulers, lettering guides 
and curves. Sturdily constructed of wood colorfully 
lacquered in an attractive shade of blue, the display 
is only 17% inches in diameter and 32 inches high. 
As featured in Plimpton’s window, it was flanked by 
two C-Thru gift boxes and below it on an angle was 
a display board with a wide assortment of mounted 
ruling devices. Complete information on the revolving 
display, first shown at the 1947 NSA convention in 
Chicago, may be had by writing the C-Thru Ruler 
Company, 837 Windsor St., Hartford, Conn. 


ED RILEY ESTABLISHES OWN BUSINESS 


Ed J. Riley, who has spent 20 years in the office 
furniture trade, the last 13 with Spitzer’s Office Fur- 
niture House, Inc., went into business for himself 
early in May. He is now located at 307 W. Lake St., 

















EDWARD J. RILEY 


Chicago, under the name of Riley’s Office Furniture. 
Both new and used office furniture and equipment 
are handled. Ed would like to receive catalogs and 
other information from manufacturers and _ invites 
representative to call on him. 
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TO TOP MANAGEMENT 
with these Gunlocke Matched Chairs 


To satisfy your most exacting top executive 
customers, offer this new Gunlocke set of 
matched chairs. They are ideally adapted to 
meet their demands for luxuriously appointed 
offices. Finished in fine top grain leather, they 


are designed for complete working comfort 


and will lend prestige to any office. The 
swivel chair is equipped with foam rubber 
uni:s in seat, back and arms. The guest chair 
also has foam rubber in the arms for extra 
softness. Write today for more details on 


these luxurious Gunlocke chairs. 


Chairs for Your Working Comfort 


H.GUNLOCKE CHAIR COMPANY — 


WAYLAND, NEW YORK 


Bi on ee 




















YOU SELL 
QUALITY 


WHEN 
YOU SELL 


MARKWELL 
staplers 





““RX’’ HANDI-CLIP 
Staples and pins 





“RX” ROBOT 


Staples, pins and tacks 





No. 15 PAPER PUNCH 
Va" hole 


Bright red plastic button 





“RX FEATHERWEIGHT 
Staples and tacks 





Please write for information on all our Office STAPLERS and 
STAPLES and Office SPECIALTIES, also our 
effective SALES HELPS. 





MARKWELL MFG. CO. 


Dealer Division 


200 HUDSON ST., NEW YORK 13, N. Y. 
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SECURITY STEEL USES NEW AD IDEA 
Security Steel Equipment Corp., Avenel, N. J. has 
introduced a new idea in office furniture merchandis- 
ing—a brand name with a brand label. The May ad- 














s,unit of CRESTLINE equipment has been 
med to fill your requirements. Backed by 





of experience and research in the ofhee 





ty has created CRESTLINE 

’ for efficiently planned and 
beautifully designed “A” Grade office furniture. 
The skillful workmanship and peak quality mate- 
rials in everv part of CRESTLINE equipment pro 


ide office { ture that will serve you unfailingly 


























SECURITY STEEL’S NEW CRESTLINE LABEL 


vertising introduced the customers and trade to Se- 
curity’s new Crestline label. It is the belief of the 
company that when a customer calls at the display 
rooms or when the furniture is delivered to him, he 
will associate the label and the furniture to which it 
is attached with the advertising he has seen and which 
has influenced him. 


MENNENG MOVES INTO NEW BUILDING 
J. R. Menneng, dealing in office supplies, recently 
moved into a new and fireproof building 80 x 30 feet, 
at Worthington, Minn. Well-equipped for display, the 
structure has all-steel shelving and open display with 
center counters also used for stock. On the right as 
customers enter, about 30 feet of greeting card and 


JRMENNENGTE: | 


OF FICES= 
SUPPLIES 
— 


a 
wes 


MENNENG OFFICE SUPPLY STORE, WORTHINGTON, MINN. 


social stationery display is located. On the left is the 
miscellaneous merchandise and the loose leaf depart- 
ment. To the rear is located the machines department 
as well as steel safes and files. The store is adequately 
lighted by new and modern fixtures. 

Registration of visitors totalled 1,600 during the 
grand opening. 

On the radio at 9:30 a. om. five days a week, Mr. 
Menneng writes the ‘‘Deal for Dough” program which 
covers a large area of southern Minnesota. 


OFFICE APPLIANCES, May, 1948 











©! 


has 
dis- 
ad- 


atly 
eet, 
the 
vith 
C as 
and 


INN. 


the 
art- 
ent 
ely 


the 
Mr. 


ich 


948 




















\ 


Dales require little effort when it’s Leopold office. furniture you're 
showing. Your customers see and feel the fine, lustrous finish, the 
careful hand workmanship that has been built into every Leopold 
piece since 1876. @ The smooth drawer action and efficient 

design of Leopold desks are powerful silent salesmen for 

you. The variety of styles, finishes and prices gives you 

a line that fits any office need. @ Just show any prospect 

the smart beauty and character of a Leopold piece. 

From that moment on your Leopold display is an 


added man that makes selling easier for you. 


rt Leqo0// vonrant 


BURLINGTON, IOWA 
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Immediate shipment of registers, plus 30 to 50 day 
shipment of printed forms, means trouble-free 
selling. 

The 1948 Hano register is as simple to load and 
operate as it is handsome in appearance. Hano 
Lithographed quality assures repeat orders for 
forms. 

We sell through dealers . . . we invoice you 
at the wholesale price, ship in your name and 
under your labels. 

Write for details of the most complete line of Litho- 
graphed Autographic Register Forms, Snap-a- 
parts, Continuous Forms and Devices ever avail- 
able to stationers and dealers. 


° 


Mid-Western and Southern 
Dealers Wanted 


PHILIP HANO COMPANY, INC. 
HHOLYOKE,} MASS. 
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FLORIDA FIRM FEATURES 
MICROMETRIC CARBONS 


The Long Office Supply Company, 115 NE. First 
Ave., Miami, Fla., was recentty featured in the Miami 
Daily News as the only firm in Dade County where 
Micrometric carbon paper of F. S. Webster Company 
can be obtained. 

This carbon paper is distinguished by the handy 


ni 





MICROMETRIC CARBON PAPER IN USE 


numbered side scale enabling typists to center their 
work better and estimate columns of figures. 

The Long Office Supply Company claims that with 
the use of the Micrometric carbon paper signatures - 
need never be crammed in at the bottom of a better oe 
or perched at the top of second sheets. oe 


What two words are mighty urges 
When tagged on a chair? Behold: 

One, you’ve guessed it, is STURGIS 
And the other of course is SOLD. 


And that’s more truth than 
poetry! Built right, priced right, 

eae ea > sold right, the Sturgis 920 is 
S. L. EDHOLM JOINS R. C. ALLEN moving off dealers’ floors in ever 


S. L. Edholm, for many years active in experimental ce increasing quantities and at high 
and development work with business machines, has _. speeds. 


joined R. C. Allen Business Machines, Inc., Grand 
Rapids, Mich., as special assistant to the president, 
according to a recent announcement by R. C. Allen. 


Customers like the four form 
fitting adjustments . . . the new 
Follow-Flex Backrest which fol- 
lows the body through every 
seated movement... the fact 
that all metal parts have been 
Bonderized to protect the finish 
‘ for years to come. 
Price shown is for Versilan. No. 
920 is also available with mo- 
hair velour, duchess cloth and 
genuine leather upholstery at 
slightly higher prices. 


THE STURGIS PLATFORM: 
Dealers Only 
Complete Line 
Honestly Priced 
Volume Sales 
Substantial Margins 

















S. L. EDHOLM 


Mr. Edholm will work closely with the management 
of the company in developing a co-ordinated dealer 
relations program. ee 





POSTURE CHAIR CO. 


Sturgis, Michigan 


He has been active in machine accounting work for 
more than 40 years, in sales, service, and experimental 
engineering. 
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AMES SUPPLY 


COMPANY 


MANUFACTURERS — DISTRIBUTORS 


* 


TYPEWRITER PARTS 


PLATENS 
ACCESSORIES 


Ames Quality Accessory Items 


* 


True-Mark Felt Typewriter Pads 
True-Mark Stenographers’ Cleaning Sets 
True-Mark Liquid Type Cleaner 
True-Mark Plastic Type Cleaner 
Gold Crest Ribbons 

Gold Crest Stencils 

Gold Crest Duplicator Ink 

Gold Crest Correction Fluid 

Gold Crest Wrinkle Finish Polish 
Peerless Rubber Typewriter Keys 
A. W. Faber Erasers 


Toledo Guild Typewriter Stands 


For Quality Accessories 


Specifically Request Above Items 


AMES SUPPLY COMPANY 
564 West Randolph Street 


Chicago 6, Illinois 


BRANCHES 


37 Murray St. 


New York 7, N. Y. 


538 Market St. 1913% Commerce St. 
San Francisco 5, Calif. Dallas 1, Texas 

417 Wall St. 191 Cain St. 

Los Angeles 12. Calif. Atlanta 3, Ga. 


Agents in the Principal Cities 
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COLLEGE STORES 25TH CONVENTION 
(Continued from page 96) 
one on small stores, the other on large stores. Mem- 
bers participating in the discussions were as follows: 

Small stores—Chairman, John Thompson, Western’s 
Campus Store, Kalamazoo, Mich.; speakers—Joseph 
W. Hill, Henderson State Book Store, Arkadelphia, 
Ark.; Miss O. I. Twerell, Fenn College Book Store, 
Cleveland, Ohio; Edw. A. Snyder, Indiana State Book 
Store, Terre Haute, Ind. Other members include Miss 
Alma M. Creager, Associated Students, Occidental 
College, Los Angeles, Calif.; G. W. Wills, City College 
Book Store, Long Beach, Calif.; R. C. Johnson, Wes- 
leyan Book Shop, Middletown, Conn.; John Gail- 
braith, University Book Store, Miami, Fla.; Clarence 
Rounds, Moody Bible Institute; D. R. Merrell, Han- 
over College Book Store, Hanover, Ind.; Herbert H. 
Hays, Berea College Store, Berea, Ky.; Dorothy A. 
Levesque, Moulton Union Store, Bowdoin College, 
Brunswick, Maine; Ray Washburne, Williams College 
Book Store, Williamstown, Mass.; Mrs. Eileen Probst, 
St. Thomas College Book Store, St. Paul, Minn.; Mrs. 
Peg Goessling, Webster College Book Store, St. Louis, 
Mo.; Ben Koenig, Creighton University Book Store, 
Omaha, Neb.; Frances M. Meekin, Students Co-op, 
Book Store, Hillsboro, Tex., and C. E. Martin Uni- 
Genesco, N. Y.; John E. Marr, Jr., Mars Hill College 
versity of South Dakota Book Store, Rapid City, 
Sa. 

Large stores panel chairman was Norbert Brace- 
land, Houston Hall Store, University of Pennsylvania, 
Philadelphia, Pa. Other members include George E. 
Cole, Harvard Co-op Society, Cambridge, Mass.; 
Ralph Avery, Cornell Co-op Society, Ithaca, N. Y.; 
Chester O. Tolmie, Associated Students, Berkley, 
Calif.; Johnny Johnsen, Nebraska Book Company, 
Lincoln, Nebr.; H. W. Bentley, Columbia University 
Book Store, New York, N. Y.; Carl Birdwell, Ex- 
change Store, College Station, Texas; J. C. Mayfield, 
University Book Store, Norman, Okla.; and Lyle 
Goss, University Book Store, Seattle, Wash. 


Speaks on College Field 


The Tuesday morning session was addressed by F. J. 
Worthington, Princeton University, manager and 
former department store executive. His topic was “A 
Department Store Executive Joins the College Field’. 
Declaring that college book stores have certain ad- 
vantages over department stores because of lower 
expenses and closer customer relations, he pointed 
out that these advantages should be exploited to their 
maximum effectiveness. He was followed by Bennett 
Cerf, Random House, New York, N. Y. Mr. Cerf, 
noted columnist and well Known to the college store 
field, having worked in the Columbia University Book 
Store while attending the School of Journalism, en- 
tertained his listeners with a number of anecdotes. 

The balance of the day was devoted to business 
sessions, specialized discussions and meetings of panel 
members. 

New officers elected and board of directors are as 
follows—John H. Jenkins, St. Louis University Book 
Store, St. Louis, Mo., president; H. H. Hays, Berea 
College Store, Berea, Ky., vice president; board of 
directors—Hugh Waddell, Angeles Pacific Company, 
Los Angeles, Calif.; Mrs. Helen Jenkins, Union Col- 
lege Book Store, Schnectady, N. Y.; Sam Hanna, Sam 
Hanna’s Book Store, Depauw University, Green- 
castle, Ind.; A. W. Littlefield, Barnes & Noble, Inc., 
New York, N. Y., past president; George Racine, Stu- 
dent Book Exchange, Evanston, Ill.; H. R. Ritchie, 
Book Exchange, University of North Carolina, Chapel 
Hill, N. C., and Ralph Stilwell, U.C.L.A. Students 
Store, Los Angeles, Calif. 





Hold Two-Panel Discussion 
The Wednesday morning general session was divided 
into two panels. The first was ‘“‘Relations with Publish- 
ers’, chairmanned by Arnold Swenson, Columbia Uni- 
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Berkey CUSTOM BUILT LEATHER FURNITURE 


i 





NO. 218 SOFA 


The old MAJESTIC LOUNGE line of custom built LEATHER FURNI- 
TURE is again being offered to the trade. 

A complete selection of better grade OFFICE FURNITURE fea- 
turing imporied top grain leathers, made for us exclusively in 
ENGLAND and SCOTLAND, is now available. 

Also can be had in EAGLE OTTAWA GUILDHALL leathers. 


COMPLETE SETS 
OF ILLUSTRATIONS 
NOW AVAILABLE 

TO THE TRADE 











BERKEY LEATHER FURNITURE CORP. 





WAlker 5-6506-7 
CABLE ADDRESS: BERKHIDES, N. Y. 





NO. 217 CLUB CHAIR 
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t OELLO because it TELLS all about it 
a ee _ “QUICK QUIZ on 


PROTECTION” 


Attractive Display Sleeve 
Answers All Questions... 


Baests Sales. of 


LLAMA 


SAFE-T-VAULT 






Yes, it literally sells itself . . . because the 
colorful sleeve gives customers all the facts in a jiffy. 
This selling star of the Hercules line offers double-wall, 
electrically-welded steel construction with Thermo-Cel 
insulation. Bears SMNA Certified ONE-HOUR label. 
Handsomely finished and lined. Lists at $24. CHECK 
YOUR STOCK . . . AND ORDER TODAY! 


another AGALYLES SALES BUILDER! 


SALES-DISPLAY STAND TURNS 3 FEET OF FLOOR 
SPACE INTO A PROFITABLE SAFE DEPARTMENT! 


Deolers everywhere report substantial soles increase with Hercules Sales- 

> Display Stond. Sturdy tubular steel construction, displays at least eight 

| units to best er Also features ‘‘topper’’ for advertising material. 
> 
i 


“) Get yours without delay. Write for details. 
— 


LULE 





MEILINK STEEL SAFE CO. 


TOLEDO 6, OHIO 
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versity Book Store, New York, N. Y.; assisted by A. W. 


‘arcs 
Littlefield, Barnes & Noble, Inc., New York, N. Y.; | , 
John Jenkins, St. Louis University Stores, St. Louis, | 

Mo.: E. R. Young, Phillips Book Store, Cambridge, | 


Mass.: Henry McCurdy, The MacMillan Company; 

@ William Cobb, Houghton Mifflin and William Oman, ~~ : 

Oxford University Press. CARBO Ww ELD PENCILS 
The second panel dealt with “Trade Book Pro- 


motion in the College Store’, with Jane Ross, Univer- A 

sity of Chicago Book Store, Chicago, chairman. She . . , : 

was aided by Marion Dodd, Hampshire Book Shop, / 14 ht Wee 
SS 


Smith College, Northampton, Mass.; Arnold Swenson, 
Columbia University Book Store, New York, N. Y.; | 
Mrs. Rosemary C. Carlson, University of Rochester, 

Rochester, N. Y.; A. R. Leventhal, Simon & Schuster; means 
Whitney Darrow, Charles Scribner’s Sons; Donald 


Cameron, American Book Publishers Council; J. ed 
Randall Williams, MacMillan Company; and Elsa INCLEAS: 
e 
Pencil value 





~ Lichtenstein, Barnes & Noble, Inc. 

Luncheon was served in the Manhattan Room with | 
Hanson Baldwin, Military Analyst, New York Times, 
as guest speaker, and a style show and luncheon was | 
scheduled for the ladies. 

In the afternoon the exhibits remained open until 
four o’clock, giving conventionaires a chance to com- 
plete their inspection of the many products on display. 

A reception for college store managers was given 
by college publishers in the evening between 6:39 
and 7:30 p. m. in the foyer of the Grand Ballroom. 

800 Attend The Banquet 

Close to 800 attended the annual banquet celebrat- 
ing the twenty-fifth anniversary of N.A.C.S. Guests 
of honor included Fred Tracht, N.A.C.S. first presi- | 
dent; Marion Dodd, member of original planning | 
committee; and publishers Whitney Darrow of Scrib- | 
ner’s, George Brett of MacMillan and Fred Melcher | 
of Publishers Weekly, who were hosts at the Associa- 
tion’s first meeting. Announcement was made by | 
toastmaster Littlefield that next year’s convention will 
be held in Los Angeles, Calif. An excellent floor 
show, dancing and music under the direction of Mau- | 
rice Wolfsie concluded the program. 

Of the 91 exhibitors, 54 are actively involved in 
the office equipment and supply industry. They are 
as follows: 



































Acco Products, Inc Ralph Halpern } 
Agins-Gilbert Co Higgins Ink Co., Inc | 
G. J. Aigner Co Koh-I-Noor Pencil Co., Inc | , . 
American Lead Pencil Co. Elmer Krumwiede & Asso- Increase your pencil sales 
American Pad & Paper Co ciates, Inc starti >—Stoc ; sral’s 
e H. O. Atwood Associates Marks Mfg. Co one pe “res Come ows 
, ‘. Brown & Bros., Inc G. & C. Merriam Co Pencils. Check the list below 
° ardinell Corp. Montag Brothers, Inc. the >Pi : 
| Carter’s Ink Co Morilla Company, Inc when ord lia 
’ Charvos-Roos Co National Blank Book Co FF , ie oe Nene enone 
| — Instr. & Optical Co Nobema Products Corp rf SEMI-HEX OFFICE PENCIL 
? -Thru Ruler Co. Park Instrument Co. 5 deg No. 1-2-2 2/4- ; 
| Joseph Dixon Crucible Co Parker Pen Co. j Ks ia aed weet tae ss 
: Eagle Pencil Co. Pickett & Eckel, Inc xt SEMI-HEX THIN COLORED 
Eberhard Faber Pencil Co. Sanford Ink Co ae , 
Elbe File & Binder Co., Inc Scripto, Inc. je Insoluble Crayon 14 brilliant colors i 
Charles H. Elliott Co. Herbert G. Schroeder * aia = | 
Esterbrook Pen Co W. A. Sheaffer Pen Co | . KIMBERLY DRAWING PENCIL 
Ever-Ready Electric Co Smead Mfg. Co : 22 degrees 6B to 9H—Extra B 
y » axta . te . c 
arg Faber-Castell Pencil ee ee = , Inc for layout and Tracing 1-2-3-4 
PT. 5- t 
Fairfield Co. United Leather Goods Corp KIMBERLY THIN COLORED 
Favor, Ruhl & Co., Inc Varsity Engravers-Stationers (He IR a 
Feldco Loose Leaf Corp V. & E. Mfg. Co vad asians surg 
Thomas H. Gibbons & Co F. Weber Co ' Indelible’ Crayon 27 popular colors 
Globe Briefcase Co., Inc. White & Wyckoff Mfg. Co | 
Graf-Apsco Co Wilson Jones Co. SUPER-DUPLICATING PENCIL 
Gregg Publishing Co. Wire-O-Sales Co., Inc. Purple (in soft and: modtem) aie 





SALESMAN TAKES FLORIDA POSITION 
Kenny Mock of Pahokee, Fla., has accepted a posi- 
tion as field salesman for Bill Walker’s Glades Office 
Supply Company, Belle Glade, Fla., and will have the 
Belle Glades, Pahokee and Canal Point field as his 
territory. —JL 


red, blue, green, . yellow, heliotrope 











T. L. CUMMINS APPOINTED BY IBM 
Thomas L. Cummins was recently named manager 
of sales and service in the Beaumont, Tex., area for 


the International Business Machines Corporation. He GENERAL Ja teil COMPANY 


Was formerly with the company in Houston, Tex.—-- 
JHR 67-73 FLEET STREET+++ JERSEY CITY 6. N. J 
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Collier-Keyworth presents 





outstanding engineering in 
revolving chair controls with 
patented ‘*Equi- Balanced” 
action that assures smooth, easy 
motion. Modern in design and 
appearance, these all-steel 
chair controls are construct- 

ed to give enduring com- 


fort and satisfaction. 


CK 
Re Sie 
COLLIER-KEYWORTH CO. 

















DISTRICT NO. 4 MEETS IN ST. PETERSBURG 
(Continued from page 49) 
which was started with the talk, ‘““Your Stationer—A 
Good Man to Know Better,’ by NSA Trouper J. D. 
Horne, Eberhard Faber Pencil Company. 

The next speaker, Gordon Brooks, Retail Credit 
Company, Atlanta, Ga., representing the National 
Office Management Association, made a deep impres- 
sion with his comments on the subject, ‘““‘The Equip- 
ment Man Gives and Takes.”’ Mr. Brooks initiated his 
remarks by saying that a sale is not complete unless 
the customer is satisfied. Obviously that involves such 
things as servicing machines, giving instructions in 
the use of equipment and a follow-up to be sure that 
the materials purchased are giving genuine satisfac- 
tion. Purchasing agents of large companies depend 
on stationers to act as a sort of special purchasing 
representative. Mr. Brooks urged that sales talks be 
made short and to the point. Calls should be made 
reasonably often, but not so frequent that the pur- 
chasing agent becomes irritated. The address was con- 


cluded with an outline of some of the NOMA stand- | a 


ards for office equipment and supplies. 


Window Costs Demand Expert Use of Them 


Discussing “Window Display,’ Jack Johnstone, 
Wallace Pencil Company, asserted that the window 








oe, 











is a silent salesman with a limited territory, but a # 


high business potential. When it is realized that the 
cost of a window is about one-third of the ground 
floor rent of a store, the importance of making the 
best use of window displays is apparent. One way of 
increasing the effectiveness of windows is to make 
them demonstrations of merchandise rather than just 
showings. Mr.-Johnstone mentioned several products 
and commented on how they could be used in demon- 
stration displays. The speaker’s parting comment was 
that a dealer pays for the window space whether he 
makes it producing unit or not. 

The ‘just before lunch” feature was a panel dis- 
cussion on co-operation between manufacturer and 
distributor. Joe Hartman, All-Steel Equipment, Inc., 
and Jack Autry, Wilson Jones Company, spoke for 
manufacturers and Arthur Hubert, Jr., John H. Har- 
land Company, Atlanta, Ga., represented dealers. Mr. 
Hartman referred to the necessity of maintaining 
stocks, controlling inventory and discounting bills. 
He stated that anybody can cut a price, but it takes 
a good salesman to maintain a price in a competitive 
market. By training salesmen and keeping sales pro- 
motion campaigns in operation, the dealer can be 


reasonably sure of holding a price in the economic ~ 


picture. 

Mr. Autry made a plea for loyalty to main sources 
of supply and then urged that dealers use manufac- 
turers’ representatives as teachers and co-operators in 
their merchandising scheme. 


What Dealers Expect from Manufacturers 


Mr. Hubert’s response to the preceding speaker was © 
a composite of the thoughts of many dealers in the | 


Fourth District. In his survey, Mr. Hubert found that 


stationers agree that they must support manufacturers © 


whose policies are favorable to dealers. There was 
practically a unanimous opinion that the two per cent 


cash discount should be continued by manufacturers. 


Dealers would prefer that the retail price be in- 
creased rather than to have the discount cut. 


the new competitive conditions. New catalogs and up- 


to-date price lists are requested. It was then pointed | 


out that some manufacturers’ salesmen need training 
just as much as members of dealers’ sales staffs. 


Dealers want manufacturers’ men who call on them | 
to be able to conduct sales meetings and help the local 


man to close an order on special occasions. Mr. Hubert 
stated that dealers realize that in order to receive the 
desired help from manufacturers they must co-operate 
to the fullest degree. 


Following three short addresses in the afternoon,” 


OFFICE APPLIANCES, May, 1948 





More | 
attractive and better packages are wanted to meet | 
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FOUND WHERE 
BUSINESS SUCCEEDS 





STEELCASE 


Business Equipment 
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METAL OFFICE FURNITURE CO, GRAND RAPIDS 2, 
















No. 5469 EXECUTIVE DESK 
Size 69” x 36” 











& 
streamlined 
. ‘7 nA e 

SS: ee 

& & & a” ’ 
with imperial’s new 

iltshi d 
wiltshire modern... 








The wood desk line 





No. 5650 TYPEWRITER DESK 
Fixed bed. Size 50” x 30” of the year 


combining modern styling 
in walnut finish 
with the latest 
sales-wise improvements 


No. 5786 PEDESTAL TABLE 


Size 86” x 45”. Also in * ° 
>a> ae apee aaa in wood desk design. 


ao” Xx Sa” 





Write for your 











wiltshire modern 
































brochure , 
I 
today. 
d C 
No. 5445 CONSULTATION DESK : ¢ 
Giese 45” x 30” 0 
s 
Group also includes Secretarial desk, b 
bookcase and telephone cabinet 1 
‘ 
p 
a 
St 
tl 


No. 5486-69 
CONFERENCE DESK 


Size 86” x 45” Banngpe=nci = 
desk compan . 


MANUFACTURERS OF WOOD OFFICE FURNITUH ¢ 
EVANSVILLE 7, INDIANA 





All desks and tables adijust- 
able between 29” and 30%” 


MEMBER WOOD OFFICE FURNITURE INSTITUTE 






ts 







the session was adjourned before four o’clock. C. Rel 
Hughes, S. C. Toof & Company, Memphis, Tenn., dis- 
cussed the subject, ‘“‘Direct Mail Advertising.’ He re- 
ferred to the building of a mailing list, asserting that 
each record should include the name of the head of 
the business as well as the buyer or purchasing agent. 
In order to make it genuinely useful, the list should 
be kept up-to-date. Because direct mail is selective 
and personal in approach, it has certain advantages 
over other types of advertising. Another advantage is 
that it can be scheduled to arrive at a certain appro- 
priate time. 
Radio Advertising Recommended 

George Stuart, George Stuart, Inc., Orlando, made 
his discussion on ‘‘Radio Advertising’’ more effective 
with samples of recorded spot announcements which 
were broadcast by a record player in the meeting 
room. Mr. Stuart said that his experience leads to the 
conclusion that the best time for advertising an- 
nouncements is in the period from 6:30 to 9 P. mM. 
Repetitive spot announcements really pay their way. 

“Office Machine Sales, Service, Supplies’? was pre- 
sented by H. C. Harper, Harper Brothers, Greenville, 
S. C. By reason of his established contacts, the sta- 
tioner has many opportunities to sell office machines. 
Through the handling of portable typewriters, he has 
gained entree to the home market. Because the handl- 
ing of machines involves the establishment of a ser- 
vice department, the dealer has another avenue to an 
expanded market. The service man can be an am- 
bassador of goodwill. If he doesn’t function as a sales- 
man, he can uncover many leads. 

The golf tournament held at the Lakewood Country 
Club was well attended. Many, however, preferred 
swimming to golfing. 

Social activities were resumed later with the men 
visiting the Bath Club at the Tides Hotel for swim- 
ming. There was a buffet dinner at 6:30 P. mM. 

Preceding the evening dance at the Tides, there 
was a beauty contest to select Miss NSA of 1948. 
Competing for the honor were the girls from the local 
Charm School. Jeanne Crowe, representing Atlanta, 
was chosen ‘‘Miss NSA of 1948.” 

Hubert Chosen to Lead District Next Year 

Arthur D. Hubert, Jr., was elected governor of Dis- 
trict No. 4 at the closing session on Saturday morning. 
Mr. Hubert is a past president of the Atlanta Sta- 
tioners Association. 

The three-day convention closed Saturday night 
with a banquet in the Soreno ballroom. General Man- 
ager Paul Burbank acted as toastmaster and James 
D. Arrington, mayor of Collins, Miss., and editor- 
publisher of the Collins News Commercial, was the 
main speaker. 

On Saturday morning, delegates held open forum 
discussions on problems confronting the industry. 
Growing competition from department stores and 
other organizations handling stationery supplies was 
one main topic. Help for individual dealers was 
promised by NSA officers. Wage and hour act regu- 
lations, manufacturers’ discounts, the decline in gross 
profits due to high labor costs, packaging, inventories 
and other retailing subjects were also discussed. 

The invitation to return to St. Petersburg was per- 
sonally issued by Manager William H. Davenport of 
the Chamber of Commerce and P. K. Smith, past 
governor and chairman in charge of local arrange- 
ments. 


APPOINT GENERAL MANAGER OF TEXAS FIRM 

C. J. Demmer, owner of the Marshall Stationery 
Company and the Demmer Company, Marshall, Tex., 
recently announced the appointment of W. G. Rich- 
ardson as general manager. For the past 15 years, Mr. 
Richardson has served as southern sales manager for 
Old Town Ribbon & Carbon Company, Brooklyn, 
N. Y. The Demmer Company is located at 209 E. Aus- 
c St. and the Marshall firm at 107 E. Austin St.— 

G 
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OLUMBIA 





STEEL 
OFFICE EQUIPMENT 


YOUR STORE 


You can confidently arrange an 
outstanding display and demon- 
stration of Columbia Steel Office 
Equipment, because of the wide 
variety of units available. 


YOUR SALESMEN 


Successful selling of Columbia 
Products is not difficult, because 
their attractive appearance and 
superb construction is backed by 


unfailing service. 


YOUR CUSTOMERS 


The excellence of Columbia Prod- 
ucts is always appreciated by the 
customer, whose satisfaction re- 


sults in repeat business. 
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DEBS HEADS CHICAGO METALLIC COMPANY ia 


‘. o Jerome H. Debs, former executive vice-president, 
stds like this MCGAU... recently became president of Chicago Metallic Man- 
ufacturing Company, a firm manufacturing Ash- 


} 











. 3 ‘ 1 
replenish your | 
b 

stock of 
LIBERTY 

STORAGE BOXES T 

M 











Re JEROME H. DEBS 

t cords Away line of all-metal smokers. The company was 
ransferred | founded in 1899 and is located in its own large mod- 
ern plant at 3711 S. Ashland Ave., Chicago 9, IIl. 






































to Clean é ey 
Le _ IMPERIAL DESK COMPANY PRESIDENT HONORED 
Gilbert H. Bosse, president of the Imperial Desk 
Storage Company, Evansville, Ind., was honored recently by 






Y Gre : members of the Wood Office Furniture Institute con- 
. Gtichly vening in an annual meeting at Washington, D. C., 
oN - Presentation of an engraved chased-silver plate, in 

found appreciation of Mr. Bosse’s services to the industry 
as president of the Institute for the past two years, 
was made at a membership dinner at the Hotel Stat- | 






ory ler. 

STORAGE Bokrs In addition to his Institute and Imperial Desk affil- 
REcorps | iations, Mr. Bosse has been a president and director 
iihoan og ransterted to low cost _ of Thrift, Inc., since 1929, and is president of Com- 
quickly aaa Boxes are always mercial Agency, Inc., director of New Vendome Hotel 
string closures ‘ ne Instantly opening Company and Charter Finance Corporation. He was 
ity jute corrugated Wt finest qual- | eity comptroller for Evansville from 1935 to 1942, and 
cords from dirt, oa Protect re. now serves as county and city treasurer for Vander- 

lines fee 6 ep _ spillage. en sr ae nee rod _ ria Ind. ‘ 
Dusiness form ; <9 sizes for every e Woo ce rniture Institute is a manufac- 
a supply tenner ee flat, with | turers’ group concerned with sponsoring product re- 
in a few seconds. Mor labels. Set up | search and merchandising improvement in the office 
Customers since 1917 mare 86,000 | equipment field. Mr. Bosse is one of the founders of 
wane everywhere. Write (onan | the group. He is succeeded as president of the Insti- 
a booklet “Manual of rth tute by Fred Deane of the Gunn Furniture Company, 

8 Practice.” €cord | Grand Rapids, Mich. 


Special Offer: | 


Send $1, thi 
7's ad and your | | 
of ple letter-size tibety tee. etterhead for sam- | 
99€ Box, postpaig. 


ms \ nesiacier “mirrPy GH. 


ioe =. PROoOoOUcCTS a8 


PHY CO. PLANT IN LOS ANGELES. 


| —The company, ten years old, recently moved into its modern» 
| factory at 1081 N. Vignes St., with 7,000 sq. ft. of floor space. | 
Acetate products produced include loose leaf protectors, photo | 
and wedding albums, card and menu holders, convention } 

badge holders and custom fabricated plastic specialties. 


Once tried, Liberty Storage Boxes 
are bought again and again. 
That means ads like this in Amer- | = 
ican Business, Burroughs Clear- nme <n 
ing House, Dun’s Review, and | NEW KINGSBACHER-MUR 
The Office every month are | 
building sure, profitable business 
for you. Ask for our complete 
| 









Bees ie 













dealer program. 


ROYAL OPENS OFFICES AT MEMPHIS 

The Royal Typewriter Company, Inc., recently 
opened office at 211 Madison Ave., Memphis, Tenn, 
offering a complete line of machines for sale or rent, 
| as well as Roytype supplies. Skilled mechanics are 
prepared to give quick repair service.—CG 





BANKERS BOX COMPANY 
720 $0. DEARBORN ST. CHICAGO 5, ILL. 









154 OFFICE APPLIANCES, May, 1948 





GELES. 


modern» 


r space. 


AN ACHIEVEMENT IN MODERN DESIGN... . 


The Clary Adding Machine justifies the 


praise it is receiving from thousands of 


business men and women. Never before 
has an adding machine introduced so 
many new and outstanding features for 
greater speed and greater accuracy. Clary 
is first with rotary motion. First with ro- 
tary printing dials. First with the exclusive 
Thumb Add-Bar. Twin total bars. The 
Million-Dollar Key. Two-tone eye-saving 
molded keys. Fully automatic control 
bars. In fact, Clary advantages set a new 
sandard in an old industry. 


See for yourself what the Clary advantages 
can do for you. There’s a Clary Representa- 
tive ready to demonstrate all features of 
the Clary Adding Machine. Call him today 
for a demonstration of the world’s finest 
adding machine...the Clary Speed-o-lectric. 


Backed by factory-supervised service. 


cELAaRW 


CLARY MULTIPLIER CORPORATION, Main Office and Fac- 
tory 1572 North Main Street, Los Angeles 12, California. 
SALES OFFICES: Clary Factory Branch Offices or Dealers 
are located in principal cities. If our representative is not 
listed in your phone book, write or wire for his address. 


ADDS 
SUBTRACTS 


MULTIPLIES 


about tl w ¢ A 
CLARY MULTIPLIER CORP 
1572 N. Main Street, | 


ADDRESS _. 


ORATION 


\ 
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THE HANGING FOLDER WITH ADJUSTABLE METAL TAB 


is like shooting fish in a rain barrel, 


you just can’t miss! 


The advantages of using Guide-O-folders in active 
filing and finding are so apparent to everyone who 
knows or uses files, you just can't miss a sale once 
you have made a demonstration. Any one of these 
advantages is a valid reason for buying them— 


1—saving of time in filing and finding. 


2—ease of operation—folders are always in vertical 
position because they hang. 


3—adaptability to every filing system and ease with 
which changes are made. 


4—adjustable metal tabs. 

Many dealers are taking advantage of a remarkable 
profit-making opportunity by pushing Guide-O-fold- 
er. if you are not, you are missing a good bet. Wire, 
phone or write today for full information. 








Guide-O-frames set right into any 
standard file drawer—adjustable for 





a snug fit. No cutting of frames is 
necessary. Made of steel, they will 
last a lifetime. 

















Gide-O fee 


WITH SLID-O-MATIC 
DISAPPEARING TOP 


A personal file, desk By where information 
may be kept inst ilable. The Slid-O- 
Matic top completely doappents at a slight push 
of the finger. It slides back into place with equal 
ease. Gray finish. Sturdy all steel construction. 
Mounted on rollers, the Guide-O-file can be 
moved about as required. 

The Guide-O-file is equipped with 25 Guide- 
O-folders complete with adjustable metal tabs 
and an assortment of inserts for tab headings. 
Guide-O-file is also available without the stand. 








STEEL DESK DRAWER UNIT 


Made to fit the lower deep drawer of all stand- 
ard desks. Using this unit, the desk worker al- 
ways has important and vital data at the finger 
tips—always in an upright position. Instantly 
available and instantly replaced. The unit con- 
sists of a metal tray and 25 Guide-O-folders 
complete with adjustable metal tabs and an 
assortment of inserts for tab headings. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 


NEW YORK 13, N. Y. 


WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 
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NSA SEVENTH DISTRICT MEETS IN DES MOINES 
(Continued from page 46) 


viously reported. The titles of the talks and the names 
of the speakers follow: ‘“‘Getting More from What We 
Have,” by NSA President Fred Downs; ‘‘A Good Man 
to Know Better—Your Stationer,’ by A. C. Van 
Horne, Eberhard Faber Pencil Company; ‘Planned 
Lighting to Sell Stationery,’ by R. J. Diefenthaler, 
General Electric Company; ‘Selling Filing Supplies,” 
by Charles E. Reynell, Oxford Filing Supply Com- 
pany; “Selling Office Furniture Creatively,” by How- 
ard Gatewood, Wood Office Furniture Institute, and 
“Inside NSA,” by NSA General Manager Paul Bur- 
bank. 
Salesmen Mold Destiny of Industry 

The Thursday morning session started with the 
talks by Fred Downs and A. C. Van Hornes. Then 
Ted L. Kornmann, Domore Chair Company, spoke 
convincingly on ‘‘Our Priceless Heritage.’ Salesmen 
of today are inheritors of all the good work that has 
been done in selling in the past. Mr. Kornmann as- 
sured his listeners that poor selling can be overcome 
by training. If well-trained, men can acquire the skill 
necessary to sell profitably and in volume. The des- 
tiny of the office equipment and supply industry is 
held in the hands of managers and salesmen. If each 
one strives to contribute to the advance of the in- 
dustry, the cause of each will be enhanced. 

Under the title, ‘““Better Sales for 1948,” Arthur H. 
Brayton, secretary of the Des Moines Convention 
Bureau, indicated that the customer’s attitude is 
changing from forbearance to criticism. That requires 
the salesman to know more about his wares and how 
to present them from the customer’s point of view. 

The afternoon program was given entirely by NSA 
Troupers Diefenthaler, Reynell, Gatewood and Bur- 
bank. 

Arthur Brayton’s platform skill and his fine sense 
of humor resulted in a request that he serve as toast- 
master at the annual banquet. He did an excellent 
job. After the head table folk were introduced, Roy 
Clarke, F. S. Webster Company, was presented with 
a plaque from fellow travelers in recognition of his 
16 years of service as secretary-treasurer of the 
Northwest Travelers Club. In addition to the plaque 
was an order for a Belgian Browning shotgun. Gover- 
nor Kenworthy presented straw hats beautifully em- 
bellished with long ribbons and a $10.00 bill each to 
Arnold Berglund, Joseph Dixon Crucible Company, 
and Jay Parrott, Waterloo Office Supply Company, 
Waterloo, Iowa, as rewards for their efforts in signing 
up new members for NSA. Ray Hammond, National 
Blank Book Company, presented a bouquet of roses 
to Mrs. Kenworthy from the Northwest Travelers 
Club. The rest of the evening was given over to en- 
tertainment, dancing and enjoyment of the House of 
Friendship, sponsored by the Northwest Travelers. 

Friday Morning Session 

Friday morning didn’t dawn bright and clear, as 
those who wanted to play golf were well aware, but 
the business session started nearly on schedule with 
a good attendance. Claude V. McBroom, Meredith 
Publishing Company, Des Moines, was the first speak- 
er. He talked about “Surveying Employee Attitudes,” 
giving a case history of what his company did and 
the results accomplished. 

George A. Parks, Bankers Life Insurance Company, 
Des Moines, answered the question, ‘“‘What Does the 
Businessman Desire of the Office Equipment Repre- 
sentative?” He said that salesmen should make ap- 
pointments and avoid cold canvass as much as possi- 
ble; they should tell their business to the receptionist 
and stay only the scheduled time; they should leave 
printed matter and not be too insistent about making 
office surveys. Mr. Parks closed his remarks with an 
expression of approval, in general, of office equip- 
ment salesmen. 

Commenting on the affects of the European Re- 
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STEEL TRANSFER 
CASES... 





| “ 
...Can be Stacked 
and used as a file 


Immediate 
Delivery 


Steel transfer cases in 
sizes—as shown—CAN 
BE USED AS A FILE. Inter- 
locking legs to assure 
sturdy stacking. Ideal for 
small offices or vaults. 
Constructed of heavy 
gauge steel to stand up 
for years. High gloss 
olive green baked enam- 
el finish. 





INSIDE DIMENSIONS OF FILES 
Width Height Length Packed 


No. 5 Letter Size........ 12% x 10%, x24 1 With or without rollers 
No. 6 Legal Size........ 15Yq x 10%, x24 1 With or without rollers 
No. 11 Voucher Size..... 8. x 5%x24 3 On Guides Only 
No. 12 Invoice Size...... 10 x 8 x24 3 On Guides Only 
No. 14 Check Size....... 9 x 33%,x24 3 On Guides Only 


No. 5B Letter Base 
No. 6B Legal Base 


Write for Literature 
on Other Sales Producing Items 


M. E. EARMAN & CO. 


30 N. LASALLE STREET 


CHICAGO 2 ILLINOIS 
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THE HOME OF QUALITY PARK ENVELOPES 


* * * 


FACTS ano FANCIES 


By McGillicudy 


So far, 1948 has been quite a notable year. 
Our nation has had the most rugged winter 
weather recorded for many years — news- 
paper headlines on European conditions have 
an echo of 1938 and ‘39 — the “new look” for 
women has been costly for the men — presi- 
dential candidates have been scurrying around 
the country getting ready for battle — and I’ve 
had my usual spring cold. 


One piece of news, however, that hasn’‘t 
been publicly aired is news you dealers 
will find interesting and welcome. You will 
soon have a new catalog of Quality Park 
Envelopes. 


This is quite an occasion — Quality Park hasn't 
issued a catalog since ‘way back in 1941. It’s 
been tough on you fellows trying to keep up 
with changes, discontinued lines, reinstated 
lines, and all that. But sit tight — you'll soon 
have a new Quality Park catalog. 


You'll get a surprise with the new catalog 
too. It isn’t just a revision of the old book 
— it’s brand new from cover to cover. It 
not only lists all the Quality Park Envelopes 
with pictures, sizes, prices —in addition, 
it provides interesting information about 
features of construction, methods of use, 
advantages over ordinary envelopes. This 
is all good selling dope you can put to 
profitable use. 


Your new catalog from Quality Park will arrive 
sometime in June (we think). And, naturally, 
it will arrive in a Quality Park Envelope — 
probably a two-compartment envelope with a 
nice letter to yzu in a first-class compartment. 
While you're waiting for the new catalog — 
just keep on selling Quality Park Envelopes. 


Sold Through Dealers Only 


Qyality Pk 
Prosuets 


% General Office and Factory, Quality Park, St. Paul 4, Minnesota 
% Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Ill. 
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covery Plan on business in general and the commer- 
cial stationery industry in particular, L. R. Kendrick, 
Kendrick-Bellany Stationery Company, Denver, Colo., 
NSA Distributors Division vice-president, presented 
his remarks~under the topic, ‘““What’s Just Around 
the Corner.’ As buying for ERP will be through regu- 
lar commercial channels, Mr. Kendrick said that 
general business conditions will be good for at least 
the rest of the year. Supplying the needs of “good” 
business will make the sales volumes stay at high 
levels in the office equipment and supply field. In the 
long view of the economic future, Mr. Kendrick per- 
cieves a possible depression. He urged dealers to work 
toward lower inventories and toward better records 
of collections. ‘‘“Now is the time,” he said, “‘to chal- 
lenge management to do a real management job.” 

“The Stationers Present Condition” was ably pre- 
sented by Joe Donahue, W. A. Sheaffer Pen Com- 
pany. Every business needs a current and thorough 
analysis, according to Mr. Donahue, a process that 
involves checking turn over, avoiding inventory 
building, and recognizing the fact that competition 
will be increasingly keener. The alarming number of 
business failures being recorded leads to the conclu- 
sion that many businessmen have succeeded in spite 
of themselves. 

Governor Kenworthy announced that the 1949 
meeting will be held on April 25 and 26 at a place 
still to be selected. Then the annual election was held 
and the following officers chosen: J. E. Gaffaney, 
Office Specialties Company, Fargo, N. D., governor; 
and Jay Parrott, Waterloo Office Supply Company, 
Waterloo, Iowa; Robert Jerue, McClain & Hedman 
Company, St. Paul, Minn.; Clifffford Halvorson, 
Midwest-Beach Company, Sioux Falls, S. D.; S. J. 
Bina, S. J. Bina Company, Grand Forks, N. D.; Meyer 
Emmons, Emmons Stationery & Office Supply, Stevens 
Point, Wisc., all lieutenant governors. 

Northwest Travelers Meet in Des Moines 

April 22 was the date of the annual meeting of the 
Northwest Travelers Club which was held in the 
Savery Hotel, Des Moines. W. E. ‘Bill’? Smith of Ace 
Fastener Corporation, president of the club, presided 
at this meeting in the manner which he used to ad- 
vance the interests of the Great Lakes Travelers Club 
earlier when president of that organization. In the 
election Jack Guntrum of Eaton Paper Corporation 
was elected second vice-president. Arnold Berglund, 
Joseph Dixon Crucible Company, and Ray Hammond 
of National Blank Book Company were advanced 
automatically to president and first vice-president 
respectively. Harry Bergquist of Boorum & Pease 
Company was elected secretary-treasurer to succeed 
Roy Clarke, F. S. Webster Company, who had held 
the position for about 16 years. Ken Chase who 
was recuperating from a serious illness and could 
not attend was re-elected auditor unanimously. 

Arthur Kenworthy, the district governor, Fred 
Downs, president of NSA, and Paul Burbank, general 
manager, all paid the travelers a visit and spoke 
briefly, Mr. Kenworthy expressing his appreciation 
of the good efforts of the travelers in building up the 
Des Moines convention. 

The outstanding event of the meeting was Mr. 
Clarke’s resignation. It was accepted with regret. As 
tokens of their esteem for Mr. Clarke as a man and 
for the good work he has done for the club he was 
presented with a framed resolution conveying the 
sentiments of the members and a check with which 
he was to select a shot gun for his favorite pastime, 
which is duck hunting. A silver plate also was pre- 
sented to be inserted in the gun stock. It told in a 
few words the reason for the gift, source and the 
date. The details of the resolution and the cash for 
the gun were handled by Stanley Griebel of Yawman 
and Erbe Manufacturing Company. These two evi- 
dences of good will were shown to all the travelers 
assembled while Mr. Clarke was out of the room, the 
actual presentation taking place in the evening at the 
annual banquet of the convention. 
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THE MARKET IS TERRIFIC 


WRITE NOW 


about exclusive 
Herring-Hall- 
Marvin dealerships 
still open. 


3415-C 
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2115-C 


HERRING-HALL-MARVIN SAFE CO. 


GENERAL OFFICES — HAMILTON, OHIO 
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BRANCH OFFICES 


in New York, Chicago, Boston, 
Washington, St. Louis, Atlanta, 
Houston, Philadelphia, San Fran- 
cisco, Los Angeles, Detroit, 
Pittsburgh, Omaha, Indianapolis, 
Minneapolis, Charlotte. 
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DEALERS PRAISE 
The wells Cmcbircalion 





' P 


© The Gentleman 
No. 7601 EXECUTIVE SWIVEL CHAIR 


An ultra modern line of office chairs—designed by 
“Guillame”—built to the highest standards of quality— 
styled to satisfy the most discriminating buyers. 
America’s finest office chairs. Write for literature covering 
the complete Wells line of business chairs. 


FINISH-OAK @ LIMED-OAK @ WALNUT 








UPHOLSTERY COLORS 
RED - GREEN - BROWN 





The Escort 


No. 7600 SIDE ARM CHAIR 





LIST #7601 TERSON* DURAN TOP GRAIN LEA. 
PRICE eked $48.35 ea. $52.80 ea. $80.00 ea. 
oman | #7600 $35.65 ea. $38.95 ea. $67.00 ea. 
ust #7605 $36.95 ea $40.40 ea $56.30 ea 
PRICE : : ' : ‘ ; 








The Steno 


No. 7605 SWIVEL POSTURE CHAIR 








* 


FABRIC BACKED PLASTIC 


OFFICE FURNITURE COMPANY 
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GENERAL OFFICES 
725 S. LA SALLE ST. 


CHICAGO 5, ILLINOIS 
e 
TELEPHONE 
HARRISON 1100 
CABLE ADDRESS 
WELLOFF, CHICAGO 
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EIGHTH DISTRICT OF NSA IN WICHITA 
(Continued from page 42) 


appointment of committees, Mr. Downs and Mr. Gate- 
wood gave their addresses. 

The afternoon session was started with a stimulat- 
ing address by Walter Guy, Arkansas Printing & 
Lithographing Company, Little Rock, Ark. Mr. Guy 
Spoke on ‘“‘Management’s Reports,” averring that the 
“Reds” may be right when they say that the days of 
free enterprise are over, unless all businessmen, but 
particularly small businessmen, do a better job of 
managing. ‘‘We are all guilty of a common error,” 
said Mr. Guy. ‘‘True management is replaced by at- 
tentions to operational details. Subordinate problems 
take up too much of the exectives’ time.” 


Seven Basic Management Reports 


Mr. Guy named and commented upon the following 
seven reports as all that he finds necessary to main- 
tain managerial control: 1. Daily number of orders 
entered, broken down into stationery and printing 
classifications. 2. Daily report on total billings. 3. 
Weekly production backlog report. 4. Monthly analy- 
sis of sales by classes and products, showing total 
cost and selling price, broken down by salesmen to 
reveal classes of merchandise and types of printing 
jobs that carry a satisfactory margin of profit and 
what salesmen are providing those orders. 5. Work 
spoilage report. 6. Operating statement covering a 
four-week period. 7. Monthly balance sheet. 

Dan A. MacDougall, Stationers Loose Leaf Com- 
pany, NSA Field Division vice-president, dealt with 
the subject, ‘“‘Visualize Your Inventory.” Asserting 
that inventory control is a major problem, Mr. Mac- 
Dougall cited some examples and then made some 
specific suggestions for the use of visible records, 
either book or card type, as rapid and accurate means 
for dealers to keep account of their stocks. A good 
inventory system will contribute to profitable opera- 
tions by preventing shortages as well as over-stocks. 

H. Dorsey Douglas, Jr., H. Dorsey Douglas, Inc., 
Oklahoma City, Okla., was scheduled to speak next 
on the subject, ‘““Training Salesmen.’”’ Because he was 
involved in an automobile accident shortly before the 
convention, he was unable to be present. D. C. Flem- 
ing of the Skelly Oil Company, Wichita, substituted. 
Mr. Fleming offered some interesting comment from 
his experience in hiring and training salesmen. In 
view of the fact that it costs from $3,000 to $5,000 to 
train a salesman, employers should exercise great 
care in selecting men to train. After they have been 
chosen, Mr. Fleming advised, give them a thorough 
training, for their sakes as well as the firm’s. 


Credit and Selling Discussed 

The last two addresses of the day were by W. B. 
Harrison, Union National Bank of Wichita, who spoke 
on “Credit Problems of Today,’ and Myron Garrelts, 
Farmers Alliance Insurance Company, McPherson, 
Kans., and National Office Management Association 
representative. Mr. Harrison stated that the basic re- 
quirement in granting credit was, is and will be to 
know the character, background and record of the 
individual asking for credit. As the NOMA repre- 
sentative, Mr. Garrelts did as others have done in 
other regions—presented the results of a survey 
among NOMA members in the local territory in the 
matters of sales approaches and service of office 
equipment and supply firms. 

Just before the meeting was adjourned, the nomi- 
nating committee report was read and the officers 
previously named were elected. 

At the annual banquet Friday evening, William 
Bohart, Eberhard Faber Pencil Company, was toast- 
master. He introduced the head table people, includ- 
ing J. L. Wren, chairman of the 1949 convention 
committee. Mr. Wren announced that the meeting 
next year will be held in Oklahoma City on Friday 
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DARNELL 
CASTERS 


& E-Z ROLL WHEELS 





Darnell 


Casters Remember This: ‘ 

The longer your cus- 

and You tomers use cheap casters 

Won't Be the MORE they pay for 

them ... Damaged floors 

Put and floor coverings due 

: to poorly made casters 
Behind can be quite costly. 

the Recommend Darnell 

Office Chair Casters. 

They provide ease of 

movement, full protec- 

tion of floors, as well as 


il | eliminating damage to 
Ba a equipment due to 


wracking. 








SEND FOR 
THiS BOOK 
‘TS 


FREE! 





¥. 
wy 
Y 


a 
- 2 | DARNELL CORP. LTD. 
‘ am | LONG BEACH 4, CALIFORNIA 


60 WALKER ST. NEW YORK 12 NY 
36 N. CLINTON CHICASO 5 

















NEW IDEAS 


TO HELP INCREASE 
YOUR SALES 


Feature this profitable item and sell hundreds of 
waiting prospects in every type of business. 
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With Genuine Cork Surface 


Yes, there’s big, profitable sales await- 
ing you when you feature and display 
Rowles Cork Bulletin Boards. Every 
type of business has a need for one or 
a lustrial plants, 
schools, 


more bulletir 
hose-" 2s, 
uletin boards 
- 2 yours. 

by display- 
etin Boards 
tyle to fit 


‘entories. 
orders. 
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and Saturday, April 1 and 2. The new officers of the 
district and the Midwest Travelers Club were intro- 
duced. Governor-elect Earl Scott and Midwest Tra- 
velers Club President-elect Izzy Voda, Wallace Pen- 
cil Company, responded briefly. Governor Ed Shelp- 
man, President Fred Downs and General Manager 
Paul Burbank also offered a few comments. 

After the floor show, the conventionites indulged 
in dancing and the pleasures of the House of Friend- 
ship, sponsored by the Midwest Travelers Club. 


The addresses of H. E. Weibel, A. C. Van Horne, 


| Paul Burbank and Charles Reynell occupied most of 


the Saturday morning session. John Weatherwax, 
Spurrier & Company, Wichita, gave the last speech of 
the convention. In talking about ‘‘Trends in Federal 
Taxes,” he gave a brief history of income taxes from 
1799 in England to 1948 in the United States. His re- 
view of the new tax bill was rec. ‘ved with apprecia- 
tion by his listeners. 

The afternoon preceding the Wi hita meeting some 
of the visitors took advantage of the balmy weather 
by playing around a municipal g.lf course. In the 


| evening they were joined by others for dinner at the 


club house. Prizes were awarded to all players for a 
multitude of reasons. Claude Myers of Myers Office 
Furniture Company, Kansas City, won low gross with 
a 77. C. Blair won second low gross with an 80. Ed 


Carroll and Sam Plant tied for low net. Second low 


net was won by Art Pfister, Smead Manufacturing 


| Company. Alfred Mehl of Elmer Krumwiede & As- 





sociates was award the fifth prize for the highest 
score of 135. Other prizes were given for the largest 
number of fours, fives, nines; to Chief Moore of Gold- 
smith Book & Stationery Company, Wichita, for being 
the only lefthanded golfer; and for other reasons, 
which enabled everyone to be a winner. 


Another pre-convention event was a visit to the 
Beech Aircraft Corporation plant on Thursday after- 
noon. Twelve non-golfers were in the delegation, 
which was headed by NSA General Manager Paul 
Burbank, World War I pilot and continued aviation 
enthusiast. The plant tour was made under the guid- 
ance of Mr. and Mrs. Walter H. Beech and R. K. 
Beech, officials of the aircraft firm, and Joe Boyle, 
Beech assistant chief pilot. 


Midwest Travelers Meet 


The annual meeting of the Midwest Travelers Club 
was held at the Allis Hotel, Wichita, April 16. The 
meeting wes called to order by William Bohart of 
Eberhard Faber Pencil Company, president, who 
first of all had the members stand in silence out of 
respect to R. C. Moore, former secretary-treasurer of 
the club who died some months before. Dan Mac- 
Dougall, who has been serving in Mr. Moore’s stead, 
read the minutes of the previous meeting. The as- 
sembled travelers voted to have the by-laws printed 
and distributed among the members. It was decided 
that the annual meeting of the club be held here- 
after the evening preceding the Eighth District re- 
gional meeting and that it consist of a dinner to be 
followed by the business session. New members were 
introduced. Fred Downs and Paul Burbank, president 
and general manager respectively of NSA, extended 
their greetings. Dick Gage of Art Metal Construction 
Company, president of the Texas Travelers Club, was 
introduced. Art Pfister, Smead Manufacturing Com- 
pany, and Izzy Voda of Wallace Pencil Company were 
introduced as chairmen of the friendship and program 
committees for the convention. Roy Wood gave his 
report as audtior. 


In the election, which was the last bit of business, 
Art Pfister was chosen second vice-president. Bill 
Pickering, Eberhard Faber Pencil Company, moved 
up from that position to first vice-president, Izzy 
Voda from first vice-president to president. Roy Wood 
of Esterbrook Pen Company and Dan MacDougall of 


Stationers Loose Leaf Company were re-elected 
auditor and secretary-treasurer. 
OFFICE APPLIANCES, May, 1948 
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Retail 
$3.75 
Plus Tax 


*Autopoint” PENCILS 


Famous for their “Grip-Tite”’ tips that won’t let 
leads wobble, turn or fall out. Busiest pencils are 
“‘Autopoint” because they are trouble-free, write 
better. Many models. Wide price range. Standard 
or “Real Thin” leads. Sure profit makers. 





Popular seller for offices, homes, gifts, bridge 
shina Press key and index flips back to alpha- 

etical page on which to enter names, phone num- 
bers, data. 4” x 5” index cards can be withdrawn 
and replaced easily. 100 extra loose leaf sheets 
in base. Black or walnut. Retails at $4.00. Get 
a supply—watch them move. 





*“Autopoint”” MEMO CASES 


A practical desk accessory for office and home. 
In 2 sizes filled with 200 writing sheets 4” x 6’, 
or 3” x 5”. Molded of plastic in black or walnut. 
Retail prices 75c and $1.25. Show them, and 
you'll sell them. 
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There are so many ‘“‘Autopoint’’ products 
you can handle with profit—items like you 
see illustrated on this page—and many 
more featured in our catalog. 

Nationally advertised in leading national 
magazines reaching more than 15,000,000 
people regularly throughout 1948—the big- 
gest advertising campaign in “Autopoint”’ 
history will send customers to your store 
pre-sold to walk out with an “Autopoint”’ 
product. 


Sparked by the popularity of famous 
‘“Autopoint” pencils, the “Autopoint”’ line 
offers you maximum profits with minimum 
selling effort. Send for catalog. 


TRADE MARK 


BETTER PENCILS 
and Precision-Built Index and Memo Cases 


Autopoint Company, Dept.oa-5 1801 Foster Avenue, Chicago 40, Illinois 


“Autopoint” and “Real Thin” are trademarks of Autopoint Company 
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Mosler 
means 

sale 
sales 








And with a dealer | 


franchise you can be the 


only one in your territory to 
sell the fast-moving all- 
inclusive Mosler line. You can 


have the exclusive right to 
use the prestige and 
reputation of the Mosler 
name... to enjoy Mosler 
factory cooperation ... 

to benefit by Mosler strong 
sales assistance. Insure future 
profits this Mosler way. 
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“C” label safe, featuring 
Underwriters’ Laboratories, Inc. 
label at low cost, for volume sales. 





Insulated Record Container, 
combining the efficiency of a 
filing case with the safety of a safe 
—every business a prospect. 





Armored money chest with 
Underwriters’ Laboratories, Inc. 
approved relocking device. 
Various sizes, with or without 
locking inner door. 


| | eae | 0 


ae 
Y sang: Sie RSI 





Flat Sill Vault Door. No grout is 
necessary and installation is 
quicker, more economical—typi- 
cal exclusive Mosler advantages 
that make selling easier. 





“A” label safe with money 
chest for dual protection against 
fire and burglary. The finest 
protection available. 





For nearly a century Mosler has stood for the finest 
in safes and safety. Your territory may still be open. 
Now’s your chance to corner the sales appeal of this 
famous name. Write now for full details. 


Je Mosier 


Builders of the U.S. Gold Storage Factories: Hamilton, Ohio 
Vault Doors at Fort Knox, Ky. . 


LARGEST BUILDERS OF SAFES AND VAULTS IN THE WORLD 
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FIFTH DISTRICT DEALERS IN DETROIT 
(Continued from page 41) 
card listing the expense and showing the amount was 


placed behind each stack of money. The method of | 


presentation and the running comment by Mr. Hamp- 
ton made a strong and favorable impression. 

Prof. A. B. Cummins of Western Reserve Univer- 
sity, Cleveland, outlined some discouraging experi- 
ences under the title, “I Tried to Equip an Office.” 
Prof. Cummins cited several instances in which he 
encountered uninterested salesmen in office equipment 
and supply stores. Approaches were made both in 
person and by mail. In virtually no case was the ex- 
pected good service of an alert salesman received. 
According to Prof. Cummins, there is a deplorable 
lack of knowledge of prices and merchandise, and 
little understanding of what equipment and supplies 
would be best for a certain type of office. Prof. Cum- 
mins concluded that there is a great need for training 
of salesmen and a recognition on the part of the 
dealer that he should so organize his business that 
people will want to be regular employees and will 
want to be loyal and contributing workers. 


Interesting Entertainment at Banquet 


At the banquet Tuesday evening, a pantominist of 
rare skill entertained with impressions of Dorothy 
Shay, Jimmy Durante, Jerry Colonna and other stars 
while records of songs and patter were being played. 
The timing was perfect. 

Functioning as toastmaster, William Gregory in- 
troduced those at the head table. President Fred 
Downs, General Manager Paul Burbank, and Gover- 
nor Sid Glueck responded briefly. The rest of the 
evening was given over to dancing and relaxation. 

Separate sessions were held for dealers and manu- 
facturers on Tuesday morning. Travelers and dealers’ 
salesmen were invited to the manufacturers’ meeting, 
where they were privileged to hear an informative 
address, ‘““The Advantages of Sales Meetings and the 
Use of Manufacturers’ Sales Manuals,” by K. F. Davis, 
vice-president and sales manager of the W. H. Gun- 
locke Chair Company. 

At the dealers’ session John Hegarty, A. C. Van 
Horne and T. P. Brown gave their regular talks. The 
other address of the morning was presented by J. 
Hanly Morgan, Morgan’s, Inc.; Huntington, W. Va. 
Initialing his remarks with, “Almost everything that 
happens in a community originates in an office,’ Mr. 
Morgan went on to say that the tremendous impor- 
tance of the business office makes the stationery busi- 
ness important. Dividing his subject into three parts 
—money, methods and men—Mr. Morgan presented 
the three “Ms” as the three-legged stool of business. 
He discussed each factor at some length, emphasizing 
the need for building operating capital, for establish- 
ing understanding and harmony among employees, 
and for training all staff members, but especially 
salesmen to meet competitive conditions. 


Football Picture at Luncheon 


A feature of the Tuesday luncheon was the show- 
ing of the colored motion picture, “Highlights of the 
Michigan-Southern California Rose Bowl Game.” The 
commentary by Wallace Weber of the Michigan coach- 
ing staff was amusing as well as enlightening. 

The talks by Frank Curtiss and Howard Gatewood 

featured the Tuesday afternoon meeting. Committee 
Tfeports were heard and then William B. Gregory II, 
W. B. Gregory & Son, Inc., Detroit, was nominated 
and unanimously approved as governor of the district 
for 1948-1949. 
_On Sunday evening and on Monday for an hour 
just before the annual banquet, Houses of Friendship 
were conducted by the Fifth District Travelers Club. 
The large number of conventionites present on both 
occasions indicated high approval of the affairs. 
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ET a package on this Model 970 scale and the 

cylindrical chart snaps instantly into position, 
giving exact weight ard parcel post computation. 
Double hairline indicator wires, large figures, 
lighted chart and magnifying lens eliminate guess- 
work and make reading fast and easy. Accepts 
weights to the allowable limit of 70 pounds— 
computes for any domestic zone. Special tempera- 
ture compensators assure year "round accuracy. 

This scale is also available with a 30 pound chart 
capacity for exact computation of first class, air 
mail, third class, parcel post and book rate postage 
to all domestic zones. See one inaction . . . call your 
Commercial Controls specialist for a demonstration. 


MODEL 100 
LETTER SCALE 
Gives instant, exact com- 
 putation of postage on 
\ all classes of mail. Hair- 
} line indicator insures 
errorless reading. V-type 
platform holds letters, 
packages or mailing 
tubes. Two capacities: 
20 ounces or 3 pounds. 





WRITE DEPT. OA-58 FOR FOLDER Gives full information _ 
on complete USPM service—systems and equipment to 
meet your needs. 


Metered Mail Systems ... Letter and Parcel Post Scales . . . Letter Openers 
Envelope Sealers . . . Multipost Stamp Affixers . . . Mailroom Equipment 
Endorsographs .. . Ticketograph Systems 


Soles and Service Offices 
in Principal Cities 


U.S. POSTAL METER 
__ DIVISION 


Rochester 2, New York 





JMMERCIAL 
NTROLS 


CORPORATION 





Commercial Controls Canada Lid., Toronte 1, Ontario 
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HANDY STEP-SAVER, 
TIME-SAVER eeee 








Speed up your duplicating by keeping supplies within easy reach! 
The new REX-O-graph Cabinet provides a sturdy, attractive ma- 
chine base, extra working surface, plus plenty of storage space 
for fluid, carbon, paper, forms and other supplies at your finger 


tips. Saves time and steps. 


Modern, streamlined in design, solidly built of steel, with handy 
pull-out shelf and interior shelf, the new REX-O-graph Cabinet 
is conveniently desk-high. It’s a fitting companion for REX-O-graph 
Duplicators—or for many other uses. (Shown on Cabinet above is 


REX-O-graph Model FM with Quick-Change Master Guide.) 


Quick Delivery — Ask your local REX-O- 
graph Dealer for the new Cabinet — and 
REX-O-graph Fluid Type Duplicators and 


ry 
DEX Supplies. Or write for details and dealer 
LU 
2 


name. 


REX-0-%:<¢ Inc. 


3729 NORTH PALMER STREET 
Milwaukee 12, Wisconsin 








FLUID DUPLICATORS AND SUPPLIES FOR SUPERIOR RESULTS 
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MEETINGS — CONVENTIONS — DINNERS 
(Continued from page 100) 


Mosler family in the business, are being counted upon 
to contribute to the continued success of the company. 

In his remarks, Mr. Mosler called attention to the 
45 men in attendance at the meeting representing an 
accumulation of 1103 years of service with the com- 
pany, this being an average of about 25 years per 
man. 

Edwin J. Bartels acted as master of ceremonies. 
Among those heard were A. E. Trapp, secretary; Carl 
Bartels, superintendent; Martin Coleman, comptroller; 
and Edwin H. Mosler, Jr., treasurer. 


STATIONERS BOWLING LEAGUE OF CHICAGO 
CLOSES SEASON WITH FEAST AT RICCARDO’S 


The 1947-48 season of the Stationers Bowling 
League of Chicago came to an official close on Tues- 
day, April 27, with a sumptuous buffet dinner at Ric- 
cardo’s Studio Restaurant, 437 N. Rush St., Chicago. 
A half-hour business meeting, at which prizes were 
distributed and officers named for the coming season, 


& 


DODGERS 





AT BANQUET OFFICIALLY CLOSING STATIONERS BOWLING SEASON 


Top: the champion Dodgers. Left to right: Joe Sargent, Utility Supply 
Co.; Earl Hanson, Spak & Natovich; O. R. (Tucker) Snapp, OFFICE 
APPLIANCES; Hal Schneider, Consolidated Office Supply Co.; Capt. 
Walter Lennartson, OFFICE APPLIANCES. Far in rear is Ollie Stevens, 
Stevens, Maloney & Co., who wanted to be pictured with a cham- 
pionship outfit. Center: the retiring officers. Left to right: Charles 
Ziesk, Stevens, Maloney & Co., treasurer; Bill Simpson, General 
Fireproofing Co., secretary; Ed Riley, Riley’s Office Furniture, vice- 
president; Ray Achtner, Office Staty. & Equip. Co., president. Below: 
the new officers. Left to right: Chet Pederson, Utility Supply Co., 
secretary; Tony Peters, Horder’s, Inc., president; Harry Fiddelke, 
Graver-Dearborn Corp., vice-president; Hal Schneider, Consolidated 
Office Supply Co., treasurer. 


preceded the gustatory portion of the program. Named 
to head the league for 1948-49 were Tony Peters, 
Horder’s, Inc., president; Harry Fiddelke, Graver- 
Dearborn Corporation, vice-president; Chet Pederson, 
Utility Supply Company, secretary, and Hal Schnei- 
der, Consolidated Office Supply Company, treasurer. 

Topping the league for the second consecutive sea- 
son (though with an entire change of personnel) were 
the Dodgers, with 60 games won and 36 lost. In sec- 
ond place were the White Sox with a 57-39 count, 
two games ahead of the third-place Red Sox. In the 
matter of individual averages, Art Mueller of Hor- 
der’s, Inc., snared first place with a 179 count, more 
than four pins ahead of Hal Schneider, Consolidated 
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¥eq, 400° 
9vUarantee 


INSTRUCTIONS 5 } 
FOR OFERation 5 ( 
THE MA TIONAL \ 

POSTAL OUPLICATOR 


FLEXIBLE WRITING PLATE 
tees TRUE THOS 








MATICAL INDUSTRIES CORP 
i, SBOE tts om 


mane RETAIL PRICE 


‘13> 


COMPLETE WITH SUPPLY KIT 


Imprints over 2,000 perfectly centered cards No mother ever felt prouder of her “babe” than the 
per hour...(People who work under pressure will thousands of retailers who have bought and sold the New e 
National Postal Duplicator to their customers. And one 
of the main reasons for their pride in the new National 
Precision-designed of the best available 18 — rie rea — guarantee of two tons: — ° 
teel Il ch trim... A real t h mecnanica erect. most as important, there s no uss 
gauge steel, all chrome trim...{A real toughy) or bother for you, Mr. Dealer. Customer sends machine 
Interchangeable drums for color reproduction nd 35c to cover cost of mailing direct to National Postal e 
Diss ony wntoners whe are “omnes Duplicator and receives machine back directly from 
e Y fattory—the dealer's guarantee of customer satisfaction. 


Unique rubber cup feet adhere to any smooth --—-——— RE RIES ND CEE — oe as ean ED aEN SED EEDEEDG, 


appreciate this feature) 



















i 
” THE HARGLEN CORPORATION, 232 South Spring St., Los Angeles 12, Calif. 
surface...(Ever watch a fly walk across a ceiling?)** | 
! PLEASE SHIP ME: SHIPPING INSTRUCTIONS: 
. ‘et se = CHECK ENCLOSED: CJ 
. . ™ 6 ° A : 
** Though the New National Postal Duplicator will almost stick ; mtn oe = Poe total eee eas +. (GIVE REFERENCES) 
to the ceiling, we don't recommend it because it makes the blood l (INDICATE EXACT NUMBER) HAVE SALESMAN CaLL C7) 
tush to the operator's head. | ALL PRICES INCLUDE EXCISE TAX ADDITIONAL STENCILS, $1.05 PER Quire CJ 
NAME 
THE NATIONAL POSTAL DUPLICATOR (—— | 
f: MANUFACTURED BY | 
/ R C [ EF IN cry ZONE STATE, 
THE HA Bp rrnaee gee eter ee EDN amaieiiemnadiial 





CORPORATE 


SALES OFFICE 232 South Spring Street, Los Angeles 12, California. 


let the National Postal Duplicator do a job for you! * National advertising in consumer publications * Window displays * Bill stuffers * * * * 
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No. 1663-F Island Base 
(Adjustable for Height) 


JNIEIWEA 
Standardizer 


Here is a real desk worker's desk. It is de- 
signed and engineered basically to increase 
the efficiency of every desk worker. While 
its appealing soft lines produce that ‘new 
look’’ so popular and much desired today, 
it is every inch a practical desk bound to give 
years of satisfactory service. It will fit har- 
moniously into every established installation 
for it is furnished in island base (as illus- 
trated) or in the traditional leg type. The 
ALMA Standardizer is the modern answer to 
pleasant and efficient office surroundings. 








Write us today. 


ALMA DESK cokduuey 


HIGH POINT, N.C. 


MEMBER WOOD OFFICE FURNITURE INSTITUTE 
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Office Supply Company, of the champion Dodgers. In 
a close race for third, Tony Peters of Horder’s, Inc., 
nosed out Secretary Bill Simpson, General Firepoof- 
ing Company, by a mere 11 pins for a 172.71 average. 

Team high series honors went to the Red Sox with 
a 3137, closely pursued by the Dodgers and Tigers 
with marks of 3110 and 3097, respectively. The team 
high game crown was captured b the Cubs with a 
1116, just one pin ahead of the Senators. The Indians 
finished third with a 1095. 

Individual series high for the season went to Bill 
Bruner, Office Stationery & Equipment Company, 
Inc., who tallied a 741, seven pins more than Bob 
Vojta, Chicago Saddlery Company, and 16 more than 
Earl Hanson, Spak & Natovich, a member of the win- 
ning Dodgers. High single game set a new record of 
303 (handicap added) by Pete Rossen of Acme Visible 
Records, Inc. Second high single went to Jerry Olson, 
Stevens, Maloney & Company with a 292, and third 
to Gordon (Flash) Kickels, C. L. Barkley & Company, 
who racked up a 278 game. 


The 1948-49 season will open early in September, 
and all members of the stationery field interested in 
bowling regularly or as substitutes are asked to con- 
tact Tony Peters at Horder’s Inc., 231 S. Jefferson St., 
Chicago, immediately. 
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) ...the modern file 


COMDA HOLDS “OLD-FASHIONED” MEETING 


In the absence of President Wes Beutler, Typewrit- 


: ‘ : i Aiteu DEALERS everywhere 
er Service & Exchange, Chicago, Vice-president Van 


Haverton, Van’s Typewriter Company, Peoria, IIl., ee getting ready to ne or beri 
acted as chairman of the regular monthly meeting of that new sales strategy an ee 
the Chicago Office Machine Dealers Association, held needed to cope with a buyer’s market. That is why 


in the Maryland Hotel, Tuesday evening, May 11. Mr. so many have already turned to Rock-a-File as the 
Haverton called on Elmer Thiessen, Thiessen Office 


Dnienbt € K i n" 3 answer to continued volume and profits in filing 
en ompany, Kewanee, .. Who made a . : 

strong appeal for all Chicago dealers to attend the equipment ona supplies. 

next meeting of COMDA which will be in Kewanee Rock-a-File dealers know that they can offer 


on June 12. Plans were made for a group to go down customers modern filing that makes present equip- 
by bus on Saturday morning and return on Sunday 


Sliaiaem. issamie Civ tinedlak Senta ei ‘ ment obsolete because Rock-a-File means easier, 
; es of the program + sys 

at Kewanee will.be an interpretation by Gene Taylor, faster, more efficient filing i less floor pin 
Pantagraph Printing & Stationery Company, Bloom- They know that Rock-a-File eliminates virtually 
ington, Ill., of the recently promulgated “Trade Prac- all of the petty annoyances that have plagued 
tice Rules for the Office Machine Marketing Indus- file users for years. And Rock-a-File dealers 
try.” As Mr. Taylor was a member of the NOMDA know that they have an “exclusive,”’ patented 
committee which helped to develop the rules, he is in d allea b ther fili binet. 
a position to present authoritative comment. product unequ 7 ey Oe eee 

Included in the “old-fashioned” discussion period Yes, there’s a big future for Rock-a-File in 


were references to unfair advertising practices and 


om ae any market. It’s a future you should share in 
merchandising activities, particularly of the depart- 


: ; because every file user is a prospect for a complete 
ment stores. Out of the discussion came the suggestion ~ ae : j 

that managers of typewriter departments of the de- Rock-a-File installation. Get all the details about 
partment stores be invited to a COMDA meeting Rock-a-File right away —write or wire Dept. E. 


next fall for the purpose of exchanging information 
and finding ways to co-operate rather than antagonize. 
The meeting was adjourned with another plea to 


T Here’s How Rock-a-File Solves Filing Problems 
attend the June meeting in Kewanee. 














COMPLETE ACCESSIBILITY— Entire contents acces- 
sible to two or more persons at once. All compart- 
ments can remain open. 


TIME SAVING —Open compartments do not block 
access to others in cabinet. No waiting to get at 
contents. 


GATEWOOD SPEAKS TO CHICAGO GROUP 


The well-attended monthly meeting of the Chicago 
Office Furniture Association, held in the Bismarck 
Hotel, Chicago, on Monday evening, April 5, was 
highlighted by an informative address by Howard 
Gatewood of the Wood Office Furniture Institute. Mr. 
Gatewood’s subject was, “Office Furniture Is A Spe- 
cialty Item.” His talk was published as a feature ar- 
ticle in the February issue of Orrice APPLIANCES. 

In the business session preceding the address, the 
association’s constitution was amended to reduce the 
board of directors by one, substituting a new officer, 
chairman of the board, so that the governing body 


LESS TIRING—Perfectly balanced compartments open 
and close effortlessly at finger touch. Fewer openings 
and closings. 


TOPPLE PROOF—Open compartments project only 
slightly —gravity center always within framework. 


' ECONOMICAL—Supplies last longer. Folders slide 
| in and out sideways. No more mutilated tabs, 
indexes, guides. 





remains the same in total number of members. Ano- ROCKWELL-BARNES COMPANY eau 
ther amendment approved at the meeting provides Specialists to the Stationer since 1903 =e a. 
that no member of the association can hold the office . . Dept a sabe 
of president for more than two successive terms of 35 East Wacker Drive Chicago 1, Ill. 
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Designed to Add Comfort and 
Sales Appeal to Your Finest 
Executive and Junior Executive 
Posture Office Chairs... 


ADJUSTABLE IN THESE 5 VITAL WAYS: 


Up-and-down Back rest adjusts to 
adjustment to the move in or out to 
correct seat height. suit user. 


exe romper adjusts seat tilting 
ee eee ae er and back support. 
short persons. 


Degree of back tilt ad- 
justs to preferred angle. 


? Back support ce | Changing the tension 


LEADING MAKERS of fine Office Chairs 
are now equipping their products with the 
new SENG “‘Syncro-Tilt'’ Comfort Action 
Control. Look for this feature when you 
select your new stock. It means faster, 
more profitable sales! 


1450 N. DAYTON AVE. 
U CHICAGO 22, ILLINOIS 


SENG QUALITY PROTECTS YOUR REPUTATION 














one year each. Lou Farber, chairmen of the group’s 
Red Cross committee, reported a total collection from 
members of $750. Golf Tournament Committee Chair- 
man Earl Hanson, Spak & Natovich, announced that 
the first golf outing was scheduled at Glencoe on 
Saturday, May 22. 


SHOW OFFICE EQUIPMENT AT OZARKS EVENT 

Office machines and office equipment occupied 
three booths at the Greater Ozarks Exposition of 
Progress held recently at the Shrine Mosque _ in 
Springfield, Mo. 

Sponsored by the Traveling Men’s Booster Club, 
the five-day merchandising event included exhibits 
and demonstrations by 100 firms in practically all 
lines of business, and a stage show, which gave both 
matinee and evening performances. 

Ozark Typewriter Company, Moseley Typewriter 


DISPLAYS AT THE GREATER OZARKS EXPOSITION OF 
PROGRESS.—Top: Shelpman’s, Springfield's largest commer- 
cial stationer took advantage of this opportunity to introduce 
their newest exclusive—the Ditto D-15 duplicator—to the 
public. Full-time demonstrations of the Art Metal line were 
also, given. Pictured are William Frink (left) and Kenneth 
Rhoden, salesmen. Center: Feature of the Moseley Typewriter 
& Office Equipment Co. booth were Remington standard type- 
writers, portables and adding machines. Line-A-Time copy- 
holders and Print-O-Matic postcard duplicators were also 
given emphasis. Bottom: Ozark Typewriter Co. showed 
Woodstock typewriters, Victor adding machines, Ohmer cash 
registers, and Underwood, Royal, Remington and Smith- 
Corona portables. Pictured in attendance are OAMI students 
Fred Hermann (left) and Perry Jackson, who work as sales- 
men for the company after school hours. 
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Beauty plus Duty..... 
with Lhomas Furniture 


covered with Le Wife 


ALL- PLASTIC UPHOLSTERING MATERIAL 


America’s most modern, well-equipped reception rooms, offices and waiting-rooms attain 
greater comfort and beauty through Thomas Furniture covered with BOLTAFLEX all-plastic 
upholstering material. 

These Lawson-designed sets, built by Thomas Furniture Company, have the sturdy, 
handsome construction expected of every Thomas piece. 

Covered in durable, washable BOLTAFLEX, this chair and three-cushion sofa will retain 
their original spotless, smooth appearance and feel after many years of wear. Ordinary spots 
and stains are whisked away with a damp cloth. Because it is wrinkle-proof, BOLTAFLEX 
retains its “new look” for many serviceable years. 

Prices and the new Thomas Furniture Company <atalog will be sent on request. Don’t 
pass up this excellent opportunity to obtain quality, durability and beauty in office furniture. 






The new 1948 Thomas Furniture Company Catalog is ready and will be 
forwarded to you upon request. Send for your copy at once. 


@MAS FURNITURE CO. BOLTA PRODUCTS SALES, Inc. 
BPOINT, NORTH CAROLINA LAWRENCE, MASSACHUSETTS 
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WHY YOU CAN BUILD Before you buy mai 


Con 


SALES WITH WEAREVER oe 


@ Priced right for quick SEE THE SENSATIONAL on 


part 


2a NEW WEAREVER LINE | = 


eA Best precision-made 
! eme 
values! om 


and 
a Backed by 52 years of 
experience! 












& Powerfully supported by 
advertising in national mag- 
azines and on the sides of 
express trucks all over the 
country. 








By America’s Largest 
Fountain Pen 


Manufacturer / 














No. 910—Purse and Cons 
pocket miniature Aili 
ball pen. Gold ane 
plated cap. Indi- 
vidually boxed. 
$1.00 


Other outstanding bran 


, Wearever numbers type 
No. 833—Stainless sto 
steel cap, flexible from 50c. * 


point. $1.00 







No. 905 — Gold No. 903 — Ball pen 
plated, retractable with gold plated 
ball pen. Also with cap. $1.00 

plastic barrel (No. 

911). $1.00 











© 1948 David Kahn, Inc., North Bergen, N. J. 


Powerfully advertised, Wearever is the | 
demand-brand for value in a year when ond 
you've got to give quality and value to get 
volume. Display them and you'll sell them. 
David Kahn, Inc., North Bergen, New Jersey. 


@ EXPRESS TRUCKS ALL OVER 
AMERICA carry colorful 10-foot-long pos- 
ters that tell the Wearever story all year 
round. An exclusive! 
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: mee 
and Office Equipment Company, and Shelpman’s, all 


of Springfield, were the office equipment dealers r) t y p ae wr ;? t e r 


maintaining displays. 


Merchandise featured in the Ozark Typewriter 
Company’s display included Woodstock typewriters, 


Victor adding machines, Ohmer cash registers, and A d 
portable typewriters of Underwood, Royal, Reming- e ; 00 
® et hardw 


ton Rand, and Smith-Corona makes. The repair de- ) dried cabi 

partment was represented by several older rebuilt s 1 n ‘ ure 
machines and a placard lettered: “Half-A-Job for made from ki : hed as fine furntt 
Half-Price.” d and finis 


Over-the-counter give-aways included fingernail constructé 
emeryboard and orange stick in cellophane wrap for 
ladies, and book matches for men, with firm name 
and address printed on each. 


Students Work as Salesmen 


In attendance at the booth were O. S. Traylor, 
owner, and a number of students from the Office Ap- 
pliances Mechanics Institute of Springfield, who, when 
not in school, work as salesmen for the Ozark Type- 
writer Company. Among these students were Fred 
Hermann and Perry Jackson. 

At the Moseley Typewriter & Equipment Company’s 
booth, the Remington Rand line held the spotlight. 
Merchandise on display included Remington Rand 
standard and portable typewriters and adding ma- 
chines, Line-A-Time copyholders, a_ Print-O-Matic 
post card duplicator and memo pads and holders. 

Reprints and enlargements of Remington Rand ad- 
vertisements decorated the background of the booth 
and a variety of hand-out pamphlets were kept on 
the counter for pick-ups. 

Favors distributed to visitors included fingernail 
emeryboards, white plastic thimbles, and _ book 
matches, all imprinted with the name and address ee 
of the Moseley Typewriter & Office Equipment Com- 
pany. Alternating in charge of the booth were H. C 
Moseley, owner, and Kenneth Edge and E. L. Osborn. re ree ry oe i oO n 
city salesmen. 


On display in Shelpman’s booth were the Art Metal 
Construction Company’s 6200 executive line desks and 
filing cabinet, Smead’s ‘‘television system,’’ Gunlocke 


chairs and a Ditto direct process duplicator. 














R. F. Taylor Assists Cc 4 ° 

Since the latter is Shelpman’s newest exclusive, the | the fruit of long 
occasion served to introduce Ditto duplicators to the | P 
public. R. F. Taylor of Ditto, Inc.'s Kansas City , | experience and 
branch spent three days in the booth, demonstrating 
the machine, which was kept in operation duplicating constant improve- 
typed, written and drawn material to please persons | 
stopping at the display. In addition, samples were dis- | ment 


tributed of the machine’s three-color work 
Another sample handed out was Spencer rubber 

bands in a miniature Spencer’s ‘‘No-Spill’” box, with 

a sticker label on top reading: : 
“Compliments: SHELPMAN’S—Office Outfitters— write for 





Commercial Stationers. Phone 3-1818.” 

In attendance at the booth, in addition to Ditto’s complete 
Mr. Taylor, were Ed Shelpman, owner; Kenneth catalocue 
Rhoden, Paul Shelton and William Frink, salesmen. i 
Mr. Frink spent full time demonstrating the Art Met- and 


al line. 

It was estimated by Booster Club officers that ap- 
proximately 38,000 to 40,000 persons in the Spring- 
field trade territory attended the five-day exposition. 
—EVH 


price list 








| 
ee eae Cate { a ee | Manufacturers of 


STATIONERS SQUARE CLUB HOLDS GALA EVENT FAIR FOAM RUBBER CHAIR CUSHIONS 
The Governor Room of the Hotel Governor Clinton, COSTUMERS ° TYPEWRITER TABLES 


New York City, was the scene of a very congenial 


t sed of »mbers and friends of the @ ‘gy » J T ; 

ae tein Clade a Creates so York re) ; phen I ' me: : t af EK 
icy i ~j « iversarv P the club . + 

tee ee Ud COMPANY : 


It was a friendy affair where everybody knew Tr eT : ao oN 
everybody. The dinner was top sirloin of beef. The lo COURT ST. BROOKLY 2, N. ¥. 
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INTRODUCING 


The Shaner 
Cash 





LOOK TO SHAPER 
FOR THESE FEATURES: 


@ MODERN 


STREAMLINE DESIGN WITH NO SQUARE CORNERS. 
AVAILABLE IN COLORS. 


@ DURABLE 


FEATURING: 
¢ ALL METAL CONSTRUCTION 
* ALUMINUM CASE & DRAWER 
* ALL PARTS RUGGEDLY BUILT 


@ VERSATILE 


VISIBLE TOTAL 

* AUTOGRAPHIC SPACE 

* ADDING MACHINE FEATURE 

* PRINTS EACH RING-UP ON PROTECTED AUDIT 
STRIP 

* LOCKED TOTAL 

* EASY TO CHANGE RIBBON AND DETAIL STRIP 

* TOTAL CAPACITY UP TO $100,000.00 


@ DEPENDABLE 


¢ FEW WORKING PARTS MEANING LOW UPKEEP 


* MECHANICALLY OPERATED 
NEEDS NO HANDLE OR MOTOR 


¢ EASY TO OPERATE—A SLIGHT TOUCH OF A 
BUTTON DOES THE WORK 


DEALERS: Write in for territory 


SHAPER CASH REGISTER CO. 


P. O. BOX 599 AUSTIN, TEXAS 
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orchestra not only provided excellent music for danc- 
ing but also entertained with specialties. The rhumba 
contest was captured by the popular Mr. and Mrs. 
Henry Levy of Silver Stationery Company, New 
York, N. Y. 


75 ATTEND NEW YORK STATIONERS’ MEET 

Realizing the value of an active association in 
Metropolitan New York City area, a group of the 
city’s stationers called a meeting for discussion of its 
possibilities and for laying the groundwork on April 
21 at the Hotel Pennsylvania in New York City. A 
representative group of 75 responded to the call. 

Bob Reichman, Mooney’s, Inc., called the meeting 
to order and presented in brief and sincere outline 
the advantages to retailers in New York City if they 
get together, stick together and work together. He 
proposed the appointment of R. E. Wahrman, R. E. 
Wahrman, Inc., New York, N. Y., as chairman pro 
tem. This received the unanimous approval of the 
assembly. 

President Pro Tem Wahrman took the chair, sug- 
gesting the need of a secretary to keep record of pro- 
ceedings, and asked for approval to appoint George 
Reichman, Mooney’s, Inc., New York, N. Y., to that 
post. This action was promptly approved by the group 
and Mr. Reichman took his post. 

Mr. Wahrman outlined some possible avenues to 
follow in forming a new association. He announced 
that resignations of all officers of the former associa- 
tion had been received so that a new start could be 
made. Several plans were outlined and necessary 
committees were appointed and asked to present the 
results of their deliberation at the following meeting. 


NEW YORK OMDA HEARS RICHARD KOCH 

The regular monthly meeting of the Office Machine 
Dealers Association of New York, Inc., was held on 
Tuesday evening, April 13, in conference room No. 2 
at the Hotel Pennsylvania, New York, N. Y. 

President John A. La Hiff, J. E. Albright & Com- 
pany, New York, N. Y., introduced the following 
guests: Richard H. Koch, Dayton, Ohio, executive 
secretary, National Office Machine Dealers Associa- 
tion; Mr. and Mrs. E. A. Glassman, City Typewriter 
Company, Rochester, N. Y.; Robert Elkins and Jack 
Taylor, both of the Royal Typewriter Company. 

Mr. Koch expressed his pleasure at being able to 
attend and meet with the New York group. In telling 
of his travels and attendance at local meetings in 
different parts of the country, he stressed the interest 
and enthusiasm shown by members of those groups. 
“The NOMDA is growing,” he said, and told of the 
recently formed Texas OMDA and others to follow 
in New Orleans and Georgia. He reminded his listen- 
ers that dealers from all parts of the country are 
looking forward to attending the annual NOMDA 
convention to be held July 19 - 21 in New York City. 
Because of the splendid program in preparation for 
the affair, he felt sure that those who can attend will 
be well paid for their time and effort. In conclusion, 
he urged all to put their shoulder to the wheel and 
do a real job in making the coming convention one 
of the most successful ever held by the organization. 

George Purvin, Superior Typewriter Company, 
New York, N. Y., chairman of the entertainment com- 
mittee, announced that arrangements were well un- 
der way for both their annual social party and an- 
nual dinner, dance and revue. 

Jessie I. Taylor, Globe Typewriter and Adding Ma- 
chine Company, Inc., New York, N. Y., chairman of 
the membership committee, informed members that 
the NOMDA Who’s Who membership list and office 
machine directory will shortly go to press and urged 
that new members be invited to join the Association 
at once so they can be listed in the coming edition. 

The balance of the meeting was then thrown open 
for discussion of Federal Trade Commission trade 

. 
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FIG. 1 shows a cross section of an ALL-ROUND 
steel wire. Ace uses only the finest quality, pre- 


cision made, accurately drawn-to-size steel wire. 











FIG. 2 shows the ALL-ROUND steel wire after 
being treated by the Ace Process. This gives max- 


imum strength on the outer edge where it is needed 


most. 
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ME Htapling 
Machines ¥ Hapiles 


WHEN YOU are told that bankers prefer Ace 
Stapling Machines and Staples it is one of the finest compli- 
ments this well-known line of stapling equipment could re- 
ceive. And, if you were to check offices, factories, schools, 
shops, homes and professional men you would get the same 
enthusiastic endorsement. 


Bankers have found, from long experience, that the successful 
operation of a precision built stapling machine, such as Ace 
has always produced, depends as much on the quality of the 
staples used as it does on the machine itself. It is poor economy 
to jeopardize the smooth, efficient operation of an Ace Stapler 
by using poor grade staples. 


DEALERS! Feature and demonstrate Ace Staplers and Staples 
together. Customers will appreciate your unbiased judgment. 
They'll be back for other merchandise when they need it. 


ACE PILOT 


Precision built by skilled 
workmen. Staples and 





pins. 
t . Fy . + 
' <s s 
ACELINER a oe ACE STAPLE REMOVER 
““World’s Finest Stapler’. gr j Snaps out clinched sta- 
Staples, pins, tacks and \ = ples in a jiffy. Saves 
hand fastens. finger nails. 





\NEST. nikitnn NES 
tee Si Machines top , Purse and Purpose RINEST. 


Ge 


ACE FASTENER CORPORATION 





© 3415 NORTH ASHLAND AVENUE + CHICAGO 13 


IN CANADA e@ ACE FASTENER (CANADA) !TD., 504 ST. LAWRENCE BLVD,, MONTREAL 
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Wells Streamliner No. ‘ 
60"x34” flat-top desk, 29” 
adjustable to 30l/2”. 
ed center panel in 
White oak and genuine 











walnut finish. Also available 
in sizes 66"x36” 4-drawer 
flat-top 54"x32” 3-drawer 
flat-top, and 60”x34” Secreta- 






. 7 ce eo 
mal desks 





Make more sales and profits with 


WELLS " Streambinen ” DESKS 


@ Dealers everywhere are making more 


e Modern Design eee 
sales, more profits and enjoying more 


e Beautiful Appearance prestige than ever before with the new 


@ Quality Construction Wells Streamliner Desks. The modern 
design and fine construction features 


e Factory Inspected 


that only skilled workmanship can 
© Guaranteed give, plus high quality materials 
throughout make the Wells “Stream- 


liner’’ desk an easy selling, profit mak- 
ALL SALES DIRECT TO DEALERS 
We Have No Branches Or 
Other Sales Offices Write for new catalog folder describ- 
ing the new Wells “Stroamliner” 
desks and other commercial grades. 


ing desk in your store. 





"WELLS-MADE MEANS WELL-MADE" 


Manufacturers of Office Furniture Since 1934 @ Laurel, Miss. 
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practice regulations. Secretary Purvin read the offi- 
cial Fair Trade regulations, after which considerable 
discussion followed. Counsel Charles F. Krause was 
on hand to give legal interpretations and explain 
operations of the rules for the guidance of the group 
in their discussions. 

At the March 9 meeting of the organization, the 
following new members were added to the advisory 
and grievance committee— Samuel Stein, Quality 
Office Equipment Corporation, New York, N, Y.; I. 
Rubin, Eagle Office Equipment Company, New York, 
N. Y.; M. L. Pollack, Atlas Typewriter Company, New 
York, N. Y.; William B. Kurzner, Pearl Typewriting 
Corporation, New York, N. Y.; 

Mrs. Jessie I. Taylor, Globe Typewriter & Adding 
Machine Company, Inc., New York, N. Y., made a 
report on the midyear convention held at Spring- 
field, Mo. 


BOSTON STATIONERS ELECT OFFICERS 


The Boston Stationers Association held its sixty- 
first annual meeting at the Vendome Hotel on April 
12 with about 100 members present. First Vice- 
president E. P. Johnson presided and a letter was 
read from President Walter Trites telling how he 
had accepted a position in a stationery business in 
Texas and was obliged to resign as president of the 
Boston group. 

Following the report of nominating committee 
headed by Philip H. Bird the following officers were 
elected: 

President—E. P. Johnson, James T. Towhill Com- 
pany. 

First Vice-president—William E. Williams, 
liams Stationery & Printing Company, Inc. 

Second Vice-president—Osman F. C. Giddy, Eber- 
hard Faber Pencil Company. 

Third Vice-president—James P. Inman, The Car- 
ter’s Ink Company. 

Secreary-Treasurer—H. J. Lewis, Ward’s Stationers. 

Executive Committee — Omar Johnson, Thomas 
Groom & Company; Robert F. Galligan, Ward’s Station- 
ers; James Hayes, Blake & Rebhan; Philip H. Bird, 
M. T. Bird & Company, Inc.; and Charles P. Ander- 
son, Thomas Groom & Company. 

Membership Committee—John F. Nackley, Adams, 
Cushing & Foster, Inc.; Bernard Willander, Thomas 
Groom & Company; James Cowan, Thorp & Martin 
Company. 

Honorary members elected were Courtney F. Bird, 
governor-elect of District No. 1, NSA, M. T. Bird & 
Company; Arthur L. King, Ward’s Stationers, audi- 
tor; and Harry L. Chandler, Adams, Cushing & Fos- 
ter, historian. 

The speaker of the evening was J. Gordon Mac- 
Kinnon, who pointed sharply to the need for more 
education in both management and sales organiza- 
tions to meet present and future merchandising con- 
ditions. 

Credit for this report goes to the NET Club News, 
May issue. 


Wil- 


NEW ENGLAND TRAVELERS AT 20-YEAR MARK 


It was a gala night at the Hotel Puritan, Boston. 
Mass., on April 30, when more than 50 members of 
the New England Travelers Club met in celebration 
of the twentieth anniversary of the club. Present 
were two of the original charter members—Guy Hart 
of Joseph Dixon Crucible Company and Courtney 
“Pop” Worth of the Esterbrook Pen Company. Both 
of these men received the homage of the group. 

A congenial company took part in the time-honored 
and revered sport of elbow-bendinig. It was a mighty 
800d dinner, too. “Ersters’ on the half shell and 
lobster a la Newburg was the piece de resistance. 

A pause in the fun of the evening was made at the 
request of President James P. Inman, Carter’s Ink 
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AVAILABLE AGAIN 
PROMPT DELIVERY 


STEEL STORAGE CABINETS 
and TRANSFER FILES 


STEEL OFFICE 
« EQUIPMENT a 
42"' x 36"" x 18" 
Double Door 
Counter High 
CABINET 
30'/."" x 24" x 18" 


LEGAL & LETTER 
Stee! Transfer 
Desk High 
CABINET 


FILES 


Single Drawer Transfer Files easily built up to four drawer units. Sturdily con- 
structed and reinforced. Four roller bearings. Brass card holder and drawer pull. 
Also available in check, ledger, invoice, IBM sizes and special sizes as requested. 


STEEL 
STORAGE 
WARDROBE 


AND 


COMBINATION 
CABINETS 


* 

THE ALL NEW 
PARKER STEEL 
CABINET FEATURING 
CRACKLE FINISHES 
IN GREEN AND GRAY 


ALSO BAKED-ON 
ENAMEL FINISH IN 
GREEN-GRAY OR 
GRAINED WALNUT 
AND MAHOGANY 













42" x 26" x 18" 
Counter High 
Single Door 

CABINET 








Made of heavy gauge steel . . . electrically welded construction and completely 
reinforced throughout . . . shelves adjustable every two inches . . . dependable 
three way locking device. Storage cabinets measure 72” x 35” x 18”. Wardrobe 
cabinets also available. 


WRITE FOR LATEST CATALOG 
PRICES AND DEALER DISCOUNTS 


PARKER STEEL PRODUCTS, INC. 


Manufacturers of Steel Office Equipment 
54-60 COLUMBIA ST. BROOKLYN 31, N. Y. 
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LITTLE Quality Carbons 
and Ribbons build dealer 
PRESTIGE — guarantees 
maximum service and satis- 
faction to the user. 


LITTLE Dealer protection 
eliminates competitive ef- 
fort. 


LITTLE Factory Coopera- 
tion really helps the dealer 
to obtain a_ satisfactory 
share of the best customer 
requirements. 


LITTLE means profitable, 
clean cut distribution, plac- 
ing the dealer at the top in 
quality, dependability and 
protection. 


SIXTY YEARS constant 
adherence to the above 
policy has created confi- 
dence and good will which 
means much more to our * 
dealers than price and 3%" 
selling promises. 


SOR 


Write for details and samples. 


oA 


ITTLE 


id 
MANUFACTURERS INC. 


1888 eo voi Co) a' Aum a (ole et-s-1(-) aan pm & 
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Company, while homage was paid to Ken Spencer, 
who passed away but a few days before. 

The entertainment was received by the group on 
the whole with enthusiasm. Of course, the evening 
would not have been complete without the still lusty 
voice of Tom Stonhouse, who sang and led the group 
in singing ‘“‘My Gal Sal.” 

A unanimous vote of thanks was extended to Robert 
E. Johnson, Parker Pen Company, for the fine ar- 
rangements and entertainment of the evening. 


CHICAGO OFFICE FURNITURE GROUP ELECTS 


About 35 members and guests of the Office Furni- 
ture Association of Chicago were in attendance when 
the regular monthly meeting of the organization was 
called to order by President Hy Natovich, Spak & 
Natovich, at the Bismarck Hotel at 6:30 P. M. on 
May 3. 

After the minutes of the last meeting had been ap- 
proved, the treasurer’s report was given by Ed Tyre, 
Mead & Wheeler Company. Reports on the scheduled 
golf tournament were given by Earl Hanson, Spak 
& Natovich, and on the association’s activities for 
coming months by Charles Goodman, S. Stein & 
Company. A letter to Activities Chairman Goodman 
from Moe Turman, president of the national associa- 
tion, was also read. 

Unanimously elected as officers for the coming 
year were: President, Hy Natovich, Spak & Natovich, 
Inc.; vice-president, Norman Ginsburg, Joseph Gins- 
burg, Inc.; activities secretary, Charles Goodman, §S. 
Stein & Company; recording secretary, Warren Spit- 
zer, Spitzer’s Office Furniture House; treasurer, Ed 
Tyre, Mead & Wheeler Company. Members of the 
board elected were: chairman, Harry Hofherr, Ken- 
drick Furniture Company; Verne Scheuneman, Chi- 
cago Office Furniture Company; Al Levinthal, William 
Geiser’s; Henry Otto, Office Furniture Clearing House. 





GREAT LAKES TRAVELERS CLUB NOTES 


As the last Friday in March was Good Friday, the 
regular monthly business meeting of GLTC was post- 
poned to April 2. Following routine reports, Dick 
Singer, The Globe-Wernicke Co., was appointed chair- 
man of the membership committee, succeeding Stan 
Golon, who recently resigned from the American Pad 
& Paper Company to return to active service in the 
Army Air Force. Ken Henderson, Carter’s Ink Com- 
pany, was made chairman of the club’s August golf 
outing committee. Tom Gillice, Rockwell-Barnes 
Company, announced that the annual convention of 
the Illinois Booksellers & Stationers Association would 
be held in Decauter, Ill., on June 4 and 5. 

The following were accepted into full membership: 
Scott Parnham, Cardinal Sales Company; Joseph G. 
Weiskopf, Alfred Mehl and Edward M. Giuntine, all 
of Elmer Krumwiede & Associates; Emery W. Patter- 
son and Edwin E. Kraft, both of National Blank Book 
Company. 

* ok oo 


About 30 members were in attendance when the 
Great Lakes Travelers Club convened for their 
monthly business meeting at the Sherman Hotel, Chi- 
cago, on April 30. Following the opening of the meet- 
ing by President Jim Lynch, Browne-Morse Company, 
Secretary Brown Hardison, “Modern Stationer’’, read 
the minutes of the last meeting which were approved. 
Secretary Brown Hardison, ‘‘Modern Stationer’’, read 
pany, then gave his report, and announced that the 
club now has 206 paid-up members. He also stated 
that a new roster would be on the press in the near 
future. 

President Jim Lynch then read a letter from Gov- 
ernor Maynard Westring of the Sixth District thank- 
ing the members of the club for their House of Friend- 
ship at the recent Chicago regional meeting and ask- 





“QUALITY EXCLUSIVELY SINCE 1888" 
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ing all to work for new dealer memberships in the 


OFFICE APPLIANCES, May, 1948 





SE 


OFF 








er, 


on 
ng 
sty 
up 


art 
ar- 


the 
ost- 
ick 
air- 
stan 
Pad 
the 
om- 
golf 
rnes 
1 of 
ould 


hip: 


all 
tter- 
300k 


the 
their 
Chi- 
1eet- 
any, 
read 
yved. 
read 
| the 
tated 
near 


Gov- 
ank- 
iend- 
ask- 
1 the 


1948 





Remington Rand TOP fight adding machines 


send dealer profits soaring! 


Dealer sales go up with TOPflight adding 
machines, both hand and electric. 


re) 
Dealer sales go up with TOPtlight advertising 


. . . folders, posters, mats to help you hurdle 


competition. 
* 


Dealer sales go up with consumer demand 
for TOPflight’s streamlined speed, 10-key 
simplicity and portability. 

* 
TOPflight dealers are selling more adding 
machines than ever before! Write today for 
complete dealer-details — the TOPflight way 


to greater profits for you. 
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DEALER ADDING MACHINE SALES 
Dept. OA-5 ® 315 Fourth Avenue ¢ New York 10 
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BEAUTIFUL ¢ PRACTICAL ¢ DISTINCTIVE ace] 


Featuring a New Silvery-Gray Finish on Walnut ion 
muc 


Top Measures 44 x 87 Inches : a 


Base Measures 36 x 69 Inches | °° °F 








Exceptional Quality 


Generosity of Materials » 
Nn 
Unusual Rigidity of Construction sircu 
elez 
to fu 
MATCHED EXECUTIVE SUITES Th. 
unde: 
—INCLUDE— noe 
DESK, 36 ” x 69” CONFERENCE DESK, 44” x 87” BOOKCASE, 48” x 48” — 
TABLE, 30” x 69” TABLE, 36” x 69” TELEPHONE CABINET, 24” x 18” | anich 
HUTCH, 37%” x 372” x 22”” 
B 
ALL ITEMS MADE OF SELECTED WALNUT “i 
ar 
Write Jor Mlustrated L Complete Line mont 
; ileratwre ; montt 
on follov 
specifi 
IMMEDIATE DELIVERY com 
on Display at Merchandise Mart, Chicago ow 
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a dea 
ceive 
invoic 
@ | than t 
ments 
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NSA. Considerable discussion was also held on the 
club’s participation in regional meetings. 

New members accepted at the meeting were Fred 
Deutsch, manufacturers’ representative; Louis T. 
Koerner, Jasper Chair Company; W. M. Small, John- 
son Chair Company, and William Johnson, Riteform 
Chair Company. 

















NEW UNDERWOOD OFFICER.—D. W. Hanna, recently ap- 
pointed assistant secretary of Underwood Corp. He joined 
Underwood in 1929 as a member of the treasurer's department. 


NEW DIRECTORY AIDS PUBLICITY MEN 


Working tools which provide inquiry and sales 
producing opportunities for advertising, sales pro- 
motion, publicity and public relations men are the 
new “Free-Publicity Data Books” that tell exactly 
what kind of releases business papers, consumer 
publications, and farm papers—domestic and foreign 
—will print. Only those publications that give edi- 
torial reference to new products and new literature, 
and so forth are listed. For each publication, the 
publicity man is given the exact requirements: type 
and length of material wanted, type of illustrations 
accepted, and the department or editor (by name) 
to whom the releases go. Obviously, such a compila- 
tion affords the new-product or other releases a 
much higher ratio of acceptances. At the same time, 
it should reduce the waste from unselective mailings. 


The “Free-Publicity Data Books” are spiral-bound 
to open flat. Each book is furnished with a digest of 
comments from trade paper editors replying to a 
circular letter entitled ‘““‘What’s Wrong with Publicity 
Releases.”” Twenty-six ‘‘do’s and don’ts” are tabulated 
to further help the publicity man. 


The Trade Paper directory, alphabetically arranged 
under 168 market classifications is priced at $25.00. 
The Consumer and Farm listings sell for $10.00 and 
$5.00 respectively. All books are sold subject to five 
days free trial. Source: George Boyles, Advertising, 
a. Sere Boyles, 1006 Portage St., Kalamazoo 7, 

ich. 


BANKERS BOX CHANGES BILLING PERIOD 


Bankers Box Company, Chicago, has announced 
that all invoices dated on or after the 26th of each 
month will now be considered as purchases of the 
following month. The usual cash discount terms as 
specified on the invoices will apply without change. 

The announcement to dealers states, ‘“‘The primary 
reason for changing the billing period is to allow our 
dealer friends a longer period of time to earn the 
cash discount. By cutting off the month on the 25th 
a dealer will have at least 15 days in which to re- 
ceive and check his merchandise and to process the 
Invoice for payment. Under the present system less 
than ten days is allowed for this procedure on ship- 
ments made the last day of the calendar month. It 
Will also be possible to have our statements in your 
hands by the first of each month and thus allow a 
full ten days to verify it and process your voucher.” 
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... furniture 
upholstered in 
LEATHER 


Designed 
by 


EHRLICH 


WELL MADE « CORRECT DESIGN 








Showing 
rounded 
arm of 
style 240 


The result of 26 years experi- 
ence building quality uphol- 
stered chairs, davenports and 
related equipment. Series shown 
is style 242. 


Use this line for executive installations, reception 
rooms and various other places where luxury in seat- 
ing equipment is required. 


LIST PRICES 


Chair Sofa Loveseat Ottoman 
$190 $390 $300 $60 


Liberal dealer discount 





WRITE FOR COMPLETE INFORMATION 


GRAND RAPIDS 
LEATHER FURNITURE CO. 


201-207 Front Avenue, NW. 


GRAND RAPIDS MICHIGAN 

















HARTRON 





Model 60 


Sound-on-Gilm 
RECORDER-REPRODUCER 


Let the HARTRON make a permanent, ready- 
reference recording of that all-important confer- 
ence, speech, sales meeting, personnel training 
course or desk-side talk. Your recording is ready 
for immediate playback, or filing for ready refer- 
ence at any future time. 

PERMANENT RECORD . . . The HARTRON uses 
35mm film to produce a non-erasable record 
which will remain a true copy of the original pro- 
ceedings, for as long as you desire to keep it. 

LONG TIME. . . Recording on a 62-ft. endless 
roll of film, the HARTRON provides 2 hours of con- 
tinuous recording. No need to disrupt that meeting 
at a crucial point to change the media. 

AUTO START-STOP . . . Voice actuated mech- 
anism automatically starts the unit when a word is 
spoken and stops when the sound ceases. This 
means unattended operation and economy of film. 

FINGER TIP CONTROL . . . Simple to operate, 
the HARTRON requires no trained personnel to be 
in attendance. Easy, quick, straight-line loading of 
film. All controls are visible on outside panel—a 
matter of seconds and you are ready to record or 
play back. 

ACCESSORIES AND ATTACHMENTS .. . Ear- 
phones and foot switch available for transcribing 
purposes. Other accessories available for every 
recording situation. 

Write for further details on the HARTRON 
TODAY, and learn how this new, all-new, recorder 
can solve your recording problems. 


FREDERICK HART & CO., INC. .o4, ay 


EXECUTIVE OFFICES & FACTORY 


POUGHKEEPSIE, NEW YORK Od, octate 
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IN OTHER LANDS 
(Continued from page 84) 


ments will feature the new structure. 

The property secured by Alexander Brothers, Ltd., 
for the new expansion on Kapiolani Blvd. has an 
area of 35,813 square feet. The first of two buildings 
to be erected will be a sales and service office of 
modern design for the business machine companies 
represented in Hawaii by the firm. A second building, 
to house offices of doctors, will follow. 


SHOW OFFICE NEEDS AT BRITISH FAIR 





By Kenneth Bourne 
British Trade and Industrial Writer 


The streamlining of production in factories calls 
for a parallel effort in office organization. First class 
office equipment is at least as important as machinery 
maintenance in a factory. 

Those concerned with the latest office equipment 
and in new ideas about filing and duplication and the 
important factor of comfort, were interested in the 





4 $ i bw 
t A Fo 


AT BRITISH INDUSTRIES FAIR—A machine with which 
dictation may be taken at up to 200 words a minute was 
exhibited at the British Industries Fair in London and Birm- 
ingham from May 3 to May 14. It allows a trained operator 
to take down phonetically speech in any language (except 
some primitive dialects) even if she does not understand the 
note herself. The idea is not new but the manufacturers of 
the machine claim to have made refinements. 


" 
by 


office exhibits at this year’s British Industries Fair, 
held in London and Birmingham in May. The office 
equipment section was in London. 

Shannon, Ltd., of Shannon Corner, New Mald- 
en, Surrey, England, presented an extensive range of 
filing systems known as ‘‘Shannograph’’. All the vari- 
ations are based on a visible record system with sev- 
eral unusual features. 

The flat top folders are suspended on a rust-proof 
steel frame made to fit any standard filing drawer. 
In each folder are two series of slots through which 
steel hangers are threaded. The shouldered and hook- 
ed ends project beyond the outer edges of the folder 
and rest upon the frame. The shoulders prevent any 
squeezing up of the files and the top of the file is 
kept horizontal. 

Provides for Varied Indexing 

Indexing may be arranged alphabetically, numeri- 
cally and geographically; while for subject filing it 
offers considerable scope for arrangement. The latest 
addition to the system is the slotted-in record card. 
This card can be fitted inside or outside the folder. 
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PARK BRAND 


FILING SUPPLIES 


Manila Folders 


Single and Double Top 


Pressboard 


Expansion Folders 


Metal Tab Guides 


Celluloid Tab Guides 


Pressboard Guides 


Manila Guides 
.) 


Card Index Guides 


Buff Blue Salmon 


Index Cards 


White and Colored 


Roll Folder Labels 
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PARK BRAND FILING SUP- 
PLIES are doing a success- 
ful selling job for dealers 


all over the country. 


PARK BRAND FOLDERS em- 
body round corner and un- 
dertab refinements that 
give you a distinct com- 


petitive advantage. 


Your customers will appre- 
ciate the extra value that 


does not cost them more. 


Standardize on Park Brand 


Folders, Cards and Guides. 


Stimulate your sales and 


profits. 


Send for our new catalog 
No. 46 today. 
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est Ape 


The all-purpose couch with unlimited headrest positions. 

















“Jor the Rest that Kefreshes” 


SPECIFICATIONS 
® 


Custombilt 

Covers: Duran, Boltaflex. 

Colors: Red, Green & 
Brown. 

Frame: All hardwood with 
8/4 legs. 

Filling: 50% Hair, 50% 
Cotton. 

Leg Finishes: Natural, 
Walnut or Mahogany 
on Birch or Maple. 

Price: Net $57.50. 

F.O.B. Gardner, Mass. 

Weight: 115 Ibs. 

Terms: 2°% 10 Days Net 
15 Days. 

















FEATURES 
s 


Adjustable headrest couch 
with the “MAGIC-LIFT" 


mechanism. 


Fingertip control, to any 


desired position. 


PATENT NUMBERS: 


157688 1-2010290-2010292 
2013006-2364191 -2405013 


Other patents pending 


ESSKAY PRODUCTS 


445 CHESTNUT ST. 


TELEPHONE 
GARDNER 40 


GARDNER, MASS. — 
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It may serve as an index to the contents of miscel- 
laneous folders, for cross-reference, as a record of 
transfer, as a summary of subjects dealt with in the 
correspondence or document:, and for the special rec- 
ords used in conjunction with the folders, such as 
inquiries, sales, follow-ups, advertising results and 
so on. 

Adrema, Ltd., of 27-29 Telford Way, East Acton, 
London, W. 3., and Adana, Ltd., of 15-18, Church St., 
Twickenham, Middlesex, England, were concerned 
with duplication, Adrema by the ‘Bradma” system, 
and Adana by small printing machines. 

The basis of all ‘‘Bradma” systems is an embossed 
metal plate which provides a permanent and accurate 
record of any desired information, and which is used 
to reproduce this information in part or whole. 

Their new invoicing dispatch system is designed 
round a method of filing the plates to provide the ut- 
most efficiency in the reproduction of all repetitive 
writing work. The equipment provides single-print 
plates, which contain up to nine lines of information, 
single-print plate cabinets in units of 300, 600 and 900 
capacity, and single-print machines designed for quick 
plate insertion, immediate printing and clear carbon 
copies and single or multiple forms in pads, sets or 
continuous lengths. 

When the system is in use on invoicing, a plate is 
established for every active account, covering full 
name, address, account reference number, terms and 
so on. These plates are filed alphabetically or numeri- 
cally as required and are used for name and address 
in printing all the relevant invoice and internal forms, 
dispatch labels and consignment notes. 

A second filing system is established to cover des- 
criptions and prices of the standard range of com- 
modities sold, usually on the basis of one plate for 
each pack-size of each article. These plates are used 
to fill in the “body” of the invoice and internal forms. 

Develop a New Machine 

Adana, Ltd., has recently developed a new power 
treadle-operated .machine with an operating speed 
of 1,200 to 1,600 copies an hour. It is fitted with twin 
inking rollers, vibrator roller, cylinder inking and a 
fixed platen with impression throw-off. The inside 
chase measurement is 9% x 7 inches. Tubular steel 
construction and flanged feet ensure strength and 
rigidity while running. 

Two other announcements of interest to the office 
worker came from the Miles-Martin Pen Company, 
Ltd., of 67 Brook St., London W. 1., and A. H. Knight 
and Company, Ltd., of 5 Laurence Pountney Hill, 
London, E. C. 4. The Miles-Martin Company display- 
ed a new type of Biro Refill (a sort of solid-ink foun- 
tain pen), made of transparent plastic so that the 
amount of ink left in can be seen. They also present- 
ed the Biro Minor, a new product which has had a 
marked success overseas since it was introduced late 
last year. Four colors of ink are available—blue- 
black, blue, red and green. 

A. H. Knight showed the ‘Sabre’? automatic pencil 
sharpening machine. It is a precision product with an 
adjusting anvil embodied in the cutter-housing. A 
connecting screw projects through the upper part of 
the operating handle and enables any length of point 
to be obtained. There is an automatic stop on the 
cutters. 

W. H. Smith and Sons, Ltd., of Strand House, Por- 
tugal St., London, W. C. 2., are carrying out consider- 
able time and motion studies and displayed a “Regis- 
trator’ which fulfills a number of useful purposes. 
The time and motion surveys have been concerned 
in part with typists’ movements, and the firm has per- 
fected a method of preparing duplicate forms so that 
each entry on a carbon copy form falls exactly as on 
the top copy. a 

THE OLD BOOK SHOP TAKES NEW QUARTERS 

The Old Book Shop, formerly located at 213 N. 
Flores St., San Antonio, Tex., has moved into new 
quarters at 403 Schley St.—JHR 
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WITH JAC-A-DESK 


‘Springboard typing'’ causes typists and type- 
writer repairmen many headaches. For when a 
typewriter skips, jumps, piles up letters, has poor 
touch and sluggish action, chances are the trouble 
is caused by an unsteady support. “‘JAC-A-DESK"’ 
is the perfect remedy for this common fault. Using 
a foolproof ball-bearing locking device, 
* JAC-A-DESK"’ is adjustable to a fraction 
of an inch and supports up to 200 Ibs. to 
provide a third point of suspension to type- 
writer platforms. Attractive metal finish 
will not snag hosiery. Just slip the “JAC- 
A-DESK” under the typewriter leaf, raise 
slightly and the platform becomes rock- 





solid. Collapses to store beside machine. 


“JAC-A-DESK" is fully guaranteed. 


RETAIL PRICE $3.75 Each 


LIBERAL DEALER DISCOUNT 
Fey for one dozen lots, F.0.B. Los Angeles 


MANUFACTURING CO. 


LOS ANGELES 35, CALIFORNIA 





1259 SOUTH LA BREA AVENUE ° 


Less than 12, list Check losed, 
GONCO MFG. CO. [] Less thon 12, list [7] Chock, one 


price $3.75 each 
Dept. A Dozen quantities— 
1259 S. La Brea Ave. O 


liberal dealer 
Los Angeles 35, Calif. discount 


Open account, 
prox. 10th net 


Please send me “Jac-A-Desk" units at $3.75 each. 





Enclosed find $. 




















Amount 
Name 
Firm — 
Address__ pe 
City. State. 
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EXECUTIVE 


Keclining OM Te 


Promote it 
for Father’s 


p Day 









Che 
Chair that 
Relaxes 





Get this message before executives, professional men, 


and their families: Diseases of heart and arteries cause 
over half a million deaths of business men each year 

most of them in their prime. More relaxation is the 
best way to prolong life. 

Complete Relaxation 
Given Exclusively 

bv Barcalo Chair A Barcalo Reclining 

Chair in Dad’s office will 

invite relaxation. Help him 


“Get the habit” and reap 





This patented design uses the 
scientific fact that the swimmer, 
when floating, is fully relaxed. 

The Barealo Reclining Chair 
sives this same relaxed “floating 
comfort.” 


the benefits. 


Start Promoting It NOW! 


Sales are easy to get on this won- 
derful chair when you go after 


them. Write for information. 





Executive Chair Division 


BARCALO MANUFACTURING COMPANY 
166 Chandler St., Buffalo 7, N. Y. 
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NEW EQUIPMENT, DEVICES AND SUPPLIES 
(Continued from page 74) 
is claimed. The die of each signing officer is a separate 
unit and only inserted in the machine at signing 
periods. An adequate locking device otherwise rc- 





NEW CHEXSIGNO ELECTRIC SIGNER 


stricts use, while a non-resettable counting meter 
| records every signature made. 
It is declared by the manufacturers that a signing 
speed exceeding 1,500 signatures per hour can be 
reached. The model is priced at $225.00, plus signature 
dies, and prompt delivery is assured. 


JASPER ANNOUNCES TWO NEW CHAIRS 


Jasper Seating Company, Jasper, Inc., has an- 
nounced two new chairs, No. 1600 and No. 1601, the 








NEW JASPER SEATING CO. CHAIR NO. 1601 


latter illustrated herewith. The company claims beauty 
in design for the new models upholstered for solid 
comfort. No. 1600 is of the swivel type. The chairs 
are finished in walnut, mahogany and oak. 


MASO PRESENTS IMPROVED OFFICE TABLE 

The improved all-steel Challenger office table, 
featuring a handy all-steel drawer, is now being pre- 
sented to the trade by Maso Steel Products, 500-32 S. 
Throop St., Chicago 7, Ill. The new drawer fits just 
underneath the all-steel welded, reinforced 16-gauge 
top and measures 12 inches wide, 10 inches long and 
1% inches deep. 





Two baked enamel hammerloid finishes are avail- 
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The Exclusive MERCURY feature of "Removable Head" 
eliminates jamming. Channel completely open from front 


to rear for removal of defective staples or foreign sub- 


ar 
(ann ee 6 
ams RCS 
stances. Instantly converted to tacker by flip of fingers. 
\ \ as Three way anvil for stapling, pinning and temporary 
_—_———_ 


stapling. Heavy duty construction for longevity. ¢ 
.. © b 
STAPLERS oe 
’ CROSS jr. 
Featuring exclusive o a som 
66 99 A JUNIOR edition of the famous 
D 0 U B L E- E N D -) MERCURY Sr. Stapler. Has the same well- 
Open Channel 


made construction and the many outstand- 
ing features of the “Senior,” including 
exclusive ''no-jam" open-end channel. 





ACUW * 
QeROr sr. 


1. Exclusive open-end channel 
eliminates jamming. 








2. Can be used for stapling, © ak. dN 
temporary pinning, a ‘ Good oases 
3. Heavy-duty construction for oa ae 





long wear and service. e 
4. Easy loading of staples 






SE 


1 ONG REACH Standard Mercury Stapler 
Head. Hardwood maple 
STAPLER base Base is hole 
LR 8 8’ throat | Punched for easy attachment 
to work bench. Loads full strip 

meen A (210) standard staples. 








Preferred by artists, drafts- 
men, builders for tacking 
drawings, blue prints. etc 
Loads full strip (210) stand- 
ard staples 





SONS 
~~ STAPLES 


Suggest Mercury Standard Staples for use 
with Mercury Staplers . . . and for superior 
performance with every standard stapler. 


H a 
For best results recommend high quality, high luster, pre- OT fe fehacve 


cision made and carefully inspected MERCURY Staples. * i re p ro d u C t S company 
Packed 5,000 per box, —2/0 or 105 staples per strip. 145 SPRING ST.,NEW YORK 12, N. Y. 
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The same warm, enthusiastic reaction has met 
the FLOW DESK* wherever it has been seen. 
It's a case of STOP—LOOK and EYES GLISTEN. 
And what is more important, the beauty of the 
FLOW DESK is “more than skin deep.” There's 
intrinsic merit substantial built-in quality 
wherever you look in this completely new 


clerical desk. Besides the irresistible appeal of 





the Soft Tone finish, there’s the economical new 
clercial size 58” x 32”—29” height—diagonal 


skid base—rounded edges—smartly styled wood 
pulls and lock on upper right hand drawer. Yes 

. anyway you look at it, the FLOW DESK 
is “tops” for beauty, efficiency and value. Ride 


the furniture crest with the FLOW DESK. 


* Designed by Henry P. Glass—Industrial Stylist. 


untvianu desk co. 


JASPER, INDIANA 
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able, two-tone brown or gray. Legs are of smooth one- 
inch tube steel, curved for greater leg room of the 





CHALLENGER OFFICE TABLE 


user, and have solid one-half-inch steel braces. The 
table top is 17 x 30 inches, 27 inches high. Packed one 
to a carton, knocked down, the table retails at $17.00. 


ARROW ADDS NEW STAPLER TO LINE 


Arrow Fastener Company, Inc., 30-38 Maujer St., 
Brooklyn 6, N. Y., recently announced the addition 
of the No. 105 stapler to its line of precision-made 





ARROW NEW NO. 105 STAPLER 


stapling products. The new machine, of hardened steel 
mechanism, has an all-chrome finish. It can be used 
as a stapler, tacker and plier; loads 105 standard 
staples 4% x% inch; fastens 40 sheets of paper; has 
a reach of 234 inches, and weighs ten ounces. The 
model is now in production and available for imme- 
diate shipment. 


NEW WEAREVER “TREASURE” PEN.—This new miniature 


ball pen for purse and pocket, retailing for one dollar, has a 

barrel in beautiful pearlized, metallic-finish plastic, with 

gold-plated cap and ring. It is manufactured and individu- 
ally gift boxed by David Kahn, Inc., North Bergen, N. J. 











OFFICE PRODUCTS PRESENTS LABEL HOLDER 


Office Products, Inc., 9920 Freeland Ave., Detroit 
27, Mich., is presenting a new slip-on label holder 
designed for easy attachment to either top or bottom 
of ring books or bound blank books. Of metal con- 
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yea When it comes 
iy) to 
/~ PRESENTATION 
y7 BOOKS 


V.P.D. Presentation 
Books range from 
$1.80 list (below) to an 

window genuine 
leather zipper book 
at $15.50 list (above). 


Focus Your | 
Attention on 


Nationally advertised for you in 

Sales Management, Advertising 

Age, Printers’ Ink and Advertis- o 4 
ing & Selling. 15 PL » 


There is no bigger line.,.no better line...no line in greater 
demand than Meier’s V.P.D. Plastic Presentation Books. 
The range of sizes and styles is most complete. The trans- 
parent windows are of tough, heavy-weight, brilliantly 
clear plastic. The covers are genuine and simulated leather 
...-some flexible, some stiff and handsomely gold 
embossed. See your V.P.D. catalog for 

complete descriptions and prices. 


When the subject of presentation books 
comes up, sell V.P.D. with confidence. 


JOSHUA MEIER CO., Inc. 


36 EAST 10th STREET, NEW YORK 3,N.Y: 
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“Rightdown the alley’’ 


OF EVERY SMART OFFICE MANAGER! 














Bee 
Ne.1 No. 2V 2 


THESE INGENIOUS ‘‘REMINDERS” 
MAKE FACTS INSTANTLY AVAILABLE 


Attached to file cards or ledger sheets, these 
signals segregate important groups of facts for 





instant reference—saving hours of valuable time 
in busy offices. Made of spring steel in 12 non- 
chipping colors. Types for all filing systems. Will 
remain clean and bright under all conditions of 
dampnes:. Easy to attach, relocate, remove—yet 
they always stay put. Samples on request. 


“BURRO” 
Paper Clips 


Made of thin spring steel 
for attaching papers to- 
gether, enclosures to let- 
ters, etc. Special patented 
“tongue” prevents side- 
slip. Easy to attach or re- 
move. The smart clip for 
the modern office! 








“Burro” INDEX TABS 


“Bull Dog” LETTER CLIPS 


THE H. C. COOK CO., 14 BEAVER STREET, ANSONIA, CONN. 





“ONE HUNDRED PERCENT DEALER PROTECTION" 
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Patent Pending 





na 


SLIP-ON LABEL HOLDER 


struction, the product has celluloid window to protect 
and keep the label clean. A label may be changed 
without removing holder from book. The label holder 
sells for $.25. 


PACIFIC NORTHWEST NOTES 


C. M. Litteljohn, Correspondent 


Warren's Office Equipment Company is the new 
name of the former Valley Typewriter Exchange, op- 
erated by J. W. Warren at Auburn, Wash. The firm 
handles sales and service of typewriters, adding ma- 
chines, cash registers and other office equipment. 


ao aK * 


The McBee Company recently opened a Seattle 
branch in the Douglas Building. Robert A. Stewart 
has been placed in charge as the district manager, 
being promoted from his former position as assistant 
manager at the Cleveland, Ohio, office. 

* * * 

Revolutionary type desks feature the display rooms 
of Bushong’s, office equipment establishment at 323 S. 
W. Park Ave., Portland, Ore. Just received and newly 
available are the attractive walnut veneer desks. 
Standard bases accomodate three different types which 
are made interchangeable into executive, standard or 
space-saver designs through the use of machine screws 
and metal inserts. Typewriter platforms are _ inter- 
changeable to the right and left sides. 


# * * 


The Owen-Hampson Company staged an interesting 
display of the Pierce wire recorder and its office pos- 
sibilities recently at the Seattle Times Sports and 
Vacation Show in the Civic Auditorium of Seattle. 
Specialists in the functioning of new office machinery 
manned the booth. 

O. G. Bayless, formerly general manager and vice- 
president of Lowman & Hanford Company, Seattle, 
has rounded up a group of new stationery firm mem- 
bers of the Seattle Chamber of Commerce. Proposed 
by him George L. Ruggles of Ruggles Stationery Com- 
pany, John L. Bird of John L. Bird Company, and Red 
Muzzy, branch manager of John W. Graham & Com- 
pany, have been elected to the organization. 


* * 


The General Furniture Supply at 1925 Third Ave., 
Seattle, Wash., a firm which has handled large quan- 
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Tver PAPER DRILLS operate with the quiet movement of a spinning 
top yet with greater efficiency than a power driven paper punch. An effortless 
fingertip twirl of the handles will cut clean, accurate and wrinkleless holes 
{i 


through up to 150 sheets of paper (14” thickness), speeding up all office bind- 


t WIRLIT ing operations. Twirlit’s hollow bore principle eliminates both force and noise, 
PAPER DRILLS making it an ideal paper drill for both office and library use. 


Both models of the TWIRLIT PAPER DRILL; Twirlit Sr. (multiple drill) 













and Twirlit Jr. (single drill) are of streamline design, finished in durable 
crackle enamel with heavily nickeled fittings for long wear. The hollow 
cutters are made of special steel, induction heat treated, to withstand long 


service. 





LX 
TWIRLIT 
Sy, 


WRITE FOR CATALOG TODAY 


MITCHELL CORPORATION 


105 MATTHEWS AVE. - HAGERSTOWN, MD. 
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LARGER PAPER CAPACITY 











JASPER CHAIR CO. Off0r 2 


DOUBLE 
FEATURE: 




















In the 26 years, Jasper Chair Company has been in business, 
we've manufactured a lot of office chairs but we’ve never pro- 
duced two better values than the #500 and #503 pictured above. 
For solid chair comfort and exceptional merit, they’re unequalled. 
These are the type of chairs that give Jasper Chair Company 
DEALERS extra sales leverage. Time tested features plus added 
modern touches are certain to please the most critical buyers. If 
you're looking for greater sales volume, concentrate your efforts 
on the line of chairs that makes selling a pleasure. 


Jasper Chair 


JASPER, INDIANA 





REPRESENTATIVES: James S. Fowls, (Southern) ay a 
327 Sunset Drive, North 5) rpheu : 
Geo. A. Litchfield, Sales Mgr. St. Petersburg, Florida Seattle, Wash. vw 
OFFICE FURNITURE | 
Fred Deutsch (Southwest) W. H. Brown, (Chicago-Midwest) R..J.Freeman, (Eastern) peerety 
3525 Southwestern Bivd. 6708 Glenwood Ave., Chicago 26 395 Madison Ave., Room 712 
Dallas 5, Texas (Phone ROgers Park 3644) New York, N. Y. 
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tities of Government surplus office furniture and sup- 
plies, has announced that it will socn discontinue 
business. 

* - * 

Robbers have been busy taking typewriters and 
textbooks from classrooms and offices of the University 
of Washington at Seattle. Restrictions have been im- 
posed upon use of the buildings at night and authori- 
ties are attempting to halt the epidemic of thievery. 

* . * 


The Seattle Rubber Stamp Company has recently 
expanded by taking additional space at 916° Third 
Ave., Seattle, installing an office equipment and office 
supply store there. Extensive floor and window space 
has been added for additional stock. The new lines 
augment the rubber stamps and marking devices or- 
iginally handled. 

* x * 

C. C. Will of the city engineering department has 
proposed to the city council that the city of Seattle 
operate its own shop for the repair and servicing of 
typewriters, adding and other business machines used 
in municipal and county offices. He claims that the 
city has been ‘‘subjected to excessive and unwarranted 
charges for repairs.” 

* *~ * 

The Dictaphone Corporation, Seattle, of which H. L. 
Van Ness is the district manager, was recently elected 
to membership in the Seattle Chamber of Commerce. 

* * * 

A Hobby Crafters Shop has been established on the 
second floor of the John W. Graham Company, pioneer 
stationery house of Spokane, Wash. Materials are fea- 
tured for hobbies in paper, leather and metal. 

* + * 

The University Book Store of University Way, 
Seattle, recently prepared special store windows to tie 
in with Heritage Week upon the occasion of the visit 
of the Freedom Train to Seattle 

+ * * 


R. C. Avery and Mike Waters recently established 
The Evergreen Stationers as a new firm handling 
stationery, greeting cards and gifts at Auburn, Wash. 


SCHEAR PROMITED BY GLOBE-WERNICKE 


Harry L. Schear, assistant traffic manager for The 
Globe-Wernicke Company since 1944, was recently 
promoted to traffic manager, officials of the organiza- 
tion announced. 

In traffic and transportation fields during his entire 
business career, Mr. Schear formerly was associated 








HARRY L. SCHEAR 


with the U. S. Printing & Lithograph Company as 
assistant traffic manager. At one time he was em- 
ployed by the Cincinnati & Lake Erie Railroad in the 
freight claim division, and during the war served as 
expediter in the U. S. Engineers Office. 
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NEW... 


SINGLE PEDESTAL STEEL DESK 


WITH ISLAND BASE 














This attractive new desk is available now in regular and 
conference models. Strictly modern in design, compact and . 
thoroughly efficient. Equipped with box drawer, letter drawer, 
current work or knee space drawer, ond dictation slide. Floor 
space 42 by 30 inches. Conference model 58 by 34 inch top 
has overhang of 16 inches to the left, 4 inches on the back. 
Height variable from 29% to 30% inches. Covered with desk 


top linoleum. Finish: grey or green. Brushed aluminum binding. 


e Further information sent 
promptly on request. 


5631 WEST MADISON STREET 
CHICAGO 44, ILLINOIS 
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RETAIL SALES TRAINING PROVES 
SURE THING, NOT GAMBLE, 
FOR PARKER PEN 


By James N. Black 
Vice-president 
Parker Pen Company 





—— 
HERE’S WHY 





UST A LITTLE more than six months ago, the 
Parker Pen Company “gambled” to the extent of 


$200,000. 
Q | N G S TH 3 SAL ES RB E L L And even in these days of low returns for dollars 
expended, that kind of outlay requires considerable 
Allied’s FLAGSHIP Carbon Paper wins new cus- a con pine page nag the on ~ were favor- 
. : ssi ea : able to good returns. But, after six months experience, 
ey See: Suen sales and acon profits. Its we and’ that Parker has been gambling on a sure 
superior performance under all operating conditions 
creates popularity and acceptance everywhere. This 
is why: 


NON CURL—Patented metallic plating makes Flag- 
ship unaffected by moisture, dryness, heat or cold. 

LONGER WEAR — Flagship makes more excellent 
copies due to the combination of imported papers, 
tough pigments and patented metallic plating. 

FINER COPIES—Clean, perfect impressions from first 
letter to last. 

CLEANER TO HANDLE—Flagship is easier to collate, 
is crisp and clean. 

EASIER TO ERASE—Clean erasures with no telltale 
smear is another Flagship feature. 











sept Sa P septs box =~ beautiful JAMES N. BLACK 
en aren ee Spey ose ed eta thing! I refer, of course, to our retail sales training 
— program which an avalanche of mail—from dealers, 


GREATER ECONOMY—Popular price and superior salesmen, sales clerks, buyers and store owners—in- 


performance offers user top quality at low cost. dicates has become an outstanding success. 
WIDE RANGE—Flagship is available in weight and The reasons for Parker’s interest in a retail sales 
training program are fairly obvious, I think. We re- 


finish combinations to meet every requirement. ; ia 
alized that after four long years of saying ‘“‘no’’, sales- 


The Allied line of carbons, ribbons and related prod- people had become a bit rusty on how to sell. We 
found that an increasing buyers’ market had caught 


ucts is complete. Each is well known for fine quality 
combined with true economy in use. most sales personnel not untrained, but apparently 
7 somewhat unprepared. We agreed that if we did some- 
e CARBON PAPERS e PENCIL CARBONS thing about it, the sales of Parker products would 
e TYPEWRITER RIBBONS e HAND CLEANER not only be aided but allied lines would be helped, 
e SPIRIT FLUID e MASTER SETS ae ee oe 
e CARBON PAPER RIBBONS FOR ALL MACHINES Bier setter from one of our poten Ohio, — 
s authority to this statement. He writes as fol 
¢ SPIRIT AND HECTOGRAPH CARBON PAPER lows: ‘“‘My sisters, my brother-in-law and myself took 
e TABULATING AND ADDRESSOGRAPH RIBBONS the course in. We got a lot of good out of it and I & 
Af See ee ee a ee ee know definitely I clinched a $125 Lord Elgin sale the 5. 
oe See - fanciuses are still avallabie following day from the training I got out of your kin 
for alert dealers. Write today for free samples and course. Just thought I would pass this on to you, reo 
full details. Address Dept. A1. and thanks again for the fine program.” va 
xk * Not a Stodgy Program f 
xk . * Before I go any further, let me assure you that veal 
this sales training program is not a dull, stodgy, com- 


/\ 

* / \ * plicated affair. Neither is it a correspondence course 
or inspirational book. In its unabridged form, it is a 

two-day school based on four motion pictures and 

eight slide films. The Parker Pen Company, incideni- 


ally, has limited itself to a relatively minor part in 

CARBONS ip") RIBBONS the entire production. We have laid the emphasis on 
general salesmanship and allowed only a small period 

of time to explain proper techniques in selling Parker 
ALLIED CARBON AND RIBBO N “51”, Superchrome and Quink inks. We have also in- 
cluded a short film about the Parker Pen Company 

MANUFACTURING CORPORATION itself to show clerks who handle our merchandise 
how we stand behind our product, first, through re- 

GENERAL OFFICES AND FACTORY—165 DUANE ST. N.Y. 13, N.Y. Search and testing, and then, in sales appeal through 
design, advertising and special services to dealers and 


WESTERN OFFICES—1629 SO. BROADWAY, LOS ANGELES 15, CALF their employees. 
To establish this program, we spent $152,000 for 
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ue 7 a Royal Recgotion, 


@ In new Platinum Gray—the finish that’s “fit for a Steel Storage Cabinets and Wardrobes—will be avail- 
king” — Berger Steel Filing Cabinets are due for a royal able in new Platinum Gray. © Up-to-the-minute 
reception from file users everywhere. This rich, attrac- construction, design and styling have brought profit 
tive finish blends with all colors—will impart an air royalties to Berger dealers for over 62 years. Learn 
of distinction to any office. Companion pieces—Berger NOW what this line can do for you by writing to: 


BERGER MANUFACTURING DIVISION, REPUBLIC STEEL CORPORATION, CANTON 5, OHIO 






"STEEL OFFICE 
EQUIPMENT 






tc 9 5 Pal OF 





Steel Filing Cabinets + Steel Storage Cabinets + Steel Transfer Cases + Steel Book Shelf Units + Steel Lockers * Steel Shelving + Special Steel Products 
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For better buying 
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and FASTER SELLING 


The New 1948 catalog of Cesco Modern Loose Leaf Equipment com- 
pletely illustrates the “line that repeats.’”’ It contains a wide range of 
Binders and Forms for most every conceivable purpose—widely in- 


dexed for convenient reference. 


A copy should be in your] The C. E. SHEPPARD Company 


Loose Leaf Department— Pioneers in Visible Record-Keeping 


SEND FOR IT TODAY! Equipment 
4407—2 Ist St. Long Island City 1, N. Y. 
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films alone. We feel that we are receiving full value 
for the money expended in this phase of the pro- 
gram. Letters like the following one sent to us by a 
large dealer in the Los Angeles, Calif., area assure 


| 
| 


it. This gentleman wrote: “It was my good fortune | 


to attend a sales training program sponsored by your 
company the other afternoon, here in Los Angeles. 
With me were four of our younger salesmen. 

“We had a delightful luncheon and then sat from 
1:00 until 5:00 pe. m. In the early part of the training 
program I overheard an older salesman from another 
organization say, ‘Here, I could be out earning 25 or 
30 bucks right now.’ At 5:00, I heard. the same sales- 
man say, ‘I wish I could have seen this 20 yeas ago.’ 

“That phrase neatly sums up in my mind how our 
young salesmen and I felt about your training pro- 
gren:. °°” 

Tried Principles Made Visual 


There is no mystery to our program. We have offer- 
ed no magical formulas or oriental potions. Through 
visual means, however, we have taken the old prin- 
ciples of hard selling and presented them in such a 
way that they cannot help but be effective. We work- 
ed in close consultation with C. R. Ballard, vice- 
president of Frank Lewis, Inc., Chicago film pro- 
ducers. Mr. Ballard has been for many years a spe- 





cialist in the application of visual materials to sales 
training and other business problems. Elmer Wheeler, | 


the nationally known one-man sales force, consented 
to appear in some of the films and he is seen intro- 


ducing the subject of sales training as well as sum- | 


ming up the important points of salesmanship. 

The titles of four.slide films used in the program 
give a definite idea of the subjects covered. ‘““How You 
Talk” shows the sales personnel that it’s not only 
what you say but how you say it that means a sale 
won or lost. What makes one salesman a success and 
another a failure is told graphically in ‘“‘Road Signs 
to Your Future.” ‘How to Sell the World’s Most 
Wanted Pen” not only gives pointers on the “51” but 
is helpful in selling other products as well. The im- 
portance of good sales manners is described pictorial- 
ly in “Your Manners Are Showing.” 

Throughout the program, we have applied what 
those of us at Parker have come to know as the ten 
commandments of good salesmanship. These are sim- 
ply: 

Be pleasant, cordial, friendly. 

Don't argue. 

Let the other person talk. 

Don’t contradict. 

If you take an opposite view, first admit that 
the other person may have a good point. 

Tell a complete story. 

Be attentive. 

Be enthusiastic. 

Know what you are talking about. 

10. Find something to admire in everyone. 

The old adage that ‘“‘there’s nothing new under the 
sun”’ comes very much to mind. We have developed 
no new theories about the art of selling because there 
is nothing wrong with the old ones! Our experience 
has shown that they must be explained interestingly 
and just as important, effectively. : 

An Illustration To The Point 

Here’s an illustration of this point. After the sales 
training program had been presented in his area, one 
of our salesmen wrote back to the Janesville, Wis. 
headquarters as follows: 

“Some of the results from this program which I am 
experiencing in my territory are beyond comprehen- 
sion. Here is a case in point. I walked into a store 
which handles our line just before closing time one 
afternoon. One of the girls at the pen counter said 
she had something to show me. (Let me inject she 
had been to the show the day before.) She showed 
me her sales slips for that day and this will stagger 
you—she sold eight ‘‘51” pens that day. Sure, a couple 


Cl pm Go tO = 


ar 


OFFICE APPLIANCES, May, 1948 











AMERICAN 


NUMB@RING:MAC RINGS 


The New 


Py AMERICAN: Bg 


NUMBERETTE 


3 Movement 
Numbering Machine 


$20” 


Fully Automatic 
All Steel Construction 
Self Inking 
Drop Ciphers 


Safety Lock for easy 
setting and inking 


Weight—Only 7 ozs. 








Consecutive 
Duplicate 
Repeat 


| ett 





65432 


Facsimil: Impression 





For sharp, legible numbering, 
Number it with a NUMBERETTE! 





The New 
AMERICAN 


UATERETTE 


All Metal 
Dating Machine 


Easy 
to Set $ | 67 
ae 


Automatic 
Inking 


Many Years Capacity 


Beautifully finished 
in Nickel 


Weight—Only 7 ozs. 






seb ‘a = 
DareRerrE A 


5 MACH 
BROOKLYN &, BLY 


- 
/ 
/ 


NOV 18772 


Facsimile Impression 





ia hl bd rr rT r 
STANDARD TINY TYPE 
NOV 18°72 NOV 18'72 
For regular commercial work, For dating in small spaces 
letters, statements, bills, as pass books, ledger cards, 
checks, memorandums, etc |} margins in books, cards, etc. 
| 





Specify size when ordering 





Clean — Economical — Necessary 
Date it with a DATERETTE! 





DESIGNED AND GUARANTEED BY THE 
AMERICAN NUMBERING MACHINE COMPANY, 
MANUFACTURERS OF THE WORLD FAMOUS 
“VISIBLE” AND “5 IN 1,” HAND NUMBERING 
MACHINES. 


WRITE FOR DETAILS AND DISCOUNTS 


AMERICAN NUMBERING MACHINE CO. 


ATLANTIC AND SHEPHERD AVES., BROOKLYN 8, N 
BRANCH. 105 WEST MADISON STREET, CHICAGO 2, 





197 





& 
i 
f 
t 
; 


TYPEWRITER RIBBONS 





Take the WRITE way 
to Increased Sale$ 


WRITE products are always in demand by 
office workers who want the best in type- 
writer ribbons and carbon paper . . . they 
know WRITE quality products give superior 
results. 


WRITE Typewriter Ribbons produce clear 
crisp, uniformly sharp letters. WRITE Carbon 
Papers give more copies and cleaner car 
bons. 


WRITE Typewriter Ribbons and Carbon 
Paper are guaranteed for long wear and 
top performance. Make your store head- 
quarters for WRITE products and see how 
fast they move off the shelves! Your cus 
tomers will return time after time for WRITE 
quality merchandise. 


Stock and Sell WRITE Products 
for Profits 


Volume Production permits lowest prices. 
Send for samples and discounts today. 
Prompt Deliveries 











of them were previous prospects she had been work- 
ing on, but that’s more pens than she sold in any one 
day at the height of the Christmas buying rush... ” 

Letters like this do more than anything else to con- 
vince us of the inherent value in this sales training 
program. At the same time, we know that the number 
of sales people who can be spared to attend the one- 
day school is limited. So, we have devised a plan 
where important parts of the program can be “lend- 
leased’”’ to large stores or groups for use in store-wide 
training programs. In return for this service, Parker 
asks only that the pen department personnel have an 
oportunity to see the films first before the package is 
released for store-wide use. We believe so much in 
the goodwill this program produces that we have 
asked stores to pay only $1.00 a month for one year 
for the use of the material. 

As I have stated before, Parker ‘“‘gambled’”’ on this 
program. We intend to ‘gamble’ even more in the 
future when we find devices or programs that will 
help our dealers whether or not we profit directly or 
indirectly. 


ACCO NAMES WEST COAST REPRESENTATIVE 


Peter C. Masterson has been named as the new 
western representative for Acco Products, Inc., 
Ogdensburg, N. Y., covering the territory formerly 
represented by the late Charles H. Hyatt. 














PETER C. MASTERSON 

Mr. Masterson has been with the company for 25 

years, with nearly five years out for Army service. 

His new address is 9131 Hoxey Ave., Los Angeles 45, 
Calif. 








STATIONERY WHITEMS DEDICATED TO CARACCI 


The April issue of Stationery Whitems, edited by 
Gerard D. White of Acco Products for the Stationers 
12:30 Club of Yew York City, is dedicated to Louis 
Caracci of the Norwood Company. 

Among those quoted are Ben Sonnenberg, Man- 
hattan Stationery Company; J. S. Libien, Libien Press, 
Inc.;: George C. Wheeler, Orrice APPLIANCES; Henry 
Bowman, American Lead Pencil Company; Jim Trea- 
nor, Peerless Imperial Company, Inc.; Sidney Pomer- 
antz, I. D. L. Mfg. & Sales Corporation; Ralph Barnett, 
Blaisdell Pencil Company; Dwight Briggs, Sun Rub- 
ber Company; Harry Tehan, Higgins Ink Company; 
Rudy Mueller, Esterbrook Pen Company; James Hur- 
ley, Oxford Filing Supply Company; “Pop” and Ted 
Bradford. American Pad & Paper Company; Milton 
Stone, Milton Stone Associates; Fred Callahan, Harry 
A. Erny, Ed Golde and others. 


MACO ADDS TO SALES STAFF 
The J. L. May Company, New York, N.Y., recently 











W be | T F @. 120 Lexington Ave., 


I fete) 1.10): 9-044)) New York 17, N. Y. 


announced that Michael J. Weinstein has been ap- 
pointed a sales representative. Mr. Weinstein is calling 
on the trade in Pennsylvania, southern New Jersey, 
Delaware, Maryland and Washington. 





ridgeport, Conn. 





198 OFFICE APPLIANCES, May, 1948 ( 





ed 


y, 

















YOU CAN MEET EVERY FILING PROBLEM 
WITH THESE FILING FEATURES! 


Four Heights from which to choose 
eo 


Finger Touch Control Positive Lock Compressor 


Ball Bearing, Cradle-Type Drawer Suspension 


Big choice of Drawer Inserts and Dimensions 


Welded Reinforced Steel Construction 
9 


Choice of Four Smart Colors 
* 


EXCLUSIVE CONCEALED SAFE UNIT! 


Concealed Safe Unit is a 
patented feature available 
only to Inyincible Dealers 
because only the Invincible 
line of metal filing cabinets 
has them! It’s a sales wedge 
for home as well as office 
use. IT’S A 
PLUS FEA- 
TURE that 
brings you ex- 
tra profits. 


COLORS 


@ Olive Green 

@ Grained Walnut 

@ Grained 
Mahogany 


@ New Modern- 
aire Gray 





VIB 
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Yes — Invincible Files have everything you need to 
meet any filing problem — to get around any sales 
resistance — to make more profit! Whether it’s 
correspondence, or any of the myriad of record 
cards and forms — you can show a prospect an In- 
vincible File to better fill his needs and scientifi- 
cally designed inserts and compressors that assure 
him the easiest and most efficient filing he’s ever 
known. For more information on how you can 
profit with Invincible, write: INVINCIBLE METAL 
FURNITURE COMPANY, Manitowoc, Wisconsin, 
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DEALER’S PROFITS and 
CUSTOMER’S RECORDS 


SECTI 
VIS! 


business is expanding means plenty — 
of repeat sales. As his records 


grow, so grow your profif$ . . « 
his need for additional steel 
sections to house his increasing 
records will bring him right baek 


to your store. « 


Victor Visible steel sections are 
light and easy to handle, and will 
stack conveniently and rigidly & 
any desired height. Available 
sizes for 8x5, 6x4 and 
pockets. | 


Your profits grow as your 
customer’s record expands, 
section by section. 


















VICTOR WOOD 


SECTIONAL 
VISIBLE 
EASY-SHIFT Built in 3 slide wood units 
POCKETS with all the usual features of 


Victor Visible. Smoothly 


Victor Flexible Lug Butt- 
finished in olive green or Victor 


type pockets are used in 
both Steel and Wood 
Sectional Visible Record 
Equipment. The Easy-Shift 
pocket can be moved or 


grey, wood sections cannot 
scratch or mar desk surfaces. 
Light, easy to handle and stack, 
they're built to stand many 


re-inserted at any point, years of active use. 


without any mechanical Sell Wood Sectional as 
adjustments. customers’ capacity demands. 


Advertising literature.@nd 





prices available on request. 


0) THE VICTOR SAFE & EQUIPMENT CO., INC. 


NORTH TONAWANDA NEW YORK 
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A sale to a customer whose 
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Seen and Heard 


in Southern California 
By J. Edward Tufft 


1719 Fremont Ave., South Pasadena 


Alex D. Cooper, president of the Southern Cali- 
fornia Safe Company, 400 Los Angeles St., Los An- 
geles, recently announced the retirement of the for- 
mer president and manager, H. Austen Biddle who 
has been active in that capacity since the organization 
of the company in 1915. He is succeeded in office by 
Mr. Cooper, formerly secretary-treasurer, who has 
been associated with Mr. Biddle during the entire 
period of the company’s existence. 

Mr. Biddle has been a long-time resident of the 
Pacific Coast and before organizing the Southern 
California Safe Company was for a number of years 
associated with Parcell’s Safe Company of San Fran- 
cisco and with the Pacific Coast Safe and Vault Works 
of Portland, Ore., as general manager. 

The Southern California Safe Company, under his 

anagement, has built up an en”iable reputation for 
air and honorable dealings and enjoys a wide friend- 
ship both with its trade and competitors. 

Mr. Biddle has long been known in Southern Cali- 
fornia as the dean of the safe industry and retires to 
live with his daughter, Mrs. Frank N. Belgrano, Jr., 
Portland. He has the best wishes of his friends and 
associates for many years of health and happiness. 

* ~ * 


The Hunting-Roberts Company, 2223 E. 37th St., 
Los Angeles, wholesale distibuters for several lines 
of well-known metal office furniture and the Mail-a- 
Voice manufactured by the Brush Development Com- 
pany, Cleveland, Ohio, has opened an attractive lunch 
room for the personnel of the company. It is also used 
as.a place for entertaining buyers and other guests. 

oo * a 

D. E. O’Hern, general manager of the Hollywood 
Office Furniture Company, states that the cash reg- 
ister department, which was added early in the year 
when the company moved from 5820 Hollywood 
Blvd. to its new location 1531 Cahuenga Ave., is 
shdwing very satisfactory growth. 

The new building which serves both as a ware- 
house and retail store has a 65-foot modern front. 
Adjoining is a 65-foot parking lot. 

a * * 


Kurt Vasen, who for the past several years has 


been branch manager and western regional manager 


for the Victor Adding Machine Company, 720 S. 
Flower St., Los Angeles, has relinquished his duties 
as branch manager. Mr. Vasen is continuing as re- 
gional manager and has established his new office at 
170 South Beverly Dr., Beverly Hills. 

* x * 


Elmer C. Anderson of the Anderson Typewriter 
Company, 120 E. Colorado St., Pasadena, states that 
the company’s large backlog of orders for Royal 
Standard portable typewriters, is gradually being 
filled and that a shipment of the new automatic 
Speed-O-Print duplicator has been received. 

* * os 

The Savel Commercial Stationery Company, 1216 
Maple Ave., has doubled the size of its store, having 
taken over the building next door. Asphalt tile floor- 
ing has been laid and the walls and ceilings redecor- 
ated. New fixtures and a new sign have been installed 
and the greeting card department has been enlarged. 
This company is located in one of the fast-growing 


* * 


Charles Watkins, formerly with the Zellerbach 
Paper Company, Los Angeles, has been appointed 


OFFICE APPLIANCES, May, 1948 











15 READ oe 


Bigger ... Better... 
New lines added .. . 
Showing the most com- 
lete line of MARK- 
NG DEVICES and 
SUPPLIES we have 
ever offered. 


Write for Copy 
on your 
letterhead 


























Line Daters and Numberers, Die Plate 

Daters, Self-Inking Stamps, Time Stamps, 

Stamp Pads and Inks, Notary Seals, Stamp 

Racks, Rubber Type Sets, Sign Markers, 

Brass and Fibre Checks, Corrugated Box 
Dies, Badges, ete. 


CONSOLIDATED STAMP Mec. Co., INC. 


MAIN OFFICE AND EXPORT DEPT. 


15 DEY STREET, NEW YORK 7, N. Y. 
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No. 6618S 


FOR THE MAN 
WHO KNOWS QUALITY 


NATIONAL 


SERIES No. 18 


Modified Georgian Style de- 
signed to meet the requirements 
of present day executive offices. 
The suite is complete with desk, 
table, secretarial desk, bookcase 
and telephone cabinet. Beautiful 
figure and matched American 
The double 
drawer of the desk is equipped 


Walnut veneers. 


with complete set of legal size 
hanging folders. 


On Display at Furniture Mart, Chicago, I/I 


NATIONAL DESK CO. 


HERKIMER, N. Y. 





Rear View 
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sales manager of Houlgate House (Stationers), 1040 
Santa Barbara St. Deke Houlgate and Bruce Large 
are the proprietors. 

The company also publishes books on sports and at 
present is bringing out two new books on baseball. 

Mr. Large, a GI veteran, is a part-time student at 
the University of Southern California as are all three 
of the employees, who are also veterans. All are 
taking business administration. 

Mr. Houlgate and Mr. Large feel that the policy of 
furnishing employment to veterans is a constructive 
policy. While it would be possible to handle the work 
with two full-time employees they prefer to give part 
time to the young men who because of war service 
are delayed with their educational program. 

* co * 

An increased interest in the recently organized 
Southern California Office Furniture Dealers Associa- 
tion was noted at the fifth meeting of the organization 
held April 5 at the Roger Young Auditorium, accord- 
ing to Floyd A. Fenn, the secretary. All present con- 
sidered the meeting the finest one held. 

Ben J. Tufeld, the president, presided and Sam 
Yocum, the program chairman, presented Lawrence 
J. Cashion, the speaker of the evening. Mr. Cashion, 
who is a cerified public accountant, stressed the 
necessity of accurate bookkeeping at all times and of 
the especial need during this period of higher opera- 
tional costs. aac Nie: 

A. W. Dahlstrom, the former assistant branch man- 
ager, has been promoted to the position of manager 
and Walter Seay, who has been in charge of the Long 
Beach operations, has been appointed assistant to Mr. 
Dahlstrom. 

Mr. Dahlstrom is a native of Los Angeles and a 
graduate of the University of Southern California. 

Raymond Probert, a former salesman out of the 
Los Angeles office, is now manager of the sub-branch 
in Long Beach with new offices in the Ocean Center 
Bldg., 110 W. Ocean Blvd. 

a a a 

Robert J. Burns, proprietor of Boulevard Stationers, 
5406 Wilshire Blvd., feels that he is in the fastest 
growing community in the United States because his 
store—in the middle of the famous Miracle Mile— is 
in the area where the Prudential Life Insurance Com- 
pany is erecting an $8,000,000 building and where 
the Metropolitan Life Insurance Company is spending 
$40,000,000 on a housing project which will include 
fourteen 13-story apartment houses, as well as sev- 
eral smaller units. 

The Carnation Milk Company is moving its head- 
quarters to Los Angeles the first of January and its 
new building is also in the fast-growing section of the 
city. Other major buildings recently erected include 
the Citizen’s National Bank and Mullen and Bluetts 
new clothing store. Be ars 

T. M. (Ted) Hughes, manager of the Peerless Steel 
Equipment Company’s Los Angeles office, 1429 S. 
Los Angeles St., states that although files are arriving 
in greater numbers than formerly still the supply 
does not yet take care of the demand. Business con- 
tinues to be very satisfactory, Mr. Hughes states. 

x ca * 





J. A. Lapides, who for some years has operated a 
printing establishment at 406 S. Main St., Los An- 
geles, has added a stock of commercial stationery. The 
company is now known as the Lapides Stationery and 
Printing Company. 

E. E. Thornton, president of the Lightning Adaing 
Machine Company, Inc., and also president of the 
California Typewriter Exchange, Los Angeles, an- 
nounces that the new model will be in production 
in May. 

The latest innovation on the machine, according to 
Mr. Thornton, is a one-stroke automatic clearance 
which, he states, provides speedier operation. 

o - ~ 


Otis A. Kissack, widely-known office machine and 
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When you sell Harter, you sell quality. And 
y q 
quality was never in greater demand than it is 


right now. Gone are the days when mere 





availability was enough to sell office chairs. 


Boost your sales and profits on the strength of 
Harter quality. Demonstrate to your chair 
customers that dollar for dollar, feature for 
feature, Harter gives them more value for their 


money. This is true in comfort, in service, 





in appearance. It has always been true 


on — throughout Harter’s 21 years of experience. 





acl A few exclusive posture chair franchises, 
i as well as steel chair dealerships, are now open. 
If you would like to have one of them— 


d its and cash in on Harter quality — write for details. 
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Harter tells its quality story 

to millions of top executives 

every month in Fortune, 

Newsweek, Business Week, 

: and U.S. News-World Report. 
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stationery dealer at Santa Barbara, Calif., proprietor 
of the Office Equipment Company at 629 State St., 
reports that L. H. Harris has been added to the force 
as a Royal typewriter salesman. During the war, Mr. 
Harris was purchasing agent at the base in Santa 
Barbara. Added to the force also is Leonard Phillips 
as a shop machinist. Mr. Phillips is a GI student 
and is working part time. 

* * * 
Gordon E. Miller of the Southern California Office 
Machine Dealers’ Association, headed a group of 15 
members of that organization who went to Fresno 
April 9 to meet with the Northern California Office 
Machine Dealers Association. 
The meeting was devoted to the theme of group 
advertising. The northern group has laid out a pro- 
gram for group advertising, making use of an adver- 
tising executive. John Romano of Fresno, president 
of the northern association, presided. 
Mr. Miller states that the group up north is very 
active, well organized, and has a good representative 
membership, practically every dealer in the territory 
being a member. 
A meeting of the southern group was scheduled for 
April 19 at the Roger Young Auditorium, Los An- 
geles, under the leadership of David T. Ligon of the 
Glendale Typewriter Exchange. 
2 a * 


The Southern California Stationers, 648 Venice 
Blvd., Ebenezer Wallace, president, enjoyed a volume 
of business during the first quarter of 1948 which was 
exceeded during a corresponding quarter only once, 
and that was in war days. However, even at that, 
the margin at that time over the first quarter of this 
year was only a few thousand dollars, according to 
Mr. Wallace. 

* e 7 
The Guaranteed Typewriter Company, Inc., is now 
the name of the firm formerly known as The Guar- 
anteed Typewriter Company, the company having re- 
cently been incorporated. S. P. Surmagne is president. 
This firm has been in business in the same location 
for 26 years. Mr. Surmagne took over control a few 
years ago, after having acted for many years as a 
distributor of typewriters in several European coun- 
tries with headquarters in Paris. 

* * * 


David Hendler, proprietor of the Wilshire Office 
Equipment Company, recently moved his business to 
129 S. Western Ave., Los Angeles, a location that 
gives him increased shop space and increased parking 
space. Mr. Hendler has also opened two branches, one 
in the Beverly-Fairfax area and another in Beverly 
Hills. He is expanding his business throughout the 
tntire city, he states. 

Mr. Hendler reports that new merchandise is com- 
ing in much more rapidly than it did a while back 
but that customer resistance is now becoming slightly 








More apparent. He states, however, that whenever 
ales let up a little, repair business automatically in- 
teases, so the general picture remains good. The firm 
is confining its activities mostly to used furniture and 
Mr. Hendler says he is waiting to see if prices on new 
luniture will be lowered in the near future before 
hanging this policy. 
co a om 

The Marr Duplicator Corporation has moved from 
ls old lacation at 324 West Olympic Blvd., to 322 
Vest Olympic Blvd. The new location offers space 
ra much larger service department as well as more 
Wrage space. Both the interior and exterior of the 
place of business have been completely redeco- 


ted. B. Skull is the sales manager. 
* * * 














‘Chester R. Johnson who has been sales agent for 
Underwood Corporation in Santa Ana, Calif., 
hte December 1, 1945, operating under the firm 
ame of Johnson’s Office Equipment Company, 212 
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701 Main Street 





THE RIGHT MOVE 
AT ANY TIME 


In business, as in checkers, the right move at the 
right time pays off. Thousands of dealers have 
found that investing in the Speed-Mo line of 
Sponge Rubber Stamp Pads is the right move at 
any time. 

SPEED-MO, the quality product at a practical 
price, brings increased sales and greater profits 
wherever it is handled. 


Here’s Why You Should Sell Speed-Mo Pads! 


1. MORE PROFITS—A fast selling line—a key to new profits. 
Sell Speed-Mo for greater sales—bigger profits. 


2. PAD NEVER BUCKLES—Speed-Mo's Sponge Rubber Pad 
always stays flat—never bulges in middle, causing poor 
uneven impressions. 


3. RE-INKING SIMPLE—Here's one stamp pad that requires 
no complicated re-inking devices—just brush the ink onl 


4. NO INK SEEPAGE—Dirty fingers are unknown to users of 
Speed-Mo. Ink doesn't flow onto cover, edges or onto 
valuable papers. Cleanest pad ever produced. 


There’s a Speed-Mo for every purpose—special pads 
made fo order. 









To help you sell, we'll send 
you free display material and 
advertising literature with 
your first order. Write for 


Complete Profit Details Now! 


RIVET-© MANUFACTURIN 








Orange, Massachusetts 















































TIME PROVEN 
OFFICE CHAIRS 
Comfortable — Durable — Adjustable 


No. 9606-17 Chair 








No. 8500-17 
Chair 






Send for Catalog and Price List 


The Toledo Metal 
Furniture Co. 


1102 HASTINGS ST. TOLEDO 7, OHIO 
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N. Broadway, handling Underwood Sundstrand equip- 
ment, has moved into more commodious quarters at 
312 W. 4th Street. A large number of floral tributes 
was sent by well-wishers on the day of the formal 
opening. 

Mrs. Johnson is associated with her husband in the 
business. In addition to Underwood typewriters. and 
Sundstrand adding machines the firm is now distrib- 





SANTA ANA FIRM OPENS NEW STORE.—This attractive 
new business home of Johnson's Office Equipment Company 
was opened on Jan. 31 this year. The firm is sales agent for 
Underwood Corporation, under Los Angeles regional office. 


uting General Fireproofing metal furniture, Rex-o- 
Graph duplicators, Schwab safes and a complete line 
of commercial stationery. 








A service department is maintained, with Jack & 


Bentley as service manager. Mr. Bentley has two as- 
sistants. Four salesmen are also employed and all of 
Orange County is being covered. 

Mr. Johnson served during the war in the U. §S. 
Marine Corps. It so happened that for a time he was 
stationed at the Marine Air Base, El Toro, near Santa 
Ana. He states that he fell in love with the town and 
decided upon his release from service to go into 
business there. This was the reason for his taking on 
the Underwood agency in December, 1945. 

aR x 7 


The Audograph Company, 1323 Venice Blvd., Los 
Angeles, is enlarging its staff to take care of its rapid- 


ly growing business, according to John Schoenherr, 


manager. The firm has been in business for several 
months. J. E. Vaida is the owner. 

The firm distributes the Audograph, a product of 
the Gray Manufacturing Company, Hartford, Conn. 

Both Mr. Vaida and Mr. Schoenherr are enthusi- 
astic about the principle involved in Audograph, par- 
ticularly in the portable feature and in the paper- 
thin discs, and they see a very rapidly expanding 
kusiness in the I.os Angeles area. 


FIRM TO OCCUPY NEW KANSAS CITY BUILDING 


The Dictaphone Corporation, Kansas City, Mo., 
which has been a resident of Kansas City for more 





’ 


jy d 


than 30 years, will soon occupy new space at south- | 


west corner of Thirteenth St. and Baltimore Ave. The 
firm will occupy a 25-foot frontage on the south part 
of the Baltimore side. The new building will be com- 
pleted by September 1, 1948, it was announced. 

The Dictaphone Corporation has occupied quarters 
in the Fidelity building at Ninth and Walnut Sts. since 





1935 and the new facilities will about double the 
present space. George L. Hartwigson is district man- 
ager of this firm, which will occupy only part of the 
new building.—GMH. 


AMERICAN PENCIL MOVES CHICAGO OFFICE 


On May 1, the Chicago office of the American Lead 
Pencil Company moved from 111 W. Washington St. 
to 308 W. Washington St. The room number of the 
new location is 810. 
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The Industry 
That Serves ALL Industry 


Business people are constantly striving 
to improve their routine functions of 
business. Systems, equipment, machines 
and methods are under constant study 
—in business generally as in your own 
office. 


This interest in “the better way” ex- 
plains the basic appeal of the National 
Business Show, where business people 
find at one time and place a representa- 
tion of the industry that serves all in- 
dustry. They know it pays them well 
to spend their time visiting the seller. 


40TH NEW YORK NATIONAL BUSINESS SHOW 
America’s Efficiency Exposition 


GRAND CENTRAL PALACE, OCT. 25-30, 1948 


NATIONAL BUSINESS SHOW COMPANY, INC. 
30 VESEY STREET, NEW YORK 7, N. Y. 
Frank E. Tupper, President 
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CANADIAN NEWS NOTES 





S. J. Luddington, Correspondent 





Members of the Stationers’ Guild Club of Toronto, 
Canada, recently listened with rapt attention to an 
address given at their dinner meeting by Douglas C. 
Brace, vice-president of James Fisher Company, Ltd., 
Toronto. He spoke on the future of advertising in 
Canada and urged his listeners to use it to the fullest 
advantage in the maintenance and development of 
their business. 

* * * 

The firm of Warwick Bros. & Rutter, Ltd., whole- 
sale and manufacturing stationers, Toronto, are ob- 
serving their one-hundredth birthday this year. Hon- 
oring the event five competing firms had a beautiful 
oil painting by Franz Johnston, noted Canadian art- 
ist, presented to the firm. This picture, which depicts 
a team of horses hauling a sleigh loaded with logs 
for the making of paper, is to hang in a new customer’s 
room being fitted up in the front office of the firm. 


The firm, which is one of the most progressive in 
Canada, was first established by young William War- 
wick, a native of Montreal, as a small book and sta- 
tionery store back in the year 1848. Woodstock, Ont. 
was the location. In the middle 50’s, when the Great 
Western Railway, now the Canadian National Rail- 
ways, was built through western Ontario, the young 
stationer extended his business into several adjoining 
counties. Later, the firm moved to the developing city 
of Toronto. A few years after going to Toronto, the 
founder of the firm died as the result of a carriage 
accident. He was succeeded by his three sons. 

Arthur S. Rutter, who joined the staff in 1873, be- 
came vice-president when the firm was incorporated 
in 1904. William Warwick, who has been president of 
the company since 1936, is a grandson of the founder. 

Disaster overtook the firm when the building it 
occupied on Front St. W. was ravaged in the great 


fire of 1904, more than $12,000 000 damage being done 


to the wholesale district of the city. One-year later 


_ the firm moved from temporary quarters to its newly- 


constructed buildings on King St. W. at Spadina Ave. 
Here, they had more than three times the floor space 
in the former building. 

The firm has 29 employees who have served with 
it for a quarter of a century or more. One, Anne Gow- 
man, has a proud record of 50 years, and George 
Gillies, 43 years. 

cs * oo 

Well over 120 members and friends attended the 
first annual dance of the Stationers’ Club of Van- 
couver, held recently at the Georgia Hotel, Vancouv- 


| er, B. C. Gift stationery boxes were presented to the 


ladies. 
* a a 
Lee Trenholm, recently appointed public relations 
manager of Provincial Paper, Ltd., Toronto, was re- 
elected president of the Canadian Circulations Audit 
Board at its annual meeting in Toronto. He is also 
vice-president of the Association of Canadian Adver- 
tisers and twice past-president of the Advertising & 
Sales Club of Toronto. F. A. McLean of Canadian 
Ingersoll-Rand Company, Ltd., Montreal, was re- 
elected vice-president of the board. 
* * o 
It is anticipated that one of the largest displays of 
office stationery and equipment to yet be displayed 


jin Canada will feature the Canadian International 
'Trade Fair | 
Grounds, Toronto, from May 31 to June 12. Firms | 
‘from the United States, Canada and the United King- 
‘dom making office equipment, furniture, supplies and 


in the Canadian National Exhibition 


typewriters have made application for display space. 
* a 


Stationers of London, Ont., and district, held a 
most enjoyable dinner meeting recently to hear an 
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RETAILS AT 
$1.00 


Stationers prefer toe Sell 
KIL-KLATTER 


e IT'S NATIONALLY ADVERTISED 
e IT SELLS FASTER 
e IT SATISFIES BUYERS 


Stenographers request h..... 


@ IT ABSORBS SHOCK 
@ IT DEADENS NOISE 
@ IT DOESN'T SLIDE 


Office Managers specify L.... 


@ IT INCREASES EFFICIENCY 
@ IT COSTS LESS 
@ IT LASTS LONGER 


For free illustration of available mats and catalog cuts write to 


AMERICAN HAIR & FELT COMPANY 
DEPT. B-85 MERCHANDISE MART, CHICAGO 54, ILL. 


LATTER 


THE SCIENTIFIC TYPEWRITER PAD 
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SALES AND PROFITS 
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CARBON PAPERS 


TYPEWRITER CARBON BILLING CARBONS 
FAN-FOLD CARBON PENCIL CARBONS 
CARBON JACKETS REGISTER ROLLS 


INKED RIBBONS 


TYPEWRITER RIBBONS TABULATING RIBBONS 
Addressograph RIBBONS TIME STAMP RIBBONS 
Bookkeeping Mach. Ribbons ADDING Mach. RIBBONS 


HECTOGRAPH SUPPLIES 


HECTOGRAPH CARBONS MASTER UNITS 
HECTOGRAPH RIBBONS DUPLICATING FLUID 
Hand Cleansing CREAM CORRECTION PENCILS 


fiat 


ale... 


; clo- MFG. CORP. 


529 So. Franklin St 401 Wood St. 270 Lafayette St 
Chicago 7, Ill 
Factory: Koraopolis, Pa. 





Pittsburgh 22, Pa. New York 12, N. Y. 


address on business by Richard S. Greenwood, sales 
manager of Warwick Bros. & Rutter, Ltd., Toronto. 
* ” * 

Fred A. Baldwin and William C. Beckwith have 
incorporated their own office equipment and station- 
ery business in Halifax, N. S., to succeed Baldwin- 
Marshall, Ltd. One of the new departments added to 
the business is a duplicating service. It is under the 
direction of J. Frank Hiscock, formerly eastern 
agency supervisor of the Mimeograph Company. The 
firm is also selling and servicing office equipment 
with a factory-trained staff. 

* * * 

One year of peak production is reflected in the 1947 
annual report of British Columbia Pulp and Paper, 
which earned a net profit of $2,500,000, an increase 
of 158 percent over the year 1946, and an increase of 
410 per cent over the previous year’s $600,000. 

* * * 

Howard Smith Paper Mills and subsidiaries with 
head office in Montreal, Que., report earnings from 
all sources in 1947 of $6,590,818 against $4,900,097 in 
the previous year. After depreciation, depletion and 
sharply-increased tax provision, net profit was $1,- 
906,651, compared with $1,184,647. 

Current assets amounted to $13,196,113 against 
$11,326,434 and current liabilities $4,709,529 against 
$2,850,389. 

is ok a 

W. J. Gage and Company, 84 Spadina Ave., Toron- 
to, are having a small addition erected to their sta- 
tionery manufacturing buSiness at the same address. 

x * a 


Frontenac Ink Works, Ltd., 989 Cote St., Montreal, 
is having a factory and office building erected at the 
corner of Barre and Aqueduct Sts., Montreal. Cost 
is estimated at $15,000. 

* * 

Charles S. Butler, wholesale paper merchant, has 
moved his office and warehouse to 237 Talbot St., St. 
Thomas, Ont., from another location in the same city. 

* * * 

Porter’s Stationery, a new firm which will handle 
a complete line of stationery, office machinery, furni- 
ture and equipment, has opened for business at 59 
Norfolk St. S., Simcoe, Ont. The proprietor, Fred W. 
Porter, is a veteran of World War II. Born in Toronto, 
he has had a most successful business career. 

* * * 

Joshua Valentine Mitchell, president and principal 
of the Dominion Business College for the past 40 
years, died at his home, 16 Bracondale Hill Rd., To- 
ronto, Ont. He had been in declining health for sev- 
eral months. 

Born in Lansdowne, Ont., Mr. Mitchell attended 
Queen’s University, Kingston, Ont., and graduated in 
1902. Three years later, he took over the Dominion 
Business College in Toronto. 

Surviving are his widow; a son, Gordon L. Mitchell; 
two brothers, George Mitchell, K. C., Kirkland Lake, 
Ont., and William Mitchell, Lansdowne, Ont.; and a 
sister, Mrs. Mary Doak of Lansdowne. 

* a ok 

Claiming that there is a need for a Canadian Grad- 
uate School of Advanced Business Administration, 
Dr. W. G. Hall, president of the University of Western 
Ontario at London. is proposing the establishment of 
such an institution. He proposed at a meeting of 100 
businessmen that industrial firms provide an estl- 
mated $520,000 to establish the school and $60,000 a 
year after the school starts to operate. 

Dr. Hall said that for the first five years the grad- 
uate school would work in conjunction with the 
present undergraduate department of the business 
administration department of Western University. 
After that, the business administration department 
would be widened into a “broad general arts course”. 
The new school would also be prepared to give a 
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The BROWNE-MORSE 
\\ Glider File 
\ 


AS a smooth performer 
i | 


outstanding features 


greater durability 
increased F. Q. 


What's the F. Q. (filing quotient) of your filing 
operation? It can be measured by the efficiency, 
accuracy and capacity of your filing clerks. It’s an 
important part of your business and a measurable 
cost of your business operation. 

Browne-Morse Glider Files help to increase the 
F. Q. of your filing department. Only a 5% ounce 
pull is required to open the drawer of a Browne- 
Morse Glider File. This factor alone greatly reduces the fatigue factor in 
filing . . . permits your filing clerks to file more accurately . . 
their capacity. This plus the many other outstanding features of a 
Browne-Morse Glider File cuts this measurable cost of your business 
operation. The smooth performance, durability and dependability of 
Browne-Morse Glider Files make them the best designed, best engi- 
neered and biggest value on the market today. Check the features below: 


Key to BROWNE-MORSE 
gliding action 


Patented channels and extension 
slides permit the instollation of 
inserts in all openings by any- 
one without the use of tools. 
Automatic locks may also be in- 
stalled in the field. 


of excessive wear.. 


“The extension arm supports the 


drawer every inch of the way, 
whether the drawer is fully 
opened or at any point during 
its inward or outward travel 
Drawer is supported at the bot- 
io) eeMM ole) os(-) Om el =U ole) bel Mey MMet¢-Toi(-s-1. 
rigidity on the entire drawer. 


Architects of Efficiency for America’s Office 
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The extension arms on Browne-Morse files carry a fully loaded drawer swiftly, silently 
and easily on six case-hardened steel balls strategically fitted into the extension arms 
with engineered ball running ratios. 

Bearing Type Raceways. 


No lubrication required. 
The contour of the balls exactly fits the contour of the 
raceways of the extension arm. This scientific bearing feature eliminates the possibility 
- prevents the drawer from sticking or jamming. 


Just a slight movement 
of the handle up or 
down releases the 
drawer catch. No push 
buttons or levers, no 
pinching, no ‘clothes 
catching projections 
The new hardware is 
beautifully designed 
with aluminum satin 


finish. 


Write for the com- 
plete new bulletin 
on the Browne-Morse 
Glider File. Learn 
how you can in ny, 
crease the filing quo- 
tient and cut costs of 
your filing operation. 


211 



























| 








The COLONIAL needs no introduction to Jasper Desk 
dealers. It's been a favorite for many years .. . it has won 
the wholesome respect of office furniture dealers every- 
where. In featuring this executive COLONIAL, we're stress- 
ing a traditional style with added modern functional fea- 
tures. The new size 69” x 36” will especially appeal to your 
customers. They'll admire the genuine walnut construction 
throughout and welcome the smooth performance of the 
deep drawer with ball bearing suspension. Yes . . . here's 


a desk that any executive would be proud to own. 


The JASPER DESK Company 


JASPER, INDIANA 
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one-year course for graduates from other flelds who 
sought business executive training. 
* * * 

Founder and president of Weller Secretarial Col- 
lege, Toronto, Ont., Clarence L. Weller died recently 
at Wellesley Hospital after a prolonged illness. 

Born in St. John’s, Mich., Mr. Weller was a gradu- 
ate of the University of Michigan. He came to Toron- 
to in 1918 and founded the school in 1927. He was a 
member of the Masonic Order. 

Surviving are three sisters, Miss Bertha Weller, 
Victoria, B. C.; Mrs. Della Grabaugh, and Mrs. Elnora 
Barber: and four brothers, John, George, Edmund 
and Charles Weller, all in the United States. 


FIRM EXHIBITS AT TRADE SHOW 

The Lawrence Typewriter Exchange, 735 Mass. Ave., 
Lawrence, Kans., had an interesting bvoth at the 
Lawrence Trade Show, April 8, 9 and 10. Many 
patrons stopped to inspect the display cf latest models 
of typewriters, adding machines, duplicators, cash 
register combinations, typewriter tables and filing cab- 
inets. Demonstrations were given, and the new models 
' surprised patrons with the ease of operation and the 

streamlined appearance of the machines.—GMH. --- 


ns 


BERG HEADS UNDERWOOD ST. PAUL OFFICE 

E. L. Berg was recently appointed manager of the 
St. Paul, Minn., branch of Underwood Corporation, 
according to an announcement by W. F. Arnold, vice- 
president and general sales manager. 

Mr. Berg, whose headquarters are at 4th and Ro- 
bert Sts. in St. Paul, first joined Underwood in 1941 
as an accounting machine representative. 
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AN ILLINOIS STORE MAKES RAPID STRIDES.—Two views of 
little’s, Mount Vernon, Ill., an office supply and stationery 
Pore opened just six months ago by Mr. and Mrs. Carl W. 

ttle. Accelerating sales are reported by the new enter- 
Meneurs. Above, the attractive store front and display win- 
‘ow. Below, Don Plehn (left), Boorum & Pease Co., poses with 
lhe proprietors in one corner of the office supply department. 
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at an unheard of low price 


If you've never lettered before, Only 

you can with this set. It’s that 

simple. Made of transparent $990 
plastic that lets you see what 

you're doing. Use either sharp set of 
pencil or ink. (Move guides 6 guides 


without danger of smearing.) 
Alphabets, Numbers and Signs 
on every guide. 


1/8”, 3/16”, 1/4” 
5/16", 3/8", 1/2” 





“It's even better than you had led us to expect. 


Send new order for 36 sets at once."’ 

“It was hard to believe the cost in comparison 
to other similar lettering guides." 

“We've had very good reaction from our cus- 
tomers. It's selling because one customer is telling 
another about it.”’ 

“C-Thru is to be congratulated on this item. It's 


selling.” 


COMPLETE NEWSPAPER MATS AVAILABLE 


Send for Free Mats and C-Thru Catalog 


RULERS - TRIANGLES » MAVIGATIQMAL INSTRUMENTS - STENCILS - PROTRACTORS + OTWER DEVICES 
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IN ANY 
OFFICE 






WESCO’S 
DESK COMPANION 


In Letter and Legal Width 


CHECK THESE FINE FEATURES: 


* Constructed of High Grade Furniture Steel. 


* Reinforced Upright Construction for Greater 


Strength. 


* Positive Center Locking Easily Adjustable Fol- 
lower Block and Recessed Guide Rod in each 
Drawer. 


* Drawers Operate smoothly and easily on a set 
of Four Rollers. 


* Electrically Welded construction throughout. 


* Pearl Grey or Olive Green Baked Enamel Finish. 


For Dealers Price Lists and Illustrative 
Circulars, Write 


ESTERN MFG. 


WESTERN MANUFACTURING COMPANY 


=D AURORA, ILLINOIS G&G 


EASTERN AND EXPORT OFFICE: 50 CHURCH ST., NEW YORK 7 
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POTLATCHING WITH OREGON TRAIL TRAVELERS 





Wilson G. Turner, Correspondent 





Although this news is a little late because of publi- 
cation problems it saddens me to report that Jim Ball 
of Kilham’s in Portland, Ore., passed away on March 
22, 1948. He was one of the best known and best 
loved stationers in the Northwest. We have also just 
had the sad news that Lawrence Clos of Clos’ Book- 
store in Twin Falls died on April 26. He was a grand 
fellow and we all enjoyed calling on him. 

* * * 


Pioneer Printing and Stationery of Tacoma, Wash., 
has a new manager. Some of you who live a little 
farther east probably know him—F. A. Raach. 

cs * ok 

Say, I’ll bet that Bill Kling of Kling’s Stationery in 
Lewiston, Ida., has a great influx of factory salesmen 
calling on him. Have you seen Emma? SHE’S BEAU- 
TIFUL! 

* 7 * 

We have a couple of new factory men in the terri- 
tory—Dick Vaughn with Paul Draper and Dan Kerr 
with Bert M. Morris Company. What happened to 
Wally Jones with Bert M. Morris Company? Why, 
haven’t you heard? He’s been made their sales man- 
ager and a good one he’ll make, too. Lots of luck 
to all three of you. 

* * * 

I was in the Tacoma Office Supply Company the 
other day and overheard this conversation. George 
Abelsett said to his shipping clerk ‘Have you sent 
that order No. 113 out yet?’? The shipping clerk 
answered ‘“‘Why, no, it’s only marked rush!” 

* * * 

Here’s something! Our good friend Dave Rudnick, 
with Joe D. Hale Company, was married April 26, 
1948. 

* * x 

I’m finding out that we stationers have some talent 
in our midst. The above cartoon is an actual happen- 
ing. It took place in the stationery department at Meier 
and Frank’s in Portland, Ore. The incident struck 





COMPLAINTS 

















“Why yes Mr. Samuelson, that’s satisfactory-—but | 
wasn’t through complaining!” 


Ervin Seabold so funny when he saw his boss, Harold 
Samuelson, drop his mouth open that he just had to 
make the sketch. 
* * ok 
Nat Brook of Brook’s Stationery store in Renton, 
Wash., found it necessary to close his store. He has 
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NO STENCILS 
NO GELATIN 


Economical vo nispons 
NO TYPE 
NO INK 


Copy-rite 
Electric EL-47 
illustrated 


Hand models also available 


OLBEA & L i Q U i D 
Copy ee DUPLICATORS 
a 
1 When your customers know Copy-rite advan- 
Duptich ccaaan curves a up. procs ne 


WOLBE R ourticator & suppiy co. ss.cessem sme 


Copy-rite.. A Name Recognized By Leading Dealers The World Over 
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OPPORTUNITY UNLIMITED! 


It’s a wise lad who knows the right spots for 
good fishing. In his own youthful way, he knows 
how to achieve success. There’s plenty of oppor- 
tunity in all fields today and we heartily applaud 
those who take advantage of it. We feel that 
Jackson Desk dealers have a special chance to 
achieve business distinction in the office furniture 


WASPER UFFILE FURNITURE LO 


JASPER, INDIANA 


field. Jasper Office Furniture Company’s policy 
of producing quality desks equipped with all 
the modern selling features, has built a product 
with unexcelled demand. We take pride in the 
success of our dealers and that’s why now and in 
the future as well, we will continue to furnish 
Jackson Desks designed to provide OPPORTUNI- 
TY UNLIMITED for our friends. 


REPRESENTATIVES 
James H. Davison, Route 1, Box 120, Los Gatos, Cal. 
Marion V. Follin, 220 Fairbanks Road, Riverside, Ill. 
George B. Wray, 130 W. 42nd St., Room 819, New York 
Howard Maley, 115 Tarbell Ave., Bedford, Ohio 
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L. H. McDaniel, 1414 West Tucker St., Ft. Worth, Tex. 
Rolph A. Bender, 813 Bona Allen Bidg., Ationte, Ge. 
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gone back to college under the GI Bill of Rights. 
* * > 


The Kalepp boys have closed their Anaconda, Mont., 
branch and are putting all their efforts behind their 
store in Butte, called Office Equipment. We all wish 
them the best of luck. 


SMITH-CORONA TELLS RETIREMENT PLAN 

L. C. Smith & Corona Typewriters, Inc., through 
its president, Hurlbut W. Smith, has announced the 
adoption of a retirement plan which became effective 
May 1, 1948. Known as the Smith-Corona Employee 
Retirement Plan, it provides for a retirement income 
dependent upon earnings and length of service with 
the company. 

All employees who have not reached 65 years of 
age are eligible to participate as soon as they have 
attained the age of 30 and have credit for five years 
of service with the company. The company is mak- 
ing provision for similar retirement benefits, based 
on past service, for all those who are over age 65 but, 
otherwise, would qualify for retirement under the 
plan. 

The normal retirement age is set at 65, as in the 
Social Security Act. However, in order to allow em- 
ployees a five-year adjustment period, retirement at 
65 will not be mandatory until May 1, 1953. The 
plan also provides for retirement at any time after 
60, should the employee so elect. 

A trust is established for the holding and investing 
of the funds of the plan and The Syracuse Trust 
Company has been appointed. trustee. Investments 
made by the trust are restricted to those which are 
legal for insurance companies under New York State 
laws. These funds will be held for the exclusive bene- 
fit of the participants in the plan and the company 
will have no right to any portion of them. 

The administration of the plan, other than the 
investment of its funds, will be handled by a com- 
mittee of seven appointed by the president. At present 
this is comprised of H. W. Smith, chairman, E. L. 
Smith, V. H. Davidson, C. F. Brown, J. B. McCormick, 
D. K. Van Cleef and L. P. Smith, Jr., all officers of 
the company. 

Mr. Smith commented that the company had been 
studying pension plans since before the war and that 
he is satisfied the one finally adopted assures each 
participating employee a steady income after retire- 
ment for the duration of his life. 

An employee just can’t lose because he or his bene- 
ficiary must receive at least all that such employee 
contributed plus compound interest and if the em- 
ployee lives to retirement age, he or his beneficiary 
will get back many times the amount of his contribu- 
tions. 


DALLAS FIRM COMPLETES EXPANSION 


A remodeling and expansion program has been 
completed by the Suggs Office Supply Company which 
has provided 3,600 square feet of floor space, states 
Joe H. Suggs, the owner. 

Property adjoining the original store, at 421 S. 
Ervay, was purchased by the firm and an addition 
erected. The interior of the old building was redesign- 
ed and redecorated and a smart new front installed 
across both structures. 

Mr. Suggs, who has been in the office supplies sales 
business since 1934, joined the firm in 1939 as a part- 
ner of his brother, Douglas B. Suggs. Since the lat- 
ter’s death in 1944, Joe H. Suggs has been sole own- 
er.—HORN 


INCORPORATE NEW FIRM AT HOUSTON, TEX. 
The office of the secretary of state at Austin, Tex., 
recently announced the incorporation of the Standard 
Stationery Company. The company was chartered in 
Houston, Tex., by F. E. Hughes, W. I. MclIlhenny, Jr., 
and T. F. Watson with $6,000 capital stock.—HORN 
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For those buyers who quickly recognize the modern, 
efficient way of doing a job and also for those difficult, 
harder to please customers, suggest Barkley Plastic Tab 
Card Guides. They spell improvement in any card file 
system. The crystal clear plastic tab angled for greater 
visibility is the feature that does the “trick.” Available in 
all standard sizes 3x5, 4x6, 5x8. 


Write for Illustrated Literature 


Patent No. 2248355—D128118 


a 
(. L. BARKLEY & CO. 


Established 1921 


Manufacturers of Filing Supplies 


1220 W. Van Buren St. Chicago 7, III 
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Pelsuze 
NATIONAL 


The Ever Popular All-Purpose Scale 


Capacity, 4 pounds by ounces. Handsome 
and sturdy for office, store and home 
use. Shows clearly and exactly the post- 
age required for all classes of mail, 
including parcel post by zones. 


Hairline Accuracy 
for Air Mail 
Use 


As the name implies, for more than half a century, this model 
has been the acknowledged “standard” by which all fine postal 
scales are judged. Now, completely modern in design, extremely 
sensitive and of precision accuracy, yet sturdily built to with- 
stand many years of severe service. Made in two sizes. Capa- 
cities 2 pounds by 2 ounce and 4 pounds by 2 ounce. 


VERY PELOUZE POSTAL SCALE IS INDIVIDUALLY TESTED 


AND BALANCED, INSURING ENDURING ACCURACY 


PELOUZE MANUFACTURING CO. 


1208 Chicago Avenue « Evanston, Illinois, U.S.A 
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NEWS NOTES FROM NSA DISTRICT NO. 5 


Bill Wintrich, Correspondent 








Sales can be made by candlelight. On a recent 
evening, Herm Davis and Harry Short were visiting 
the C. F. Denzer Company, Sandusky, Ohio, and, 
while interviewing Gene Donohue, the lights went 
out for 15 minutes. The clerks in the store immediate- 
ly lighted candles and hunted up flashlights in order 
that business might proceed as usual. 


* * * 


Mr. and Mrs. Wendell Wiant, Wiant’s Bookstore & 
Office Equipment Company, Marion, Ohio, vacationed 
at Key West, Fla. 


* * * 


Recognition came to men of this district at the re- 
cent regional meeting in Detroit when Ron Douglas 
of Gunlocke Chair Company and Chet Harper of Wil- 
son Jones Company were elected president and vice- 
president, respectively. Billy Kane, Oxford Filing 
Supply, continues as secretary for his third successive 


term. 
* * om 


Neilan N. Short, son of Harry Short, is now associ- 
ated with his father in traveling through West Vir- 
ginia and some of the smaller cities of Ohio, Indiana, 
Michigan, Illinois, Iowa, Minnesota, Missouri and 
Kansas. Neil is carrying his golf clubs with him and 
will be happy to play with any of his customers at 


their leisure. 
. 7 « 


Jim Dryden, who, prior to the war, was with Red- 
eker & Dick, Inc., Cincinnati and during the war 
served as purchasing agent for the King Machine 
Tool Company, Cincinnati, has rejoined the Redeker 
& Dick, Inc. organization. 

* * * 


A new concern was recently opened in Jackson, 
Mich., under the name of Ball & Marsh One of the 
owners, Bob Ball, was formerly with Ball & Thrasher, 
Ann Arbor, Mich. 


* * 


M. G. Patterson, Ohio and Indiana representative 
for Speed Products Company, Inc., is now located at 
his new home, 16703 Stockbridge Ave., Cleveland 20, 


Ohio. 


* . * 


Announcement was made recently of the engage- 
ment of Ellin Ruth Short, daughter of Mr. and Mrs. 
Harry L. Short, to Sam L. Wenner, who is completing 
his law course at DePaul University, Chicago. The 
wedding may be a December event. 


DEMAREE DISTRIBUTES $7,000 BONUS 


In spite of the demolition of their store by wind 
on New Year’s Eve, the Demaree Stationery Com- 
pany, 908 Walnut St., Kansas City, Mo., recently dis- 
tributed to its employees the annual profit-sharing 
bonus of $7,000. This is in addition to the Christmas 
bonus of approximately $2,000. 


CINCINNATI BRANCH TO NEW QUARTERS 


Columbia Carbon Company, Dayton, Ohio, recently 
moved its Cincinnati, Ohio, branch from 519 Main 
St. to 510 Edwards Building. This move was taken in 
order to provide larger quarters for expanding busi- 
ness. 
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EVERY OFFICE CAN INCREASE EFFICIENCY 





Save Time... ay 


isn stanow Save Steps... @ 
Cut Costs! a 


Executive decisions and production problems swittly, 
clearly carried to the key men in your organization to be 
executed and solved immediately. FLEXIFONE is quality 
engineered and built... modern and functional in design 
to meet your demand for a lightning-fast method of 
intercommunication. Choice of several models with 


capacities up to twenty connections. 


OFFICIAL OR 
SUPERVISOR MASTER STATION 


FLEAIF IONE 


cwWwrEeERg COM 







SPEAKER 


J —_y STATION 


CPERADIO 
Dept. OA-58 


literature as checked. 
tercommunication 


CO] Make [PPOintment to discuss saan Broadcasting 
s 











MFG. ¢ °. 
St. Charles, tH 


Please send free 


CO) FLEXIFONE tn 


City. 


On 
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Mistakes in typing, 
ink or pencil vanish 
cleanly under 
KLENZO’S sharp point. 
BUY IT FROM 


i Si/aisde/] YOUR STATIONER 
: : . KL E he 7 Ae) Llaisdelf PeNcit co. 


PAPER WRAPPED PHILADELPHIA, PA. 


ERASER : 


No.533-l <gpeeeeeeeeieiistessteies 
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BRUSH-IN-CAP 
HALF PINT 
CAN 











* Attractive lithographed package. * Du- 
plex Quick Opening & Resealing Cap. 
* Sturdy Brush. * Package is well bal- 
anced—not easily upset. * Excellent refill 
package. *Contents—PREWAR quality 
“BEST-TEST” —Preferred for every paper 
joining need. Other sizes from tube to 
° gal. drum. At your distributor or write 
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TYPEWRITERS 
ALL MAKES 


TYPEWRITER RIBBONS 
ADDING MACHINE 
RIBBONS 


BOOKKEEPING MACHINE RIBBONS 
CARBON PAPERS 
DUPLICATING STENCILS 


HEADQUARTERS FOR 
ROYAL TYPEWRITER PARTS 
FOR DEALERS 


REGAL TYPEWRITER COMPANY, INC. 


200 Hudson St. New York 13, N. Y. 



















... new features, 
even finer per- 
formance! Fast 
seller at $2.00 (Fair 
Trade Min. $1.95) 


BACK AGAIN! 


THE FAMOUS APSCO 


CHICAGO soos 


Immediately 
available 

in two 
models... 
transparent 
or all-nickel 
receptacle. 
Get details 
now. 


AUTOMATIC PENCIL SHARPENER CO. 
World’s Largest Producer of Pencil Sharpeners 
ROCKFORD, ILL. « LOS ANGELES « TORONTO 
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TEXAS TRAVELERS NOTES 





Virginia Leonard, Correspondent 

Walter E. Trites, for 17 years manager of L. E. 
Muran Company in Boston, Mass., has decided to be- 
come a Texan. On April 1 he took over as manager 
of the Harris Book Store in Pt. Arthur. Mr. Trites is 


a past president of the Boston Stationers Association. 
* a * 





Having been with Carpenter Paper Company in Ft. 
Worth for the past seven years, A. L. Stacey has been 
transferred to Houston as buyer to replace W. O. 
Renfroe, who resigned | to establish his own business 
in San Antonio. rer 

The new Russell Stationery Company plans to open 
May 1 at 514 N. Deahl in Borger, Tex., (branch of 
Russell’s in Amarillo) if the new building is com- 
pleted. The store will be managed by J. Weldon Jolly, 
who was formerly manager of the Borger Office Sup- 
ply. Richard (Dick) Chamberlain and Leo Bankston 
of the Amarillo store are being transferred to Borger. 
Leo will be office machine mechanic and Dick an in- 
side salesman. —— 

The Dean Printing Company at Sherman, Tex., is 
opening a new office supply store in Denison, Tex. 

* * * 


Don Wilson of Wilson Office Supply, Wichita Falls, 
Tex., is proudly showing off his new mezzanine floor 
private office which has been done in pickled pine. 
The new business office is also on the mezzanine. The 
entire store has been completely redecorated and 
fluorescent lights have been installed throughout. Don 
has departmentalized the store, the buying being done 
in each department. Herman Baldridge will buy for 
general office supplies and Mrs. Jessie Frizzell for the 
social stationery and gift department. Charles Greg- 
ling is in charge of the typewriter and adding machine 
department and Don takes the responsibility in the 
furniture and equipment departments. 

oe > a 

The Amarillo branch of Southwestern Stationery & 
Bank Supply which was opened in 1941, hoped to 
have their new 30 x 90-foot building completed so 
they could move in the week of April 5. This new store, 
modern in every detail, will increase its display space 
by 800 square feet. E. J. Dunn, Amarillo manager, is 
proud of his store and well he may be. 

* * * 

Houston weather reports had not said rain but 
R. C. (Bob) Stampp of Fulton Stationery Company, 
Houston, and Art Pfister of Smead Manufacturing 
Company, looked like a couple of drowned ducks 
when sighted in front of the Rice Hotel recently. 
How did Dan MacDougall of Stationers Loose Leaf 
Company avoid the shower? He was with the others. 

* +. . 

Lloyd Griffin has resigned as sales manager for 
Russell Stationery Company, Amarillo, to become 
store manager of Elliott-Greer Office Supply Com- 
pany, Amarillo. 

* * 

Bruce Autry, 119 W. 6th, Amarillo, has added an 

office supply department to the printing firm. 
* * - 


Miss Marjorie Brashier, buyer of social stationery 
at Wilson Office Supply Company, Wichita Falls, Tex., 
was married on March 14 to James Howard Watson 
and has resigned to become a housewife. Mrs. Jessie 
Frizzell is the new buyer in the social stationery and 
gift department. 

* * * 

Dewey Wise, formerly with Knapp Brothers in 
Galveston, has joined the Houston branch of Carpen- 
ter Paper Company. 

* * * 

Seemingly, Bart Fulton, manufacturers’ represent- 

ative, is foresaking the city life of Houston for the 
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We Specialize Tn Your 


UNUSUAL 


Envelope. Needs 
Sank Exuclopes 


FOR EVERY BANKING 
NEED 









*Mailing and Window Styles 
*Registered Mail Envelopes 
*Coupon and Coin Envelopes 
*Bank Filing Envelopes 








Write for Prices and Samples 





Seed Envelopes 


For Seeds, Samples of 

Grain, Ore and Sand, 

Machine Parts, Jewelry, 
Etc. 













*Metal Fold Envelopes 
*Inter-Fold Seal Styles 
*Gummed Seal Flaps 


fustrits 








Currency Gift 
Envelopes 


ENGRAVED MONEY 
HOLDER ENVELOPES 


*Holiday G Everyday Designs 













*Genuine Steel Die Engraved 


*Used by Banks—Sold by Sta- 
tionery Stores 








Write for Prices and Samples 





Open End Filing 
Envelopes 
DURABILITY FOR 
PERMANENT FILING 


*Flat and Expanding Styles 
*Sizes for Every Filing Need 


*Used by Attorneys, Courts, 
Real Estate G Financial Firms 


SAuseits 
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Pass Book Covers 


MADE TO STAND LONG, 
HARD USE 

*Used by Financial Institutions, 

for Protection of Pass Books, 

Time Payment Books- 


Report Card Yackets 


FOR PROTECTION OF SCHOOL 
REPORT CARDS 


*An Excellent Advertising Me- 
dia for donation to Schools. 


Write for Prices and Samples 
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Products 


that Speed 
Production 









—the ORIGINAL Film 
Stencil, pioneered by 
the Milo Harding Com- 
pany since 1938. Still 
the outstanding stencil 
. .- Operators prefer it 
because it produces the 
kind of copy they want. 


TEMPO 500 INK 


Dries immediately on 
impression paper. No 
offset... No waiting. 
Gives that “press 
printed finish.” 


TEMPO INTERLEAVING TRAY 


Slipsheets up to 200 
copies per minute. 
Nothing like it on the 
market... One demon- 
stration will sell any du- 9 
plicator user. 









Write for catalog show- - 
ing full line of Tempo 
duplicating supplies. 


MILO HARDING CO. 
Established 1904 


432 West Pico Boulevard e Los Angeles 15, Calif. 
317 Third Avenue e Pittsburgh 22, Pennsylvania 


Manufacturers of 17, Lad 


REG. U.S. PAT. OFF. 


DUPLICATING SUPPLIES 
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farm. He will continue to travel this territory but 
will headquarter at his farm in Georgia. 
x * a 

A second store has been opened in Lubbock, Tex., 
by Hester’s and the office furniture and printing de- 
partments have been moved to the new store. With 
the transfer of the printing department the original 
store has been completely remodeled and they now 
have double their former display and sales space. 

* * * 

W. J. (Bill) Lovan, formerly with Elliott-Greer, 
Amarillo, has transferred to the Borger Office Supply 
Store at Borger, Tex. 

* ok * 

The firm name of Jones Printing Company at 
Brownwood, Tex., has been changed to West Texas 
Printing Company, Inc., and the firm has been moved 
to larger quarters at 315 Fifth St. John Blake is 
manager. 

* * * 

Congratulations to Paul Lande of Mittag & Volger, 
Inc., Dallas, on his marriage March 7 to Miss Nethie 
Klein. Following a Mexico honeymoon the Landes are 
residing in Dallas. 

The new retail sales manager at The Steck Com- 
pany, Austin, is Allen New, replacing H. H. Moore, 
who has entered the insurance business. 

* % * 

Clarke & Courts, Dallas, are remodeling and in- 

creasing their furniture display space. 
* * * 

John Hayward of Koh-I-Noor Pencil Company was 
introducing his sales manager, Sam Clayton, around 
this territory in March. 

* oe x 

W. C. Bair, son of J. C. Bair, has taken over the 
buying at J. C. Bair Company, Austin. He replaces 
Louis Johnson, who is the new store manager of 
Von Boechmann-Jones in Austin. 

Louis F. Johnson, formerly buyer for J. C. Bair Com- 
pany, Austin, is the new manager for Von Boeck- 
mann-Jones, Austin, replacing Joe Cockrell, who re- 
signed to establish his own office supply company. 

* * * 

The Crockett Democrat at Crockett, Tex., has open- 
ed an office supply department, managed by Esther 
Davis. 

* * oa 

The San Antonio division of Maverick-Clarke has 
extended the first floor stationery department to the 
rear of the building and a new shipping room is be- 
ing constructed adjacent to the loading dock. 

* * * 

Carl D. Allen, Oakville Gem Clip Company, is offer- 
ing free pistol instructions to any Texas traveler. On 
a recent deer hunting trip in company with Bart 
Fulton and Ward Silliman, manufacturers’ represen- 
tatives, and Raymond Millar, Paul Anderson Com- 
pany, San Antonio, he got six shots from the fender 
of a car, within arms reach of the deer and he still 
didn’t hit it. Carl’s taking quite a ribbing. 

* x * 

R. P. Bridges, who opened the Bridges Typewriter 
Exchange & Office Supply Store at Monahans, Tex., 
several months ago, has opened a new store in Ker- 
mit, Tex. 

* * oa 

Miss Belle Kelly, manager of the social stationery 
department at the Wilson Stationery & Printing Com- 
pany, Houston, is returning to the store following a 
two-months’ absence during which she underwent 
an eye operation. 

* * * 

Paul R. Schnitzen was recently appointed controller 
for the Maverick-Clarke stores with headquarters in 
San Antonio. 
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PROFITABLE! 
EZYINDEA 





CONSTRUCTION: 5 sheets 32 lb. Buff Ledger 
with Red-Clear-Blue-Lemon and Green NON- 
INFLAMMABLE Transparent Acetate Cellulose 
Insertable Tips. Fused to each sheet in varying 
positions—also available in all clear tips. 






INDEX TABS sancranseens 


HOME 
FOR | SCHOOL 
OFFICE 


6 Different Colors 1° Cut on card 
Contact us regarding your requirements 


Associated Cellulose Prod. Corp. 


General Sales 92 LIBERTY STREET, N. Y. 










Sa BUCKEYE 


TTT Inte «CARBON PAPER 
CARBON Parte AND RIBBONS 














Buckeye SUPREME carbon 
papers are curl. proof, smudge 
proof, long wearing, easy to 
handle. The SUPREME coating 
formula provides uniform color, 
strength and durability. Five 
weights and five finishes for stand- 
ard and noiseless typewriters. 


RIBBONS For 


All typewriters 
Teletype Mechines 
Adding Machines 
Tabulating 
Machines 
Addressograph 
Machines 
Photostat or 
Photographic 
Blue-print 
Multigraph 
Machines 


wi ALE ry & CARBON CO. 


7209 ST. CLAIR AVENUE © CLEVELAND 3, OHIO 





Buckeye SUPREME typewriter 
ribbons recover more rapidly and 
provide cleaner, sharper impres- 
sions than ordinary ribbons. 











That Boston “Yew Look” 


PENCIL SHARPENERS 


Here's the modernization of the famous BOSTON KS. 

Note how the free flowing graceful lines blend with the 

massive all metal strength of the stand . .. heavier 
. years ahead in design. 








BOSTON” Ks 


C. HOWARD HUNT PEN CO., CAMDEN, N. J. 


MNFG. BOSTON, SPEEDBALL, AND HUNT PRODUCTS 











FOAM OR SPONGE RUBBER 
CHAIR CUSHIONS 


One side covered with rich 
pile corduroy for cool seasons, 
the other side with woven fibre 
for hot weather. 

Filled with new live rubber 
having thousands of air cells 
that breathe with every move. 

Colors: Brown, Green. Sizes: 
17" x 18"°—15" x 17°—14/," 
x 15'/,"". 


THE Sofseat STOOL CUSHION 


Transforms Hard Stools Into 
Soft Seats 


“Perfect” 





Elastic grip holds 
on stool firmly. Cush- 
ion is instantly 
slipped on to give 
soft comfort to 
those who use stools 
constantly. Made 
of resilient one- 
piece sponge rub- 
ber and covered 
with sturdy mate- 
rial. Available in 
13-14-15 inch diame- 
ters. 





WRITE FOR NEW ILLUSTRATED FOLDER 
GIVING COMPLETE INFORMATION 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


Adams Ave. & Leiper St., Bldg. No. 5 Philadelphia 24, Pa. 
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Suspend-O-Folder 
PERSONAL DESK FILE 
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Pa / $ 
Complete with ‘ 
YY 
Pies of THE SUSPENSION FOLDER POSTAL StAL Patented cantilever spring action 
r . . 
: lens OF MANY for accuracy. Adjustable. All-metal. Dealer item. t 
ega LP 4 oak (au e . 
g EXCLUSIVE FEATURES Retail $1.50. Standard discounts. Green,red, or ivory. 
Write for Illustrated Price tite Order from your jobber—if he cannot d 
WAX ADVANCO PRODUCTS supply, write factory. cae le 
A ne) DIVIS'TON OF ADVANCE SALESBOOK CO - A 
: MANUFACTURERS OF Suspend O Folder AND FILING SUPPLIES ACCURATE PARTS MFG. CO. a 
a, a ph ahlllgaate ten ale ; 12441 Euclid Avenue & Cleveland 6, Ohio A 
li 
Mm 
a ee li: 
4 
th 
a 
of 
bu 
tu 
ALUMINUM WASTE BASKET of 
ful 
Gr 
adc 
I 
7 REASONS 1. Yale Lock with Box 
Why Th two keys. of | 
d “ 2. Recessed Handle 7 
—convenient for 
a pe O T ECTO storage in rack, N. | 
bookcase or desk Fir) 
DE LUXE drawer. The 
3. Two Complete 
S E G UR I T Y B O xX Steel Walls. Ger 
Assures more and better protection 4. Size suitable for pan. 
for your valuable papers All Standard Busi- Prir 
SLi ness Papers. son 
» 4 S 95 . oa 5. Extra Protective 
. LIST Lip under hinge. R 
New Low Price 350 Especially treated asbestos sheeting 6. — inch ers, 
Each 4 inch thick between two complete ante Asbestos Met: 
ee steel walls, weight 1012 lbs, inside nsulation. . 
dimensions 81/2x121/2x314 inches. Ham- 7. No Metal Contact bran 
mertex plastic finish, will not chip or Between Outside 
Beautifully finished in hammertone metallic grey, egg nag of office green, office and Inside Walls. , 
brown and standard olive green. Satin aluminum Com 
trim, Size, 14” high, 13” long by 8%” wide. SEND A TRIAL ORDER TODAY close 
ed. J 
HUNTING-ROBERTS COMPANY BISON DISTRIBUTING CO. igh 
2223 E. 37th St. . Los Angeles 11 1202 HERTEL AVE. BUFFALO i6, N. Y. enc. 
OF 
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NEW ENGLAND TRAVELERS CLUB NOTES 


March 1 marked, with no special observance, the 
sixtieth anniversary of the founding of Greenough, 
Hopkins & Cushing, now Adams, Cushing & Foster, 
Inc., with Walter F. Cushing of the original concern 
still serving as treasurer, and Harry L. Chandler, 
with 28 years’ connection with the company, in the 
position of president. 

It is told how in 1893 the company secured a con- 
tract from the Commonwealth of Massachusetts to 
furnish a card index of births, deaths and marriages, 
inasmuch as the records up to that time, written with 
a very poor quality ink, were very indistinct. 

The contract amounted to $50,000 and the work 
was so Satisfactory that the legislature voted to have 
a state chemist prepare a formula for an ink that 
would insure permanent records. The formula was 
prepared and advertised and from many samples 
tested the Carter’s Ink Company received the contract 
on what was Known as Carter’s State Record Ink. 
Adams, Cushing & Foster, Inc., received the contract 
to supply the offices. This introduction into the state 
offices placed them in a leading position which has 
been maintained in the stationery field of New Eng- 
land. 

Adams, Cushing & Foster, Inc., is now owned by 
Samuel Ward Manufacturing Company with Harry 
L. Chandler as president; Walter F. Cushing, treasurer; 
Edward W. Y. Dunn, vice-president and assistant 
treasurer; and Mrs. Ada J. Mason, clerk. 

* aa * 

The stationery industry of New England, in the 
death of Edward S. Adams of Fall River, Mass., has 
lost one of its oldest and most respected members. 
Adams Book Store has for more than 100 years been 
one of the outstanding firms in the business. Mr. 
Adams, upon graduation from Brown University in 
1879, became associated with his father in the 
management of the book store. He returned to private 


life some years ago. 
ak ” + 


After many years on Main St. in Pawtucket, R. L., 
the firm of E. L. Freeman Company has moved to 
a new store located at 30 East Ave. with a frontage 
of 38 feet and depth of 80 feet. Features of the new 
building include the large display windows, a 54 four- 
tube fluorescent lighting system, a new 72-foot set 
of greeting card racks and a new showroom for 
furniture. 

a” * ~ 

The Barrett & Baker Company, 310 Main St., 
Greenfield, Mass., has taken the adjoining store as an 
addition. 


* * * 


Fred Mitchell, who owns and operates the Keene 
Bookstore, Keene N. H., was recently elected mayor 
of Keene. a 

The Charles C. Rogers Company, Inc., Laconia, 
N. H., held the First Annual Business Show recently. 
Firms exhibiting included Acme Visible Records, Inc., 
The Audograph, Bainbridge, Kimpton & Haupt, Inc., 
General Fireproofing Company, Mosler Safe Com- 
pany, Oxford Filing Supply Company, Inc., Speed-O- 
Print Corporation, Underwood Corporation, and Wil- 


son Jones Company. 
a * 


Ronnie Beal, long associated with Ward’s Station- 
ers, resigned April 30 to accept a position with Art 
Metal Construction Company as manager of the 
branch at Boston, Mass. 

* * * 

Harry Smith, proprietor of the Harry F. Smith 
Company, 357 Broadway, Chelsea, Mass., plans to 
close his stationery store July 1. His lease has expir- 
ed. Mr. Smith has been in the industry for more than 
40 years. oe 

Everett Stover, formerly of Allan’s & Woods, Provi- 
dence, R. I., has gone into business under the name 
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WE desk set line 
is AO you need 


~ 





... the Sengbusch HP-6 Handi-pen has 
the utility and appearance that please 
both hard-boiled office managers and 
demanding executives 


It appeals to busy executives and professional people 
—Smart and dignified HP-6 Handi-pens make a big im- 
pression on all who see them. In addition to good looks, 
they offer smooth, efficient, instantaneous writing service. 


Ideal for the entire office force—These efficient desk 
sets, with their effortless writing, save time and eliminate 
disturbing annoyances such as constant refilling, clogging, 
flooding. They are reasonably priced and find a sizeable 
market among quantity buyers. 

Has famous “Capillary Action” inking principle—The 
HP-6 holds 6-months supply of ink. Thanks to the scientific 
Sengbusch method of inking, there is no ink deterioration 
or waste; the last drop of ink in the container is as fresh 
as the first. 

For a sound inventory investment that turns over fast, 
and keeps on turning, concentrate on Sengbusch Handi-pen 
—the writing champion. Place your stock orders now. 
Write for circular P-47. 


Sengbusch Self-Closing Inkstand Co. 
358 Sengbusch Building Milwaukee 3, Wisconsin 


1/1 a | 1/14 
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» RING: BINDERS 


Genuine Split Cowhide 





No. 3348 Three-Way Zipper—Black or Brown. $4.00 
Specially priced—to retail profitably at EACH 
SUGGESTED RETAIL PRICE $5.00 


Overall 13% x 104% inches, with three-way zipper, opens to nicely 
finished two-pocket inclosure for loose papers and three 1-inch rings 
to accommodate looseleaf pages. Also 2 rings if desired. 
No. 3355 same as No. 3348 with additional inside zipper pocket to 
retail at $5.00 each. 
No. 3338 same as No. 3348, size 1442 x 11 inches, without rings. 
Pockets made with extended gussets. To retail at $5.00 each. 
USUAL DEALER DISCOUNTS 
JOBBERS’ INQUIRIES INVITED—PROMPT DELIVERY 


SHANK LEATHER GOODS CO. 


NEW YORK ? 


230 FIFTH AVENUE Be 


IN MAPTACKS 


MOORE METLHEDS 


TRULY, THE MOST COMPLETE LINE AVAILABLE 





All sizes, shapes and colors. 
Plain, numbered, lettered and 
special markings. Over 3,000 
different combinations. 
Sturdily made with sharp 
steel points. Firmly anchored 
heads. Nationally advertised. 
Map companies sell the Moore 
Souner ond window = line— EXCLUSIVELY. 


Makers of famous Moore Push-Pins and Pushless Picture Hangers 


MOORE PUSH-PIN CO. Since /900 


113-25 BERKLEY ST. PHILADELPHIA 44, PA. 





Use Moore Marking 
Tacks for price 
boords, bin markers, 

















of Cranston Office Supply at Cranston, R. I. 
* * * 

Eddie Yarock, co-owner of Davis & Nye, Water- 
bury, Conn., and Mrs. Yarock are the parents of 
a new son, Bruce Yarock. There’s a future stationer. 

Thomas J. Murphy and Winifred Hawley, both of 
D. L. Macdonald Company, Lynn, Mass., were mar- 


ried recently. 
* + * 


W. W. Berry & Company, Waterville, Mass., is ob- 


serving its fiftieth anniversary. 
Ba x * 


April 4 marked the forty-eighth year in the indus- 
try for Herb Sweatt of G. C. Prince & Son’s Com- 


pany, Lowell, Mass. 
x * * 


Mrs. R. A. Brauth of Rugen Typewriter Exchange, 
Newport, R. I., recently underwent a major operation 


at the Jane Brown Hospital, Providence, R. I. 
ake ne 


These notes are taken from the New England 
Travelers Club News, May issue, edited by John F. 
Nackley. 


PATENT AVAILABLE FOR LICENSING OR SALE 


The United States Patent Office, Department of 
Commerce, in official gazette of April 20 and May 4, 
lists the following patent available for licensing or sale: 


Pat. 2,433,159. COPYHOLDER FOR HOLDING BOOKS OR 
SHEETS. Patented Dec. 23, 1947. Copyholder may be used 
to support single sheets, books, manuscripts, or the like in 
proper position in back of a typewriter for copying. Line 
guides are provided to facilitate copying. Adjustment for prop- 
er line spacing may be made when holder is initially set. 
During copying, a key located adjacent typewriter keyboard 
is depressed to effect upward line by line movement of the 
sheet. A book is set for copying by placing it on a supporting 
platform in open position with the pages held flat by a yield- 
able clamping bar. A book line guide is then adjusted to 
underlie first line to be copied. By shifting a clutch the same 
key is used during copying to effect downward line by line 
movement of the book line guide. Shifting a lever adjacent 
the key reverses the actuating mechanism so that reverse 
movement to either the rollers or book line guide is effected 
when the same key is depressed. (Owner) Luis Alberto Villa- 
fuerte Rozas. Address correspondence to Victor J. Evans & 
Co., Merlin Bldg., 1503 2ist St., N. W., Washington 6, D. C. 
Group 35—72. Reg. No. 9,501. 


Pat. 2,435,661. PENCIL SHARPENER. Patented Feb. 10, 1948. 
pencil. Cuttings fall into a removable receptacle in base. The 
carrying spaced segmental abrading jaws to rotate and sharpen 
in top of sharpener is pressed downwardly, causing a plunger 
rests unsecured on a flat surface. Pencil with its end inserted 
A pencil may be sharpened with one hand while this sharpener 
plunger is slidably mounted inside a hollow cylinder having 
a spiral groove which cooperates with protruding screws on 
sides of plunger to impart rotary movement to plunger. The 
screws removably hold the segmental jaws and spacer strips 
between the jaws in assembled relationship. (Co-owner) Carl C. 
Weathers, 220 South Martinson, Wichita 12, Kans. Group 39—5l. 
Reg. No. 9,550. 








ee Be ite 


STATIONERS VISIT BEECH AIRCRAFT—Visitors at National 
Stationers Association District No. 8 regional convention. 
Wichita, Kans., and Beech Aircraft officials are pictured dur- 
ing a visit to the Beech plant in Wichita. Left to right: Joe 
Boyle, Art Pfister, J. H. Johnson, Walter H. Beech, Mrs. Beech. 
Paul E. Burbank, H. E. Moore, Walter R. Kane, Dan Mac- 
Dougall, E. J. Shepman, W. Brewster Towne, Howard Gate- 
wood, Earl H. Scott, R. K. Beech and John Thorpe. 


May, 1948 
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IMMEDIATE DELIVERY! 
DIRECT FROM MANUFACTURER 


(A) PARTS BINS, 87” high, 36” wide, 12” deep. Built to 
your specifications with interchangeable units. Figures 
prove STANSTEEL parts bins built to your specifications 
cost less than ready built equipment! Write for separate 
circular and easy-to-order form. 

(B) LOCKERS, 78” x 12” x 18” 78” x 15” x 18” and 
78” x 18” x 18”, Single tier 3 or more wide. 

(C) SLIM JIM UTILITY CABINET, Storage Style, 
24ST; Wardrobe Style, 24WA. Ideal for narrow spaces, 
measures 72” x 24” x 18”. There's 10 feet of shelf space 
in 24ST, or plenty of room for clothes in 24WA. Both 
styles easily interchangeable. 

(D) STORAGE CABINETS, 72” x 34” x 18”. Style 4ST 
shown with 4 adjustable shelves. Also available Wardrobe 
type Style 1WA; Combination Wardrobe & Storage Cabi- 
net, Style 3CW. All with 2 chrome handles. Yale lock and 
keys with 3 point locking device. 

(E) COUNTER HIGH CABINETS. Two adjustable 
shelves in this low-priced 42” x 34” x 18” steel cabinet. 
Style 2CH. 

(F) DESK HIGH CABINET. 294” x 24” x 18” 1 ad- 
justable shelf. Style 1DC. 

EXTRA HEAVY GAUGE CONSTRUCTION 
Available in quantity. Extra shelves available for all 
cabinets. All items finished in baked Olive-Green enamel. 

(Free delivery in our regular N. Y. C. areas.) 

Send for Complete Catalogue and: Price List 
DEALERS’ INQUIRIES INVITED 
Let Us Quote On Your Steel Shelving Needs 





STANDARD STEEL 


EQUIPMENT COMPANY, Inc. 


Manufacturers of Steel Cabinets, Lockers and Shelving 


Dept. OA-2, College Point, L. 1., New York, FL 9-8090 





It’s a fast selling, 
big profit item! Over 


200,000 NOW IN USE 


It sells — and we do mean seis 


for only a | 





PORTABLE ADDING MACHINE 


You'll find thet your customers just can't leave it 

Special New alone. That's why we're so often told that the Light- 
DISPLAYS ning “sells itself.” This Desk Model Portable adds 
Sew y Sg FE and subtracts as easily os dialing @ telephone. It's 
customer « simple to vse and easy to demonstrate. Built te take 
ya moe ng PP a constont use, it's every inch @ mon’s machine .. . and 
these individual fully guaranteed for one year. Write for details,and 
Disp! your life-size color photo of the Lightning Adding Machine. 


or counters. 
IMMEDIATE DELIVERY 


LIGHTNING ADDING MACHINE CO., INC. 
543 So. Spring St., Los Angeles 13, California 























The Typist’s Eraser 


The new “Winco” is a smooth effective eraser housed in a 
polished aluminum holder 2%” long. The eraser is held 
firmly by an aluminum clamp and can be released and 
adjusted in a “‘jiffy."” The-usable end of the eraser is always 
exposed and ready for service. The eraser is 134” long and 
is thin enough to get at the “‘tight"’ spots without the use of 
a shield. Yes, the “Winco” is a wonderful eraser—fits the 
fingers and does a clean job. Furnished plain or with brush. 


Wetetl Grice (plGings cs. 6 6. Sota ete es 25¢ each 
WIT OEE eh Us We wdesids Mees weke 35¢ each 
Eraser refills (package of 3)........... 15¢ each 


Regular dealer's discount 


Minimum shipment one doz. Order an assortment of 
“Wincos” today—plain and with brush. 


WINSLOW PRODUCT ENGINEERING CO. 


614 S. MAPLE ST. LOS ANGELES 14, CALIF. 
(Makers of the Elastichuck Drafting Pencil) 
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The 
Ideal Typewriter 
Support 









Sharp eyes, nimble fingers and 


clear brains are essential to con- MODEL No. 1 
stant speed and accuracy in business METAL 
service. KARLO, the Ideal typewriter wits wees 
support, is unique in this service. No 0 OT 
other Stand is so rigid, so free from FROM 
wobble and vibration—no other so easily oe 38 


moved or adjusted—no other so nearly 
indestructible. “Proven high- 
ly satisfactory,” says one user, 
“Most indispensible piece of 
furniture in the office,” says 
another. “Most practical stand 
on the market,” etc. Typists 
prefer it because they can do 
more work with less fatigue 
by having their typewriters at just the right height. Their 
increased output and greater accuracy soon pay the cost. 





Patent 


"D90848” 


DEALERS: Every business furniture display should include 
this business producer. Write for information and prices. 


MANUFACTURING 


AZ COMPANY 
5 nia Ave Sv GRAND RAPIDS 
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NEV-R-KURL 


a silent 


SALESMAN 


Once you get NEV-R-KURL, 


the quality plastic-backed carbon 
paper in use in your customers’ 
offices, it goes right on selling 
itself—and your store. Keeps cus- 
tomers coming back for more. 
Here’s why: 


NEV-R-KURL has no wax 
on the back to slip and slide. 
Won't curl, tree or wrinkle even in 
hot muggy weather. 





Cuts costs, too, because it produces up to 50% 
more clean, sharp copies per sheet. Faster, easier for 
typists to handle. Make trials on all transcribing ma- 
chines—NEV-R-KURL starts right in selling. 


Yili PRINT PRODUCTS 
i . 





PROCESS CO., INC. 


192 MILL ST. R TER 4. NY 
* PROTYPE . 

TYPEWRITER CLEAR-PRENT 
RIBBON WOOD STAMP PADS | 













\ CARBON PAPER 
‘= 


BINDERS, BRIEF CASES 
AND PORTFOLIOS 


TO RETAIL AT $2.49 AND UP 


IMMEDIATE 
DELIVERY 


No. 886—2 or 3-ring 
Zipper Binder in Water- 
repellant, durable 
leatherette, with plastic- 
bound edges. Leather- 
ette lined throughout. 
Size 13” x 10%”. Colors: 
Black or British Tan. 


Suggested $2 98 


Retail Price 





One of Many Outstanding Items 
in the NEW MAJOR CATALOG 


Write for Your Free Copy 


Major Leather Goods Mfg. Co. 


1840 So. Michigan Ave. Chicago 16, Ill. 


Manufacturers of Zipper Ring Binders, Brief Cases and Portfolios 














2 Major Advantages 


@ NO TAB BREAKAGE 
@ NO DISCONNECTED HANGERS 


Louis H. Farber 


31 E. Congress St., WEB. 3217, Chicago 5, Illinois 
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WHY FORCE SMOKER SALES 
When ““Smo-King” PULLS For You 


More and more offices and institutions are -or- 
dering ““SMO-KING”, the guaranteed quality 
smoker, in a choice of smart styles—displayed 
at the Stationery Show, 
Rm 807, Hotel New Yorker, 
May 17-21. 


“SMO-KING” +20 


A popular, beautiful and ver- 
satile smoker, enhancing varied 
surroundings. Height 26”; tip- 
free 10” base of 1-pe solid 
steel. Snuff-proof plunger cov- 
ers spacious 18” compartment 
preventing smoking butts or 
ashes. Requires less emptying. 
1042” stepped tray. This and 
all models available in gleam- 
ing triple-plated chrome or 
handsome English bronze. 

For your quality trade, feature 
“SMO-KING”. Packed set-up in 
individual cartons. Mats on 
these all-purpose smokers avail- 
able—free. 











SEND FOR FREE DESCRIPTIVE LITERATURE 


NESTLER-FIELDS MFG. CO. INC. 


602 WYTHE AVE., BROOKLYN 11, N. Y. 


(Copyright 1948 N-F Co, Ine.) 
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NORTHWEST TRAVELERS NOTES 
Al J. Nordstsrom, Correspondent 


Ed B. Dawson, sales manager of Koch Brothers 
in Des Moines, Iowa, took an extended trip to Chi- 
cago, St. Louis and several other midwestern and 
southern cities, combining pleasure with business. 
Ed, who is one of the most outstanding collectors 
of pencils in the country, also collects inkstands and 
glassware in the antique class. 

* * a 

E. J. Wasta of Pioneer Lithographing Company, 
Cedar Rapids, Iowa, recently announced the open- 
ing of his new store building on May 1. 

a * * 

Miller-Davis Company of Minneapolis, Minn., ex- 
pects to have their newly-remodeled store ready for 
occupancy about June 1, according to an announce- 
ment by Robert Davies, general manager. 

~ a aa 

Harry Rodgers and George Lazier are the two lat- 
est members of the Northwest Travelers Club to sign 
up with the field division of the National Stationers 
Association. 

* *K cK 

Up to press time, Arthur Kenworthy announced 
that 16 new members of NSA District No. 7 had join- 
ed the National Stationers Association and Art was 
hoping to have at least 20 enrolled by convention 
time. 

* * * 

Bart Dahlberg, fisherman deluxe, was seen recent- 
ly oiling his reels and sorting his various lure. Could 
be this fine spring weather is putting ideas in Bart’s 
head. 

* * * 

Ray Hammond, Stan Griebel and Charley Regan 
have been practicing at Southview golf course and 
have served notice on Vie Andrist, par shooter from 
Farnham’s, that he had better look to his laurels at 
the next golf tournament given: by the Twin City 
dealers and Northwest Travelers. 

ok * * 

Earl Vanda of Thomas and Grayston passed the 
cigars early in April—the occasion, birth of an eight- 
pound boy. 

+ * ok 

Ed Kenney, Dennison representative, gave two 
weary travelers a lift from Marshalltown, Iowa, to 
Des Moines in April, saving them a long wait for a 
bus. Thanks, Ed. 

x * x 

Ed Gard of the Business Supply Company in Du- 
buque has taken over the General Fireproofing line 
of steel in that city. 

* * o* 

What Des Moines man agreed to buy two ladies a 
fine steak dinner if his luck was good at the Elks big 
stag party but had to settle for hamburgers? 

co ao is 


John Boemer of the H. E. Wedelstadt Company en- 
joyed the summer-like climate of Arizona during 
March. 


* * * 


Did you know that Les Schuldt, the St. Paul bank 


supply man, is quite some pumpkins as a horn tooter 


with Osman Temple Shrine band of St. Paul, Minn.? 
And that Stan Griebel, like President Truman, is a 
piano player of note? The latter even plays the Mis- 
souri Waltz, along with such tunes as Bedelia and 
Red Wing. Carl Kaufman is a drummer and Nels 
Schrieber, the Fort Dodge stationer, is a singer of 
ability. 
+ * * 

May, 1928—The Pierce Printing Company of Fargo, 
4 News of 20 years ago, culled from trade publica- 
ions: 
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Maso’s All Steel Personal File! 


The 


“BANKETTE” 


Has the 
Mark-Up 
For Profits! 
The Features 
That Win 


Sales! 


$7.95 


Suggested Retail 


Meets The Big Unfilled Demand For 
A Top Quality Personal 
File! 


Has everything your customers want in a 
personal file: secret chamber, swivelled front, 
2 different locks, equipped with 20 Oxford 
File Folders, 5 storage envelopes. Made of 
heavy gauge metal for rugged lifetime 
service; everything provided for safe, handy, 
convenient safe-keeping. Corners are rounded, 
swivel front opens a full 3 inches. In your 
choice of baked enamel green hammerloid or 
gray finish. 13” x 12” x 5%’’ deep. Packed 
one to a carton; shipping wet. 9 lbs. F.O.B. 
Chicago 7, Til. 


ORDER YOUR NEEDS TODAY 





STRONG HANDLE 


Sturdy all steel rivetted 
handle makes it easy to 
carry, take any place. 


MASO STEEL PRODUCTS 


Dept. A, 500-32 South Throop Street, Chica: 









REPRESENTATIVES 


Marion V. Follin James H. Davison 








O. D. Mann Henry L. Guth 
330 E. Ohio St. Chicago, IIL 
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ZIPPER 
RING 
BINDERS 


WITH 
Spacious Pockets 
Sturdy Metals 
With 2 or 3 Rings 
Choice of Excellent, Handsome, Durable Leathers 

Alse BRIEF CASES AND ZIPPER 
PORTFOLIOS IN GENUINE 
COWHIDE FOR THE 
DISCRIMINATING EXECUTIVE 


AND SALESMAN ... 
Prompt Delivery 


Write for illustrated literature and prices 


NORTHWEST LEATHER GOODS CO. 


711 W. LAKE ST. CHICAGO 6, ILL. 

















CORNER-ROUNDER 


FOR 


OFFICES 


PRINT 
SHOPS 


ERE'S a simple, inexpensive, sturdy and efficient desk or table 

machine which eliminates the time wasting delays encoun- 
tered in sending out cards and sheets to be corner rounded. 
Thousands have been sold and are now operating satisfactorily 
in offices, print shops and manufacturing industries. 

Note these exclusive features—{1) ‘‘Plug-in" cutting tools 
enabling users to cut various radii (Y%e”, V4", %” or Yo”) 
changed without tools or adjustments. (2) Shear action blades 
give clean, sharp round corner. Cuts 1 sheet or 100. Capacity up 
to Y2” thickness. 


Complete with 1 cutting unit $] 75° 
Extra cutting units $6.00 each 





PORTABLE DESK 
MODEL 20 





WRITE OR WIRE FOR 


LASSCO PRODUCTS, INC.  puitintormation 
485 HAGUE STREET | ROCHESTER 6, N. Y. TODAY. 
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May, 1928—The Pierce Printing Company of Fargo, 
N. Dak., has about completed the closing-out sale of the 
old Walker Brothers & Company firm which it took 
over on January 1 and will move the stock to its 
own building. 

* * * 

Roy Clarke, F. S. Webster Company, is the posses- 
sor of a very fine shotgun, suitably engraved, pre- 
sented by the Northwest Travelers Club members in 
token of their appreciation for the fine and loyal 
work he has performed as secretary over a period of 
16 years. Harry Bergquist, Boorum & Pease Company, 
is the new secretary. 

+ * 

Orchids to Arthur Kenworthy, governor of District 
No. 7, and his able assistants among the Iowa dealers 
for the fine convention held at the Savery Hotel in 
Des Moines. 

* * + 

Gordy Wenell has decided to stay on at Bertelson’s 
for a year or so before going back to his turkey 
ranch. es 

Miller-Davis Company of Minneapolis, Minn., is 
making extensive improvements to the store at 219 
E. Fourth St. and expects to have a grand opening 
sometime in September or October. 

* * ca 

Memories of June, 1928, culled from trade pub- 
lications of that time: 

At the annual meeting of the Northwest Travelers 
Club at the Fort Des Moines Hotel, June 4, Fred C. 
Schaefer was elected president. James T. Lacey, the 
retiring president, was honored with a life member- 
ship and a rising vote of thanks for his efforts as the 
club’s first president. Bob Valleau of St. Paul is now 
first vice-president. Roy C. Clarke was elected second 
vice-president and Al Skibbe and Harry Murdock 
were chosen secretary and treasurer, respectively. 
Cliff Cody of Dubuque, Iowa, was nominated governor 
of District No. 7. 

So much for auld lang syne. 


ROYAL METAL ADS FEATURE WALTER WHITE 
Has our faith in freedom so atrophied that the only 
articulate Americans are those who oppose freedom 
and the efforts to wipe out lynching, disfranchisement 
and educational and economic equality? This is the 
question posed by Walter White, secretary of the 
National Association for the Advancement of Colored 
People, in Royal Metal Manufacturing Company’s 
public service ad series “Invitation to Speak.” 

The outspoken Walter White message was sched- 
uled for Time (May 17 issue) and Newsweek (May 3 
issue). In summary, the message cites typical in- 
stances of our much-publicized repugnance, on the 
one hand, of all facist ‘‘racial purity’ programs, and 


our apathy, on the other, toward our own policies’ 


of discrimination and segregation. 
‘Such gross inconsistencies,’”’ White deceased: ‘“‘con- 
vince the world that we are a nation of hypocrites.” 


“We know that to be untrue,” he continues, “but we 


shall never prove these charges false until we prove 
by ACTS as well as words that those who advocate 
Hitler’s racist doctrines are not the sole spokesmen 
for America!” 

Other outstanding Americans scheduled to “speak 
up” in Royal Metal’s “Invitation to Speak” for June 
and July are Warren R. Austin, U. S. representative 
to the United Nations, and William Green, president 
of the Americam Federation of Labor. 

NEW PINE BLUFF FiRM HAS OPEN HOUSE 

The new office supply equipment store of the Com- 
mercial Printing Company, at 110 Main St., Pine 
Bluff, Ark., recently held an open house. The office 
has been completely remodeled and carries a full line 
of steel furniture, including desks, filing cabinets and 
wood office furniture. General office supplies are 
offered for wholesale and retail sale-—PJP 
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Are Recognized 
Standard for 





over 30 years 


Consistently high quality 
...Up-to-the-minute packag- 
ing...a profit-and-prestige 
line you'll sell with pride. 
Inquire about our Franchise 
Sales Plan—the short cut 


to bigger and better sales. 


WANSCO 


PAPER PRODUCTS CO., INC. 
409-411-413 PEARL ST., NEW YORK 7 


a 








Exceptional Value 


Managerial File 


Formulates 


Efficiency & Convenience 
A Desk-side Unit 


Assures 
security for 
private papers 


FEATURES 


(1) Desk height. 

(2) Sliding, fallaway 
top, 

(3) Expanding upper 
compartment, per- 
mitting greater 
accessibility and 
working space. 

(4) Two locks indi- 
vidually keyed. 

(5) Lower’ drawer on 
bearing rollers. 


$49.75 (Green) 
$56.50 (Grained) 


LEGAL 
$54.75 (Green) 
$61.50 (Grained) 


PROMPT DELIVERY 
ORDER TODAY! 


NORTHWEST METAL Prcducis Co. 


1337 E. Mason St. Green Bay, Wisconsin 
TS 


OFFICE APPLIANCES, 


full ball- 
(6) Large rubber casters. 

(7) Built of 
steel. 


FINISHES: Olive green, Gray, 
Walnut or Mahogany grained. 


electrically welded 
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Yes sir! Sales are ‘‘up"’ for those dealers fea- 
turing the U. S. Line . . . and no wonder. . . every- 
thing from soup to nuts in the way of Inked Ribbons 
and Carbon Papers, and what's more, at prices that 
mean real profits for you! 


Just return this ad clipped to your letterhead 
for a copy of our price list . . . then compare! 





For Domestic and Export Trade 
SCADA AAP "I" 








General Offices & Plant 


U. S. TYPEWRITER RIBBON MFG. CO. 


621-623 CHERRY STREET 
PHILA. 6, PENNA. 
Established 1895 













Part No, 1005 
Immediate Delivery 
Shipped Knocked Down 
individual Cartons 
Shipping Weight 14 Lbs. 
Work Area 34x 15” 
Height 2644“ 


ALL METAL 


OFFICE 
TABLE 


@ MODERN DESIGN 


@ UNUSUAL 
STRENGTH 


@ CHANNEL LEGS 
@ RIGID BRACING 
@ ROUNDED EDGES 


@ SELF LOCKING 
WINGS 


Nothing was spared in the construction of this streamline table. New 
production tools and methods make this table more compact, stronger 
and lighter. The wings have a new type bracket that eliminates the 
danger of accidental falling when in use. GUILD craftsmanship assures 
safety, comfort and beauty of style. 


TOLEDO GUILD 


PRODUEGTS, IN C. 


$315 MADISON Bwee +tOteDvdDo 4, OHIO 
666 LAKE SHORE DRIVE, CHICAGO 11, ILL. 











NOTHING COULD BE FINER Used 


OFFICE FURNITURE 
Wanted 











We can use any quantity of Used 





4200 
miDco Office Desks, Chairs, Safes, Wood or 
es 
= Steel Filing Cabinets. Carload quanti- 
ties preferred. Write us complete de- 
scription with quantities available and 
Avpilable in 1-Tube and 2-Tube models. prices. 
MIDCO's acknowledged superiority in lighting efficiency, trouble-free e 


operation and choice of beautiful finishes have made it the fastest selling — 
portable desk lamp in the quality field. 


There is a MIDCO model for every supplementary lighting requirement. 


New catalog and prices on request M C M A he A N R 0 T y E 4 4 


MIDWEST NATURLITE COMPANY : 
228 West Kinzie Street Chicago 10, Illinois 2220 S. Hoover St. Los Angeles 7, Calif. 














































MAKE NEW PROFITS 
with 
THE PENCIL THAT 











Nationally 
advertised in the 

Saturday Evening Post and 23 
other national magazines reach- 
ing over 54 million readers 











Listo is America’s fastest selling 
mechanical marking pencil. 

Used in almost every kind of work, 
in the home, in the office, and in 
the shop. It writes on everything, 
glass, metal, cellophane, wood, 
newsprint, plastics or any other 
surface. That’s why 
Listo Pencils are 


PROFITS WITH 
ve fast sellers and great 














“ey LISTO * profit makers. Listo Extra 
Leads are a constant Heavy 
source of ready Leads 
“profits, too. That Don't 

Break in 

6 Colors 

Feature the new Listo Display Card. It’s made for BLACK 
quick, easy sales to your pre-sold customers. GREEN 

. SEE YOUR JOBBER OR WRITE barf 

LISTO PENCIL CORP. RED « BLUE 


GR" OWN Alameda, California « Since 1921 
~@ 


SIGNALS and MAPTACKS Y) v ‘7 LIST MARKING 
GEORGE B. GRAFF CO. 9} PENCIL 


CAMBRIDGE 40, MASS 
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UNDERWOOD APPOINTS W. C. BERG 
W. C. Berg was recently appointed manager of the 
Pittsburgh regional office of Underwood Corporation, 
according to an announcement made by W. F. Arnold, 
vice-president and general sales manager. 
Mr. Berg first joined Underwood in 1923 as a type- 
writer representative in Pittsburgh. In 1943 he trans- 














W. C. BERG 


ferred to accounting and adding machine sales and 
advanced to divisional manager prior to his present 
promotion. 

He will supervise sales and service activities in 
western Pennsylvania and West Virginia. Branch 
offices of his Pittsburgh regional office are located in 
Charleston, Huntington and Wheeling, W. Va., and 
Johnstown, Pa. Mr. Berg’s headquarters are at 800- 
802 Penn Ave. 


NEW FIRM ORGANIZED AT HALIFAX, N. S. 

The firm of Baldwin-Beckwith, Ltd., office appli- 
ance and supplies dealers and distributors, was re- 
cently formed in Halifax, N. S., by Fred A. Baldwin 
and William C. Beckwith. 

Street floor premises with two display windows 
have been taken on Gottingen St. 

A service department is affiliated with the sales of 
Royal standard and portable typewriters, A. B. Dick 
duplicators, Friden calculators, Mail-A-Voice dictat- 
ing machines, Paymaster checkwriters, Visirecord 
systems, office furniture and Protectall safes. This 
representation is exclusive for Nova Scotia. 

Also in operation is a public duplicating service 
for cutting and running stencils for direct mail and 
house-to-house advertising. J. Frank Hiecock, former- 
ly with A. B. Dick as eastern Canadian agency super- 
visor, is in charge. 

Baldwin-Beckwith, Ltd., has named the following 
dealers through Nova Scotia province: Lloyd Creel- 
man at Truro, H. Parker Allan at Yarmouth, Leo T. 
Gallant at New Glasgow and A. M. Peters at Sydney. 
The last named covers Cape Breton Island. Gordon 
W. Marsh will be traveling sales representative out 
of the Halifax base for Nova Scotia and Prince Ed- 
ward Island. 

There are nine persons on the staff of the Halifax 
headquarters, headed by Mr. Baldwin and Mr. Beck- 
with, both whom have had long experience in selling 
and servicing office equipment and supplies. 

The new firm replaces that of Baldwin-Marshall, 
Ltd., which had been functioning for some years at 
Halifax. Mr. Baldwin had headed the latter company. 
—WJM 


INCORPORATE FIRM AT WATERTOWN, N. Y. 

The Black River Paper Company, which has oper- 
ated a wholesale and retail office supply business in 
Watertown, N. Y., for many years, has been incor- 
porated under the laws of New York State. It is 
capitalized at $100,000. Incorporators are Allen S. 


* Perkins, Mrs. Ida Perkins and Ralph J. Perkins.— 


GET. 


OFFICE APPLIANCES, May, 1948 








Gor the 


HOT, HUMID 
WEATHER 


furnish your customers with the All- 

Weather Wood block Stamp Pad - no 

soggy impressions, non-hygroscopic. 

@ Furnished in 5 sizes, No. 00, 0, 1, 
2 and 3 

@ Five colors—Red, Black, Blue, Vio- 
let and Green 








Write for Catalog 


Fulton Specialty 


COMPANY 


Factory and Showroom 
82 Fulton Street Elizabeth 1, N. J. 

















THE NEW ... IMPROVED! 





“EVEREADY” DUPLICATOR 
A Modern Hectograph in Sheet Form 


© 3 Gelatin sheets 9” x 13” each attached to sturdy all aluminum 
rust proof, warp proof base. Fully protected against dust and 
injury by a heavy impregnated cover and gold embossed leatherette. 
Rubber suction feet hold ey — to desk or table top, 


— operator free use of th h s. 
hn sheet capable of producing over a hundred copies. Worn 


2 

e 
ae it. easily replaced. 

e The usual hectograph process is employed—simply press original 

° 


on the sheet by hand. 
Sheets need ~g be washed after use; they clear themselves 


within 48 hour: 
An ideal low- i a essential to practically any business 
firm of moderate scale. 


Also manufacturers of Hectographis Hi Test 
refills and metal tray Gelatin Duplicators. 


For DOMESTIC and EXPORT trade 
Send for NEW CATALOG “O” 


HECTOGRAPHIA CORP. 


Manufacturers 
110 WEST 17th STREET NEW YORK 11, N. Y. 
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CASH o« UTILITY 


Coxe | 





One Large Size (Il14 x 6 x 454") . 4 STYLES 

Beautifully designed, rugged for long’ service, 
these sell readily on sight! All corners rounded, one 
piece construction, counter-sunk handles, every de- 
sirable structural refinement! 

All styles are individually boxed, and are packed 
12 of a style to a shipping carton. Available with or 
without 6 compartment interior tray. 


List Prices 
BOXES WITHOUT TRAYS 


No. 923 (Flat Key Lock) $ 2.30 
No. 923CL (Combination Lock) 3.10 
BOXES WITH 6 COMP. TRAYS 
No. 1923 (Flat Key Lock) 3.70 
No. 1923CL (Combination Lock) 4.50 


(Priced Slightly Higher West of Rockies) 
DEALERS: If your jobber cannot supply you, write us for literature. 


” 


ENTRAL CAN COMPANY 
2415 West 19th Street CHICAGO 


Export Representatives 











the most popular FASTENER 
ina Yew 


attractive 


PACKAGE 










To help you sell even 
more “Acme” paper 
fasteners, we've put them 
in a new eye-catching package. 
You will doa lot of repeat business 
with Acme...a well made sturdy fast- 
ener...easy to insert...easy to operate... 
easy toSELL. Ingenious sliding prong lock 
is suitable for both temporary and perma- 
nent filing. 
1” Capacity + 2’ Capacity 
with regulation 234’ centers 


Write for samples 


ACME Fastener Company 


512 Fifth Avenue, New York 18, N. Y. 














FRAZAR & CO., 50 CHURCH STREET, NEW YORE 7, N. Y 
THE SYMBOL FOR | | NOW AVAILABLE OUR 
FINER , Yew Y , Y , 
CHAIRS | 
OF CATALOG 


FAULTLESS 
‘CONSTRUCTION 
FOR 
FUNCTIONAL 
Comrort 


THE aC LINE 


1S MANUFACTURED BY 


THE 
FRITZ-CROSS 
COMPANY 


300 EAST FOURTH ST. 











ST. PAUL 1, MINN. 
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ON NUMBERING MACHINES 


Here is a handy reference 
book showing Roberts ex- 
tensive line of numbering 
machines and telling who 
your potential customers 





are, and where they re- 
— —_ ee Socmmeteneiall _— 
vire a numbering ma- 
E chine. It’s a catalog you 
have waited a long time 
for. 





Numbering is important. Roberts Number- 
ing, Dating and combined Numbering and 
Dating Machines have become the back- 
bone of office systems throughout the 
country. These systems are accurate be- 
cause a Roberts machine is dependable. 


Write for your free copy today, to solve tomorrow's 
numbering problems. 


ROBERTS NUMBERING MACHINE COMPANY 
700 Jamaica Avenue Brooklyn 8, N. Y. 
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The RITE-FIT Line 
OF CHAIR CUSHIONS 


Comfort - Quality - Economy - Variety 





Reversible Matting and Cloth 
A COMPLETE QUALITY RITE-FIT LINE 


Latex 2” Foam Rubber—Reversible—Boxed Type—4 Styles 
DeLuxe Sponge Rubber 1”—Welted and Boxed Types—4 Styles 
Round Stool 1”, Sponge Rubber—3 sizes. 


Send for Descriptive Circular and Prices 


BAINBRIDGE, KIMPTON & HAUPT, Inc. 


Office Equipment Distributors 


WHOLESALE STATIONERS 
218 Greenwich St. New York 8, N. Y. 














@ A Glass Smooth Plastic Fibre Board 
@ Vise-like Spring Holds Papers Securely 
@ Unreservedly Guaranteed 

Furnished in the Following Sizes 


Stock Stock 
No. Size No. Size 
200 6%4"x11” 205 9” x15%” 
203 6” x 9” 206 "aa 
204 9” x12%” 207 10. -x20” 


Packed 24 to Carton Packed 12 to Carton 


Write for descriptive circular and latest price list. 


WooDALL [NDUSTRIES [NC. 





2035 So. Calumet Ave. ° Chicago 16, Ill. 


OFFICE APPLIANCES, May, 1948 





Qe CLEARTYPE 
*HIGHWAY ATLAS © 


UNITED 
STATES 













OF THE 


PROFITS 
FOR 


YOU 








, 
sf% 
{9 


UNDER ONE COVER! 


oy 


| 


48 STATES 


This sensational new 18 page atlas 
will guide the motorist from Maine 
to California. 























AMERICAN MAP COMPANY INC. 
16 East 42 St Kew York 17,N.Y 











ACCOBIND FOLDERS 
Easy to Sell 


because theyre 


Profitable to Use 
ACCO PRODUCTS INC. 


OGDENSBURG, N. Y. 
In Canada: Acco Canadian Co. Ltd., Toronto 
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IT’S another CLIX best-seller. A personal 
paper punch for home, office or factory. Ideal 
for punching tickets, tags, restaurant checks 
... for paper, light cardboard, etc. Light pres- 
sure of thumb punches clean 14 inch hole, 4 
inch from binding edge. Packed 24 in counter 
display carton. Retails at 50 cents. 


Order from your wholesaler 
*By the makers of the popular CLIX 
three-hole ring binder punch. 


NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 

















Sparkling Clean from Cover to Segment 


witn the 7A AGITOR — 


PARTS CLEANING SYSTEM 





SEND FOR HELPFUL FOLDER 
“How to Clean Typewriters and 
Office Machines the Profitable Way” 


GRAY MILLS CORPORATION 
1962 Ridge Ave. Evanston, Ill. 
236 
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THEODORE T. MALLESON 

Theodore Tallent Malleson, 66, who had been for 
31 years foreign sales director of the Royal Type- 
writer Company, Inc., before he retired in 1943, died 
7 26 at his home, 385 Parkside Ave., Brooklyn, 

lets 

Mr. Malleson was known for his work in building 
up Royal sales abroad, and opening up the company’s 
overseas distribution. He went on semi-active service 
in 1938 as increasingly-disturbed war conditions made 
overseas travel difficult, and at his own wish retired 
in September of 1943. 

Joining Royal in 1912 as export traveler, Mr. Malle- 





THE LATE T. T. MALLESON 


son concentrated on the overseas organization. He 
first went to South America with the old No. 1 Royal 
and opened up the territory below the equator. In 
1913 he was named European director and made the 
first of many trips through European countries. By 
1943, he had witnessed the establishment of Royal 
dealerships in 91 countries, with important subsidiary 
companies (all of which Mr. Malleson was instru- 
mental in establishing and in all of which he was an 
officer and a director). 

Upon his retirement from active service, Mr. Mal- 
leson remained busy in club and community activities. 
He kept up his foreign contacts through New York 
clubs—The Circumnavigators Club, the Advertising 
Club, the Mexico Pilgrims Club and the Shanghai 
Tiffin Club. 

He served in the Army in the Philippine Islands 
and in China during the Boxer Rebellion. 

Surviving is the widow, Helen. 


SAMUEL JOHN MOORE 


Samuel John Moore, 89, who introduced the carbon- 
paper counter sales book to retail business and used 
the proceeds to build an industrial empire, died in 
Toronto, Canada, April 23. 

Mr. Moore’s Moore Corporation, Ltd., controls 
manuacture of filing systems, business forms, paper 
boxes, commercial machinery and equipment through 
factories from Montreal to California. Assets of the 
corporation totalled $23,000,000 in 1946. 

Born in England, Mr. Moore came to Canada with 
his parents in the late ’60s. 

Mr. Moore always insisted the carbon paper sales 
book idea stemmed from a suggestion by John Carter, 
a friend who worked as a sales clerk in a dry goods 
store. A simple sales book in which a single sheet of 
carbon paper could be inserted between pages to give 
both customer and proprietor a permanent record of 
purchase seemed certain to improve retail selling 
procedure. 

With the backing of J. L. Morrison, Toronto ma- 
chinery manufacturer, the clerk and the publisher 
formed a syndicate to market the patent. From that 
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Protective 
Holders 





Complete visibility—front and back. Made of double trans- 
parent, fireproof plastic. Can be hung horizontally or verti- 
cally. New metal edges protect corners. Side opening—papers 
easily slide in and out. Package gives complete information 
about contents saves time, wear and tear—speeds sales. 


PRODUCTS |*aist ss 
Comp 





CELLULOSE SPECIALTIES 
PROTECTIVE HOLDERS 





























Cabinets—Wardrobes—Counter high cabinets 
— Combination Cabinets— Wardrobe and 
Storage Cabinets. 


Specialty items for office and industry. 


Keystone Steel Equipment Co. 


2608-28 SO. FRONT ST. PHILA. 48, PA. 
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SOME EXCLUSIVE 
DEALERSHIPS 
STILL AVAILABLE 

& 


Yncrease your sales with 


INDICATOR 
CARBON 


PATENT APPLIED FOR 


4s Flew... Different ig 


INDICATES END OF LETTER 
CLEAN TO HANDLE 
CARBONS REMOVED QUICKLY 


EVERY OFFICE NEEDS IT 





SALESMEN: 
SOME TERRITORIES OPEN 


ALLEN & COMPANY 


Manufacturers 


CARBON PAPERS INKED RIBBONS 
11-15 Vandewater St., Dept. M, New York 7, N. Y. 























a 
SQUIRES 
Perfection 





. SELF CLOSING INKWELLS 


Thousands of SQUIRES Perfection SELF CLOSING 
INKWELLS are proving every day that they are 
the first dependable inkwells at an attractive 
low price. They are just so simple—yet so amaz- 
ingly positive and effective in operation. There 
is just nothing to wear out. They will last a 
lifetime. They are attractive, too, harmonizing 


bd well in all surroundings. Because they are so 
rom simply constructed—only 3 parts—they are easy 
ponding to keep clean and easy to refill. You can sell 
OS en In quantity at a nice profit for yourself. 
HOTELS Write for a sample today. 
HOMES 
INSTITUTIONS 


ASSOCIATED STATIONERS 
SUPPLY 


CHICAGO 6, ILL. 


E. RUSSELL WHITE 
Portiand 13, Ore. 


A. J. MeCRAE 
Toronto, — Canada 


SOU RES 
_INKWELL COMPANY 


Pittsburgh 15, Pa, 
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RITE-LINE 





COPYHOLDER 


The Rite-Line All Metal Copyholder is portable, 
compact, efficient and attractive. Dealers 15 75 
and stationers find it a ready seller a9 


Price includes 10"' eye guide. Tax extra. 
Extra for 15” extension eye guide $1.10 
Extra for 20” extension eye guide $1.25 

Write for Full Particulars 


RITE-LINE CORPORATION 


1129 Vermont Ave., N.W., Washington 5, D. C. 

















DEALERSHIPS OPEN 
CHOICE TERRITORIES 
AVAILABLE . 


THE NEW 


FANDEX 


UNIQUE 


REVOLUTIONARY 


FANDEX 
VISIBLE RECORDS 
FOR SPEEDY 
REFERENCE 


1. Continuous visibility at 
a glance. 

2. Eliminates card mis- 
placement. 

3. Rapid insertion and 

4 





removal of cards. 

. Use own cards—no re- 
writing necessary— 
simply transfer to 
FANDEX. 

5. FANDEX UNIT FITS 
standard file cabinet. 


USES STANDARD INDEX CARDS 
SIZE3x5—4x6—5-x 8 


DEALERS WRITE FOR COMPLETE INFORMA- 
TION AND ILLUSTRATED FOLDER 


FANDEX, INC. 


15 SPRUCE ST. NEW YORK 7, N. Y. 
Beekman 3-6893 
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OFFICE 
MACHINES 


INFLAMMABLE willie eon 


sd 3,/ n; CATALOG 
NON 
CORROSIVE 


CARDINELL CORPORATION 





MONTCLAIR. NEW JERSEY 














ORIGINATORS OF 


Homoganigad Inka. 


CANODE TAKES 
ANOTHER STEP 
FORWARD 
= 
NO OIL 
SEPARATION 
HIGHEST QUALITY 


FOR 45 YEARS THE 

LEADERS IN THE 

MANUFACTURE 

OF DUPLICATING 
INKS 


ca 
TRY THIS NEWLY 
PROCESSED 
CANODE 
HOMOGENIZED 
DUPLICATING INK 


“The best ink is the cheapest ink” 


INK SPECIALTIES O., INC. 


519 N. HALSTED ST., CHICAGO 22, ILL. 
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successful syndicate came the Carter Crume Com- 
pany, Ltd., and Mr. Moore’s later projects to stream- 
line business accounting systems. 

A trip to England in the mid ’80’s enabled him to 
sound out British prospects for marketing his ideas 
and also to renew acquaintances with friends and 
surroundings of his boyhood. 

The English trip, forerunner of many in later years, 
was the beginning of a half-century’s traveling which 
took him to Europe, Mexico, South America and 
major centers in Canada and the United States. He 
once estimated he covered upwards of 50,000 miles 
during a busy year. 

On Mr. Moore’s return from the English trip, a 
difference of opinion on policy -brought severance of 
his association with John Carter and the purchase 
and amalgamation of the American Sales Book Com- 
pany and the F. N. Burt Company. Mr. Moore later 
entered the banking, insurance and dairy fields at the 
turn of the century. 

Surviving besides his widow are a son, Samuel John 
Moore, and three daughters, Mrs. William Findlay, 
Mrs. A. M. Shook and Mrs. Lawrence Bragg, all of 
Toronto.—RC 


CHARLES M. MARSHALL 


Death came April 18 for Charles M. Marshall, 65, 
president of the office outfitting firm of Ivan Allen- 
Marshall Company, Atlanta, Ga., until his retirement 
in 1944. 

This long-time associate of Ivan Allen was one of 
Atlanta’s most prominent residents, known as a busi- 
nessman, civic leader and philanthropist. 

Born October 2, 1882, in Lumpkin, Ga., Mr. Mar- 
shall came to Atlanta in 1898 to attend business col- 
lege. A year later as a bookkeeper he joined the firm 
of Fielder & Allen Company, and later became a 
member of the organization. The name of the firm 
was changed to Ivan Allen-Marshall Company in 1912. 

Mr. Marshall was named president of the company 
when Ivan Allen became chairman in 1937. He held 
this position until his retirement from business four 
years ago. 

An outstanding leader in the stationery and office 
equipment industry, he served in 1929 as president 
of the National Stationers Association. He also served 
many terms as president of the Atlanta Stationers 
Club. 

He was especially interested in the welfare of At- 
lanta youth, serving his community through the Ro- 
tary Club, Boy Scouts and Y. M. C. A. Any project 
aiding the boys and girls drew his support and active 
leadership. 

Survivors include the widow; six sisters, Miss Lucy 
Marshall, Mrs. Eugene Scarboro, Mrs. R. C. Randall, 
Mrs. Walter Beckham, Mrs. R. K. McLean, and Mrs. 
W. W. Lewis; brothers, Sam Marshall and B. T. Mar- 
shall. 


CORNELIA CATHERINE CLARK 


Miss Cornelia Catherine Clarke, buyer of social 
stationery for G. D. Kirtland Company, Syracuse, 
N. Y., for 45 years, died April 20 at her home. 

Surviving are a sister, Mrs. Mabel Hoyt; a niece, 
Miss Mary Elizabeth Clarke, and a nephew, Leo 
Clarke Hoyt. 


HARRY C. PRICE 


Harry C. Price, president of the Office Furniture 
Dealers Association of Philadelphia, Pa., and for 40 
years connected with the John Wanamaker store in 
— died April 15 at his home at the age 
of 58. 

A graduate of the John Wanamaker Commercial 
Institute in the class of 1907, Mr. Price joined the 
store upon completing his education there, and work- 
ed his way up to the post of contract manager in the 
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“You've got Aomelhing 
t , / LA 


_.. that’s the reaction of thousands of consumets 
who “sampled” Eaton’s Corrasable Bond during 
our recent advertising campaign. These consum- 
ers sent their dimes, got 15 sheets of Corrasable 
Bond to make their own test of its “magic” sur- 
face that erases without a trace. 

EATON’S CORRASABLE BOND is unique—type- 
written errors can be erased with the mere flick 
of a pencil eraser. EATON’S CORRASABLE BOND 
makes a regular customer of almost every person 
who tries it because it saves time, temper, money 
and assures neat work. 


PROMOTE CORRASABLE BOND ... 
DEMONSTRATE CORRASABLE BOND 
AND YOU'LL SELL CORRASABLE BOND 


o 


TON 
ehTON 
*ryPewRITER* 
ae PAPERS | 
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EATON PAPER CORPORATION 


Pittsfield, Massachusetts 

















THREE SIZES OF DIES 


| rN | oo ei 


POCKET SEAL 
@ Fastest selling seal on the 
market! — priced to return 
you a fine profit against any 
competition. Display it and 
you will sell it. A base attach- 


ment converts it to a desk seal. 

For Sale by Leading Stationery 
and Marking Device Dealers 

Everywhere 















ESTABLISHED 1854 
30 SOUTH JEFFERSON STREET, CHICAGO 6 
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SELF. 
ALIGNING 






NO 
SPACES 
NEEDED 


Hou! BASE-LOCK 
RUBBER TYPE 


I¢ Llaches tu Place! 
QUICKER, CLEANER IMPRESSIONS 


Entirely new in principle, this most 
versatile of all rubber type requires only 
one base (either flat or rocker styles) for 
all sizes of type. Light finger pressure locks 
the type in place, eliminating slippage under 
printing pressure. 


Send for literature on Base-Lock Type and 
FORCE marking devices for every purpose. 


COMPANY 


U.S.A 


WM.A-FORCE é 


BROOKLYN. , NEW YORK 








216 NICHOLS AVENUE 
COLONIA The Newest and 
Best in a Com- 
plete Line of Spirit and Gelatin 
DUPLICATING SUPPLIES 








COLONIAL 
CARBON 
COMPANY 


MANUFACTURERS 


i 


Trade Mark 


Liquid and Cream 
Cleansers 
Printing Inks 


Spirit and 
Gelatin Carbons 
Spirit Master Units 
Spirit Duplicating Writing and Stamp 
Fluid Pad Inks 
The most modern in equipment and chemical processes 
are combined to give you COLONIAL quality. Centrally 
located, we promise quick attention to your orders, prompt 
shipment. é' 
Serving the Wholesale and Dealer Trade Only. 


Private Brand Imprint Supplied. 
Write for samples and prices. 


COLONIAL CARBON COMPANY 


Manufacturers of Finer Duplicating Materials 


5150 Church St., Skokie, Ill. * Telephone Skokie 4258 
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office furniture department, at which he remained for 


23 years. 

Surviving are the widow, Amelia Ann, and two 
daughters, Mrs. Marjorie J. Crane and Mrs. Doris E. 
Beaumont. 


J. F. HOWISON 


Death removed a familiar figure from this industry 
on May 9 in the person of James Ficklen Howison, 
80, at a hospital in Richmond, Va. A veteran type- 
writer salesman, Mr. Howison had long served this 
journal as writer of the Virginia News Notes. His 
acquaintanceships with personalities in the field were 
developed through many years of traveling in the 
territory which he knew so well. 

Mr. Howison was born July 24, 1867, in Bucking- 
ham County, Virginia, and attended Randolph-Macon 

















THE LATE J. F. HOWISON 


College. He was associated with A. B. Dick & Com- 
pany of Philadelphia in the 1890’s. He returned to 
Richmond as manager for the Smith-Premier Type- 


writer Company. In 1908 he moved to Memphis, 
Tenn., where he was manager for the Underwood 
Typewriter Company. He returned to Richmond in 
1911 and had been connected with Remington Rand, 
Inc., since that time. 

Surviving are four daughters, Mrs. Haase Coleman, 
Jr., of Richmond, with whom he made his home, Mrs. 
Alice H. Brown of Greenville, Tenn., Mrs. Virginia 
H. Metcalf of Roanoke, Va., and Mrs. Nancy H. Scott 
of Bedford, Va.; two sons, Marion L. of Washington, 
D. C., and James F. Howison, Jr., of Richmond; and 
12 grandchildren. 


GERALD A. JUDGE 


Gerald A. Judge, president and treasurer of the 
Eureka Blank Book Company, Holyoke, Mass., died 
April 25 after a brief illness. 

Born in South Hadley Falls, Mass., May 6, 1899, 
he was a graduate of Amherst College and then be- 
came associated with the Eureka firm. In 1929 he was 
elected treasurer. He assumed the additional duties of 
president following the death of his brother, Law- 
rence C. Judge, last October. 

Surviving are the widow, the former Amy Florence 
Stone; three sons, Martin B., Robert S. and David H., 
all at home, and a sister, Mrs. Richard Fay of South 


Hadley Falls. 


EDGAR BASSICK 

Edgar Webb Bassick, 76, widely-known Bridgeport, 
Conn., industrialist and former president of the Bas- 
sick Company, manufacturers of casters used in this 
industry, died April 14 in his home after a long ill- 
ness. 
Mr. Bassick was born in Kansas and as a young 
man went to work as a laborer in a machine-tool fac- 
tory at $9 a week. He rose in 14 years to the presi- 
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FOUNTNBRUSH AND INKS 


NON-STOP 

NATIONAL ADVERTISING 
Year ‘round advertising in big- 
circulation magazines. 

SILENT SALESMAN 

Free counter demonstrator en- 
courages customers to “Try it!’ 
OTHER SALES HELPS 
Imprinted circulars, counter and 
window displays, Flo-master Ink 
color charts, newspaper mats, 
electros. 

HANDSOME PACKAGE 

Newly designed eye-catching 
package in rich magenta puts 
Flo-master FOUNTNBRUSH in 
the spotlight. 





























Representatives: 
Charles R. Barry Co. Earl R. Otta 
Charles H. Hucke Harry L. Short 
John B, Dwyer Carlton M. Hubbard 
Brown Bros., Ltd., Canada 


CUSHMAN & DENISON MFG. CO. 
135 West 23rd Street, New York 11, N. Y. 
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‘Tusutar Com Wrappers 
Stationers! It's your Line—Exclusively! 


"Steel-Strong” Products are sold through 
Stationers and Office Supply Dealers only. 
We have no retail salesmen to pizate your 
customers and cash in on your missionary 
work, 


Write for liberal discounts and sales help on: 


Lead Seals 

Seal Presses 

Teller’s Moisteners 
Manual — spennees 
Draw String Bags Currency Racks 
Metal Clasp Bags Wrapper Cabinets 
Night Depository Bags Sor Trays 

Linen Shipping Tags Coin Storage Trays 
Downey Change Trays 


Coin Wrappers 
Bill Straps 
Coin Bags 
Currency Bags 








HANNIBAL, MO. 


THE C. L. DOWNEY CO. 
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PRESENTATION and PHOTO ALBUMS 


with crystal clear, transparent 
loose-leaf acetate Envelopes 


Write for Free Illustrated Catalog and Price List of 
Our Complete Line 


Kingshacher-Murphy 


1081 No. Vignes Street 


Ca. 


Los Angeles 12, California 




















624 South Michigan Ave. 












Office VALET Wardrobe Racks 
and Costumers end “wraps” 
problems, keep clothing “‘in 
press,’’ aired on spaced hang- 
ers; provide ventilated spaces 
for hats, overshoes and umbrel- 
las. Save floor space, accommo- 
date 3 persons per square foot. 
Fit in anywhere. Lifetime welded con- 
struction. Modern lines and _ colors. 
6-place non-tipping costumers—12 and 
24-place 4-foot racks. Endorsed by top 
office planners—in industry—institutions 
—municipal buildings—schools—pro- 
fessional use. 





Write for 
Bulletin 


” VOGEL-PETERSON CO. 


“The Coat Rack People” 











Chicago 5, U.S.A. 
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BILLFORM 
“PROCESSED BACK’ 
CARBON PAPERS 





STORMS PROCESSED BACK CARBON PAPERS are 
free from curl, easy to handle, and durablee MAY NOW 


BE OBTAINED WITH ATTRACTIVE IMPRINT DESIGN 
ON BACK AT NO ADDED COST. 


















IMMACULATE 
“SUPER CLEAN” 
CARBON PAPERS 


H. M. STORMS CO. ithooxtrw ie ny. 






Another “Different” TYPEWRITER CARBON 


CLEAN TO HANDLE, CLEAN 
TO ERASE, FREEDOM FROM 
FEED ROLL OFFSET. 


a 




























FILING 
FOLDER 


WARSHAW 


REPLACEMENTS... 


DEALERS know that any time is 





Roll Labels replacement time and WARSHAW 
Guides filing folders serve well because they 
siesitiaahe are rugged and stand up well under 


rough usage. 


ee DEALERS know too that despite 
Protex shortages of materials WARSHAW 
Stickons has established an outstanding repu- 
Mending Tape tation of making deliveries and have 
a come to depend on WARSHAW to 
index Tabs supply their demands. 








Order today—Re-order tomorrow. 


THE WARSHAW MFG. CO., INC. 


1 MAIN STREET BROOKLYN 1, N. Y. 
















Once you “get the knack” of how to use your 
ZIP-TIPPPER you will find that it gives you a perfect 
point—ALMOST AUTOMATICALLY. 

Makes any kind of point desired—long or stubby; 
round or “chisel point.’ 

CLEAN ® FAST ® CONVENIENT 
Sells for 25¢ each 

Packed 3 dozen to a box, each ZIP-TIPPER individually 


enveloped. 
IMMEDIATE DELIVERY 


CROFOOT, NIELSEN & CO. 


205 WACKER DRIVE CHICAGO, ILL. 
TELEPHONE—RANdolph 3341 
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dency of the concern, which became the Bassick Com- 
pany. He headed that company until 1925. 

In 1918, Mr. Bassick became president of the Bas- 
sick Alemite Company, Chicago, which previously 
had been known as the Alemite Company, manufac- 
turing lubricating devices and greases. He sold his 
interest in the company in 1927 to Stewart-Warner 
Corporation. 

He afterward gained control of the Relay Motors 
Corporation, Wabash, Ind., and merged with the Gar- 
ford Truck Company, Lima, Ohio. 


WAYNE V. STEVENS 
The sudden death of Wayne V. Stevens, assistant 
sales manager of Wabash Filing Supplies, Inc., Wa- 
bash, Ind., occured at St. Petersburg, Fla. on April 





THE LATE WAYNE V. STEVENS 


29 during the annual meeting of District No. 4 of the 
National Stationers Convention. 

Mr. Stevens had been with Wabash only a short 
time but in words of L. R. Addington, vice-president 
and general manager, “He had established himself 
with us and with his new friends as a most sincere 
and faithful co-worker.” 





TILLMAN A. ISAACSON 


Tillman A. Isaacson, long with Lowman & Hanford 
Company, stationery house of Seattle, Wash., was 
fatally stricken.with a heart attack at the age of 46 
years late in April. Born in Minnesota, he came to 
Seattle as a small child with his parents. He attended 
Ballard High School and subsequently joined the staff 
of Lowman & Hanford. 

Two daughters survive him, as well as two brothers, 
Henry and George Isaacson, four sisters and twu 
grandchildren, all residents of Seattle. —CML 


IRVING S. GORDENSTEIN 


Irving S. Gordenstein, 32, of 477 Cold Spring Ave., 
West Springfield, Mass., died March 26 in Mercy Hos- 
pital at Springfield, Mass. He was a partner of the 
Broadway Office Supply & Equipment Company, 
Springfield. 

Surviving are the widow and two children; his 
parents, Mr. and Mrs. Gordenstein, Springfield; and a 
brother, CPM Bernard J., now stationed at Pearl 
Harbor. 


FREDERICK ROBERTS 
Frederick Roberts, proprietor of Roberts Typewrit- 
er Service, 705 Olive St., St. Louis, Mo., died March 
22 of a heart attack. Mr. Roberts, 72 years old, oper- 
ated the typewriter service for more than 25 years. 
He is survived by a son, Harold Roberts, with whom 
he lived, and a daughter, Mrs. Paul Kent, Tulsa, Okla. 


WILLIAM H. NANGLE 
William H. Nangle, 68, an employee of the Buxton 
& Skinner Printing and Stationery Company, St. 
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ZIPPER RING BINDERS 
With Disappearing Handles 


Available in black or brown Top Grain cowhide, smooth 
Analine dyed Cowhide or Imported Pigskin. Extra large 
capacity rings, 3 inch expanding leather gussets. 

Write for Catalog of complete Brief Case line—wide 


variety of styles in all leathers. 


L. NATIONAL BRIEF CASE 
@ MANUFACTURING CO. 
i 


512 S. Peoria Street, Chicago 7, Illinois 











LOOK TO DACO — for these 
items—also for Machine Record 
Ledger Cards and forms. 

For over a quarter of a century 


Daco has manufactured a com- 
plete line of filing supplies, 
forms, cards and guides for 
every office and industrial use. 
Competitive in price and quality, 
Daco supplies are regular busi- 
ness builders. 


Write Dept.O for information 
or quotations. 


9 Federal Court . Boston, Mass 
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( Ri POSTURE CHAIRS 
TODAY’S GREAT VALUE! 





x} 


Shovider Pod 
Adjustment 
te Comfort Fit. 








Easy Swivel 
Aluminum 
Seat Frome 


















Spring Bock 
“Bock Stretch"* 
Tension Adjustment 






Back Slope 
Adjustment te 
Correct Posture 







INSIST ON i « 
ALL "5" FEATURES CHAIR CO., In 


{ FOR FATIGUE RELIEVING COMFORT ‘ xFOR 


See our full page color advertisement in another 
part of this issue. 











tH! 


A NEW BOOK CASE with 


Ow 





FRAMELESS PLATE GLASS 
SLIDING DOORS 





This is it, Mr. Dealer! You 
can now get a beautiful 
case with all plate glass 
doors that slide smoothly 
on roller bearing tracks. 
Cabinet work is the finest. 
Metal adjustment strips 
allow raising and lowering 
of shelves every 1/2”. Over- 
all size: 38” wide; 13” 
deep, and 4’ high. 


IN RICH WALNUT 
$140.00 List 


IN COMB GRAIN OAK 
$135.00 ist 


(Generous Dealer 
Discount) 





GET YOUR SAMPLE ORDER IN NOW e¢@ PROMPT DELIVERY 
Office Furniture Division 


GREAT LAKES STORE FIXTURE CO. 


Dept. OA 
1910 MAYPOLE AVE., CHICAGO 12, ILL. 
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PATENT 
PENDING 





The NEW SLIP-ON LABEL HOLDER 
that MILLIONS of Ring Books Now 
in Use—have been waiting for! 


Smooth finished, durable metal construc- 
tion. Celluloid window protects and 
keeps label clean. SAVES TIME! Books 
easily, quickly located. Neat, uniform 
appearance. Label may be changed 
without removing holder from book. 
Durable . . . lasts indefinitely. 

25¢ list, in Ebony finish only. ‘Liberal 
discount to dealers—order through your 
jobber. 

The Stationer Who Shows It First, 
SELLS IT FIRST! 


OFFICE PRODUCTS, INC. 


Manufacturers ‘‘Office-Aid’’ Accessories 


9920 Freeland Ave., Detroit 27, Mich. 


ROSE... 


Specialists in. 














the manufacture of: 


© MASTERUNITS 
(Plain and Printed) 


* SPIRIT CARBONS 
* HECTOGRAPH CARBONS 


® HEKTOWRITER ROLLS 


(in Purple, Black, Red, Blue, 
Green, Brown) 


°® ALSO DUPLICATING 
FLUID AND HAND CREAM 


ROS RIBBON & CARBON 


MANUFACTURING CO., INC, 
701 SPRING STREET, ELIZABETH, NEW JERSEY 


General Offices and Factory: 
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* 
FAULTLES 


DURABILT 
MINUTE BOOK 


... for recording the minutes of all organizations... 


available in 
FULL RUSSIA 


THREE QUARTER 
(with hubs) 


HALF BOUND 
(plain back) 





| 
: 
| 


ee 


STATIONERS 
LOOSE LEAF CO 


MILWAUKEE I, 524 N. Broadway 
NEW YORK 3, 114-116 E. 13th St. 








Pat. No. D 144,677, other Patents Pending 


THE COUCH WITH THE ADJUSTABLE HEAD REST 


and 
and waterproof plastic matericils in a variety of colors. 


Write for 
our new 
catalogue 









tists, Institutions, Purchasing Agents, and Ex- 
ecutives. 


It will pay you to look into “Leisurest”. Write Today! 








; IMPERIAL LEATHER FURNITURE CO. 
315 WEST 47th STREET __ 

- NEW YORK 19, N. Y: 

Y 
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AA MARTENS 


Dealers are Selling our Yeu 
Sd > TYPE CLEANER © 


STEEL TRANSFER CASES 







THE es 
PERFECT FLUID @& 
Mis AND NEW a 


PATENTED N 
APPLICATOR \ 











“ \ 
The Marts Tipe Orson Ca. Request sample and \ 
"|. sey vem ery full details on your a | - 
iattachoud > \ 





THE MARTENS TYPE CLEANER CO. 
DIAMOND POINT 2, N. Y. 














F.O.B. Chicago, Ill. 





* IMMEDIATE DELIVERY 

* Constructed of Heavy Gauge Steel. 

* Can be securely stacked as high as desired. 
* Easy sliding Pull-Out Drawer. 


* Mail your order today for immediate shipment. t 1 | Mar Rh 0, 
LETTER SIZE NO. 100 LEGAL SIZE NO. 200 | OU, Al. KIL 
| CELLULOID PRODUCTS 


13x12x24 16x12x24 
List PRICE $9.60 ea. LIST PRICE$]].60 ea. 

Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 


@® LESS USUAL DEALERS DISCOUNTS 
holders; bill-fold envelopes; stamp containers, etc. 


Office Industries of America ee tak eee 


cellulose. We build to fit your particular need 
162 W. Monroe St., Chicago 3 Ph. State 3609 















Write us for details. 


Markileo Company. Mfrs. 


8633 S. Racine Ave. Chicago 9, U.S.A 











on “ “400” p pects 


Nationally Advertised 


















Fully Automatic Users say Meilicke Adve 
Calculators are a Wee 
ADDING necessity where pay- ss 
MACHINE roll and tax calcula- te 
Most markable adding machine tions are involved. used 
MOS remarkabd . eas ° 
ever developed. Adds, subtracts With a Meilicke you eae 
automatically—always shows a just tip a card and the aes 
nified cumulative totals. 7 co . ° ° 1 ‘ 
umns—counts up to 99,999.99. Weighs un- answer you want is right in * will 
Clears with touch of handle. der 5 Ibs front of you—to the fraction. ' profit 
Accurate, speedy easy fy Sie oe No levers no machine ad- ; + age 
Stylus operated. Precision built, igh, 4% = 
reo durable, handsome. Non- ey base. justments. You just tip a card Bireas 
skid protective rubber feet. Life - and save time—worry and mistakes. Meilicke Calvalenort to m 
ee Pree advertising a 95 are compact, attractive, handy. Dealers should acquaint or : 
WRITE TODAY only i their customers with Meilicke Calculators. dfer. 
| 2 b 
E. Cc. A. MFG. co. e 3458 North Clark $t. ing 
Regular Meilicke. Systems, Inc. 4: 
mS rk. Dealer Discounts eili y . Chicago 13, Illinois RO’ 
Ss 








PREFERRED BY MOVAIRE 
STENOGRAPHERS GLACIER MOVAIR 


The All Season Utility Three 
More than 4500 dealers will tell Speed Fdn Unit which elem 
you that Clarotype is the one type nates dead air spots while it T 
cleaner which repeats consistently filters the air. 
and makes worth while profits. 











An outstanding developmieht 
in air circulating equinner 
—attractive and attractively 
priced. mn : 
“The Sales are there with ' 
Glacier Movaire.” : 
Write now for literature ‘and 
prices. 


The Clarotype Company, Inc. 
261-E Broadway, New York 7,N. Y. 


Oe | 
awl: @) -TYPE A. MANDEL & CO. a: 


PE CLEANER Mak : * Ventilating 37 East 12th Street * 
so sites ould BEST r Seueuie? ‘ane 1933. New York 3, N. Y. CROW 
/ 2 


Sigs. AGN 
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SEVEN 


SIZES 
ct gos Picts EIGHT 
“PHOTO iuitens ASSORTMENTS 


Sais 





oF 
100% to 200% 
Markup on 
These Mailers 








WRITE FOR LOW DEALER-JOBBER COST 


PIERCE CO. 





3705. NICOLLET AVE. 
MINNEAPOLIS 8, MINN. 











yw 
& Fain? \ 


DAYTON STENCIL 
WORKS CO. °ohis"™ 





Fucreace SALES and PROFITS 
with ROTO-SHEAR 


Advertised in Business 
Week, Time, Saturday 
Evening Post .. . sold 
by office supply dealers 
from coast to coast... 
used by hundreds of 
leading American firms, 
the new, improved 1948 
mode! ROTO-SHEAR 







eens TWMacl 
FASTER, BETTER 


will bring you quick sales and the envelope to expose but not 
profits and pave the way for other damage contents. Opens envelopes 
sales. on one, two or three sides. Less 
A precision machine, built of the fatigue for operators. 

finest materials, recently improved Make more friends, customers, sales 
to make machine fool-proof, easier = and profits with ROTO-SHEAR. 
and simple to operate, the ROTO- Write or wire for further informa- 
SHEAR opens mail faster, better, tion and dealer proposition. 


safer. Its razor-sharp, self-sharpen- 
ing blade cuts off just enough of LIST PRICE $34.95 f.0.b. Dallas 


ROTO-SHEAR CO., Ltd. 4503 Travis St. Dallas, Texas 





NUTYPE 


Reg. U.S. Pat. Off. 


TYPEWRITER TYPE CLEANER 


Sold at most of the 


LEADI NG STATIONERY STORES 


and 


TYPEWRITER SUPPLY DEALERS 


from 


COAST TO COAST 
WALTER G. GIES COMPANY 


Manufacturers 





MARYLAND 


DOES 
THE Jos 

















CROWNSVILLE 
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CALCULATORS 


Select Rough 
and Rebuilt 


Our stock of fine used machines has 


been growing and is now larger than for 


several years. We invite inquiries from 
dealers for calculators of all makes: 
Monroe, Marchant, Friden, Comptome- 
ter, Burroughs, and Remington Rand. 


Write listing your’ requirements. 


CALCULATOR EQUIPMENT CORP. 


ORANGE, N. J. 








A Snappy Salesman 


of fifty years ago looked like this. To- 
day he has doffed the checks, the high 
hat and the walrus mustache, but he 
still depends upon his 


Beach’s 
“Common Sense” 
Expense Book 


to give him a quick, accurate record of 
his traveling expenses. 


BEACH PUBLISHING CO. 
7338 Woodward Ave., Detroit 2 











ALL METAL SMOKERS 











NO SMOKE ° NO ASH ° NO ODOR 
Reduces Fire Hazard 


Just a flick of the finger on the push button and 
trap door opens ew emptying ash tray. 
Bowl closes automatically . . . positively air tight! 
Ideal for offices, lounges, waiting rooms, rest 
rooms, display rooms, restaurants, stores—any- 


where people smoke! Write for folder showing 
our complete line 


™ ey poet , Distributorship Available 






Y D Herzog Ce. 
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ANNOUNCING ANOTHER NEW jo! PROFIT MAKER! 


THE N 7 W eto TROUBLE-FREE 
BEAUTY ¢« LONG LIFE oe 6 ia 









POSITIVE 


WD Za EASY TO OPERATE 
PERFORMANCE \ 

















40 


Guided action assures 
finger-tip, easy, trouble- 
less operation. Three-way 





a ho a the staple 
rigid as it is driven 
through the paper. No 
wobble—no shimmy — it 
can't bend or jam. 
* 


IT STAPLES Aa “i ae | q Pa POLISHED CHROME 


IT TACKS 


ae 
USES STANDARD 
STAPLES 
” 
All-Over Soft Rubber Base 
+ ° 
Ask for your Low Net Prices. . 


EBONY PLASTIC CAP 





. Today! 





3202 West Carroll Avenue 


METAL SPECIALTIES MANUFACTURING CO. chicaco aa iiinors 








You Can DoaC GR RAND ) BUSINESS 


on our Lualily Line of Gast-Selling 


MANILA AND KRAFT T FOLDERS --- ALPHA INDEXES 


Vertical Guides --- Record and Ledger Cards 
Factory and Office Forms 


Priced to give dealers a good profit margin 
So made and devised as to assure repeat business 
A trial order will convince you 


MANUFACTURERS o« Macey) FILING SUPPLIES 
| Write today for our 
Complete Price List 


) FILING SUPPLY CO. 


GRAND HAVEN, MICHIGAN Phone 499 











248 OFFICE APPLIANCES, May, 1948 


























There is a Size 







Blade Sizes List Prices 


No. 31014” $5.00 
No. 4—121%4” 7.00 
No. 51514” 14.50 

_s. PATENTS a 
Nos. 2,185,985 No. 618%" 21.00 
2,304,262 No. 724144” 31.00 
oe West of Rockies, add 

10% to list. 





FINGER-TIP. 
CONTROL LEVER 





to Fit Your Customer’s Needs! 


Every Day 
In Your Store 
There Is a 


LIVE PROSPECT 
For The NEW 


“Precise” TRIMMING BOARD! 


Make Those Sales Yours! And you do when you tell your customers 
how they save time and materials in wrapping, packing, cutting and 
trimming with the New Precise Trimming Board. How it pays for itself 
in eliminating hand cutting, scissor work, razor use and other costly, old 
fashioned methods of trimming and cutting. Besides, you’re absolutely 
right when you say there is no finer board on the market with an all in- 
clusive guarantee. And only Precise has the exclusive patented adjust- 
able paper guide that locks or releases the paper with a finger flick; that 
assures square, accurate, easy cutting every time. 


The white scales on the black background, in sixteenths, speed meas- 
uring time. Only the finest seasoned hardwood is used in the ebony fin- 
ished board, Blades of finest steel are carefully ground for lasting, 
rugged service. Models 5, 6, and 7 have special safety spring. Thruout, 
nothing has been overlooked to assure top performance and lasting 
service. Talk up the “Precise” and you increase your sales of this indis- 


pensable office item. Send Postcard for Free Literature. 


Order the “’Precise’’ Boards You Need Today! 


AMERICAN PHOTO LABORATORIES 


Dept. A, 28 N. LOOMIS ST. 


CHICAGO 7, ILLINOIS 

















Engineered Seating Comfort 


PROPER SUPPORT ¢ PITCH © BALANCE 


in this Modern Style Wood Chair by 


‘Taylor 


A modernly styled general office chair to match the new wood and steel desks. 
Here is a new leader to meet the growing emphasis on streamlining. Har- 
strong dependable construction. 


monious styling . . . light in weight .. . 
No. 4833 is the companion guest chair. 


The Taylor line is complete. Full line of other Taylor 
Comfortable-Posture Chairs for every office duty. Other lines 
in full range of models and pricing in All-Wood Baak of Eng- 
land and Commercial Flat Back. Also Turned Leg and Yodern 





Chairs. Upholstered Models. Special fin- 
ishes to match any new desk colors, wood 
or steel. Write for dealer proposition—a 
few choice territories not covered. 


CHAIRS 


s, te) 
‘e \) 
Foro. o 






The‘Taylor Chair Company 


BEDFORD, OHIO, U.S.A 


FOUNDED 1816 
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No. 48331, 





Be a ae a NS ee ee 


THE TAYLOhk CHAIR COMPANY 
Bedford, Ohio 


Please send dealer propv:ijtion and open territory. 


tie eee 


pO REED IY ARSED 
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WOLCOTT’S heme Wo. 1 Sal ac | 
ALL PURPOSE / * <i ot 
TRANSFER FILE " me 








Built of MASONITE and STEEL for long lasting Zk | 
durability . . . metal runners for easy gliding .. . 
edges of drawer and drawer front metal bound Adjusted Instantly 
. . . aluminum handle and card holder . . . bail ~ aman IE hs 
suspension drawer... easy stacking to any height A M E HO prety oe pie “eo 
. follow block adaptability for every day use S TA p L F Wa8/16, 3 and "leg length saps 
w ge a 


(extra charge). reach. Saddle back and flat interchange- 














Natural finish—metal bindings olive green. COM PANY able tables are standard equipment. Com- 
LEGAL AND LETTER SIZES 1648 Haddon Ave. End’ special “capacity staplers, av shown 
CAMDEN, N. J. in the Silverstreak Folder. 
WOLCOTT STEEL PROD UCTS, INC. | Also Mfr. ACME No. 1—No. 2—SURESHOT—MIDGET—SIMPLEX 
739 East New York Ave. Brooklyn 3, N. Y. 

















PREFERENCE! 


More and more typists 
prefer NORTA, the mod- 
ern plastic type clean- 
er. No liquids to spill 
or splatter...no mess 
.- quick, efficient and 
longer lasting. A favor- 
ite since 1924. 





oe 
a Favorite! 


THE ORIGINAL 


NORTA 
PLASTIC TYPE CLEANER 


Norta Distributing Co., 1123 Broadway, New York 10,N. Y. 


RITE-RITE MFG. C0. * DOWNERS GROVE, ILL. 


SUBSIDIARY OF JOSEPH DIXON CRUCIBLE COMPANY 


“=S445 == 


=ENATIO NALS=™— 


Credits—Collections a 


Prevent Losses Get Money wv Th ' 

EYE-EA | 
How to keep closer control of Credits and Collections.— 
Speeds up Collections—Better Credit Authorization.—All a E Cc & a D * 


facts at a glance at fingertips—ten Handifax show 200 items. 

















ore e.g Save Strain — Speed Work 
Ask for FREE Samples and information. SEE YOUR STATIONER i 
Ross-Gould Co. : 

HANDIFAX NATIONAL BLANK BOOK CO. 
313 North 10th Street Dene Mass. 





VISIBLE RECORDS St. Louis 
























Cramer Posture Write for 
Chairs in use details. 
all over the Dealer inquiries ee 
world. are invited. Ba rrett 


10-KEY 
Electric Printing 


CALCULATOR 


All Barrett “Models are sold 
thru the Office Supply Dealer 













- Chair for. 
 Bvery Seated 
Worker 










Individual Needs : 
Over 60 Models 


Craver POSTURE CHAIR COMPANY, Inc. 
1205 Campbell Kansas City 6, Mo. siquiuhtbaipetaaibag-tadeede deere binial 3, Pa. 
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st ee Sea SERS 





ROLLING STORE LADDERS 
“A” Type Ladders . Library Ladders 


For use with Filing Cabi 
nets and Shelving, in Of- 
fices, Vaults and Store 
rooms. 


Made of Oak and Birch, 
in a variety of heights 
and styles, with wheels 
and Automatic Safety 
Brakes. 





Send for Folder 
and prices. 








Manufactured by 
Il. D. COTTERMAN 


4535 N. Ravenswood Ave. 
CHICAGO 40 
















You can multiply your volume of busi- 
ness by selling stationery and office 
specialties to your customers. We sup- 
ply all necessary advertising matter. 
Send for Price List. Full details and a 
richly illustrated 100-page catalogue 
describing many unusual items will be 
sent upon receipt of 35 cents (coin or 
stamps) to pay part of cost. 


DEESKGAD sits 258: 
PYAR TIL 


MANY STYLES—ALSO 
NON-FOLDING CHAIRS 


TABLET ARMCHAIRS 
—FOLDING TABLES 


Bas. 





Immediate Shipment 
from N. Y. Stock or 
Factory 


Don’t Turn Down Chair 
coef 
Inquiries! No. 600 


All styles—for classrooms, cafeterias, 
sales meetings, etc. 


ADIRONDACK CHAIR COMPANY 


DEPT. 15-1 1140 BROADWAY 


No, 65 


Near 26th St. iV. 3, Me FT. 

















SALES 


ey 93% SMES 


Yes, as many as 93 out of 100 
who try MASTER SPEED KEYS on 
their typewriters like them and 
keep them; many others buy on 
sight alone. 

An unusually satisfactory product—just the one to 
add extra profit to your office calls. Can be sold from 
a sample key. 

For further information write 


SPEED KEY CORPORATION 


422 COLUMBUS PLACE BROOKLYN 33, N. Y. 


















OFFICE APPLIANCES, May, 1948 








CANVAS 
AND 
LEATHER 


MAIL 
BAGS { 


FREE DESCRIPTIVE 
CIRCULAR ...« 
A CANVAS PRODUCTS CO. 
Corner Marquette 
& McWilliams Sts. 
FOND DU LAC, WIS. 
































Genuine Engraved 


WEDDING 
Announcements 


$9-93.. 


100 Calling Cards $1.65 
(less trade discount) 


DEALERS WANTED 


Social Engraving Sample Book mailed for deposit of $1.00 which is re- 
funded after receiving $10.90 net of engraving or return of sample book. 
























oe, 





NATIONAL ENGRAVING COMPANY 
BIRMINGHAM 5, ALABAMA 


CASH REGISTER 


it T 
. ti 


WRITE FOR LATEST CATAL 


C hicege Cath Register Parts Ca. 


2810 WwW ADDISON ST CHICAGO ! ie 


Make Those Extra Commissions 









COVERS 





PERSONALIZED CHECK 


NGS P ASSBOOKS STATEMENT SHEETS 


SAVI KS 
LOAN PASSBODEN. OKs -MACHINEPOSTING pASSBOO 
MMERCIAL PA STRAPS 
socket CHECK CASES. cian WRAPPERS 
passBoOK ENVELOPE ven RULED FORMS 


DEPOSIT SLIPS 


Wiliam QKLINE Vac. 


1270 Ontario Street Cleveland 13, Ohio 
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for better umpressions 





DOUBLECOAT STENCILS SHALLCROSS INKS 
2 FINEST FOR ARTWORK EXTRA COLOR STRENGTH 
Gee | DURABLE FOR LONG RUNS HOLDS FINEST LINE 


STENCIL SHEETS 





UNIFORMLY DEPENDABLE TROUBLEFREE OPERATION 


EXCELLENT VISIBILITY FASTER DRYING 


AN INK FOR EVERY 
PURPOSE 


UNCONDITIONALLY 
GUARANTEED 











* ea ae 





WRITE FOR SAMPLES AND PRICES + KEEP YOUR CUSTOMERS HAPPY WITH THE BEST 


THE SHALLCROSS CO. 


48th AND GRAYS FERRY RD. PHILADELPHIA 43, PA. 














TAMPER-PROOF “SENTRY” 
FAST PROFIT BUILDER 


Consumer acceptance is quick and sure when “Sentry’s” excellent talking 
points are driven home. They’re quite simple: exclusive built-in lock, cannot 
be punched out; embossed dial ring, can never be moved; one piece door, 
hung on recessed hinges for added strength and better appearance. 



















Dealers who demonstrate these and ‘Sentry’s” many 
c:2er features such as hcndsome metalescent bronze 


finish, fir< that sales follow quickly. 


See that you have the “S<ntry” on display. Watch 


“Sentry’s” steady sales build steady profits. 


DIMENSIONS 


Outside—24¥2” x 1742” x 1742” 


Inside 15” x 12” x 12°2” 


BRUSH-PUNNETT C0. 


senTRY 545 West Avenue, ‘Rochester 11, N.Y. 


Show customers how embossed dial ring is completely SAFES 
tamper-proof, its position positively can't be changed. 
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THE THE | 
|Z NOTH ES Scg¢ | 


ADVERTISED AMERICAN INDIA INK SELLER 





: THE INTERNATIONAL STANDARD OF EXCELLENCE i gins. 
NERiCan ota MP SINCE 1880 


HIGGIAS INK CO. LNG. 271 NINTH STREET, BROOKLYN 15... } 








Respirator CUSHIONS 


are chir Conditioned tor HEALTH AND COMFORT 


Stimulate Sales—Increase Profits with a 


LEADER 


Both Salesmen 
and Customers 


will thank you! 





Stock Charts and Price Lists 


. ; : on Request E . 
Respirator Chair Cushion . Respirator Stool Cushion 


L. M. BICKETT CO. WATERTOWN, WISCONSIN 


Rubber Manufacturers Since 1913 
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Perea DELPHIA, PA. 
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R-70 COUNTER DISPLAY 





STEADY SALES AND PROFITS ARE 
YOURS IN THIS COLORFUL, EYE- 
CATCHING WOOD GRAIN FINISH, 
EASEL BACKED COUNTER DISPLAY. 
ESPECIALLY DESIGNED TO PROMPT 
SELF-SERVICE PURCHASES, IT CON- 
TAINS SEVENTY CAREFULLY SELECT- 
ED, FAST MOVING ITEMS OF REY- 
BURN’S POPULAR MENDING TAPES, 
GUMMED LABELS, ADDRESS LABELS, 
KEY TAGS, SHIPPING TAGS AND 
GUMMED REINFORCEMENTS. 


PHILADELPHIA 32, PA. 
BRANCH FACTORY AND WAREHOUSE: 2030 N. NATCHEZ AVE., CHICAGO 35, ILL. 
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No. 1900 Sofa 
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§g52 Plus Tax 
Zo8 IMMEDIATE DELIVERY. 


DEALERS Are REQUESTED TO WRITE FOR 
COMPLETE CATALOG AND DISCOUNTS. 


BRIGH 


BRIGHT creations give a wealth of charm and distinction 
to every business establishment. They enable an executive 
to express his own individuality in his daily surroundings. 
Rich, luxurious, comfortable and durable, all BRIGHT 
numbers are within the reach of the buyer’s purse. 

Though the material situation remains somewhat unre- 
liable, we are. now able to resume some of the services 
you used to find so convenient and profitable in your 


operations. 


BRIGHT CHAIR CO., INC. 


127-133 BLEECKER ST. 


May, 1948 


CHECK THESE 
EIGHT HILCO 
FEATURES: 


NQOu hW N= 


Front Paper Stop. Assures Accurate Registration. 


Automatic Roller Release. Eliminates Smudged 
Sheets. 


Automatic Counter. Counts only printed sheets. 
Enclosed Drum. Automatic Inking. 

Hilco Slipsheeter can be attached. 

Automatic Feed. 


Paper Pusher is automatically lifted and carried 
back to feeding position, to eliminate lint on the 
stencil. 


Drums are quickly interchangeable for color printing. 


LEATHER 
FURNITURE 


NEW YORK 12, N. Y. 


S 


vatata? 
isialelece 


No. 28 RC 


=; 
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PIRI LILI 

















Get One or All 
of These 
VALUABLE 
BOOKS 


FREE 


While the 
Supply Lasts 






























CATALOG Bi RITER 
TYPEW Ts 





{yPEWRITER 


Le smith 













aay? 


‘ 
CATALOG B2 







ae TER || ants " 
RITE 
eho ~ TYPE rs 


ynpdERWOOD 















oc B3 
CATAL {TER 
TYPEWR: 
Royal 









Recognized 
as the Dealers’ 
Supply House 

Ever Since 1892 


SHIPMAN-WARD 
MFG. CO. 


325 No. Wells St. 
CHICAGO 10, ILL. 





9 Masa apg 
CMAs a Ey VC wm 































A few of the many styles in = 
America’s finest quality erasers ies. 
—for every erasing requirement. — 





WELDON ROBERTS RUBBER COMPANY 
Newark 7, New Jersey 
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+ SPEEDRITE CHECKWRITER © 





EMAND for Speedrite mechanical checkwriters pro- 
vides the “open sesame” for office equipment dealers 
in countless offices, large and small, throughout the 
land. 


Speedrite’s absolute protection of checks extends to 
amount, payee’s name and signature. Speedrite’s 


protection is so positive that every purchaser is issued 
- No Line-by-Line a $10,000 forgery policy by a leading insurance 
COPYHOLDER “PMY 


Many dealers lcoking for greater sales and profits 


wii se onee may find their territories open to exclusive franchises 
copying is being for Speedrite. Why not check with us regarding yours? 


done. Reduces er- 
rors, fatigue, in- 
creases typing out- 


put, ups efficien- 

cy 40%. Be sure 

you have Error- bd 
InC 


No on display. ~ ROCHESTER 7, N.Y 





ADDRESS: 40 MT. HOPE AVENUE 





Sturdily Guilt for Lasting Serice 
Fast Selling and Profitable! 

THE “ee 
© HAMP IRAXIMUM CAPACITY 


ALUMINUM 


DESK | RA : DISTINCTIVE 4“ RADIUS 


STREAMLINED CORNERS 



































Here is the Letter Tray that you will be proud 
to show your customers. Precision made by ex- 
pert craftsmen, the delicate streamlining and i 
smoothness has instant Eye Appeal. Eliminates CORNERS FOR 
from the desk the bulky and cumbersome ap- ware ies iho tli 
pearance of other Letter Trays. 

Although this Aluminum Tray weighs only 
14 h ] ie . . b h d CUT OUT TO GIVE 
4 ounces nevertheless it is both as strong an EASY ACCESS AND AVOID 
rigid as steel. The hard baked finish will not FUMBLING FOR PAPERS 
chip or scrape off, and the pleasing colors will 
harmonize with all types of office furniture. Trays 

® * eos EXCLUSIVE DOME FEATURE 
may also be ordered in the Natural Satin Finished onevaes scaaicieee 
Aluminum. DESK OR TABLE 

Everyone follows the Champ and everyone will 

want this new Tray. When the bell rings make 
STURDY ALUMINUM POSTS, 


sure you are there to answer it. POR STACENGL BRO < FIVE FINISHES 
? F ’ TIERS MAHOGANY -—WALNUT-— GREEN 
Write today for illustrated circulars and 

x f GRAY- SATIN FINISHED ALUMINUM 


complete information on dealers prices 


n° AVAILABLE IN LETTER AND LEGAL SIZES 
NU-CRAFT PRODUCTS CO. 


95 Atlantic Avenue, Brooklyn 2, N. Y. 
TRIANGLE 5-8831 Dept. A 
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CLEA 

















Every Requirement for 


* DISTINCTIVE BUSINESS OR PROFESSIONAL 
USE * THE FINEST IN OFFICE FURNITURE OR 


INDUSTRIAL SEATING... from one source! 


CTUALLY you get three profitable selling 
l \ “packages”! Superbly styled, supremely draw 
durable ROYALCHROME .. . colorful all metal 





square tube designed ROYALSTEEL . . . and tubu- ston 


offers you a 


lar, fatigue-reducing ROYAL INDUSTRIAL CHAIRS. All three lines 
are offered under ROYAL’s Ten Year Guarantee Plan — your 


complete selling added assurance of customer satisfaction and rapid turnover. 





“?p a cka ge ! i Time hardly touches long-wearing Wee 


Oisrine'** F ° 


ROYAL METAL MANUFACTURING COMPANY 
175 NORTH MICHIGAN AVENUE © CHICAGO 1 


25 W. 26th St. 949 E. 31st St. Preston, Ontario 
New York City 10 Los Angeles 11 Canada 


Je eee ke 
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HEYER — 
. +. improve work of 

data fr bh aot nd : 

machines, Blac: ond 7 ctlliont_ 





L DUPLICATING 


money in Rotary Duplicators. 
able LETTERGRAPH 

and easy to use. 
accurate tracing. 





LETTERING 
GUIDES 


IN STENCI 


yst for the 
O carry—Port 
NTER—compact 
e light source for 
ults on all machines 

and hand inking. 


LETTERGRAPH mQ«¢ 

Low priced and easy t 
Lettergraph pOsT CARD PRI 
C  EAROSCOPE—adjustab! 
Quality Stencils—best res 


The portable 
and 7 colors for automatic 


4 types of 















Quality Inks—black 
Precision Lettering Guides Nineteen Different Styli 
Transparent Shading Plates Canton Flannel Ink Pads 
Photo Stencil Inserts Cartoon an Idea Books 
Patching Cement Stencil Writing Plates 
Ink Brushes Silk Sheets 
Tinsel Static Eliminator Cellophane 
Powdered Soapstone Stencil File Wrappers 
Cylinder Protective Covers Plastic Typecleaner 
Impression Rollers Type Cleaning Brushes 
Fa oo ae es Plastic Typewriter Ribbons Carbon & Fiber Cushion Sheets 
i sips skillful : Correction Fluids 
wing : * 3 
: a a oe Yes, HEYER. has everything for Duplicating! In addi- 
“light. Tok Ses tion to stencil system supplies listed above, the name 
: * es all HEYER stands for higher quality in gelatin dupli- 
—. cators and supplies as well as 4 complete line of 
justs to ony supplies for spirit duplicating. 
eble. Just say HEYER and you'll Get The BEST 
in supplies for— 
LETTERGRAPH SPEED-O-PRINT MARR 
MIMEOGRAPH AND ALL OTHERS 


NIAGAR A 


THE HEYER CORPORATION 


» CHICAGO 23, ILLINOIS 
















Save 50-75%... 












PRINT YOUR OWN 
onweet fee Card 
Ld = 
eles, signs LETTERGRAPH Model 24 
ily. Duplicates writing, Ready for instunt vse—casy fo 
operate. Operation end odjus , 


vortable, inexpensive. amaringly 


... with 
Underwood’s 


Your every typing whim is satisfied . .. when your boss 


gets you an Underwood All Electric. 


You feel like a Queen when you lightly touch the 
keys... your Underwood does the work! Electric key- 
board, electric shifting, electric spacing, electric tabulat- 
ing, electric back-spacing. Even the carriage returns 


electrically, and sets itself ready for the next line. 


It’s the easiest Operating typewriter you can possibly 
imagine. And the most beautiful. Best of all, it turns out 
~~“ 


work as perfect as your employer can picture it. 


Waderwood,.. vv vewerrer 


WY LA Li Wf L) J C Jypeaeter 


Se 


Do this: Ask your local Underwood representative for 
a demonstration of the All Electric. Then type a 
letter on it. When your boss sees the quality of work, 
you'll have no trouble getting an Underwood All 


Electric... “the machine that’s fit for a Queen.” 


Underwood Corporation 


Typewriters ... Adding Machines . .. Accounting Machines... 


Carbon Paper ... Ribbons and other Supplies 
One Park Avenue New York 16, N. Y. 
Underwood Limited, 135 Victoria St., Toronto 1, Canada 


Sales and Service Everywhere 
1948 


LEADER OF THE WORLD 








¥ . 


4 -2q 
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